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QUINALVA 


Gin and Tonic? More requests for this 
popular mixer are being heard daily. A 
‘premium’ product for the ‘premium’ 

bottler. (2 oz. goods) 


MINT GINGER 


Sparkling ginger and cool mint—an ex- 
hilarating, new taste delight. Perfectly 
blended for a delicious refresher or a 
cooling mixer. (2 oz. goods with or with- 
out color) 





1. 


ALVA LEMON 


GINGER ALE 


High in taste appeal! High in zestful 

quality! High in profit for you! Compare 

it—you'll prefer Alva Lemon. 

For an UP drink, directions for mixing 
salts are available. ('% oz. goods) 


Where ‘“‘balance’’ counts. Alvaginger 
meets all requirements. Let Alva set the 
stage with a custom-made, high quality 
ginger ale for you. (2 oz. goods, with 
color) 


tout 
thie Josue... 


Sornzs, like children when 
you have them, can be prob- 
lems. But bottles, unlike chil- 
dren, can also be problems 
when you don’t have them. It 
has been the experience of 
every bottler, varying only in 
degree, to face a period of 
peak production with a pros- 
pect of insufficient bottles. 
Yet the bottler knows that 
there are thousands of his 
cases laying around the stores, 
waiting for someone to 
bring back the empty bottles. 
How to get the empties back 
is one of the big questions 
of the trade right now. It is a 
problem that has become in- 
creasingly acute during the 
past four years, because of 
expanding sales, the indiffer- 
ence of customers to deposit 
money, and other factors. A 
very effective, and quite novel 
plan has.been devised and put 
into operation by five New 
York bottlers, and the story 
is in this issue. It merits read- 





ing, if only for the ideas it 
may generate to make collec- 
tion methods more effective. 


% 


No one denies the impor- 
tance of the grocer to the bot- 
tler as an avenue of distribu- 
tion for soft drinks. N.B.G. 
has devoted much of its space 
of late to bottler-grocer rela- 
tionships, to the activities of 
various bottlers and franchise 
companies in the grocery field. 
Now comes the A.B.C.B. with 
a program of utilizing some 
of its public relations money 
and advertising space to drive 
home the lesson of the profit- 


possibilities (to grocers) of 


bottled beverages. The added 
push this campaign provides 
is not to be sneezed at. 


(Continued on Inside Back Cover) 
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Bottle Price Increase Postponed Again 


The price of beverage bottles, which was sched- 
uled to be increased by 7° early this summer and 
postponed until November 1, has again been post- 
poned until next year, tentatively set at January 10. 
This applies to deposit bottles; non-returnable bot- 
tles will be increased 4°; to 5°% on November 1. The 
increase will hit hardest at bottlers producing die- 
tetic type beverages, mostly packed in one-way bot- 
tles, and other specialty products. 

Crown manufacturers declared that there is little 
likelihood of a crown increase during the balance 
of this year. It is possible that prices on crowns 
may be raised next year, depending on the course 
of the tin and steel markets. An upward change 
in tin and steel prices would also be reflected in 
the price of cans, which are beginning to be used 


for soft drinks. 


Upward Price Movement Continues 


Continuing shifts in the price levels of soft drinks, 
involving mainly the principal franchise brands, 
are devoid of pattern, but significantly, are center- 
ing around the southern States. Based on the expe- 
riences of two bottlers in Atlanta, Georgia, who 
raised prices to 96c, bottlers in surrounding towns 
have also increased their prices to the same level. 
Radical changes have taken place in Louisiana, 
long a stronghold of the 80c price, and one of the 
few States beset with a special sales tax. In Bogalu- 
sa, all bottlers raised to $1.00 per case, with a 60¢ 
deposit; all bottlers but Coca-Cola in the cities of 
Houma, Thibodaux, Raceland, Lockport and Grand 
Isle raised to 96c, also with a 60c deposit. 

Effective August 10, all bottlers in New Orleans 
placed a 3c deposit on 6 bottle cartons. 

In other cities in Louisiana the situation was as 


follows: Lafayette, (all but Coca-Cola) $1.00 a case ; 


THE TRADE 


Homer, all bottlers, $1.00 a case; Monroe and Min- 
den, 85¢c and $1.00 respectively with 60c deposit; 
Jennings, (all but Coca-Cola) $1.00 a case; Morgan 
City, (all but Coca-Cola) $1.00 a case; Opelousas, 
(except Coke 85c) $1.00 a case; Eunice (all but 
Coca-Cola) $1.00 a case and New Iberia (except 
Coke at 85c) $1.00 a case. 

In St. Joseph, Mo. the wholeale price of Coca- 
Cola went to $1.00 a case, following a similar move 
by Pepsi-Cola on its 8-ounce. Since July 1, the 12 
ounce Pepsi has been selling at $1.10. Both bottlers 
attributed the increase to higher operating and ma- 
terial costs. 

In Lawton, Okla., Coca-Cola has raised from &0c 
to 85c, with the increase being absorbed by most 
local retailers. Cafes and drive-in restaurants, which 
were charging 10c a bottle for some time, were 
also reported absorbing the increase. 

In Waterloo, Decorah and Dubuque, Iowa, such 
brands as Coca-Cola, Seven-Up, Pepsi-Cola, Nes 
bitts, Squirt and others are selling at $1.20 for 6 
and & oz., $1.20 for the 10 and 12 oz. and up to $1.80 
on quarts. Since most independents are at the same 
price as the franchise firms, most of northeast 
lowa is now presenting a solid $1.20 front. 

Bottlers on the Wisconsin and Illinois side of the 
river who also raised are Seven-Up at Madison, 


Wisconsin, and Peoria, Illinois 


"Foreign" Franchise Bottles Okayed 
By Wisconsin 


Untold thousands of soft drink bottles bearing 
nationally known brand names were given a new 
lease on life recently in Wisconsin when bottlers 
phrase 


there were successful in having one 


stricken from the law regulating the branding of 


soft drinks sold in that state. 
Ry deleting the words, “until the first day of July, 


1953,”" Wisconsin legislators continued permission 
to bottlers to use national brand bottles, notwith- 
standing that the names of other bottlers of the 
same brand appear thereon, under the following 
specific conditions : 

(a) The name and principal address of the actual 
bottler of the beverage must appear conspicu- 
ously and permanently on either the crown 
or the container 

(b) The product conforms to the brand name on 
the container, and, 

(c) The product named is sold only in limited 
areas by franchised dealers. 

The amendment actually makes no change in trade 
practices already in effect in the industry. It merely 
authorizes the continued legal use of “foreign” bot- 
tles for nationally franchised drinks. 


Canned Soft Drinks: 
A Three-Month Report 


The plainly framed sign on the wall reads: “Noth 
ing is so powerful as an idea whose time has come.” 
The sentence dominates the thinking of Walter S. 
Mack, Jr., who sits under it while directing the mar- 
keting of his canned soft drinks which bear the 
“Super” label. In the three months since the intro 
duction of the new package, distribution in the 
New York area has risen to about 75°, of the avail 
able outlets and has been expanded to Philadelphia, 
Washington, Norfolk, Va., Baltimore Md., Scranton 
and Wilkes Barre, Pa., and several other communi 
ties. All are serviced from the “top-secret” canning 
plant at Englewood, N. Y. No one outside the Can 
trell & Cochrane organization has as yet been per 
mitted into the plant. “‘We’ve worked out several 
unique machinery adaptations,” Mack said, ‘‘and 
don’t want them snatched by possible competitors.” 

The Englewood plant will be the key plant in a 
chain of six to ten similar ones located at strategic 
points around the country, according to Mack’s 
plans. They will ship the canned “Super” line to 
wholesaler grocers and distribution concerns servic 
ing the food field, 

Among the pending plans: development of store 
merchandising aids and point-of-purchase advertis 
ing material; cartons for three, eight and 24 cans; 
additional flavors in addition to the five now packed, 
to suit the needs of each market. No dietary drink 
is contemplated. 

Mr. Mack, who has toned down the sharply critical 
(of bottles) advertising which characterized the 
initial introduction of the canned soft drinks, de 
clared his canned soft drinks were well past the 
“novelty” stave, they were selling well and enjoying 
a mounting repeat business. Refusing to estimate 
his sales in the first year of operations, he did say 
he expected volume to pass the several million cass 
mark. Of the five flavors, “Coola” is the leader, fol 








lowed by root beer and grape, tied neck and neck 
for second place. 

The only flat-top can operation in the country, 
that of the Sheridan Brewing Co., Sheridan Wyom- 
ing, is now in full swing. The production line, which 
is a hybrid combination of soft drink bottling and 
beer filling equipment, has been turning out 140 
cans a minute of “Can-a-Pop” and according to 
reports, failing to keep up to the demand of the five 
State area in which it is sold. Several other flat top 
can operations are reported being readied elsewhere 
around the country. 

The Pacific Can Co. (American) is making cans 
for a soft drink which will be used in a major mar- 
ket test in Colorado, Wyoming and Montana, in 
September, according to reports. Root beer, lemon, 
orange, strawberry and ginger ale are among the 
flavors to be offered. E. F. Euphrat, prexy of Pacific 
Can, said the products have a shelf life of at least 
au year. 8 and 12 ounce cans will be used. 

In Alton, IIL, the Pepsi-Cola bottler, Gust Magygos, 
yoes on his merry way making and selling about 
150,000 cases of canned Pepsi annually, as he has 
been doing for nearly three years, 

Meanwhile, trade interest in canned soft drinks 
shows no signs of abating. Enough of the interest 
is so far beyond the academic stage as to presage 


additional operations in the near future. 


Soft Drink Firms Hit 
Charge Against Sugar 

Drug store managers are giving moral support to 
New Jersey soft drink manufacturers who have 
challenged representatives of the state dental society 
to a public debate over its charge that sweetened 
beverages are a prime cause for tooth decay. 

The charge was made in a resolution adopted by 
the Essex County Dental Society. The challenge to 


debate the question publicly was made by Thomas 





"4 Please don’t hoard Schweppes! 


Due to overwhelming demand, Schweppes Quinine Water is 
temporarily hard to get. But if you buy just what you need 
there will be enough for every Gin-and-Tonic lover! 
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P.S. We wege you to return bottles for deposit promptly 


SHORT SUPPLY?—"Don't hoard Schweppes!” urged this 
large space ad in New York dailies. The company ex- 
presses concern about the shortage of its quinine water 
and one did exist, partly because of very hot weather 
and a strike in the plant of a competitive brand. 














STATE CONVENTION SCHEDULE 


STATE CITY HOTEL DATES DAYS 
North Carolina Asheville Grove Park Inn Oct. 4-5-6, 1953 Sun.-Tues. 
Tennessee Nashville Hermitage Hotel Oct. 8-9-10 Thurs.-Sat. 
Pennsylvania Pittsburgh Roosevelt Hotel Oct. 11-12-13 Sun.-Tues. 
Virginia Old Point Comfort Chamberlin Oct. 12-13 Mon.-Tues. 
Florida Jacksonville Roosevelt Oct. 18-19 Sun.-Mon. 
Connecticut Hartford Bond Oct. 18-19 Sun.-Mon. 
lowa Des Moines Fort Des Moines Nov. 1-2-3 Sun.-Tues. 
A.B.C.B. CONVENTION-EXPOSITION, CHICAGO, ILL. NOV. 9-12, 1953 Mon.-Thurs. 
Georgia Savannah Gen. Oglethorpe Dec. 6-7 Sun.-Mon. 
Missouri St. Louis Sheraton Dec. 6-7-8 Sun.-Tues. 
Kansas Wichita Hotel Broadview Dec. 13-14-15 Sun.-Tues. 
New Jersey Newark Robert Treat Jan. 8-9-10, 1954 Fri.-Sun. 
Massachusetts Boston Statler Jan. 11-12 Mion.-Tues. 
Alabama Mobile Admiral Semmes Jan. 24-25 Sun.-Mon. 
Mississippi Biloxi Buena Vista Jan. 31, Feb. 1-2) Sun.-Tues. 
Calif.-Nevada San Francisco Palace Hotel Feb. 1-2 Mon.-Tues. 
Washington Tacoma Winthrop Feb. 7-8-9 Sun.-Tues. 
Texas Galveston Buccaneer Feb. 8-9 Mon.-Tues. 
Wisconsin Milwaukee Schroeder Feb. 8-9-10 Mon.-Wed. 
Montana Bozeman Baxter Hotel Feb. 12-13 Fri.-Sat. 
Indiana Indianapolis Antlers Hotel Feb. 15 Mon. 
Tri-State 
(Ida.-Utah-Wyo.) Idaho Falls, Ida. Rogers Hotel Feb. 15-16 Mon.-Tues. 
New Mexico Albuquerque Feb. 18-19 Thurs.-Fri. 
Kentucky Louisville Brown Feb. 18-19 Thurs.-Fri. 
Illinois Chicago Sherman Feb. 24-25-26 Wed.-Fri. 
Ohio Dayton Biltmore Hotel Mar. 1-2 Mon.-Tues. 
West Virginia White Sulphur Greenbriar Mar. 7-8-9 Sun.-Tues. 

Springs 
Michigan Grand Rapids Pantlind Mar. 8-9-10 Mon.-Wed. 
New York New York City Mar. 21-22-23 Sun.-Tues. 
Maryland Baltimore Emerson Apr. 3 Saturday 
Vermont Burlington Apr. 12 Monday 
Minnesota Minneapolis Radison Apr. 20-21 Tues.-Wed. 
North Dakota Devils Lake Apr. 23-24 Fri.-Sat. 
(Tentative ) 
South Dakota Apr. 26-27 Mon.-Tues. 














KF. Mansfield, executive secretary of the New Jersey 
Bottlers of Carbonated Beverages Association. 

The resolution charged that “dental authorities 
are almost universally agreed that candy and soft 
drinks are a primary cause of cavities.” It con- 
demned the sale of these products to pupils in pub- 
lic schools. 

In a letter to Dr. Louis B. Kelsten, chairman of 
the Essex County Dental Society’s committee on 
dental health, Mr. Mansfield asked: “Who are these 
authorities? I have read many papers on the subject, 
but I have never read one which made such a state- 
ment as that.” 

He quoted dental authorities who maintained that 
sugar in liquids is less injurious than sugar-contain- 
ing foods, inasmuch as the liquids pass through the 
mouth quickly. 

To date, the challenge has gone unanswered. 


Cott's Invades St. Louis 


A new line of products is now being introduced 
to both independent and chain grocery stores in the 


St. Louis area—Cott Sugar Free Beverages. Made 
by the Cott Beverage Corporation of New Haven, 
Connecticut, the line is being distributed by the 
Cott Bottling Company of St. Louis, 1328 Ann 
Avenue, St. Louis 4, Missouri. 

Although new to this area, the Cott name is a 
familiar one in many other markets of the country, 
including New England, New York, Philadelphia, 
Florida, Chicago and Texas. For several years, regu- 
lar Cott beverages—-with sugar—have been a top- 
selling brand in these areas. The non fattening line 

without sugar—first introduced a year and a half 
ago, is now enjoying similar success. 


N.Y. "Ade" Regulations Restated 


Labeling regulations for “ade” type soft drinks 
have been circulated among N. Y. bottlers by the 
New York State Dept. of Agriculture and Markets. 
They are given as follows: 

ORANGEADE A product to be labeled as 
ORANGEADE must contain not less than fifteen 


(Continued on Page 8) 


National Bottlers’ Gazette 















What do you want in a beverage bottle... 
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Every bottler wants to build his business on a firm 
foundation—to make sure that his investments in plant 
and equipment pay consistent dividends in sales and 
profits. The Mission franchise meets every requirement 


of today and tomorrow. 


v9 Permanence Mission Orange has continuously 


been advertised and sold on a nation-wide scale for over 
thirty years. During this period many other franchised 


drinks have come and gone, 


. 
Quality The distinctive quality of Mission Orange 


and other Mission beverages is maintained by the equip- 
ment and processes developed and used exclusively in the 


large Mission plant at Los Angeles. 


6. 686 
} Simplicity Mission’s special mold a.e.l. bottle 


is used interchangeably for Misston Orange and a complete 
line of popular flavors. This means minimum investment in 


bottles and cases—simplified operation in the bottling plant. 


? Demand Large investments in national advertising 


and merchandising over a long period of years have made 
Mission Orange an “American Buying Habit”... building 


a ready-made market for Mission bottlers. 


® 
Service Fresh stocks of MISSION bases and extracts 


are warehoused in strategically located points throughout 
the country assuring fast and economical shipping service. 
Qualified Mission representatives in all territories are avail- 


able to assist Mission franchised bottlers. 


® 
Profits The Mission franchise plan for bottlers 


provides every element of permanence and progress. That's 
why the Mission franchise is an asset of increasing value— 


that’s why bottlers make money with Mission. 










mticad Mit le 


MISSION DRY CORPORATION 
Mailing Address: Terminal Annex, P.O. Box 2477, Los Angeles 54, 
General Offices and Plant: 5001 South Soto St., Los Angeles, Calif. 
Divisional Sales Offices: 105 Hudson Street, New York 13; 
510 North Dearborn Street, Chicago 10. 
Canadian Distributor: Mission Orange of Canada, Ltd. 
159 Bay Street, Toronto 1, Ontario 
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“They’re saying, ‘The Nehi Line is the 
most complete line in the industry. ” 
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WILD STRAWBERRY 


\ 


Red Seal Imitation 


trawherry 
Havors 


Strawberry beverages become a delightful, 
exciting adventure in tangy, bubbly good- 
ness with Red Seal Strawberry Flavors. 
A sure sales stimulator! 


FRUITY STRAWBERRY 


STRAWBERRY COMPOUNDS, 


2 or 4 ounce 
} 
oO 5 ° *) 


2o\ °° © APACHE STRAWBERRY 
MAS 
2) 
lf your order comes in 
before noon, shipment 
is made the same day! 
° O° 
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percent of the juice and pulp of the orange. A prod- 
uct which meets that requirement may be labeled 
ORANGEADE without ingredient declaration, ex- 
cept where artificial color and/or a preservative are 
added. In such case, the label must state that the 
product contains artificial color and/or a preserva- 
tive. 

ORANGE DRINK A product containing less 
than fifteen per cent juice must be labeled ORANGE 
DRINK, followed by a complete declaration of the 
constituents, listed in the descending order of their 
predominence by weight in the product. 

LEMONADE - LIMEADE A product to be 
labeled LEMONADE or LIMEADE must contain 
not less than five per cent of the juice and pulp of 
the fruit for which it is named. The same labeling 
requirements apply as to Orangeade. 

LEMON DRINK - LIME DRINK A product 
containing less than five per cent lemon juice or lime 
juice must be labeled LEMON DRINK or LIME 
DRINK. The same labeling requirements apply as to 
Orange Drink. 

As in the case of all food products, the label must 
carry a declaration of net contents, name and ad- 
dress of the manufacturer, packer or distributor. 


Bottlers Discuss Vending 
At NAMA Session 


Some 20-odd bottlers attended a special session 
at the recent NAMA Convention in Chicago. 
Chaired by William H. Russell, Dad’s Root Beer 
Co., the discussion dealt with “Problems and Oppor- 
tunities For Bottlers In Vending’. It was gener- 
ally agreed that while local circumstances generally 
oblige the bottler to enter bottle or cup vending (or 
both), soft drink plants have certain advantages 
in automatically merchandising beverages. Basically, 
the bottler is better equipped to dispense a quality 
drink, and he has more of a stake in his brand name 
reputation to protect than the average independent 
operator. The view was also voiced that the plant 
with a high per capita for one brand was most apt 
to use 1l-flavor vendors. With changes in the com- 
plexity and nature of many marketing areas, the 
discussion highlighted the fact that there’s an evi- 
dent trend towards the use of cup vendors in certain 
large industrial outlets, and that a number of bot- 
tlers, unwilling to yield such accounts to competition, 
are obliged to utilize cup vendors. Bottlers and 


parent company officials on hand represented such 
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brands as Coca-Cola. 
(Detailed 
page 18.) 
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Oregon Labor Situation Stabilized 
Virtually all new labor contracts for the next year 

have been signed throughout the State. The 

State is 


general 


pattern for the entire as follows: 


Paid 
Per Day Vaca- Health 
Area Salesman-Bottler tions Welfare 
A storia-Seaside- 
Tillamook ...... $15.00 $15.80 6 $8.65 
Portland-Oregon City 
f PS ae ; 16.40 18.00 7 9.50 
Salem-Corvallis .... 16.40 18.00 7 9.50 
Fugene-Springtfield 15.00 15.80 6 950 
Roseburg-Grants Pass. . 15.00 15.80 6 9.50 
Medord-Klamath Falls. 15.00 15 80 6 9.50 
Coos Bay-North Bend.. 15.00 15.80 6 9.50 


The status of the St. Helens city delivery truck tax 
still 
Helens 


being able to impose such a tax on distributors. 


higher courts are 


legality of the city of St. 


remains unchanged the 


deliberating on the 


Financial Notes 


Canada Dry Ginger Ale, Incorporated, and its sub- 
sidiaries reported a net income for the nine months 
50 of $1,540,687, equivalent to $.73 per 
after stock 


This compares with $1,574,672 or $.74 


ended June 


common share preferred dividend re- 


quirements. 
in the corresponding period of the 


previous year. 


Net sales were $48,943,037 compared with $47,739, 
935 a vear ago 
The 95th dividend of the 
Dr. Pepper Company was declared Thursday, 


by the 


consecutive quarterly 
Aug. 6, 
soft drink firm’s board of directors meeting 
in Dallas, Tex. 

The directors declared a 15-cent disbursement of 
the common stock, pavable Sept. 1 to stockowners of 


Aug. 20 


The payments, 


record of 
totaling $103,500, will go to Dr. 


Pepper's 3,148 stor kholders 


sales in the 
nH. B 


Coca-Cola Company. 


The largest first half-year gallon 


company’s 67-year history were reported by 


Nicholson, President of The 
After provision for taxes, including excess profits 
The Coca- 


Was 


taxes, and all other charges, net profit for 


Cola Company and consolidated subsidiaries 
$12,940,424 for the first half of 1953, compared with 
first half of 1952 


First half earnings per common share were $3.03 


$12,263,199 for the 
in 1953, $2.87 in 1952 


Consolidated net profit for the second quarter of 


1953. after all charges, was $8,387,639, or $1.97 
a share, compared w ith net profit for the same period 
ot 1952 ot S¥.] 10.217. or $1.9l a share. 





A dividend of $1.00 a share on the common stock 
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ok what i means To 


GO WHITE 
ow-Bed 3000! 


Look af 
what it does! 


Typical body capacity on the new low-bed 
White Model 3016LB for bottlers is shown 
here. This truck has 147 in. wheelbase and 
9.00-20 tires. Capacity—31 2 cases, 6-ounce 









¥ FASTER LOADING AND UNLOADING 
¥ EXTRA CARRYING CAPACITY 
¥ BETTER MANEUVERABILITY 


y SAVES DELIVERY TIME 
Vy IMPROVES SAFETY—VISIBILITY 
SAVES ON MAINTENANCE 


NOT just modern design but modern usefulness is 
engineered into this new kind of truck—the 
White 3000. 

It saves every minute ofthe day... 
time... saves delivery cost. 

New, factory-engineered low-bed frame 
lowers body as much as 12 inches to save reach- 
ing, stretching and straining. And all other time- 
saving features of the White 3000 make it the most 
useful, most economical truck for your service. See 
your White Representative for full information. 


cuts delivery 
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CASES 


22 
cases 





cases CASES CASES 








bottles. 216 cases of 12-ounce bottles. 
Weight: Front— 7,279 Ibs. a 
Rear — 14,069 Ibs. 


Total — 21,348 Ibs. 
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THE WHITE MOTOR COMPANY 
Cleveland 1, Ohio 


FOR MORE THAN 50 YEARS THE GREATEST NAME IN TRUCKS 
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Relax on Profit Beach, Mr. Bottler! 


All you have to do is bottle Twitchell flavors... 


‘Cause you'll find that Twitchell-flavored bev- 
erages are crowd-pleasers everywhere—not only 
on hot summer days at the seashore, but in the 
home, the bowling alley, or down at the corner 
grocery store. People buy ‘em, taste 'em, like 
‘em, buy ‘em again. And that sort of interest 
won't take long to show up on the black ink 
side of your books! 

Want proof? Give these four fine Twitchell 
flavors a whirl . . . and see what happens! 


TWITCHELL’S STRAWBERRY CREAM 


A tasty, vanilla-type flavor with a clear, colorful 


Ss. 





inviting appearance and a delicious strawberry 
overtone that really pleases. 

TWITCHELL’S 400 ORANGE 

Something delightfully new in a rich orange 
flavor. Its fine, juicy color says: “Try Me!” 
TWITCHELL’S WT GRAPE 

Flavor does it here, too! A real-wine base 1s a 
good reason this is another Twitchell sales- 
builder. 

TWITCHELL’S BLACK CHERRY 

This eye-pleasing blend of cherry extract and 
natural flavors can’t be beat for taste enjoyment! 


Write today for prices, samples, or gallons. 


COMPANY 


84 years of service to bottlers 


CRESTMONT AND HADDON AVES.e CAMDEN 4, N. J. 











was voted payable October 1, 1953, to stockholders 
of record at the close of business on September 14, 
1953. 


News and Views 


J. Luther Snyder, president of the Charlotte 
(North Carolina) Coca-Cola Bottling Co., has filed 
a suit in Western District Federal Court to recover 
$6,461 he Internal Revenue Bureau 
wrongly took for taxes. The claim involved Christ- 
mas presents of shares of stock in a realty company 
and the Gastonia Coca-Cola Bottling Co. which Mr. 
Snyder gave to each of three grandchildren 


claims the 


Coca-Cola Bottling Co., Bogalusa, La., has signed 
contracts with the International Chemical Workers 
Local 421, which represented their employees. The 
new labor contracts provide substantial increases 
to the Coca-Cola employees. The negotiations were 
carried out without a strike ...A lengthy article 
discussing the low-calorie soft drink market was 
published in the July 27 issue of “Advertising Age’”’. 
The article reported a survey which showed the 
sugarless soft drinks in 61% of the available outlets 
in the New York metropolitan area and which re- 
ported four out of five retailers believing that there 
was “‘a permanent place for low-calorie drinks in 
the market”. . . General Promotions, Inc. will re- 
portedly market a beer concentrate that is mixed 
with 10 parts of water... Bottlers in Henry County 
(Tennessee) defended their recent increase by quot- 
ing, to dealers, figures drawn from a recent issue 
of Natzonal Bottlers’ Gazette, which showed that 
bottlers costs have risen 89°; since 1941. The bot- 
tlers increased their prices by 16° ... The nation’s 
2,879 food chain store companies, operating a total 
of 27,878 stores, had estimated total sales of $14.5 
over the $13.5 


.. The average weekly 


billion in 1952, an increase of 7% 
billion reported for 1951 
earnings, average weekly hours, and average hourly 
earnings of production workers in the soft drink 
industry all increased in the 3 month period March 
through May. Weekly March 
May $60.20. weekly 


worked in March were 42.5, in May 43. 


earnings in were 


$58.23; in Average hours 
Average 
hourly earnings in March was $1.37, in May, $1.40. 

Top Rock Bottling Company of Charleston has 
bowed a line of six flavors in a no-deposit, 28-ounce 
package. Called the ‘“‘Tos-A-Way”, it is wholesaling 
at $2.10 a case, and retailing at 2 bottles for 45c... 
A restraining order has been issued against a prom- 
inent Oklahoma City supermarket chain for adver- 
tising cases of soft drinks below the legal minimum 
price. Action was brought by the Oklahoma Retail 
Grocers Association under a state law which forbids 


dealers to sell goods for less than 6% above cost. 
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“Big Deal on the Curb” would be an 
apt title for the cover picture. It shows 
the key transaction in a bottle return 
campaign sponsored by Utica, N. Y. 
bottlers. Full story begins on page 12. 





THE COVER PICTURE — 
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editorial 





A Rallying Point. 


/ HREE years ago. a group of soft drink business 


paper editors, supplymen and bottlers, under the 


sponsorship of the Bottlers Service Club of New 
York and New Jersey. formed a committee and 
sponsored a slogan contest open to everyone in the 
soft drink industry. The winning slogan. submitted 
by an employee of a Louisville. Ky.. bottling plant 
was “Bottled Soft) Drinks kKood for Thirst”. It 
was officially announced at the National Convention 
of A.B.C.B.. was acclaimed as eminently suitable for 
use by the industry. and as promptly forgotten in 
most quarters. 

When it was suggested by some that the slogan 
be the focal point of a national cooperative adver 
lising campaign. it met with a very cool reception. 
and very likely this accounts for its relative dor 
mance, 

We believe the slogan can be used nationally and 


cooperatively, without necessarily beine part ola 


Too Big A Bargain To Resist. 


Fiver. to our recollection. have we found the 
bottler insensitive to a bargain. Yet how can you 
explain the fact that some 2.700 bottlers have been 
overlooking a really wonderful “buy” in the form 
of national association membership? The smallest 
bottler can buy all the services and power of the 
A.B.C.B. for about 3c a day: the largest. for 83«¢ 
a day. For these pennies the bottler gets the strength 
of union, the benefits of cooperative thinking and 
action. loads of training and sales aids. guidance 


in the management of his business and operation of 


Speak Up! 
Ww, do not mean to detract from the high calibre 


of the convention speakers who have been scheduled 
for the A.B.C.B. annual convention in Chicago, but 
when you stop to consider, its the audience that 
is all-important. 

| \ perience of the past years has shown that the 
convention program which is uni-directional from 
platform to audience cannot be really successful 
To be stimulating. helpful and “down to earth.” 
there must be comments. discussions. criticisms and 


beefs originating from the audience 





cooperative advertising program with its attendant 
assessment problems. 

The purpose of the contest was to develop a slogan 
which could be effectively used by all bottlers, to 
benefit. all bottlers, individually and collectively. 
The slogan was offered to any bottler to use it on 
his regular point-of-purchase, newspaper, radio, TV, 
billboard and truck advertising. on cartons, Cases, 
bottle riders. in direct mail. on letterheads. billheads. 
in fact. in any way it could be applied. Tt could 
similarly be promoted by the franchise companies 
and supply houses. [Ht could thus become a national 
logan, used cooperatively but) without a single 
penny of extra cost to anyone 

Businesswise. we can certainly use it. for as an 
industry we find ourselves in a ding-dong battle with 
several other industries for a larger share of the 
refreshment dollar, and at the same time defending 
our fine products against malicious. unfounded 
propaganda. We need a rallying point--and this 


' 
slogan could be it 


his plant and a multitude of other advantages. 

We know that A.B.CLB.. like most other trade 
organizations and like your own business is far 
from perfect. but whatever its shortcomings. and 
these are sometimes a matter of opinion anvhow, it 
is worth infinitely more to the botther-member than 
what he pays for il 

What's more, for just a few pennies more a day, 
the bottler can gird himself with the full benefits of 
association membership by joining his State group 
Active participation in both State and national as 
sociations is no longer a matter of opinion it's 


just plain good business 


There are many topies worthy of attention at 
Chic avo carton de posits, dietetic beverages. bottle 
and case losses, prices, soft drinks in cans. a coop 
erative advertising campaign to mention only a 
few 

We hope that every bottler and supplyman who 
has something to say on these and other important 
trade subjects. will speak up. We hope, too, that 
A.B.C.B. will this time avoid the justified criticisms 
that have been made of several past conventions by 
providing the time, the opportunity and the genuine 


encouragement for full-scale open forum discussions 
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DH are the bottlers’ best customers? The young 
sters of the nation. With this as a premise, five 
Utica, New York bottlers decided the kids were 
also the best collectors of empties— lost and idle. So 
the five bottler-members of the Central New York 
Bottlers 
theatre parties in Utica August 1 and in the process 


Association staged the first of four big 


are going to put more than 30,000 idle soft drink 
bottles back into circulation. 

The five firms put a business proposition up 
to the kids of the Utica area: 

Snoop through your basements, back halls, ga 
rages and catch-all closets for empty bottles, the 
voungsters were told via newspaper and radio ads 
and publicity. 

sring six bottles of the two-cent deposit size to us 
Saturday morning and we'll give you a ticket to a 
two-hour long cartoon and Western film perform- 
ance in Utica’s biggest movie house, the Stanley 
Theater. 

Want popcorn or candy to munch on during the 
show ? 

We'll redeem every bottle over six for two cents 
or a nickel according to its size 

The boys and girls went for it. By 8:30 a.m., a 
full hour before the advertised show time, more than 
500 were in line. 

Each bottler sent a truck to an auto sales lot near 
the theater. Bottles were lugged to the trucks by the 
kids and exchanged for show tickets or money 

Counted by the bottlers at the first show were 
more than seven thousand empties. These were bal 
anced by a theater crowded with whistling, foot 
stamping, shrieking and happy youngsters. 

Not as easily measured but equally prominent 

Utica 
Bottling 


was the good will built up by the sponsors 
Coca-Cola Bottling Company, Pepsi-Cola 
Company of Utica, Seven-Up Utica Bottlers, Canada 
Dry Bottling Corporation of Utica and Nehi Bottling 
Company of New York Mills 

Association members expected even better results 
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BIG BUSINESS ARRANGEMENT—It’'s a deal for six-year- 
old Dickie Matt of Utica, N. Y. He swaps six empty soda 
bottles for a theater ticket and redeems eight more for two 


cents each—popcorn money. John Shaughnessy, Cola- 
Cola, hands him his ticket. Parents were admitted to the 
theater along with the kids. 





CLEAN-UP TIME—The task of sorting some 7,000 empties, 
returned through children’s theater party project, confronts 
five Utica, N. Y. bottlers. Six empties turned in gave each 





kid a ticket to a special cartoon and Western show. Bottles 
were lugged to the theater in everything from a duffel bag 
to an old coal scuttle. 
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more bottles, more kids—from the theater parties 


scheduled for the next three Saturday mornings. 


The unique idea, born at a recent association 
meeting, was implemented by the efforts of Hubert 
W. English, vice-president of the organization and 
Utica Coca-Cola manager; F. Barnard King, Pepsi- 
Cola; Sol Simon, Canada Dry; William Parry, Seven- 
Up, and Stanley Jasek, Nehi. 

Expenses were shared equally by the five par- 
ticipants with the individual assessment expected to 
be less than $250. The theater and films will cost 
$1,000. Another $600 was budgeted for newspaper 
and radio advertising. 

With gross expenses reduced by 12 cents every 
time a youngster exchanges six bottles for a theater 
ticket, association members say they expect the net 
cost to be melted down to between $1,000 and $1,200. 
With 300 cases of empties collected from the first 
show, more than 1,500 cases are expected for the 
month’s drive. 


In addition to providing badly needed empties, the 
program may help to stimulate sales. The initial 
performance had one example of that possibility. 


One lad apparently hadn’t been able to find the 
necessary empties at home. But that wasn’t going 
to prevent him from accompanying his pals to the 
theater. On the way he stopped at grocery store and 
paid 41 cents for a six-pack of Canada Dry ginger 
ale. 

The bottles were still full and capped when he 
turned them in for his theater ticket. 


Bottle Need Widespread 


TUE problem of empties—-and their non or slow 
return-—-is of course common to all bottlers across 
the nation. The standard deposit of 2c per bottle 
is believed by most bottlers to be too low to interest 
consumers in getting bottles back to the stores 
promptly. Merely as an example, and because it is 
representative, the situation in Lewiston, Idaho, 
warrants setting forth. 

Coke, Pepsi and 7-Up are the three franchise 
brands bottled in town. By mid-July, the bottlers 
were asking the question: “Bottle, bottle, who’s got 
the bottles ?” 


With the onslaught of hot weather in the Banana 
Belt came the “‘rush season” for thirsty valley resi- 
dents. Grocers and merchants who sell soft drinks 
reported an increase in sales over the same period 
in 1953. 

And as the soda is drained from the bottle to help 
soften the heat blast all that is left is the empty 


bottle. Just what happens to a good share of thes 
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You can feel why... 


this crown reduces downtime 


Pick up an Armstrong Crown and feel the underside. That smooth surface 
explains how “Hi-Speed” Crowns are able to cut downtime. Their burr-free 
underside means there’s nothing to cause friction in chutes. to bind and cause 
hang-ups. That's why they feed faster and position instantly. 

This absence of burr may seem like a little thing, but it’s all-important when 
it comes to crown performance, Check it for yourself by running a perform- 
ance test on your own lines. Contact your near-by Armstrong office or 


write Armstrong Cork Company, Glass and Closure Division, 5509 





Coral Street, Lancaster, Pennsylvania. 


Armstrong’s Hi-Speed Crowns 


Western Representative 
JOHN MULHERN CO. 
San Francisco 24, Los 
Angeles 23, Seattle 9 
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Glasgow —ship builder to 

the British Commonwealth, 
manufacturer of hundreds of articles 
sold ‘round the world. Bustling, busy 
city. But not too busy to enjoy 

the pause that refreshes with 

ice-cold Coca-Cola. In Glasgow, as in 
every industrial center, 

they know you work better when 


you work refreshed. 
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“empties” is a serious concern to the bottling 
companies. 

The companies by the end of July faced a short- 
age of bottles, which unless remedied in the near 
future, would mean reduction of production until a 
sufficient supply of new bottles could be received 
to step it up again. 

Two Lewiston bottling companies placed large 
orders for new bottles, but officials said the “real 
hortage” of bottles resulted from the low percentage 


of bottles being returned by users. 


Loss Much Higher 


“We figure two bottles out of every case that goes 
out are lost, but the percentage of loss has been 
much higher this year than ever before,” A. H. Ryon, 
Lewiston manager of the Seven-Up Bottling Co., 
said. 

“Of course, we don’t rely completely on returned 
bottles as we can always buy new bottles. But that 
is expensive,” Ryon said. 

Procrastination, just plain carelessness and too 
much money is attributed by the bottlers as some 
of the reasons why so many bottles “stray.” 

‘Bottles don’t actually get lost, they just get 
strayed,” P. C. Lefrancis, Lewiston manager of the 
Kmpire Coca-Cola Zottling Co., said. 

“People just don’t pick up the bottles and bring 
them in as they used to. The pennies just don’t seem 
important to them right now 

John Evans, Lewiston manager of the Idaho Bev 
erages, said, ‘Percentage of (bottle) returns is very 
poor, and bottle loss is getting worse all the time 
It is clear out of proportion now.” 

Lefrancis added, ‘“‘Times have changed. It used 
to be that the kids would pick the bottles up and 
bring them in for the 3 cents. Kids don’t seem to 
care whether they get that extra money or not now.” 

Another factor in the present bottle shortage is 
the high home consumption of soft drinks. Back 
about three years when soda purchasers had to bring 
an empty bottle to buy a full one they got in the 
habit of taking the bottles back to the stores, Ryon 
sald, People have slipped out of the habit more each 


year, he added. 


Consumption Up 


Phen, again, percentage of consumption is getting 
higher every year, Lefrancis said. “More people 
are getting soft drink conscious through the large 
amount of advertising and promoting that has been 
going on,” he said 

It’s the same story everywhere, every summer 
setter collection practices and a compelling deposit 
level are the two logical answers to the problem of 
the lost and idle soft drink bottle 
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Tvs only two months away—the big national Con- 
vention and Exposition sponsored and arranged by 
the American Bottlers of Carbonated Beverages 
at Chicago, November 9 to 12. Even at this date, 
most of the preliminary work has already been ac- 
complished. The extensive convention and. enter- 
tainment program is close to completion; the big 
Show is close to a sellout, with two hundred allied 
trades firms taking space to show their wares and 
services. 

In this pre-convention story, enough details of the 
program arrangements and the attractions of the 
convention city are given to whet the appetite of 
any bottler, anywhere in the country. The first such 
gathering to be staged in Chicago in over fifteen 
years, the soft drink industry’s national gathering 
is expected to record a big attendance. ; 

The highly interesting and varied program in- 
cludes addresses, panels, movies, demonstrations and 
floor discussions scheduled for both the general and 
special sessions of the convention. In making its 
plans, the A.B.C.B. Convention-Exposition Commit- 
tee has anticipated the growing interest in new prob- 
lems of merchandising, packaging and distribution. 

Also taken into consideration is the fact that 
conventioneers and their wives, after a busier-than 
usual summer, will expect liberal portions of enter- 
tainment along with the more serious convention 
and exposition offerings. The committee, still work- 
ing on details of the entertainment program, has 
promised that the fun features will also be ‘up 
to par.” 


Five Speakers: Four Named 

Four of the five speakers who are to appear at 
the morning general sessions have already been 
scheduled. One is from outside the soft drink in- 
dustry, one is a bottler, and the other two are fran 
chise company representatives. The “outsider” is a 
colorful personality, William H. “Bill” Gove, Sales 
Development Manager of the Minnesota Mining and 


Manufacturing Company of St. Paul, Minnesota. He 


is to speak on a subject with an intriguing topic 
“What’s Old.” 


The three industry speakers already named will 








Wm. E. Mankin 


Ivan A. Nielson 





International Amphitheatre, Chicago's .great convention. 
exposition and sports building, is the site of the industry's 


big show and meeting this November. Same hall was used 
for Democratic, Republican national conventions in 1952. 





National Conven 


come to Chicago from Los Angeles, California, Cam 
den, Arkansas, and Atlanta, Ga. The Californian will 
discuss the value of cooperative effort through asso 
ciations, starting at the local level. He is Ivan A. 
Nielson, Managing Partner of the Nehi Beverage 
Company of Los Angeles. 

The Arkansas traveler, William E. (Bill) Mankin, 
Public Relations Director of the Grapette Company, 
has announced as his topic, “Make No Little Plans.” 
Both Mr. Nielson and Mr. Mankin will have inspir 


ing messages for fellow bottlers 


Coca-Cola President to Speak 


The man who holds the highest position in the 
soft drink industry’s largest parent company will 
be the third trade speaker. He is H. B. Nicholson, 
President of The Coca-Cola Co. Although the sub 
ject matter of his address has not as yet been 
divulged, it is expected that the spacious convention 
hall will be jammed to the rafters when Mr. Nichol 


son makes his first convention appearance 


Panel “Unpredictable” 


A Panel Discussion of Industry Problems, on 
Wednesday morning, November 11, promises to be 
both instructive and unpredictable. Controversial 
subjects in the soft drink field—-returnable and non 
returnable containers, non-nutritive dietetic bever 
ages, prices, deposits—-will undoubtedly be discussed 
by several prominent bottlers and others qualified 
to speak on these topics. In recent years the annual 
panel sessions, with ‘tno holds barred,” have been 


high points of convention interest 


tion Takes Shape 


Big Convention-Exposition promises to be 


most active, best attended in years. 


Sit-Tight Prizes 


The Convention-Exposition Committee has again 
arranged to award a $100 Defense Bond daily as a 
door prize to some lucky A.B.C.B. member who 
arrives at the general meeting session on time, and 
who stays until adjournment. To be eligible to re- 
ceive a bond, the member must deposit his atten 
dance ticket stub in a box inside the A.B.C.B. meet- 
ing room by 10:30 a.m. Drawings will take place 


at the close of each session 


“Specialized Sessions” 


Jesides the general morning session at which 
topics of broad interest will be discussed, and com- 


mittee activities reported, there will be a full sched 
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NuGrape 
SALES 
ARE 
SOARING 


NuGrape Soda sales are setting a new high this 





season. NuGrape bottlers everywhere are getting in 
on the big increase. NuGrape’s big 3-phase advertising 
and promotion program, including prizes for bottlers, 
driver incentives and consumer premiums, has gained 
thousands of new customers and boosters for 
NuGrape Soda. Bigger things are planned for ’54. 
So why don’t you investigate NuGrape today? 
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ule of afternoon meetings dealing with specialized 
subjects. Persons interested in specific problems will 
be able to find the “how” and “why” at these special 
sessions, which will deal with production, plant 
maintenance, sales, profit planning, public relations, 
and other topics vitally important to the individual 
bottler. 

Plans for one afternoon panel have been com- 
pleted, and another is under discussion. Technical 
men prominent in half a dozen fields affiliated with 
the soft drink industry will participate in a “pro- 
duction problems” panel on Wednesday afternoon, 
November 11. The second panel, being considered 
for Thursday afternoon, November 12, would cover 
industry sales problems with sales managers of 
several companies taking part in discussions. 

Bottlers seeking up-to-date information on soft 
drink production, plant operation, sales, profit plan- 
ning, and related subjects will hear experts discuss 
these aspects of the industry at the afternoon Spe- 
cial Session scheduled for 2:00 P.M. Tuesday after- 
noon, November 10. This will be a Panel Discussion 
on “Production Problems,” with Edward Wagner 
of Cincinnati as Moderator. The panel will include: 
Dr. B. C. Cole, Seven-Up Co., St. Louis, Mo.; Dr. 
W. C. Cooper, Geo. J. Myer Mfg. Co., Cudahy, Wis- 
consin; Dr. J. M. Sharf, Armstrong Cork Co., Lan- 
caster, Pa.; Dr. J. H. Toulouse, Owens-Illinois Glass 
Co., Toledo, Ohio; A. S. Vanderstempel, Orange- 
Crush Co., Chicago, Illinois, and D. L. Sloan, Jr., The 
Charles E. Hires Co., Philadelphia, Pa. 

Four technical discussions will be held on Wednes- 
day afternoon, November 11, beginning at 2:00 P.M. 
with “Case Histories of Pitfalls in Production,” by 
J. Albert, Chief Chemist, Mason’s Root Beer Co., 
Chicago, Ill. This will be followed at 2:30 P.M. with 
a discussion on ‘“‘What’s New in Bottle Brushes & 
Rinse Spindles,” by H. Volckening, President, Volc- 
kening, Inc., Brooklyn, N. Y. 

At 3:00 P.M. the subject will be “The Use of 
Insecticides in Soft Drink Bottling Plants,” by Dr. 
Sydney Mettler, Biochemistry Section, Armour Re- 
search Foundation, Illinois Institute of Technology, 
Chicago, Ill. Following this at 3:30 P.M. Dr. B. C. 
Cole, Technical Director of the Seven-Up Company, 
St. Louis, Missouri, will explain, “Why a Sugar 
Standard.” 

Motion pictures will open the special session on 
Thursday, November 12 at 2:00 P.M. and a Sales 
Management Panel is tentatively scheduled for 2:30 
P.M. Films “booked” include “Proper Methods of 
Floor Care,’’—Courtesy of the National Sanitary 
Association, Chicago, Illinois; and “Safe as You 
Make It,”—courtesy of the National Safety Council, 


Chicago, Illinois. 


For The Ladies 


A full measure of sparkling entertainment is in 
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store for ladies who attend the Chicago convention. 

The whirl of gay events starts on Monday, No- 
vember 9, when the feminine guests will be invited 
“take in” the colorful and interesting exhibits in 
the windy city’s mammoth International Amphi- 
theatre. Also on Monday, the ladies will have a 
chance to see some of their favorite radio and 


to 


television stars in actual network presentations. 

During convention week, a limited number of 
tickets to these studio programs will be available 
for free distribution at A.B.C.B. registration centers 
on a first come basis. 

The high style note on Tuesday, November 10, 
is the surprise fashion show and tea featuring the 
creations of the Carson Pirie Scott and Company, 
one of Chicago’s largest stores. The surprise is some- 
thing secret and—fascinating (for women). 

Three hours of sightseeing in the great city of 
Chicago will highlight Wednesday, November 11. 
The tour will include a portion of the city’s fashion- 
able North Side before proceeding to the historic 
South Side, with its museums, parks, and is re- 
minders of Chicago’s early days. Buses will stop at 
the Museum of Science and Industry, and there will 
be time, too, for a relaxing organ recital at the 
Chapel of the University of Chicago. On its return 
to the Loop (Chicago’s downtown area), the tour 
will be routed past the International Amphitheatre, 
for the convenience of ladies who wish to stop there 
for the closing hour of the soft drink industry ex- 
position. 

The famous Saddle and Sirloin Club of the Stock 
Yard Inn, will be the scene of a colorful ladies’ 
Luncheon on Thursday, November 12. The luncheon 
will be the opening event of “Ladies Day at the 
Exposition,” a feature which attracted enthusiastic 
interest when it was introduced last year at Atlantic 
City. At this closing affair of the exposition, 
A.B.C.B. offers souvenirs and hundreds of dollars 
worth of door prizes to lucky ladies. 

Besides the special events planned “for ladies 
only,” convention week entertainment will include 
an A.B.C.B. dance on Tuesday evening, a banquet 
on Thursday, and scores of open house affairs and 


special parties planned for visitors by exhibitors. 


FFDA Inspection Authority Restored 


Legislation (HR 5740), restoring to the Federal 
Food and Drug Administration the authority to 
make inspections of factories and other facilities 
to determine compliance with the Federal Food, 
Drug and Cosmetic Act, became law as a result of 
last-minute action before adjournment of Congress. 
It is expected that under the new law, inspection 
procedures will not differ greatly from those in 
effect under previous legislation. 

The specific items Congress said inspectors could 
not demand to see include prescription files, com- 


plaint and formula files, and personnel records. 
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To make your brand their first choice 
BOTTLERS JUICES 


USE EXCHANGE 


These quality citrus juice bases give your beverages 
the superior natural flavor and fragrance of fresh 
California oranges and lemons. 


That’s because Exchange Bottlers Orange and 
Lemon bases are made by the Sunkist Growers out of 
choice, juicy citrus fruit grown in the world-famous 
Sunkist groves of California. 


Sunkist Growers 


PRODUCTS DEPARTMENT * ONTARIO, CALIF 

400 West Madison Street, Chicago 6, Illinois 

99 Hudson Street, New York 13, N. Y. 
318 Cadiz Street, Dallas 2, Texas 














xchange beverage bases are prepared to the strict- 
est laboratory specifications. This combination of supe- 
rior fruit and exacting preparation gives you greater 
stability, increased uniformity, extended shelf-life and 
fresh, more natural fruit flavor. 


For full information about these popular, money- 


making bases, write any of the offices listed below: 
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: ... and your 
{ Ideal Dispenser is equipped with 


\ NATIONAL’S Mechanical Changer 


NEW CHANGER TAKES PENNIES, NICKELS, 


1 | 


Remove present coin 
equipment from vendor. 


Slide National's Model 
6800 into same mount- 


ing position. 


Complete the installa- 
tion by fastening with 
only seven screws. 








ATLANTA 3, GEORGIA, 685 Peachtree St., N. E.—Phone: ELgin 4318 
CHICAGO 39, ILL., 4907 W. Fullerton Ave-—Phone: NAtional 2-3614 
DALLAS 5, TEXAS, 3202 Knox Street-—Phone: JUstin 2291 

LOS ANGELES 6, CALIF., 23u9 West Pico Blvd.—Phone: DUnkirk 2-5772 
TORONTO, ONTARIO, CAN., 1551a Eglinton Ave., West, Orchard 2885 
WOODSIDE, L. ISLAND, N. Y., 39-30 GIst St—Phone: Illinois 8-6302 
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NATIONAL 


5100 San Francisco Ave. « St.Louis 15,Mo. 


DIMES AND QUARTERS 


Flexibility never before possible 
Your Ideal Dispenser equipped with National's 
Mechanical Changer gives you greater earning 
power with its ability to take coins from a penny to 
a quarter. Should a price change become necessary 
the Mechanical Changer may be easily adjusted to 
make 5¢, 6¢, 7¢, 10¢, 1l¢ and 12¢ sales. 


ONE MAN SIMPLIFIED INSTALLATION 
...NO SPECIAL TOOLS OR SKILLS 





“ERY MopEL 6800 


( in housing ) 


No extra parts are needed with this National Mechanical Coin 
Changer. Package comes complete with housing and instruc- 
tions. Any operator can make the change-over. 


Can be easily installed on location. 


Available soon for Ildeal Milk Machines 





Phone COlfax 1900 


Soft Drinks Spotlighted at 
Automatic Vending Show 





Sor: drinks and beverage vendors were in the 
limelight at the 7th Annual National Automatic 
Merchandising Assn. (NAMA) Exhibit, held in 
Chicago late last month, where a number of parent 
company executives and bottlers visited the con- 
vention floor to take a look at what was new in 


mechanical retailing. 


Cup Machine Makers Displaying 
Vendors Included: 


APCO, Inc. (N. Y.) which showed new 2 and 
1 flavor models designed for bottler use, along with 
standard SodaShoppes and a combination soft drink 
and coffee unit; Cole Products Corp. (Chicago) 
exhibiting models of its new 5 and &-drink 1200- 
cup Magniflo and the 600-cup ColeSpa; Lyon Indus- 
tries, Inc., bowing its new coin-selection 3-flavor 
1400-cup machine, as well as a single drink model; 
Navenco Mfg. Co. 


version of the 


(Dallas), with an improved 
SuperVend; Rudd- 


Melikian (Philadelphia) with a ‘‘combination” cof- 


selective 


fee-and-cold drink (3-flavor) machine; and Spa- 
carb, Inc. (Stamford) premiering a new “Spacarb 
8”, an & selection carbonated and non-carbonated | 
1000-cup vendor, along with its 15 flavor combina- 
tion “Deluxe” that mixes drinks. 

Sole bottle coin coolers on the floor were ex- 
hibited by the Vendo Co. (Kansas City), showing 
its line of single-flavor V-23, V-39, V-83, and V-144 
vendors built for Coca-Cola bottlers. 

An array of parent company booths included most 
franchise firms active in the cup vendor syrup 
market, with displays by Canada Dry, Chocolate 
Products, Coca-Cola, Dad’s Root Beer, Dr 
Hires, Nehi and Pepsi-Cola. 

Focal point of the Dr. 


Pepper, 


Pepper exhibit was that 


firm’s new. single-flavor 250-cup machines, being 
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manufactured in Dallas .. . Dad’s 
Root Beer used both SodaShoppe 
and Spacarb equipment in its 
display ... Both carbonated and 
non-carbonated versions of Can- 
ada Dry flavors were dispensed in 
Spacarb and SodaShoppe units 
at the parent company booth ... 
A SodaShoppe was also on view 
at the Chocolate Products exhibit, 
vending Kayo .. . Rudd-Meli- 
kian’s combination hot-and-cold 
unit offered Pepsi-Cola along 
with java... A special blue-fin- 
ish cabinet for a Pepsi model was 
shown at the Cola booth 
Among the varied units shown by 
APCO, Inc. was a_ non-carbon- 
ated Refresh-O-Mat, finished in 
Nehi colors. 

Following are photos of some 
of the exhibits, along with rep- 


ortorial highlights: 


Cole’s Multi-Drinker Display 


Two new multi-drink 1200-cup 
machines were featured in the 
Cole Products Corp. (Chicago) 
display: the “Cole-Spa 5”, which 
offers 3 carbonated and 2 non- 
carbonated drinks; and_ the 


“ColeSpa 8’, which features 4 


carbonated and. 3 non-carbonated . 


beverages, as well as 1 sugar- 
free non-caloric drink. A ‘“‘the- 
atre Model” of the 3-flavor “‘Mag- 
niflo” was on view, utilizing an 
eye-stopping desert scene on a 
large-sized illuminated — plastic 
cup at the top of the cabinet. 
Carrying the query “Thirsty?” 
this display feature is designed 
to capture the attention of the- 
atre-goers in darkened auditori- 
ums to produce spur-of-the-mo- 
ment sales. A special 3-flavor 
model, finished in Pepsi-Cola 
colors and featuring that beve1 
age as the “lead” drink, utilized 
a similar display device in the 
form of a plastic molded bottle 
crown, illuminated to light up the 
entire front of the Cole cup 


machine. 
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OVER 3000 DRINKS 


1200 CUP CAPACITY 


ILLUMINATED SELECTION 
PANEL 








-flavor cup dispenser | 









sre’s never been anything like this miracle new 


s that require maximum selectivity 


EIGHT FLAVORS 





SMALL SIZE CABINET 


PLUS THESE OTHER 
EXCLUSIVE COLE FEATURES 





IGHT” 


500" * Cole MAGNIFLO 1200" + Cole Coffee-Spo + Cole-Spo “EIGHT” 





DUCTS CORPORATION 


h La Salle St., Chicago 3, Ill. 
ies. In Canada: Cole Products Ltd. Toronto « Montreal 


SOFT DRINKS IN SPOTLIGHT . . 


NEW CUP DRINK EQUIPMENT 
ON VIEW 


Right, Top Row: Spacarb, Inc.; Cole 
Products Corp.; Lyon Industries. Sec 
ond Row: National Rejectors, Inc.; 
APCO., Inc.; Dr. Pepper Co.; Navenco 
Mig. Co. Franchise beverage interest 
in the cup vending field was evi- 
denced by an array of booth dis- 
plays. With cup equipment banned 
at ABCB shows, many bottlers were 
on hand to view new developments 
in this phase of beverage merchan- 
dising. Third Row: Coca-Cola; Choc- 
olate Products; Hires; National 
Orange Products; Liquid Carbonic. 
Fourth Row: Nehi; Dad's Root Beer; 
Pepsi-Cola; Canada Dry. 





Nathono! Orange 
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Lyon Bows Three Drinker 


The 1400-3F, new triple flavor version of the Lyon 
Industries (N.Y.) 1400-cup vendor, put in its initial 
public appearance at the NAMA Show. This machine 


You can't 


.. If you 


employs a principle of coin chute selection for each 
beverage, with 3 separate coin inserts functioning 
automatically. Cabinets are finished in appropriate 
franchise colors, and a marbleized front features 


a mirror. Lyon also displayed its single drink 1400- 


fig to growing 
profits 


on tomorrow's 
demands! 


Spacarb Shows New Models & Eyecatchers 


New models of its multi-flavor 1000-cup vendor 
displayed by Spacarb, Inc. (Stamford, Conn.) in- 
cluded an “All Purpose” unit, being utilized by bot- 
tlers, which uses 3 syrup tanks to serve a selection 
of 3 carbonated and 1 “still” flavors; and a “com- 
bination” model dispensing 8 soft drinks and hot 
coffee. The firm also showed the “Spacarb 8” an 
8-drinker that offers the patron a choice of 4 basic 
flavors in either carbonated or non-carbonated form ; 
and the “Deluxe”, which employs the Mix-A-Drink 
principle to make 15 flavor combinations (cherry 
cola, lime cola, etc.) available. The “Industrial”, 
a stainless steel cabinet model, designed for rugged 
duty locations, was premiered, while some cabinets 
featured built-in light-and-motion displays. One of 
these utilized 3-D to achieve the effect of bubbles 
floating to infinity, using a polarized mirror that 
rotates its planes for the three dimensional effect. 


Another eyecatcher was built into the side of a 


Suppose in the near future, the U. S. Public Health conformity with all known requirements. And during 


machine, utilizing a vertical “‘endless” rotating plas- 
tic scroll illuminated by a fluorescent lamp. This 
device was utilized to carry a sales message, plug- 
ging a “Flavor Of The Week”, designed to stimulate 


Dept. clamps down, and demands that cup drink dis- 
pensers conform to their requirements. Suppose the ap- 
proval of Underwriters’ Laboratories becomes 
necessary. Where would that leave you? After all, 


recent years, Spacarb has made 19 changes to keep 
ahead of the most stringent health rulings. 


Famous for its “firsts”, Spacarb has pioneered more 


you're not in business for today only. How are you 


going to protect your investment? developments in drink dispensing than any other man- 


ufacturer. You see it in “Mix-A-Drink”, which dispenses 
15 flavor variations in a 4-tank machine. You see it in 
“Select-O-Carb”, which enables you to meet individual 
carbonation standards of nationally-advertised flavors. 
You see it in a multitude of field-tested attachments 
designed to serve any combination of carbonated, non- 
carbonated, hot and cold drinks from the same machine. 
Look into the Spacarb Cup Drink Dispenser now... 
and look ahead to a bright future! 


“impulse” purchases. 


Spacarb knows your problems, stays alert, thinks ahead 
. with an eye on your future. That’s why the Spacarb 
Cup Drink Dispenser is today’s 

pace-setter, tomorrow's contin- 

uing success. Even now, when 


National Rejectors Unveils New Units 


National Rejectors, Inc. (St. Louis) unveiled 
several new mechanisms for the vending field. The 
no multi-flavor cup vendor has 
Underwriters’ approval, Spa- 
carb has built its machine in 


firm displayed its Simplex paper cup dispenser, a 
mechanism designed for bulk drink vendors. Driven 
by a single motor and more compact than the present 


600-cup type unit, the Simplex holds 720-cups 


wut 


Also new to the National Rejectors line was a penny 


Ve ew 


change device, in which the pennies are simply i | 
America’s Oldest Manufacturer of Automatic Beverage Dispensers 


7. 


placed into a hopper, instead of having to be loaded 
General Sales Office: 270 Madison Avenue, “oe 


into payout tubes. Used in conjunction with the 
New York 16. MUrray Hill 4-2422 


rat 


rr 


firm’s coin changers, this unit facilitates odd-penny ; . 
eo Spacarb, Inc., 270 Madison Ave., N. Y. 16 
Factory: 375 Fairfield Avenue, Stamford, Conn. Please send me complete data on the SPACARB 


Cup Drink Dispenser. 


vending sales 
N9? 


— a 


Sales Representatives: Atlanta, Boston, 





APCO Adds New Units Chicago, Dallas, Detroit, Kansas City, Kansas, Name 
Knoxville, Los Angeles, Louisville, 
Milwaukee, Minneapolis, Newark, N. J., Address 
Philadelphia, Pittsburgh, San Diego, 
Seattle, Washington, D. C. ity fone State _________ 


oo ES 
_ 


TRS 





APCO. Inc. (New York) debuted two new models 


of the SodaShoppe cup vendor, rounding out its line 


Ss se 
—_—_—— ea a 


SS 


> 


to a total of 4 distinct machines, designed for varied 
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Junior 


Here 


For Locations 
Where Space 
ls Limited - - 


We now offer the Atlas VARI 
ETEE, Vendor 


Junior, Coin 


This smaller edition of the VARI- 


ETEE 


holds a high capacity of bottles 


vends five flavors and 


in vending rack and pre-cool 


compartment. The same wide 
range of Coin Mechanisms and 


Changers used on the Senior 


model, is available on the Junior. 


Atlas 
VARIETEE 
Junior 


Write for Prices Today 


WE'LL SEE YOU 
IN CHICAGO— 

at the Convention 
Booth No. 223 















Cool Drinks EXTRA-FAST 
o4 thet EXTRA-COLD 











Handles All 
Standard Bottles 
6-0z. through 12-oz 


The COIN VENDOR with 
Stratified, Controlled Cold Air Flow 


Day in and day out, you can serve more drinks through the 
ATLAS VARIETEE Coin Vendor because — extra refrigeration 
capacity and an engineered cold air flow chill the drinks faster, 
making it possible for the Varietee to handle a greater volume 
of really cold drinks, even under the pressure of hot weather 
selling. The seven-channel vending rack design assures the 
customer of always getting the coldest bottle in the box. 

Construction is rust-proofed throughout, and the exterior 
is finished in Du Pont Hi-bake Enamel. A wide choice of 
colors is available. The vending rack holds 105 6-o0z. to 8-oz. 
bottles; pre-cool compartment approximately 60 of the same 
size bottles. Coin mechanisms and changers are available in 
many combinations which may be economically converted 
to other sales units in event of changing prices. 

Our twenty years of cooler and vendor manufacturing ex- 
perience assure you of a product in the Varietee that is engi- 
neered for long and economical service. Send the coupon 
below for complete information and prices now! 


CHOICE of Coin Mechanisms to Fit Your Market 


National Rejectors’ Electrically and Manually Operated 
coin mechanisms are available in eight combinations includ- 
ing three changers and a wide range of odd penny sales units. 
They offer a selection to fit any market. Changers and coin 
mechanisms are included in National’s nation-wide service 
program. 


Tm 


MAIL 
THIS Varietee Coin Vendor. 


COUPON 























ATLAS METAL WORKS 


VENDOR DIV., P.O. BOX 5208, DALLAS, TEXAS 






Senior Model 






Ars B Name 
NOW for 
Complete ais 
Information Militias 
and Prices 
City State 


COIN MECHANISMS 
and CHANGERS 






in MANY 


COMBINATIONS 


Easily Converted to 
Meet Price Changes 





Three simple 
delivery steps are 
illustrated above. 
Customer moves 
selection from any 
one of seven vend 
ing channels, along 
end cross-channe! 
to release gate 
which has been 
freed by operation 
of coin mechanism, 
and out at single 
delivery port. 


Please send us complete information and prices of the Atlas 
Junior Model 


NB 
>ept. 





locations. Added were a 1200-cup 4-drink unit, which 
employs 3 syrup tanks to dispense 3 carbonated 
beverages and a non-carbonated version of one of 
the flavors; and the ‘SodaShoppe Junior’, a 1000-cup 
3-drinker utilizing 2 syrup tanks to offer a selection 
»f 2 carbonated flavors plus one of the beverages 
in a non-carbonated form. The latter machine has 
been designed with an eye on smaller locations that 
may require a less-expensive piece of equipment. 
Also on view were the 6-drink 1200-cup and 3-drink 
1000-cup SodaShoppes, as well as a new “combina- 
tion” dispenser with a 1000-cup capacity that vends 


both 4 cold beverages and hot coffee. 


“Challenge of Change” 

Speaking at the NAMA Convention, I. H. Houston, 
president of Spacarb, Inc. and newly-elected head 
““Chal- 
lenge of Change”, pointing out that since World 
War II automatic merchandising’s growth had been 
double that of retail sales as a whole. Said Mr. 


of the vending trade group, discussed the 


Houston: “Virtually every predominant trend in 
retailing is favorable to us. Rising labor costs, with 
resultant growth of self-service; increasing impor- 
night and holiday shopping; improvement 


replacement of small 


tance of 
in packaging of food products; 
scattered stores with huge supermarkets and shop- 
ping centers; and better understanding of lighting, 
displays; modern design and showmanship as sales 
aids—all tend to create greater opportunities for 


mechanized round-the-clock selling.” 








COKE AT THE OPERA... 


One of the Coca-Cola Bottling Company of Pittsburgh's 
best summer promotions has been in connection with 
the Pittsburgh Civic Light Opera, which draws an aver- 
age attendance of 25,000 each week throughout the 
summer. Firm has supplied free Coca-Cola to members 
of the operetta’s Teenage Guild, each time it makes 
a tour of the premises to meet the stars. The Guild's 
membership is well over 3,000 and to be sure, there are 
a lot of thirsty teenagers who welcome a cocling drink. 
Flanking some of the guild members in this picture 
are (left) Councilman Abe Wolk, vice-president of the 
Civic Light Opera and (right) William Poole, repre- 
sentative of the Coca-Cola Company. 
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FW YORKEF 


ARISTOCRAT OF 


BEVERAGES 





One of America’s Finest Ginger Ales 


Franchised by 


MONARCH MFG. COMPANY 


1351 MONARCH ROAD e¢« ATLANTA, GEORGIA 
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THE WORLD OVER 


FOUNDED 
1899 
Franchised by 


MONARCH MFG. COMPANY 


1351 MONARCH ROAD : ATLANTA, GEORGIA 









BEVERAGE PRICES 


WHAT THEY ARE—AND WHERE 












vomine t 


LEGEND: 


[| Outlined areas—solidly higher prices. 


Shaded areas—prices moving upward. 


™ Redareas solidly pre-war prices. 


With the map above, which pictures the nation-wide price situation in three broad classifica- 
tions, and the tables which follow, (next page) which give specific price ranges by selected cities 
in 48 States, N.B.G.’s new monthly department continues its task of keeping the industry fully in- 
formed on the trend of wholesale beverage prices. 


The map shows a sharply defined line of demarcation between States generally at higher prices 
and those at the “traditional” levels. Those shaded are in a transitional stage, with most bottlers 
having broken away from the old base prices, but still far from the levels of bottlers in States shown 
in simple outline. The most important change of the past 30 days was in Atlanta, Ga., where two 
bottlers raised to 96c, and in Louisiana, where in a dozen cities, prices went to the 96-100 level. 


In order to make this department as accurate and timely as possible, we cordially invite our 
readers to submit at any time price information with regard to their own activities, or of their com- 
munities. Price data may be identified as to brand, but should be restricted to the three sizes listed. 
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more than 


Over 300 Liquid 
Pepsi-Cola Installations 


It is significant that the nation’s lead- 
ing bottlers rely on Liquid bottling 
machinery to safeguard the fine quality 
of their products. These major beverage 
producers know — Liquid’s advanced 
features and rugged dependability are 
a constant guarantee of quality control 


and product standardization. 


"LIQUID coe. one cc 


3100 South Kedzie Avenve 
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96 Liquid Installations For Pepsi-Cola 
Plants In The Past 2 Years 


Here are a few of the recent major installations: 


Pietsburgh, Penna. 


Daytona Beach, Fla. 


Adianta, Ga. 
Kinston, N. C. 


Corbin, Ky. 


R P 
6 


Miami, Florida 
Greenville, N. C. 
Rocky Mount, N. C. 
Washington, D. C. 


Glens Falls, N. Y. 


ORATION 
Chicago 23, Illinois 





BEVERAGE PRICES 









































BY STATES 
ALABAMA 
Cities 6-8 oz. 10-12 oz. Quarts 
Aliceville .96 
Anniston .96 
Birmingham .. 96 96 2.00 
Fayette .96 
Gordo .96 
Guin .96 
Jasper 96 
Montgomery 80 .80 
Mobile .80 80 
Russellville .96 
ARIZONA 
Cities 6-8 oz. 10-12 oz. Quarts 
Phoenix 80-1.10 .80-1.10 1.25-1.90 
Tucson 80- .90 .80-1.10 1.25-1.60 
Safford .80 80 1.25-1.60 
Douglas .80- .90 1.25-2.75* 
Yuma 1.10-1.20 1.20 1.25-2.10 
* $2.75 price is on no-deposit quarts. 
ARKANSAS 
Cities 6-8 oz. 10-12 oz. Quarts 
Fort Smith .80 .80 
Jonesboro .80 .80 
Little Rock .80 .80 
Texarkana .80 .80 
Fayetteville 80- .85 .80- .85 
Camden* 80- .96 .80- .96 
Eldorado* 80- .96 .80- .96 
Fordyce* 80- .96 .80-— .96 
* All ercept Dr. Pe pper and Coca-Cola. 
CALIFORNIA 
Cities 6-8 oz. 10-12 0z. Quarts 
Sacramento .90-1.30 1.35 1.60—1.80 
Stockton .90-1.10 1.19-1.20 1.60-1.80 
Berkeley .90-1.20 1.20 1.25—1.60 
Oakland .90-1.20 1.20 1.25-1.60 
San Francisco .90-1.20 1.20 1.25—1.60 
San Jose 1.00-1.20 1.30 1.50 
Fresno 1.00-1.30 1.30 1 .60-2.00 
Bakersfield 1.20-1.30 1.30 1.60-—2.25 
Pasadena 1.35 1.35 1.80-2.25 
Los Angeles 1.35 1.35 1.80-2.25 
Long Beach 1.35 1.35 1.80-2.25 
San Diego 1.20-1.35 1.35 1.60-2.00 
COLORADO 
Cities -68 oz. 10-12 oz. Quarts 
Denver .80-— .96 .80-1.00 1.15-1.40 
Colorado Springs 1.20 1.30 1.15-1.40 
Pueblo 1.20 1.30 1.15-1.40 
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Greely 1.00 1.00 1.15-1.40 
Sterling 1.40 1.40 1.20-1.60 
Trinidad .96 96 1 .20—1.40 
Alamosa 1.25 1.25 1.60 
Salida 1.25 1.25 1.60—1.80 
CONNECTICUT 
Cities 6-8 oz. 10-12 oz. Quarts 
Waterbury 80-1.12 1.00-1.20 1.25-1.85 
Hartford 80-1.12 1.00-1.20 1.25-1.85 
New Haven 80-1.12 1.00-1.20 1.10-1.85 
Bridgeport .75-1.12 1.00-1.20 1.00-1.85 
DELAWARE 
Cities 6-8 oz. 10-12 oz. Quarts 
Wilmington 80- .96 .80- .96 1.00-1.60 
DISTRICT OF COLUMBIA 
Cities 6-8 oz. 10-12 oz. Quarts 
Washington .70-1.20 .80-1.20 .80-1.65 
FLORIDA 
Cities 6-8 oz. 10-12 oz. Quarts 
Pensacola .80 
Tallahassee .80 
Jacksonville* 80- .96 
Orlando* .80- .96 
Lakeland .80- .96 
Tampa* .80-— .96 
St. Petersburg* 80-— .96 
W. Palm Beach* .B0- .96 
Miami* .80— .96 
Key West* 80- .96 
all except Coca-Cola, which is .80. 
GEORGIA 
Cities 6-8 oz. 10-12 oz. Quarts 
Atlanta 80- .96 .80—- .96 1.60-2.00 
Augusta 80-1.00  .80-1.00 1.60—2.00 
Macon .80 .80 1.60 
Columbus .80 .80 .80 
Savannah 80—- .96 .80- .96 1.60 
LaGrange 80- .96 .80- .96 1.60-2.00 
West Point 80- .96 .80—- .96 1.60-2.00 
Valdosta 80- .90 .80- .90 1.60 
Albany .80- .85 .80- .85 
IDAHO 
Cities 6-8 oz. 10-12 oz. Quarts 
Boise .90 .90-1.00 1.60-—1.80 
Twin Falls 1.35 1.35-1.50 1.60—1.80 
Pocatello 1.35 1.35-1.50 1.50-1.80 
Lewiston 1.60 1.60 1.50-1.80 
Payette .80-1.00 .80-1.00 1.60-1.80 





(Continued on Page 75) 
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Heading In Right Direction 





In your issue of August, 1953, in the Beverage 
Prices by States, there occurs an error in the case 
of Wilmington, North Carolina. 

While this is an .80 cent market with .50 deposit 
and no deposit on cartons, we have been selling 12 
ounce Par-T-Pak ginger ale and club soda for $1.60 
per case and .50 deposit for over a year. 

While the volume on these items is small, it does 
indicate that we are heading in the right direction. 

HUGH G. NOFFSINGER, JR. 
Royal-Crown Bottling Co., 
Wilmington, N. C. 


Deposit, 4c a Bottle 


I just finished reading your report on the Soft 
Drink Industry and I am happy to learn that you 
are stressing increases in price and deposits. It hap- 
pens that I have been engaged in other successful 
businesses in my career and find that the bottling 
industry as a whole has been chaotic compared to 
other enterprises. The bottlers have created their 
own depression in the midst of plenty. 

However, the dawn now seems to be coming and 
at last we are getting some price increases. I wish 
you would keep on stressing deposits, as we are 
throwing away thousands of dollars each year by 
using a deposit that is entirely inadequate. The 


deposit should be at least $1.00 per case with most 


J o 
now distributed 
. of the stress on the bottle. We suggest 4¢ on each 
by leading bottle and 4c on the shell. People will not bend over 


anymore to save 2c and we have been obliged to 





Join the profit parade! Year after year 


on’s Root Beer sales keep climbing bringing added 
ne to every Mason’s cha cal dace bottlers from purchase from ten to fifteen thousand dollars worth 
goodness—and such unique, extensive merchandising coast to coast of bottles each year to ge Perper 
support as the Mason’s Advertising Truck which takes oes a paren i 
over the task of placing metal signs in your territory—are Mattoon. illinois 


helping make Mason’s the No. 1 favorite in city after city. 
It will be your favorite, too, once you see how fast it sells! ae ’ a - 
Bottlers’ Sugar” at Market Price 
On page 3 of the August, 1953, issue of the 


National Bottlers’ Gazette, under “Sugar Up Again 
Highest Price in 30 Years,” I note that you stated ) 


Write, wire or call for complete franchise details 


MASON & MASON, INC., 213 N. DESPLAINES ST., CHICAGO, ILL. 
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—“The price of ‘Bottlers’ sugar was boosted to 
$8.90.” 


According to our information, of those sugar 
companies supplying “Bottlers” sugar only one com- 
pany is charging a 5c differential. There are more 
than a dozen sugar companies supplying their cus- 
tomers with “Bottlers” sugar meeting the industry’s 
specifications and it is selling at current market 


prices. 


In all probability you have gotten your informa- 
tion from the New York area and for your personal 
information I should like to advise that American 
Sugar Company does not supply its customers with 
“Bottlers” Sugar. They do have and have had for 
some time, a “Bottlers Granulated” sugar which is 
5c higher than their fine granulated. That 5c differ- 
ential price has been in existence for more than a 
couple of years. However, this sugar is not the same 
as ‘“‘Bottlers” sugar, as it does not meet the indus- 


try’s specifications. 


The only sugar company in your area that sup- 
plies “Bottlers” sugar is American Molasses Co. 
(Sucrest Division) and it is the only company that 


we know of that charges a 5c differential. 


H. E. KORAB, 
American Bottlers of Carbonated Beverages, 
Washington, D.C. 


Get Prices High Enough To Absorb Cost of Bottles 


I wish to compliment you on the enlightening 
report which you sent out recently to your sub- 
scribers of the National Bottlers’ Gazette. In my 
judgment, your report reflects very careful anal- 


ysis of the trends of the industry. 


There is one point, however, and only one, which 
I may wish to take issue with you, and in this I 
am not so sure that I’m right, namely, the question 


of deposits. 


As a bottler of many years of experience and in 
different localities, I have constantly run = up 
against dealer opposition to the deposit system 
They object, not vociferously, to having their 
money tied up in containers and it seemed to me 
that where we increase the deposits we drain off 
the dealer’s cash. I must admit, however, that where 
deposits have been increased, we have not run into 


serious objections. 


In the early days when the cost of bottles only 
slightly exceeded the 2c deposit value, we did not 
think much about the loss of bottles. The margin 
of profit was adequate to absorb the loss without 
greatly affecting the bottlers’ balance sheet. It 
seems to me that the basic problem with our indus- 
try is to get prices high enough to absorb the cost 
of bottles broken and lost in the trade. However, 
my mind is entirely open with reference to this 
question, and as I go around the country and talk 
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YOUR NEXT BIG STEP TOWARD 
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HANDLES 
CARTONS, TOO 


No adjustment necessary to re- 
move bottles from cases in car- 
tons. No scarred bottles. 
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MILLER HYDRO 










Eliminate one of the last slow, hard and costly 
manual jobs in the bottling cycle. The trouble- 
free Miller Hydro Air-Matic Decaser brings 
new ease, speed — and best of all — new eco- 
nomy through efficiency to your plant. Why 
wait! — it quickly pays for itself. 










| 
SPEEDS 
PRODUCTION 


Fool-proof, automatic operation— 
no costly pauses or delays in flow 
of bottles. 

Let Us Send Complete Information—Write Now! 


gy 


MILLER Hypro COMPANY 
Manufacturers of Miller Hydro Bottle Washers Miller Hydro ze , ’ Gh 


Case Packers «# Miller Hydro Bottle Conveyors @ Miller- 
Kendall Mixers @ Miller Hydro Inspection Lights © Miller ne Ia 
Hydro Air-Matic Decasers @ Miller Hydro Air-Matic Case etvacsentarive UMM MULHERN CO. sae ceanesnte 












Cleaners 





Serving Bottiers 
Since 1913 























give you 


LONGER, FASTER RUNS 





It’s in the busy season that fast, uninterrupted runs on your bottling line 
count most. That is why so many bottlers and brewers find it pays to 
use nothing but CCS Crowns. They know from experience that CCS 


Crowns do give longer, faster runs. 






The crowns we are turning out today are the finest we have ever made. 
Repeated tests show that CCS Crowns rank first in sealing efficiency 
and all-around performance. We invite you to compare their performance 
on your own bottling line. Crown Cork & Seal Company, Baltimore 
3, Md. Originators and World's Largest Makers of Crown Corks. 


YEAR AFTER YEAR 


ARE 
sone CCS CROWNS “ 
Ms 
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to bottlers, I am constantly trying to secure more 
facts about an unhealthy situation. 
A. HARDGRAVE, Evecutive Director, 
Pepsi-Cola Bottlers’ Association. 


The Bottler Is A Sucker 


Your letter regarding deposits on bottles is very 
good. When you charge a larger deposit on bottles 
and cases, those that return them do not pay any- 
more for the goods, but then those that do not 
return bottles pay for them. That is how it should 
be. I have tried talking to some bottlers in Buffalo. 
They said “raise the price of the goods.” I think 
this is wrong. We have these same bottlers with 
displays on the sidewalk in front of stores—65 cents 
for 24 bottles of 7 oz. We have taken our goods out 
of stores that wanted them for 55 cents, and got 
them (for this price?) from other bottlers. I do not 
know what they paid. We cannot da it. Figure it up 

55 cents a case-——carriers, 14c, salesmen, 25c, this 
makes it 16 cents for the bottler. 

This is being done all over. The bottler is the 
sucker. I have been connected with the industry all 
my life. My dad was in the business in 1887. So I 
ought to know what I am talking about. The trouble 


‘ ” 


is “dog eat dog.’’ While goods are sold too cheap 
and deposits are too low, stores in some localities 
sell soda for 10 cents a bottle. They don’t care what 
becomes of the bottler. 

Here is another angle. Four men go out on a fish- 
ing trip, buy a case of soft drinks—pay 48 cents 
deposit. They drink it. Then the bottles become a 
nuisance, so they figure it up-—12 cents each, so 
away goes the bottles. What do they care for 12 
cents? I did respect the bottlers, but I have come 
to one conclusion, that is that there are too many 


barefaced liars in the business. Too bad. 


A. GODDARD, 
Goddard's Kist Beverages, 
Buffalo, N.Y. 


B. W. Dyer 


B. Wheeler Dyer, 66, founder and senior partner 
of B. W. Dyer & Company, sugar economists and 
brokers, died of cancer on August 10th. 

Mr. Dyer spent his entire lifetime in the sugar 
business, and 1953 marked his 50th year of sugar- 
brokerage specialization. He established B. W. Dyer 
& Company in 1912. In 1917 he merged his business 
with The A. H. Lamborn Company, becoming vice- 
president of that corporation and partner of Lam- 
born Hutchings & Company. In 1929 Mr. Dyer re- 
established B. W. Dyer & Company, and the organi- 
zation today is one of the best known and most 
highly regarded in the sugar brokerage business. 
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CALIFORNIA 


New plant of the Coca-Cola Bottling 
Co., Pomona, was recently opened. 
The plant has 21 employees and oper- 
ates a fleet of 12 trucks. Bert Irish is 
Nesbitt Bottling Works, 
Escondido, plans the erection of a 


manager... 


new plant, with construction to begin 
in October. Firm bottles Nesbitt’s, 
Squirt, Yankee 


Doodle Root Beer, and a variety of 


Delaware Punch, 
flavors. Norman M. Kelly and Ray- 
mond W. Mossberg are partners in 
the operation. .. The Nesbitt Bottling 
Co., Salinas, has been purchased by 
Vito B. Alioto and associates from J. 
A. and Anna G. Roebuck and Paul 
Grehm. In the new setup, Vito B. 
Alioto and Joe Aliotti are general 
partners, and limited partners are 
Wm. A. Carnazzo, Frank P. Cusenza, 





bottler 
briefs 


Chas. A. Cuva, Sal A. Vassalo and 
Guido A. and Bert EF. Davi. 

The Pepsi-Cola Bottling Co., Santa 
Ana, celebrated the completion of ex- 
tensive remodeling work with a three- 
day celebration, one day being devoted 
to those furnishing equipment and 
supplies, another for retailers hand- 
ling its lines, and the third for in- 
spection by the general public. . . Ray 
A. Hertz, 1915 Corteral Ave., Oakland, 
operating beverage vending machines, 
has sold these to the Coca-Cola Bot- 
Oakland. 
Knapp, president of the Calso Water 


tling Co. of Gordon 


Co., San Francisco, has announced the 
appointment of John H. Gertridge as 
Northern 


Calso recently brought out a new line 


Division sales manager. 


of sugar-free beverages under the 


name of “Dietonic’. . . The Seven 





SET RADIO CAMPAIGN... 


Ben Binder (center) and Ber- 
nie Mobol (right), partners of 
Clicquot Club Bottling Co., Los 
Angeles, are happy over the 
signing of a new contract for 
extensive radio advertising. 
Looking on are (left to right): 
Charlie Bennett, Western Divi- 
sion Sales Manager for the 
Clicquot Club parent com- 
pany: Felix Adams, account 
executive for Radio Station 
KLAC: and Mauri Vaughn, 
Vice-President of Ross Roy. 
Inc., ad agency. 
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HOW VEKO QUALITY 
WORKS FOR YOU 


+3 of a series 





From Grove to Finished Product 


VEKO ORANGE 


1s 


flavor-controlled 


VEKO produces its own orange cil from beginning to 


end, to give you these impertant advantages — 


first Oranges are expertly selected for their suita- 


bility for use as an orange oil (Valencias). 


then \ special VEKO> process carefully removes 


the oils without any bitterness from the peel entering. 


next The citrus oils are dewaxed to eliminate all 


possibility ol separation in the bottled beverage. 


o 
finally \n exclusive VEKO process refines the 
orange oil and removes the light and heat sensitive ele- 
ments. These elements, which contribute nothing to the 


flavor, are responsible for spoilage. 


It is this step-by-step flavor control that has produced 


today s lop quality, lou pri . 


TASTY ORANGE co 


Heavy cloud . . . Juice shade standard . . . Available 
in any shade you wish. 


TRY IT! — WRITE TODAY!!! 
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Va. Hatns amm, Inc 


329 CANAL STREET , 


NEW YORK 13, N.Y 





A COMPLETE LINE OF FLAVORS FOR EVERY NEED. 











has 





Up Bottling Los Anygeles, 
taken the 
broadcasting of the baseball games in 


the Stars 


Co., 


over sponsorship of radio 


which Hollywood partici- 
pate, 
The 


plant 


Co., with a 


has opened a 


Nehi 
at 

warehouse 
vice the southern territory. .. 
Short has filed a 
that he 
Manzanita Ave., 
Roseville Ice & Co. 
tensive remodeling and re-equipping 
of the plant of the Seven-Up Bottling 


Beverage 
Chico, large 
in Yuba City to better ser- 
Harold 
to 


225 


formal statement 
at 


ais 


in business 


Roseville, 


1s 


advise 


Jeveraye Ex- 


Co. at Marysville has been completed 
Plant equipment now includes a 24 
spout Liquid filler, &%-wide washer, 
500-gallon carbonator, a mixer and ac 
cumulator table, along with a West- 
ern water treating system, a World 
labeler and an Evans solution heater. 

After an absence of ten years, dur- 
ing which time he served a stint in 
the U. S. Navy, Dar B. LaMarsna is 


back with the Pepsi-Cola Bottling Co., 
in the 
The 
has added Bargq’s to its line. 
Stock 
for 


Tulare, position of sales man- 


ager. Coca-Cola Bottling Co., 
Ventura, 

The Seven-Up Bottling Co., 
the 
bottling and distributing Donald Duck 
the San 


Stanislaus, 


ton, has acquired franchise 
and 
an option on three 
The Squirt 


installed a 


in counties of Joaquin 
with 
neighboring counties. 
Bottling Co., 


Heil bottle 


Fresno, has 


washer, 


FLORIDA 


Titusville Coca-Cola Bottling Com 


pany has moved into its newly con 
structed plant in Cocoa. Plant opera- 
tions were moved to Cocoa to be 
nearer Patrick Air Base and the cen 
fer of business in the county 
GEORGIA 

Clyde Thomas has been promoted 
to sales supervisor of the Nesbitt’s 


operation in Gainesville, according to 


an announcement by owner George 5S. 
Haymans, Jr... . Coca-Cola Bottling 
Co., Dalton, a new 


75 by The 


plans to construct 
foot 


new plant will have 


175 plant building. 
a capacity of 
bottles per minute, compared with the 
present output of 144 bottles per min- 
W. (Bill) Rich, former- 


the Nesbitt oper- 


ute... George 


ly sales manager of 
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SERVING INDUSTRY ...SERVING AMERICA 


You are to Continental Can with its 
74 plants in the United States, Canada and Cuba, 
17 field research laboratories and 66 sales offices 





always close 












| ation in Gainesville, is now vice-presi- 


GI BPR dent and general manager of the new 
FIND THE ENGINEERING TRIUM Maabith opieation Ye Aihale. Waal 


plant takes over part of the territory 


J 




















formerly served by the Gainesville 


a) tant. The new building and plant is 
IN THIS PICTURE? plant. T , 


located in a suburb of Athens at Wat- 

kinsville. . . Seven-Up Bottling Co., 

Macon, recently installed a stainless 

. : ° steel sink in its svr ' — has 

It’s a tiny piece of metal and cork that costs only a fraction of a cent steel sink in its syrup room, and has 


added an Infilco water polisher to plant 


. the cap on a soft-drink bottle. This cap must seal in more than equipment. 


the flavor. It must also hold the carbonating gas, which may be 
under as much as 100 pounds pressure. ILLINOIS 


The first metal crowns appeared in this country about sixty Seven-Up Bottling Company, Car- 

‘ bondale, recently took another ste 

years ago. While they represented a tremendous advance over a ve ly ae. ee ee 
; li il t drink Id still ; 1 in mechanizing its plant by installing 
previous sealing methods, soft drinks would still occasionally go a new Miller Hydro decaser and un- 


“flat.” It was not until crowns had been thoroughly engineered to | scrambler, 
find just the right thickness of metal, the right composition of cork, 
and the right adhesive, that they became completely reliable. IOWA 


, . . Conversio! f the Seven-Up ware- 
In this development Continental research people played ee oe ee oe 

; oe : ? : house and distributing plant in Daven 
important part. The five plants of our Bond Crown & Cork Co. nett ints a betting enevation eine 


division now turn out a big share of the more than 50 billion crowns take place in 1954, according to a com- 


the U. S. bottling industry uses annually. pany spokesman. The new plant will 
i | x ‘ | 1 | bej bottle and distribute the product in 
Like other Continental products, Bond crowns are being con- Davenport and eastern Iowa. The bev- 


stantly improved. Our scientists, engineers and technicians are erage is now trucked in from - Des 


everlastingly at their studies, in our laboratories and in our cus- Moines. 
tomers plants. In the past few years we have found nearly a dozen 


¢ 


LOUDSIANA 


The Dr. Pepper Bottling Co. of 





e -. ways to make crowns better-looking, better-sealing and more 






I 


Y corrosion-resistant. 






Shreveport henceforth will) market 






{ Bond crowns wear our Triple C trade-mark on their skirt. only one drink—its namesake—in 
4 To our customers this little emblem means progressive improve- stead of six, it has been announced 
ee | by Joe Chambers, plant manager. 






ll 


ment in crown quality and service. 





Chambers explained that “our Dr. 





Pepper business has grown so rapidly 






| that we decided to concentrate all our 






ai? 


production and sales efforts on this 






product.” Chambers also announced 






plans to go into accelerated vending, 






advertising, merchandising, and pro 











motion programs for Dr. Pepper 


MISSOURI 


Production and distribution of B-1] 
recently was begun by B-1 Bottlers of 


Springfield. George W Jehrens 1s 
CONTINENTAL CAN BUILDING 100 E. 42nd ST., NEW YORK Oe manawer of the operation 


CONTINENTAL CAN COMPANY OF CANADA LIMITED. MONTREAL 


MM Jj OHO 


FIBRE DRUMS PAPER CONTAINERS CAPS AND CORK STEEL PAILS AND DRUMS 















MONTANA 


Rainbow Beveraye Co., Great Falls, 









shortly will begin bottling and dis 








tributing of Goody Root Beer. Owner 
is Cecil Heidlebaugh 





of this firm 
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It’s a FLAVOREX fact: 


The real thing 
Sells best! 


Real 


BLACK 


CHERRY 





REAL fruit flavors for your brand— 


GAIN public demand and 
repeat profits. Give folks 
the real thing in your Black 
Cherry and Black Rasp- 
berry beverages. Made 
with FLAVOREX real 
fruit flavors, your drinks 
are better—much better. 


Way its made—makes it better 


Only the plump, finer 
fruits enter FLAVOREX 
“quality controlled” plant. 


Scientifically processed, 
FLAVOREX fruit flavors 
have all the coveted sweet 
freshness of the harvested 
fruit. Its the real thing for 
your trade. 

Taste-test it yourself. 
Write for generous samples 
of syrup—ready to bottle 
. . . or place trial order for 
Black Cherry and Black 
Raspberry. Stock crowns 
available. Prompt delivery. 


For the real thing in Loganberry, Blackberry, 
Strawberry and Fruit Punch, get it from— 


FLAVOREX@ 


MAKERS OF FINE FRUIT JUICE FLAVORS 


AVE 


BALTIMORE 2. MD. 





NEBRASKA 

Dr. Pepper Bottling Co. of Hastings, 
has started bottling B-1. Firm is head- 
ed by Wilford S. Hlavaty. .. Mr. and 
Mrs. Harry Meyer, who have owned 
and operated the Chadron Coca-Cola 
Bottling Co. for the past 34 years, re- 
cently announced the sale of their in- 
terests in the firm to George Garrison. 
Mr. Garrison, who has already taken 
over operation of the business, also 
has other Coca-Cola interests. He and 








x 


HIRES DENVER MANAGER 


The Charles E. Hires Co. has announced 
the appointment of Herbert H. Rogers 
as Manager of its Denver, Colorado 
plant. Mr. Rogers joined Hires during 
1945 in Kansas City, where his sales 
experience and record there qualified 
him for the responsibility of Hires 
stepped-up Denver operation. 





two brothers own and operate the 
Coca-Cola plant at Torrington, Wyo- 
ming, and the Coca-Cola operation 
at Goodland, Kansas. . . Fairbury 
Coca-Cola Bottling Co., of Fairbury, 
recently was granted franchises for 
Goody Root Beer and Goody Orange 
drink, according to the parent Goody 
Company, Minneapolis. 


NEVADA 


Edwin L. Coyle has taken over the 
managership of the Coca-Cola _ Bot- 
tling Co. of Ely. Mr. Coyle formerly 
was associated with Coca-Cola opera- 


tion in Las Vegas. 


NEW YORK 

A Girton bottle washer recently was 
installed by the A. A. Beverage Com- 
pany, Endicott. 





DOMINANT DISPLAY 


This dominating shelf display of Mis- 
sion beverages in cartons, located in a 
Wichita, Kansas supermarket, is one of 
a series of such displays installed in 
supers and chains by the Mission 
Orange Bottling Company of that city. 
Bottler has found that mass displays 
facilitate turnover, not only during the 
summer months, but all the year around. 





NORTH CAROLINA 


Canada Dry Bottling Co., Char- 
lotte, plans to erect a new $100,000 
plant. Owner-manager W. S. Wood- 
son said the new building will be one- 
story, of concrete block and_ brick 
veneer construction. New facilities will 
give the plant a production potential 
of over 30,000 quart bottles per day. 


NORTH DAKOTA 
Pepsi-Cola Beverage Co., Hettinger, 
recently began production and dis- 








NEW DOUBLE-COLA BOTTLER 


Paul Toy is shown signing the Double- 
Cola franchise for the Sun Crest Double- 
Cola Bottling Co. of Mt. Sterling, Ky. 
Mr. Toy recently started bottling the 
product. 
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SOLID PROMOTION 


Stanley Hazen, President of 
the Hires Bottling Co., Shrews- 
bury. Mass., staged an impres- 
Sive product projection re- 
cently at the Worcester Home 
Show. Mr. Hazen, shown at 
left, capitalized on this impor- 
tant event to give still greater 
emphasis to the Hires Stein 
Deal and Float Promotions 
that have activated large con- 
sumer sales response through- 
out his area. 
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tribution of Squirt. Firm, headed by 
Alvin Cors and Oray Austin, also bot- 
tles Kist flavors and Dad’s Root Beer. 
. Goody Bottling Co. of Minot short- 
ly will begin bottling Goody Orange 
and Goody Root Beer. James T. Fer- 
guson is owner of the firm. . . Coca- 
Cola Bottling Company, Grand Forks, 
operated by Ed Bostrom, recently com- 
pleted the installation of a new Mil- 
ler Hydro decaser and unscrambler. 


OHIO 


Pepsi-Cola Bottling Co. of Dayton, 
is adding a 15,000 square foot addi- 
tion to plant facilities. The firm also 
is adding to production facilities a 
10-spout Liquid line, including a 
Meyer washer and auxiliary equip- 
ment. Present facilities comprise a 
40-spout Cem line and a_ 50-spout 
Cem line. Plant manager Julius 
Darsky reports that the investment 
will total approximately $150,- 
000. . . Coca-Cola Bottling Company, 
Piqua, has added a new Miller Hydro 
automatic case and carton packer to 
plant equipment. . . Model G Burns 
fillers have been installed by Bryan 


Bottling Co., Bryan, and Squirt Bot- 
tling Co., Greenville. 
Bottling Co., Elyria, recently com- 
pleted the installation of a Girton 


washer. 


Dr. Pepper 
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ANNOUNCING THE DEBUT... 


Full-page newspaper ads are being 
used in many territories to announce 
the introduction of Bubble Up. Above 
ad was run by the recently-franchised 
Bubble Up Bottling Co. of Peoria, IIl. 





PROUD OF IT... 


The Carnation Double-Cola 
Bottling Co. of Mt. Vernon, Mo., 
has just installed this all alu- 
mirium plant name sign, with 
red baked enamel finish, to tell 
everyone that... “this is the 
home of Double-Cola.”’ 

























































“Now Store 50% More Goods / 
in 40% Less Space”... ° 


/ 


; 


sb 


Referring to the Lewis-Shepard And, the Model “’3” sells for 14 the 
SpaceMaster Model ‘’J’’ Fork Truck, cost of conventional electric fork trucks. 
Mr. R. Ingouf, Gen. Mer. of the 7-Up The low price is the result of unique 
Bottling Co. of Memphis says, “We can Lewis-Shepard designing. Quality com- 
now store 50°/, more merchandise in ponents are combined with volume man- 
40°{, less floor space with the Model ‘J’. ufacturing to produce a rugged electric 
Moreover, our experience has prompted fork truck, demanding less space and 
the purchase of this same truck by other ower in price than any other. 

Maher 7-Up plants in the middle west.” This truck is but one from the broad. 
Here are some of the features that est line of materials handling trucks in 
sold 7-Up on the battery powered Model — the nation. Whatever your particular 
“J: maneuverability, compactness of need, compare Lewis-Shepard Trucks 
design, no clutch, no carbon-monoxide — before you buy. There's an L-S Represen- 
fumes, automatic electrically-controlled tative near you . See “Trucks, In- 
braking, and moderate speed... par- dustrial” in the Yellow Pages of your 
ticularly desirable when handling glass. telephone book, 


Write for the complete 7-Up story on the unique Model “J... and 
other case histories covering a wide variety of industries. Also request 
“Electric Truck Comparison Charts”... make your unbiased comparison. 





LEWIS-SHEPARD 


229-9 Walnut, Watertown 72, Mass. 


Please send 





| % “MASTER” Linc 


@ Electric Fork Truck Comparison Charts 


® Proof Folders showing L-S Trucks at work 


Name 
Company 


Street 





— en ap an en enen all 


City State 








“Our Hires sales 
hit a new high !” 


“up 32%,” says John P. Currin 
of the Currin Bottling Company, 
Batesville, Indiana. 











“Hires has become the 
backbone of our business. 
For instance, last July’s 


sales were terrific for all 










of us. But, over and above 
that our Hires sales all 
year were remarkable. 
They shot up a whopping 
32%! 
“That tops anything we’ve 
done yet. And we’ve seen 







Hires sales increase 






steadily since April of ’49, 





when we became a Hires 






bottler.’’ 


One of America’s best 
known trademarks, Hires 












gives you a ready-made 






demand in your market. 
John Currin, and hun- 
dreds like him, vouch for 
this. Hires can mean big 
business for you, too. Drop 
us a line for details today, 
a few choice franchises 
are still available. The 
Charles E. Hires Co., 
206 S. 24th St., 
Phila., Pa. 













Another of the Hires 
“Success Stories” 
from all over America 
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OKLAHOMA 


New stainless steel equipment, rep- 
resenting an investment of $75,000, 
has been installed by the Seminole 
Double Cola Bottling Co. Firm, head- 
ed by Mr. and Mrs. Roy Beckwith 
produces Double-Cola, Double Flavors, 
Sun Crest, Mason’s Root Beer and 
Fruit Bowl. .. Canada Dry Bottling 
Co. of Tulsa has been purchased by 
tussell Cobb, Jr. and Theodore N. 
Law. Jack Heasley, who has been 
named president of the firm, said the 
company’s operations will be expanded 
to include delivery and plant service. 
An Avis water conditioner has been 
installed by Seven-Up Bottling Co., 
Hugo. 


OREGON 


New plant of Vern Igo’s Bottling 
Works, La Grande, recently started 
operations. Firm produces four fran- 
chise drinks (Pepsi-Cola, Nesbitt’s 
Orange, Hires Root Beer, Squirt), 
and a line of eight flavors. .. A Cem 
combination water and syrup cooler 
has been installed by The Dalles Soda 
Works, The Dalles. 


PENNSYLVANIA 

James E. Moonis Beverages, Mc- 
Keesport, has added Sun Spot to its 
line. . . Permutit water treating 
equipment has been installed by Seven- 
Up Bottling Co., Williamsport. 


TEXAS 

KF. Ek. Schmitz has purchased the 
Coca-Cola Bottling Co. of Gainesville, 
and will form a corporation to operate 
the business. Roland A. Wilson, man- 
ager of the plant for a number of 
vears, will continue in that capacity. 
oe A. J. Collins, of Dad’s Bottling 
Co., Wharton, has been granted a B-1 


franchise 


UTAH 
Seven-Up Bottling Company, Og- 
den, has installed a Heil bottle 


washer. 


WASHINGTON 


Coca-Cola Bottling Co., Longview, 
has been sold by William H. Parks to 








NEW DAD'S PLANT IN SEATTLE GETS GOING 


Pictured here is the kick-off dinner and sales meeting of Dad’s Root Beer Company’s 
new Seattle bottling operation. Standing behind the sales force (from left to right) 
are: Ralph DeMaria. Dad's National Division Manager, Mr. and Mrs. Sid Eland. 
owners of the new plant, Mrs. DeMaria, Stan Eland, son of the owner, and Mrs. 
Stan Eland. The Elands have a fourteen truck operation (3 more will be added soon), 
with three supervisors and a permanent merchandising man working under them. 





M. H. Sanborn, Jr. Mr. Parks sold 
the Longview operation to assume ac- 
tive management of the Coca-Cola 
plant in Yakima which he has owned 
since 1936. 

White Rock Bottling Co. of Tacoma, 
also bottlers of Dad’s Root Beer, re- 
cently added a new truck to its deliv- 


ery fleet. 


WEST VIRGINIA 

The Mountaineer Distributing Co. 
has started operations in Dunbar and 
will shortly begin bottling and dis- 
tributing Donald Duck beverages 
throughout the south central section 
of the state. Officials of the firm are 


Colonel J. Kemp McLaughlin, Fred 
Thomas, Jr., and Charles Stacey. 

The Seven-Up Bottling Company oi 
Clarksburg, capitalized at $25,000, has 
received a State charter. The incor 
porators are Samuel S. Colombo, and 


Lenora Colombo, and James Cann. 


WISCONSIN 

The Frederic Bottling Co., Ince., 
Frederic, was recently awarded the 
franchise for bottling and distribu- 
tion of Pepsi-Cola in five Wisconsin 
and one Minnesota counties. Company 
will continue the bottling and = dis- 
tribution of Clicquot Club beverages 


and Hires Root Beer. 








DISCUSS NUGRAPE’S 3-D PROMOTION ... 


Route supervisors and salesmen of the Durham and Raleigh, N. C., NuGrape bottling 
organizations met recently in Durham to discuss NuGrape’s new 3-D promotional 
program, which features a trip to Hawaii for a NuGrape bottler and his wife, prizes 
for routemen, and the NuGrape Stamp Club for consumers. At extreme left are 
Robert B. Smith, NuGrape Sales Representative, and H. G. Randolph, owner of the 
NuGrape bottling plants in Raleigh and Durham. At right are G. L. Watts, of Liller, 
Neal and Battle, Atlanta advertising agency handling the NuGrape account, and 
W. G. Grant, Secretary of the National NuGrape Company, of Atlanta, Ga. 
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How High 
Can You Go? 


For the mathematical-minded, these for- 
mulas determine how high you can lift 
the load safely on any make fork truck. 



















by HAROLD MILZ, Chief Engineer, 
Mercury Manufacturing Co., Chicago. 


7 HE present high cost, and in some cases the im- 
possibility, of building new or additional soft drink 
storage facilities has re-emphasized the desirability 


of stacking cases in storage as high as is practical 


Schweppes }, 


Quinine WATER 


and safe. It is becoming increasingly important that 
every bottler, “‘utilize the cube” to the best possible 





advantage. 
This urgency has resulted, upon occasion, in the 






placing of a premium on the stacking heights of fork 
trucks without due regard to the hazards and limi- 


tations involved. For safety and efliciency every fork 





for the carriage of Schweppes in America 


Schweppes of London selects richly printed, durable All- Kraft 
Bottle Masters to carry their famous Quinine Water throughout 


America on its nation-wide introduction. 





ATLANTA PAPER COMPANY 





Atlanta 2, Georgia 
AUSTIN, TEXAS INDIANAPOLIS, INDIANA NEW YORK, N.Y. RICHMOND, VIRGINIA 
William Purdy, 2-464! Kenneth Everett, Plaza 213) 745 Filth Avenue A slon 5.4079 
BOSTON, MASS KANSAS CITY, MO. ae ee SALT LAKE CITY, UTAH 
4 , y y '? - rrank leany tronest § Manat 
és ; ; tldorado 5 7/569 Ernest DO. Maria 7.4744 
Utilization of “air space’ is not only limited by the lift of 
the truck, but also by load weight. degree of tilt and other DENVER, COLORADO LOS ANGELES, CALIF. ee Bie agrarian 
factors. Maximum permissible limits can be calculated. Ben & Otto Pfretz r Al Hoppe, Sr Pallets Sap : aaa 
' ° £LI9 \ Sian: Ribineat S0Rs Broadway 0561 Midway 745 
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powerful foursome 


ready to zoom your sales sky high! 





NEW! Virginia Dare Lemon Concentrate *8 


Brand new and the results are coming in 
already! Folks like it and that’s the key to 
volume business! A quality product that shows 
real economy in use! Order a trial gallon of 
Virginia Dare Lemon Concentrate #8. See the 
results for yourself. 


Virginia Dare Imitation Peach 


Now’s the time to be a little different. In off- 
season offer your customers a deliciously differ- 
ent Peach drink made with Virginia Dare Imita- 
tion Peach. You're sure to capture dimes with 
this “something new” in the way of flavor in- 
stead of the “same old thing.” 





Virginia Dare Cream *50 

Because we know Vanillas, you have the cream 
of the crop in Virginia Dare Cream #50. Mel- 
low, rich in character of flavor as well as 
bouquet, this 2 oz. goods is considered by many 
bottlers to be the finest cream soda offered on 
today’s market! 
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IRGINIAD 


Bush Terminal Building No. 10 


Virginia Dare Orange Concentrate *88 


Another bright star from the house that’s famous 
for orange. A juice-type concentrate that has 
consumer acceptance wherever used. A happy 
combination of flavor, quality, and economy! 


a ae 
INTERNATIONAL SOFT DRINK 


EXTRACT CO., Inc. 
Brooklyn 32, New York 


INDUSTRY EXPOSITION 
CH BC AGO) 









truck user ought to understand these physical laws, 
governing fork truck stability. 

It is general practice to leave the problems of 
fork truck stability to the manufacturer of the truck. 
Generally, the conditions of operation are outlined 
and a truck is designated that will do the job. This 
is sound practice and works out well—if the original 
job specifications are complete and are accurately 
determined and transmitted. Many times overlooked 
is the fact that lighter loads can cause stability 
trouble if those loads are longer than anticipated, 
or if they are odd shapes and their centers of gravity 
fall too far forward. It is also true that heavier loads 
may put undue strain upon tires, brakes, wheel 
bearings and the hydraulic system of the truck. 

It is, therefore, extremely important for the truck 
purchaser to understand the factors that affect truck 
stability ; to be familiar with the formulas involved ; 
and to be able to apply them to his everyday mate- 


rials handling problems. 


Fork Truck Stability 


A fork truck carries its load ahead of the wheels 
in cantilever fashion. Therefore, the downward 
force is in front of, not over, the points of support. 
The fork truck can be considered as a simple lever 
(Fig. 1) with the center of the front drive wheels 
acting as a fulcrum point between the load and the 
counter-balancing action of the truck. 

Thus, the trailing moment—-the truck weight back 
of the forward wheels, D, multiplied by its lever arm, 
C-—must always be appreciably greater than the 
forward moment—the load weight, A, multiplied by 
the length of its lever arm, B. Or C x D must always 
exceed A x B. If it does not, the truck becomes un- 


stable and tips forward. 
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The principal factor determining the load that 


can be transported and tiered is the amount of 


weight remaining on the trailing wheels when the 
loaded truck is tilted fully forward at the extreme 
of its lift capacity. 

Both electric and gasoline-powered trucks are 
subject to this same analysis since they are subject 
to the same forces and conditions. 

It is a simple matter to assure sufficient weight re- 
maining on the trailing wheels either by increasing 
the truck wheelbase or by increasing the counter- 
weight, or both. However, wheelbase length is in- 
creased only at the expense of maneuverability. 

The amount of weight that can be carried on the 
trail axle is likewise limited. It is limited not by 
axle design, but by both the amount of effort and the 
number of hand turns that we can expect of an op- 
erator in steering a truck—unless power-steering 
devices are used. 

The design of trucks, therefore, is governed not 
only by capacity and wheelbase, but also by steering 
effort and stability. It is generally accepted that 
steering becomes too difficult for good operation 
when the trail wheel weight exceeds 7,500 lb. 

In order not to exceed this figure, and yet include 
sufficient weight to permit full forward tilt at ex- 
treme elevation (in other words, to determine the 


trail wheel weight required to provide adequate sta- 


AD WEIGH 
OAD LENGTH 
MAK ELEVATION 


ANGLE f FORWAR TILT 


TANCE FROM FORK FACE 
TO DRIVE WHEEL CENTER 





bility under all normal operating conditions) it is 


necessary first to calculate the overturning moment. 


Calculation of Overturning Moment 


An overhanging load on a fork truck creates a 
forward overturning tendency. The tendency may 
be calculated by multiplying the load weight by the 
distance from the fulcrum point, or center of the 


forward wheels, to the load when elevated and fully 
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To the chemist, C,.H..O,, spells sugar... but 
to the modern bottler it spells food — the food 
with the energy essential to vigorous play, to the 
“lift” medical authorities agree children and 
adults alike often need to help them through 
long hours between meals. 


Yes, it’s sugar that makes your beverage a 
food... sugar — one of nature’s true carbohy- 
drates — that for centuries has been the world’s 
standard of sweetness. 


Sugar works other wonders for beverages, 
too. It enhances the zest of choice flavors. Helps 
retain carbonation. Adds body and texture. 


C, Hy Or 


SPELLS FOOD | 





Makes fine beverages still finer, more palatable, 
extra satisfying. 


These satisfactions are denied to users of 
sugar-free beverages. True, these new soft drinks 
are welcome additions to the restricted diets 
sometimes prescribed by the family physician. 
But to recommend these non-food products for 
general use would appear to risk undermining 
public regard for the beverage business as a vital 
part of the nation’s food industry. The countless 
millions of normal men and women and chil- 
dren — the millions in the vast majority — can 
and do enjoy the satisfaction of sugar ...a 
preferred food in any balanced diet. 


Progressive bottlers save money with Flo-Sweet —the original liquid sugar tailored 
to individual needs—now distributed from Yonkers, Pittsburgh, Toledo, Detroit 





ED SYRUPS & SUGARS, INC. 
| YONKERS 1, N.Y. 
— SERVING INDUSTRIAL SUGAR USERS EXCLUSIVELY — 
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There's Profit in Progress FOR YOU! 
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rs with your trade- 
Just 
is for 


yortable coole 
imprinted or in decal. 


ire Progress made . . 


Offer your customers your | 
mark or sales slogan embossed, 
be certain that your 


¢ U vress! *S 
there's Proht i ins. 0 are wanted. Record-smashing sale 


an adequate stock on hand all 
use them for 
_. for rumpus 
there’s Profit 


coolers 


Progress-made 

! Be sure ys ave 

debe ra od caat Was customers will 

pone camping, fall fishing and hunting : 

larger winter parties. Let us prov 
Just write that you re 
Progress Refrigerator 
(Est. 1906), Louisville 1, 


room of 
m Progress! 
interested. 
Company 


Kentucky. 


q move A-) MODEL A-2 > 


PORTABLE COOLERS 


There's Profit in Progress! 











in either stock sizes or 


PARTIAL LIST OF DISTRIBUTORS: 


Rochester, N. Y. 
Pittsburgh, Pa. 
Philadelphia, Pa. 
Buffalo, N. Y. 
Alameda, Cal. 
3altimore, Md. 


Cramer-Force Company 
Standard Box Company 
Treen Box Company 
Union Paper & Twine Co. 
Edgewater Sales Org. 
Acme Box Co. 








-»-+- PARTITIONS 
THAT ACTUALLY 


REDUCE BOTTLE BREAKAGE! 


The rugged construction of FIBERLOX Partitions 
assures a minimum of bottle breakage, longer wear 
and greater economy. Built by the originators of 
Fibre partitions, they are immediately available 





to your specifications. 
Write today for complete information. 


PAPERBOARD PRODUCTS, Inc. 


PORTLAND 2, MAINE 











Bottle washing problems differ. That’s why NIAGARAS 
are ‘“‘custom-made” . . . with over 20 years of specialized 
experience in bottle-washing requirements. . . . There's 
a satisfied NIAGARA customer near you! 


© Available in several capacities and sizes. 


Expertly designed and engineered. Can handle any size from 4 oz. 
to 5 gallons. No jets to clog, solution renovator filters solution 
water every few minutes and discharges contamination, Two com- 
partment; makes its own rinse pressure; saves water. Completely 
welded, no castings, no breakage. 


NIAGARA BOTTLE WASHER MFG. CO. 


225-27 FIRST STREET . ; 


x BARA 
f CUSTOM ~+BiLT 


TOLEDO 5, OHIO 
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tilted forward. Such a product is called the over- 
turning moment, and is expressed in units of inch- 
pounds (in.-lb). 

For convenience in calculation, overturning mo- 
ment is divided into three parts: (1) load, (2) loss 
and (3) tilt moments. Added together they produce 
the overturning moment. 

Load moment is the product of the load weight 
and one half of the load length, measured parallel 
to forks. 
monly used to define the capacity of a fork truck. 


Load moment is one of the terms com- 


Loss moment is the product of the load weight and 
the distance from the fork face to the drive wheel 
center measured with the mast in a vertical posi- 
tion. This dimension is a constant for any one truck. 

Tilt moment is the product of the gross weight 
of the pay load times the maximum fork elevation 
times the sine of the forward tilt angle. This value 
is approximate because the height is measured to the 
fork level rather than to the vertical center of the 
load. However, it is accurate enough for all practical 
purposes. 

The load, loss and tilt moments added together 
produce the total overturning moment. In these 
calculations, all weights must be in pounds and all 
dimensions in inches. 

With this basic data at hand, let us determine 
the trail weight necessary on a properly-designed 
fork truck bearing a nameplate rating of 144,000 in.- 
lb handling a 6,000 Ib, 48 in. long load. The truck is 
assumed to be a standard model lifting to a height of 
115 in. with a forward tilt of of 5 deg. The manu- 
facturer’s literature specifies a 54 in. wheelbase, 
with 18 in. from the fork face, or back end of the 
load, to the drive wheel center. 


As previously stated, the overturning moment 


(O.M.) is expressed as (see Fig. 2): O.M. Load 
Moment plus Loss Moment plus Tilt Moment, where: 
Load Moment W x - 
Loss Moment WxD 


Tilt Moment W xsineOx E 
W load weight, Ib 
L load length, in. 
I) — distance from fork face to drive wheel 
center, in. 
EK — maximum fork elevation, in. 
O — angle of forward tilt, deg. 
Calculations are as follows: 


I 


Load Moment W x > 6000 Ib x 


AX j ‘ 
an 144,000 in.-Ib | 
WxD 6000 Ib x 18 in. 

108,000 in. Ib 
Tilt Moment WxsineOxE 


0.0975 x 115 in. 


Loss Moment 


6000 Ib x 
60,375 in.-lb 


Therefore, the overturning moment, O.M. 


l 
5 in.-lb 
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Calculation of Required Trail Weight 


The next step is to calculate the amount of weight 
subtracted from the trail wheels under these con- 
ditions. This is done by dividing the overturning 
moment by the truck wheelbase. The amount of 
weight subtracted from the trailing wheels is there- 

312,375 

fore O.M. scot 
54 1n. 
The questions which naturally follow are: Is this 


5785 Ib 





weight adequate for safe operation under all normal 
conditions? If not, how much additional weight is 
required ? 

Up to this point we have been concerned with 
static stability only. However, actual use of the 
truck involves movement and this requires consid- 
eration of additional dynamic forces. This movement 
may include bringing the truck to a quick stop when 
carrying the load at slightly elevated position, or 
cautious maneuvering as required in the tiering 
operations. It does not allow for traveling at full 
speed with the load elevated—a practice prohibited 
by all safety programs. These additional dynamic 
forces require additional weight on the trail wheel. 

Dynamic forces are more difficult to determine 
than simple overturning moments. They require a 
knowledge of the exact location of the combined 
center of gravity of truck and load as well as the 
exact rate of deceleration. 

However, when stacking is done up to 12 ft. 
which covers by far the largest percentage of all 
trucks in use today——a simple empirical formula, 
which works out well in practice, has been developed 
to take care of these forces. In those rare cases 
where higher lifts are involved, additional consid- 
eration must be given to the serious problems of 
stability that are created. When elevating up to 
12 ft, the additional trail weight required to offset 
these forces equals one-tenth of the load weight 
plus 600 Ib. This 600 Ib is a constant regardless of 
load weight. Because this example which we have 
discussed uses a 600 Ib load weight, we will require 
1 10 of 6000 Ib plus 600 Ib or 1200 Ib. Adding this 
figure to our previously-determined figure of 5785 Ib, 
we arrive at a final required trail weight of 6985 Ib. 

We can now refer to the manufacturer’s literature 
or make inquiry to determine whether the truck 
contemplated meets the performance requirements 
In the example given, the required trail weight falls 
well within the 7500 Ib limit, mentioned earlier as 


required for easy steering. 


How To Use This Data 


An understanding of the factors involved in truck 
stability on the part of the purchaser will serve a 
dual purpose. First, it will cause him to check for 
maximum loads and tiering height so that he can 


provide accurate information to the truck manu- 
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How Many of the 
Big 6 

Franchises 
do YOU own? 


It’s Smart To Own One Or More— 
And You’re Missing A Good Bet If 
You Don’t Own A DAD'S Franchise 


































IF YOU'RE A DAD'S BOTTLER, count your blessings: 
You’re in great company ... have recognition .. . 
command a firm market price and enjoy con- 
tinued growth due to established consumer ac- 
ceptance ... supported by a parent organization 
that cares about you . . . backed by advertising 
that sells, merchandising that moves, constant 
sales programming that counts—in 


dollars and cents. 


IF YOU'RE NOT A DAD'S BOTTLER, you’re 
missing one of the proudest, most secure 
and profitable opportunities for com- 
pany improvement you’ve ever known. 
Better look into a Dad’s franchise 


right now. 


spioned RO DAD’S ROOT BEER COMPANY 
THE Ofd. 3 . —_ 
a 800 N.Talman Avenue Chicago 18, Illinois 





4) 








[ Quikold [= 


Sanam 








1400-WD 
ELECTRIC 
MODEL 


BIG LINE OF ICE AND 
ELECTRIC——-WET OR DRY MODELS 


Sion Boul ucts, Ine. 


| o> Gin me 4 or OHIO 


STANDARD OF QUALITY FOR OVER 26 YEARS! 


? ENN Crowns 


SPECIAL 
or STOCK 








SPOT 
or REGULAR 





For rnore than 20 years a reliable 
source of supply for precision-made 
handsomely lithographed CROWNS 
for the bottling industry. 


We also 


manufacture Have you tried 
Screw caps Oil 
from 18mm 

to 89mm uperfined for 


better blendi 


CORK & CLOSURES, INC. 
1155 Manhattan Ave., Brooklyn 22, N. Y. 
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facturer in order to obtain the proper truck for the 
job. 

Secondly, it will enable him to check and compare 
specifications of competitive trucks so as to be sure 
not to decide in favor of a somewhat lower cost at the 
sacrifice of adequate stability. 

An analysis of truck stability factors also makes 
clear the fact that static stability remains constant 


‘regardless of how high the load is lifted when the 


truck is on a level floor and the mast is in a vertical 
position. Not one inch-pound is added to the over- 
turning moment, nor is one pound substracted from 
the trail weight, when loads are lifted straight up. 
The very slight forward shift in load center due to 
mast deflection and clearance in the mating mast 
parts is readily compensated for by tilting the mast. 

However, there are certain conditions that throw 
the mast out of its true vertical position: for ex- 
ample, (1) depression or grade in floor surface, (2) 
deflection of rear springs, and (3) any “whipping” 
of the uprights or shifting of the bearings while 
under load. Obviously these factors, if involved, 
must also be taken into consideration when comput- 
ing fork truck stability. 


Practical Pointers For Operators 


When you have a heavy load high in the air, think 
of yourself as a professional juggler. If you could 
sense the balance of your load just as skillfully as 
he does, you could probably go three times higher in 
your stacking than anybody else. Now how can these 
principles be applied? 

First, never tilt the mast forward when carrying 
a load in the elevated position. The point of support 
must be kept under the load for stability. 


Second, never tilt the mast backwards beyond the 


maximum angle of tilt. Doing this allows the center 


of gravity to go too far toward the rear, and you 
lose side stability. 

The right compromise is to tilt backard the dis- 
tance of a foot or so, or at least far enough back- 
wards so that the deflection of tires, springs, up- 
rights, and other parts of the machine will not allow 
the back edge of the load to be farther forward 
than the front face of the drive tires. The juggler’s 
idea is still in force here. You have to keep the load 
over the point of principal support, the front wheels. 


Avoid making a steering turn with the load in the 


full elevated position. If you don’t, the truck is 
liable to turn over sideways. If possible make your 
turns in the aisle with the load at intermediate 
height. 

Last, don’t accelerate too fast or slam on the 
brakes too quick when the load is high. Either 
operation may cause the truck to overturn. When- 
ever possible, avoid carrying loads at elevated 


heights. 


Add New Life To Your Business — 


— 


TRADE MARK REG. pa U. S. PAT. OFF 








Write for samples and informaticn on these two 


outstanding flavors. 


GRAPE DEW COMPANY 
1515 William-Oliver Bldg. Atlanta, Ga. 





Anchorglass 
BEVERAGE BOTTLES 


All Standard Styles 
and Sizes 

in Crystal, Amber 
and Green 


| WITH APPLIED COLOR LABELS 


ae. 


#Rac.u.s. 
PAT. OFF 


FOR A LICENSE 
TO MAKE MONEY 
SEE PAGE 72 
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A PURCHASE DIRECTORY FOR BOTTLING MACHINERY, SUPPLIES AND EQUIPMENT 


ACCOUNTING SYSTEMS 


American Bottlers of Carbonated Bever- 
ages, 1128—16th St., N.W., Washing- 
ton, D. C. 

Charles R. Hadley Co., 330 N. Los 
Angeles St., Los Angeles, Cal. 

Moore Business Forms, Inc., 900 Buffalo 
Ave., Niagara Falls, N. Y. 

The National Cash Register Co., Dayton, 
9, Ohio. 

Remington Rand Inc., 315 Fourth Ave., 
New York 10, N. Y. 

The Standard Register Co., Dayton, Ohio 

Uarco, Inc.. 141 W. Jackson Blvd., Chi 
cago 4, IIL. : 


ACCUMULATING TABLES 


BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., Long Island City 1, N. Y. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago, III. 

CROWN CORK & SEAL CO., INC., 
Eastern Ave. & Kresson St., Balto, Md. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, Ill. 

FIRSTENBERG BOTTLERS’ EQUIP- 
gh CO., 303 Powell St., Brooklyn, 

-— £ 

Horix Mfg. Co., 
4, Pa. 

KEENLINE EQUIPMENT CORP., 
Oshkosh, Wis. 

GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wis. 

Miceli Equipment Co., 2038 Bergen St., 
Brooklyn 33, N. Y. 

MILLER HYDRO CO., Bainbridge, Ga. 


ACIDS 


American Maize-Products Co., 100 E 
42nd St., New York City 


Corliss Sta., Pittsburgh 


Benton-Lee Corp., 109-111 Cook St., 
srooklyn 6, N. Y 
W. J. Bush & Co., Inc., 19 W. 44th St 


New York City 

Chandler Laboratories, Inc., 8th & Chel 
ten Ave., Philadelphia 26, Pa. 

Dodge & Olcott Co., 180 Varick St., 
New York City 

Heyden Chemical Corp., 342 Madison 
Ave., New York 17, N. Y 

A. J. Lehman Co., 912 Sycamore St., 
Cincinnati 2, Ohio 

MERCK & CO., INC., Rahway, N. J. 


Monsanto Chemical Co., Organic Chemi 


cals Div., 800 No. 12th St., St. Louis, 
Mo. 
N. Y. Quinine & Chemical Wks., Inc., 


50 Church St.,. New York City 
CHAS. PFIZER & CO., INC., 630 Flush- 

ing Ave., Brooklyn 6, N. Y. 
STAUFFER CHEMICAL CO., 420 Lex- 

ington Ave., New York 17, N. Y. 


SUNKIST GROWERS, INC., 616 E. 
Grove St.,. Ontario, Cal. 

Arabol Manufacturing Co., 110 E. 42nd 
St.. New York 17, N. Y. 

ARMSTRONG CORK CO., Industrial 


Div., 963 Arch St., Lancaster, Pa. 

Bingham Brothers Co., 406 Pearl St., 
New York City 

Borden Co., Chemical Div., 350 Madison, 
Ave., New York 17, N. Y. 

Commercial Paste Co., 504 Buttles Ave., 
Columbus, Ohio. 

Crescent Products Co., 315 No. 14th St., 
Terre Haute, Ind. 

Ernecke & Salmstein Co., 1611 N. Shef- 
field Ave., Chicago 14, II. 

The F. G. Findley Co., 3033 W. Pemberton 
Ave., Milwaukee 10, Wisc. 

Hayes Adhesives Co., 4159 Union Blvd., 
St. Louis, Mo. 


Imperial Adhesives Co., 10-05—50th Ave., 
Long Island City, N. Y. 

Midland Adhesive & Chemical Corp., 2600 
Goodrich, Detroit 20, Michigan 

National Adhesives, Div. of National 
Starch Prods., Inc., 270 Madison Ave., 
New York 16, N. Y. 

Paisley Products, Inc., 
Ave., Chicago, III. 

Polymer Industries, Inc., 
Astoria, L. I., N. Y. 

Swift & Co., Adhesive Products 
U. S. Yards, Chicago 9, III 


ADVERTISING CLOCKS 


American Time Corp., Div. General Ap- 
pliance Corp., 15 Park St., Springfield, 
Mass. : 

Crystal Mfg. Co. Inc., 1735 Diversey 
Parkway, Chicago 14, IIl. 

Dualite Displays, Inc., 4821 Stafford St., 
Cinn., Ohio 

‘J W ()'¢ onne 1] & (:6:;; 3813 No 
wood Ave., Chicago, Il 


1770 Canalport 
11-08 30th Ave., 


Dept., 


Ravens 


Pam Clock Co., Inc., 432 Main St., New 
Rochelle, N. Y. 

Phelps Mfg. Co., 914-20 No. 15th St., 
Terre Haute, Ind 


Sessions Clock Co., Forestville, Conn 
Telechron Dept., General Electric Co., 
Ashland, Mass 


ADVERTISING SPECIALTIES 


Adgif Co., Div. Scripto, Inc., Atlanta, Ga. 

The Ad-O-Meter ¢ orp., 2871 Hilton Kd., 
Ferndale, Mich 

The Ad-Ver-Tis-Er, Inc., 302 S. Clinton, 
Fort Wayne, Ind. 

Alexander Film Co., Colorado Springs, 


ol. 

Allart Corp., 234 Broadway, Milwaukee, 
Wisc. 

American Beverage & Supply Corp., 
Naomi St., Indianapolis, Ind. 

Bastian Bros. Co., 1600 Clinton Ave., No. 
Rochester, N. Y. 

Bill's Specialty Mig to. 433 No 
Milwaukee, Wisc 

BROWN MANUFACTURING CO., 
INC., 33rd & Huntington Ave., New- 
port News, Va. 

Chicago Show Printing Co. 2635 No. 
Kildare Ave., Chicago 39, III. 

The Cobb Co., 102 Sixth St., N. E., At 
lanta, Ga 

U. O. Colson Co., Paris, Il. 

Diamond Match Co., 3254 Kilbourn Ave., 
Chicago, III. 

Donaldson Art Sign Co., P. O. Box 424, 
Covington, Ky. 

L. A. Goodman Mfg. Co., 131-145 W. 63rd 
St., Chicago 21, III. 

Goodren Products Corp., 
Goodstix Div., 136 W 
York City 

Hal Mfg. Co., 3116 Spring Grove Ave., 
Cincinnati, Ohio. 

The Harrison Co., Union City, Indiana 

Igelstroem-Oberlin, Inc., Massillon, Ohio 

Lawson Litho. & Folding Box Co., Ltd., 
6674 Esplanade Ave., Montreal, Canada 

Lion Bros. Co., Inc., Hollins, Poppleton 
& Boyd Sts., Baltimore 1, Md 

Massillon - Cleveland - Akron 
Massillon, Ohio. 

Masterbilt Corp., P. O 
sant, Mo 

Minnesota Mining & Mfg. Co., Scotchlite 


Reflective Products Div., 900 Fauquier 


1423 


2nd St., 


Transparent 
21st St.. New 


Sign Co., 


30x 187, Floris 


\ve., St. Paul 6, Minn 

Mohawk Business Machines Corp., 47 
West St., New York City 

Mold-Craft, Inc., 108 Lake St., Port 
Washington, Wis 

National Bae Advertising, Inc., 14 W 


Glenside Ave., Glenside, Pa. (Ad-Bags) 





National Safety Engineers, 816—2nd Ave., 
P. O. 1069, Birmingham, Ala. 


The Norsid Mfg. Co., Atherton St., Yon- 
kers, N. Y. 

T. W. O'Connell & Co., 3813 N. Ravens- 
wood Ave., Chicago, II. 

Pam Clock Co., Inc., 432 Main St., New 
Rochelle, N. Y. 

Philadelphia Badge Co., Inc., Advertising 
Specialties Div., 1007 Filbert St., Phila- 
delphia 7, Pa. 

Pioneer Rubber Co.,, 
lard, Ohio 

Plamar Advertising 
Bridge St., Brooklyn, 

Plastic Fabricators Co., 
San Francisco 11, Cal. 

The Point-O-Purchase Co., P. O. Box 
1611, Dallas, Texas. 

Practical Pencil Co., 

Reliable Wood Products Co., 
W. 7th. Little Rock, Ark. 

Reyam Plastic Products Co., 
Park Ave., Chicago 15, III 

Ritepoint Co., 4350 So. Kingshighway 
St., St. Louis 9, Mo. 

Robertson Sign Co., Springfield, Ohio. 

Scioto Sign Co., 305 Vine St., Kenton, 
Ohio 

SCOVILL MFG. CO., 99 Mill St., 
Waterbury 20, Conn. 

SHARP & CO., 3201 Oak Grove, Dallas 
4, Texas 

The J. B. Smith Co., 936 W. 
St., N.W., Atlanta 3, Ga. 

sport seat, 609 Fourth Ave ; 2O 
bus, Mississippi 

Spotswood Specialty Co., Inc., 
520. Lexington, Ky. 

STYLECRAFT MFG. CO., 
more St., Cincinnati 2, Ohio 

‘Topflight Pape Co., 160 E. 9th Ave 
ra. 

Tupper Corp., Farnumsville, Mass. 

Universal Match Corp., 1501 Locust St., 
St. Louis 3, Mo. 

VAUGHAN MFG. CO., 3211-3221 Carroll 
Ave.. Chicago. III. 
Velva Sheen Mfg. Co 
Cincinnati, Ohio. 
Victoria Products, Ine., 


St. Louis 1, Mo 


178 Tiffin Rd., Wil 
Specialty Co., 310 


N. Y. 
440 Sansome St., 


Jirmingham, Ala 
Inc., 624 


5222S 


Lake 


Peachtree 
~ Colum 
P.O, Box 
717 Syca- 
» OTK, 


, 615 W. McMicken 


512 Lucas Ave., 


Wayne Products Co., Inc., 20 W. 23rd 
St., New York City 
AIR CONDITIONING 
gaker Refrigeration Corp., So. Wind 
ham, Maine 
Brunner Mfg. Co., 1821 Broad St., Utica. 
N. Y 


Frick Company, Waynesboro, Pa 


BAGS 


Fulton Bag & Cotton Mills, P. O. Box 
198, New Orleans, La 
jiffy Manufacturing Co., 360 


Ave., Hillside, N. J. 


BANDERS, AUTOMATIC 


\merican Machine & Foundry Co., 511 
Fifth Ave... New York Citv 

ECONOMIC MACHINERY CO., Div. 
Geo. J. Meyer Mfg. Cc., 60 Fremont 
St., Worcester 3, Mass. 


BARRELS, DRUMS 


Florence fi 


BUCKEYE COOPERAGE CO., 3800 
Orange Ave., Cleveland 15. Ohio. 

Stainless Products Corp., 314. W. Main 
St.. Belding, Mich 

Sage Equipment Co., 30 Essex St., Buf- 


falo id, N. Y. 


Please mention "'N.B.G. BUYERS' GUIDE" when writing these companies. 











BENZOATE OF SODA 


Chemical Corp., 342 
York Ly. N. z: 
INC., Rahway, N. J. 


»., Organic Chemi- 


Madison 


Heyden 
Ave., New 
MERCK & CO., 


Monsanto Chemic al Ci 


cals Div., 800 No. 12th St., St. Louis, 
Mo. 

N. Y. Quinine & Chem. Wks., Inc., 50 
Church St., New York City 


CHAS. PFIZER & CO., INC., 630 Flush- 
ing Ave., Brooklyn 6, N. Y. 


Seydel Chemical Co., 225 Mercer St., 
Je rsey City, N. J. 
Tennessee Products Corp., American 


Nat'l Bank Bldg., Nashville, Tenn. 


BEVERAGE CASES 


— Box Co., 1401 Fleet St., Baltimore, 

Md. 

AIDMON BOTTLE & SUPPLY CO., 
INC., 7615 Third Ave., Brooklyn, N. Y. 

Anderson-Tully Co., Memphis, Tenn. 

Associated Box Corp., 812 No. Cedar St. 
New Castle, Pa. 

Associated Wood Products Co., 
Ark. 


Newport, 


Carry Case Co., 111 Edmund St., Peoria, 
Chapman & Dewey Lumber Co., 1105 
Union Planters National Bank Bldg., 


Memphis, 
Chattanooga Box & Lumber Co., P. O. 
Box 350, Chattanooga, Tenn. 

. Cole & Co., High St., No. 

Mass. 

Craft-Well Industries, 
Berkeley 3, Calif. 
Cumberland Box Co., 
Cunningham & Dzinn, 
San Antonio 9, Texas 


H. D. Dreyer & 6. Inc., 


Tenn 


Carver, 
2348 Grant St., 
Cumberland, Md. 


4600 Broadway, 


Spring & Alice- 


anna Sts., Baltimore, Md. 
Duncan Box & Lumber Co., 1034 - 14th 
St., W., Huntington, W. Va. 


Dura Lock Case Co., 
sonville, Fla 
Flour City Wooden Box, Ine., 275 27th 


234 Ives St., Jack- 


Ave., N.E., Minn apolis, Minn. 
Garland Mtg. Co., 10533 Gratiot, Detroit, 
Mich 


GAYLORD CONTAINER CORP., 111 
N. 4th St., St. Louis, Mo. (Fibre) 


General Box Co. of Mississippi, P. O. Box 
1391, Meridian, Mississippi 
General Box Co., 1825 Miner St., Des 


Plaines, Ill 

General Box Distributor 
Oakland 1, Calif 

GIDEON-ANDERSON LUMBER CO., 
Gideon, Mo. 

THE GREEN CO., INC., 265 Post Road, 
Darien, Conn. (Factory: Bellows Falls, 
Vt.) 

Grigg Box & Lumber Co., 


s, 4901 Tidewater, 


8100 Tireman 


Ave.. Detroit, Mich 

Hassell Lumber Co., P.O. Box 111, Sa 
vannah, Tent 

i lidewater Cypress Co., P.O. Bo 
390, Perry, Florida 

Majestic Siphon & Box Mfg. Co., 2032 


Bergen St., Bklyn 33, N. ¥ 
Che Mengel Company, Cabinet Div., Bx 
660, Louisville 1, Kentucky 
Merchants Box Co., Gloucester, Mass. 
Miller Box Co., Tuscaloosa, Ala 
Miller Mfg. Co., Inc.. Richmond 11, Va 


Natio1 il Be ras Lumbe r to Ad» Pacific 
St NF vi age N. J 

New Eng! nd Box Co., 173 Main St., 
Gt old Mass 

pee oiaen Woodworking Co., 231 W. 
Wisconsin Ave.., 

Old Dominion B 
( ha rl tte XN ( 

OWENS-ILLINOIS GLASS CO., 405 
Madison, Toledo, Ohio. 


Milwaukee, 


Co.. 528 Tut 


Wisc 
er Ave 





Please mention 





Port Allegany Corp., Port Allegany, Pa. 

RIVER RAISIN PAPER CO., Monroe, 
Mich. (Fibre) 

Rosenberg Bottle Box Corp., 371 E. 160th 
St.. New York 56, N. Y. 


San Antonio Packing Box Co., P. O. Box 
9024, San Antonio 4, Texas 
Stable W ood Products, Inc., 25 W. [n- 


dustrial St.. Memphis, Tenn. 


Stulman Box & Lumber Co., Inc., 285 


Bond St., wg te a a 
ia” mple Mtge. ( Di. Pp, . Box 11067 /, Dallas, 
Texas 


TREEN BOX CO., Tioga & Memphis 
Sts., Philadelphia, Pa. 

United Steel & Wire C0. 27 
Jattle Creek, Mich. 

Waples Platter Co., Box & Case Div., 
Fort Worth, Tex. 

The Woodstock Mfg Co., Ine., 4301 
Dorchester Ave., Stark Area, Charles- 
ton. S. © 


BEVERAGE CASE STRAPPING 


Acme Steel Co., 2840 Archer Ave., Chi- 
cago 8, IIl. 

Braimard Steel, Div. 
Warr Nl, ( Yhio 

S. ERVIN DIEHL, JR., 
St., Phil. 22, Pa. 


Fonda St., 


Sharon Steel Corp., 


1300 No. Front 


The Stanley Works, Elm St., New 
3ritain, Coan 
BOILERS 
BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., Long Island City 1, N.Y. 
BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, III. 
Bryan Steam Corp., P. O. Box 337, Peru, 


Indiana 
Columbia Boiler Co., Pottstown, Pa. 
Cyclotherm Corp., 157 E. Ist St., Oswego, 
N. Y. 
Eclipse Fuel Eng. Co., Rockford, II 
FIRSTENBERG BOTTLERS’ EQUIP- 


MENT CO., 303 Powell St., Brook- 
lyn, N. Y. 
Hapman-Dutton Co., 613 Gibson St., 


Kalamazoo, Mich. 
KISCO BOILER & ENGINEERING 
CO., 2414 DeKalb St., St. Louis 4, Mo. 
Livingstone Engineering Co., 100 Grove 
be Worcester 5. Mass 
Mears-Kane-Ofeldt, Inc., P. O 
ridgeport, Pa 


Box 223, 


Mund Boilers, Inc., oy N. Indiana St., 
los Anwatan 63, (¢ 
Sid E. Parker Boiler ‘Mig. Co. Ine, 2055 


E. 37th St.. Los Angeles, cote 
Ruud Mfg. Company, 2934 Smallman St., 
Pittsburgh, Pa, 
Sellers Engineering Co., 
Chicago 25, Ill 
Williams Oil-O-Matic Div., Eureka Wil- 
liams Corp., 1201 E. Bell, Blooming- 
ton, Il. 


4876 N. Clark, 


BOTTLES 


ANCHOR HOCKING GLASS CORP., 


Lancaster, Ohio 


ARMSTRONG CORK CO., (Glass & 
Clos. Div.) 963 Prince St., Lancaster, 
Pa. 


Ball Bros. Glass Co., 
Munice, Ind. 
Bre cl Va (51 


9th & Macedonia, 


bow Co... Tn Wood Si 
Brockway, Pa 

Buck Gla Co., 841 E. Fort Ave., Balt 
0. Md 

Chattanooga Glass Co., Alton Park, Chat- 
tanooga, Tenn 

Continental Glass Co., 841 W. Cermal 
Rd., Chicago I] 

Del | ( 16: | S 


()r 


Florida Giese hfe. Co., Jacksonville, Fla. 


"N.B.G. BUYERS’ GUIDE" when writing these companies. 








Glass Containers, Ine., Div. Fibreboard 
Products, Ine., 1789 Montgomery St., 
San Francisco, Calit. 

GLENSHAW GLASS CO., INC., Glen- 
shaw, Pa. 

Knox Glass Associates, Inc., Knox. Pa. 

Knox Glass Bottle Co., Jackson, Miss. 

LAURENS GLASS WORKS, Laurens, 
S.C. 

LIBERTY GLASS CO., SAPULPA, 
OKLA. 

Metro Glass eC ah P, O. 
Jersey Citv 3, N 

OWENS- iLLINOIS GLASS CO., 405 
Madison, Toledo, Ohio. 

Reed ¢ 67 Ss - 800 M: ip rhe Roch- 
ester, 

THATCHER GLASS MFG. CO., INC., 
1901 Grand Central Ave., Elmira, ms oe 

Universal Glass Products Co., Parkers- 
burg, West Virginia. 


BOTTLE BANDS 


350 Fifth Ave., 


Box 326, 


Street, 


\merican Viscose 
New York City 
| I. duPont deNemours & Co., Ine., 


Corp., 


“Cel-O-Seal” Section, Wilmington, Del 
iuhvaila Industrial Corp., 350 Fifth Ave., 
New York City 
BOTTLE CASE CLEANERS 
BOTTLERS APPLIANCES, INC., 
(Taylor Equipment) Box 1567, Salis- 


bury, N. 


MILLER HYDRO CO., Bainbridge, Ga. 


BOTTLE CASE NAILS 


S. ERVIN DIEHL, JR., 1300 No. 
St., Philadelphia 22, Pa. 

Independent Nail & Packing Co., 106 
Ilale St., Bridgewater, Mass 


BOTTLE CASE PARTITIONS 


322 W. Market St., 


Front 


Allen Supply Co., Inc., 
Newark 3, N. 

AME RICAN PARTITION co.. 
N. 30th St., Milwaukee 10, Wisc. 

ELLIS PAPERBOARD PRODUCTS, 
INC., Thompson’s Point, Portland, Me. 

Fibre Partitions, Inc., 2300 So. Adams, 
Peoria, I] 

Flour City Wooden Box, Ine., 215 
\ve., N. EL, Minneapolis, Minn 
The Metal Partition Co., 2421 S. Adams 

St., Peoria, Il. 


3043 


27th 


METAL PRODUCTS CO., Box 131, 
Mitchell, S Dakota 
National Partition Co., Div. of Zucker- 


man-Honickman, Inc., 36th & Reed Sts., 
Philadelphia 46, Pa. 

Pulpboard Products, Inc., 5 Mindoro St., 
Roxbury Crossing, Boston, Mass. 


Rosenberg Bottle Box (¢ orp., 371 E, 160th 
St.. New York 56, NM. 2, 
Standard Box Co., 27th St. & A.V.R.R., 


Pittsburgh 22, Pa. 
Traver Corp., 406 N. 
Chicago, III. 
TREEN BOX CO., Tioga & Memphis 
Sts., Philadelphia 34, Pa. 
M. WALSH, 8201—4th 
lyn 9, N. Y. 


BOTTLE COOLERS 


ARTKRAFT MFG. CO., 110 Kibby St., 
Lima, Ohio 
BEVCO CoO., 
Louis, Mo. 
BUCKNER EQUIPMENT CO., 

So. Wabash Ave., Chicago 16, IIl. 
Carrier Corp., So. Geddes St., Syracuse, 

N. Y. 
Cavalier Corp., 


Sacramento Blvd., 


Ave., Brook. 


3316-28 S. Broadway, St. 


3024 


Chattanooga, Tenn 





Community Metal Products, 1213 Circle 
Ave., Forest Park, III. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, III, 

Frigidaire Div., General Motors Corp., 
300 Taylor St., Dayton, Ohio 

Howard Refrigerator Co., 4745 Worth St., 
Philadelphia, Pa. 

The Jewett Refrigerator Co., Inc., 94 
Pear! St., Buffalo 2, N. Y. 
Jordon Refrigerator Co., Inc., 58th St. 

& Grays Ave., Philadelphia, Pa. 


Maysteel Products, Inc., Sheboygan, 
Wisc. 
Mills Industries, Inc. 4100. Fullerton 


Ave., Chicago 39, IIL. 

NASH-KELVINATOR CORP. (Kelvin- 
ator Div.), 14250 Plymouth Rd., De- 
troit, Mich. 


Polar Products, A. C. Office Bldg., Ar- 
kansas City, Kan 

Portable Elevator Mfg. Co., 920 E. Grove 
St., Bloomington, II : 

POTTER & RAYFIELD, INC., 1570 


Northside Dr., N.E., Atlanta, Ga. 
PROGRESS REFRIGERATOR CO., 
P. O. Box 1079, Louisville, Ky. 


Royal Cooler Div., Sanitary Equipment 


Mfg. Co., 2038 Walnut St., St. Louis 3, 
Mo. 

S. & S. PRODUCTS, INC., P. O. Box 
1047, Lima, Ohio. 

Sherer-Gillett Co., Marshall, Mich 

True Mfg. Co., 2905 Pine St., St. Louis, 
Mo 


Uni-Fridge Corp., 137 E. Island Ave., 
Minneapolis, Minn 

United Electric Refrigeration Co., 445 
Ave. “C”, Bayonne, N. J. 

United Refrigerator Co., Locust & Wal- 
nut Sts., Hudson, Wis« 

Westinghouse Electric Corp., 
Blvd., Springfield, Mass. 


BOTTLE (AND CASE) COUNTERS 


653 Page 


American Beverage & Supply Co., 1423 
Naomi St., Indianapolis, Ind. 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 

BUCKNER EQUIPMENT CO., 3024 


So. Wabash Ave., Chicago 16, III. 
CONSOLIDATED SIPHON SUPPLY 
CO., 22 Wooster St., New York City 
Durant Mfg. Co., 1920 N. Buffum St., 
Milwaukee, Wis 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

FIRSTENBERG BOTTLERS’ EQUIP- 
MENT CO., 303 Powell St., Brooklyn, 
ms Es 

Food Machinery Corp., Packing Equip- 
ment Div., Riverside, Calif. 


Photoswitch, Inc., 77 Broadway, Cam- 
bridge 42, Mass 
Post Machinery Co., Beverly, 


Massachu 


setts 


BOTTLE CRUSHER 


GRUENDLER CRUSHER & PUL- 
VERIZER CO., 2915 No. Market St., 
St. Louis 6, Missouri 


BOTTLE DISPOSAL UNITS 


Gurey Mfg. Co., 464 Seneca Ave., Broo! 
lyn, N. Y 

Nor-Lake, Ine., 2nd & Elm, Hudso1 
Wisconsin 


BOTTLE FILERS 


G. J. MEYER MFG. CO., Meyer & Du- 
more Sts., Cudahy, Wisc. 
MILLER HYDRO CO., Bainbridge, Ga. 


Please mention 


BOTTLE INSPECTORS 


Barry-Wehmiller Mchy. Co., 4660 W. 
Florissant Ave., St. Louis 15, Mo. 
Bottle Scope Mfg. Co. Baltimore & Union 

Aves., Lansdowne, Pa. 
BUCKNER EQUIPMENT CO., 3024 
So Wabash Ave., Chicago 16, IIl. 
CONSOLIDATED SIPHON SUPPLY 
CO., INC., 22-24 Wooster St., N.Y.C. 
FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, III. 
FIRSTENBERG BOTTLERS’ EQUIP- 


oped CO., 303 Powell St., Bklyn, 
ee 
The E. A. Kaestner Co., 5401 Pulaski 


Highway, Baltimore, Md. 
KEENLINE EQUIPMENT CORP., 
P. O. Box 416, Oshkosh, Wisc. 
KOL-FLO KOOLER CoO., 445 Ave. “C”, 
Bayonne, N. J. 

THE LIQUID CARBONIC CORP., 
3100 S. Kedzie Ave., Chicago 23, IIl. 
MILLER HYDRO CO.. Bainbridge, Ga. 
POTTER & RAYFIELD, INC., 1570 

Northside Dr., N.E., Atlanta, Ga. 
BEVERAGE EQUIPT. SECTION, 
RADIO CORP. OF AMERICA, Cam- 


den 2, N. J. 
Walter J. Ward & Co., 812 Marshall 
Bldg., Cleveland, Ohio 
BOTTLE JOBBERS 
Aetna Bottle & Container Co., 2lst & 


Gratiot Sts., St. Louis 3, Mo. 


AIDMON BOTTLE & SUPPLY CO., 
a 7615 Third Ave., Brooklyn 9, 


I. BASKOWITZ BOTTLE CoO., 1301 
Grand St., Brooklyn, N. Y. 

ROBERT BASKOWITZ. INC., 716 So. 
21st St., St. Louis 3, Mo. 

Berman Bros., Inc., 1501 So. Laflin St., 
Chicago, III. 


Beverage Dealers Supply Co., 2652 E 
67th St., Cleveland 4, Ohio 
BISON BOTTLE CO., INC., 28-52 


Wasson St., Buffalo 10, N. Y. 
Browns Bottle & Supplie s, Inc., 16 57 Des 
Carrieres St., Montreal, Que., Canada 


Central Bottle Exchange Ltd., 2125 St. 


Catherine St., East Montreal, Que., 
Canada. 

Consolidated Bottle Co., Ltd., 51 Vine 
Ave., Toronto, Ont., Canada. 


Continental Glass Co., 841 W. Cermak 
Rd., Chicago &, Ill. 

Humboldt Bottle Co., 1736 N. 
Ave., Chicago 47, IIL. 

M. Jacob & Sons, 2903 Beaubien St., De- 
troit, Mich. 


CHAS. S. JACOBOWITZ CORP., 3080 


Western 


Main St., Buffalo 14, N. Y. 
Ohio Bottle & Supply Co., 420 Morgan 
\ve., Akron 11, Ohio 


THE R. PELTZMAN BOTTLE CoO., 
1721-31 Holmes St., Kansas City 8, Mo. 

PENN BOTTLE & SUPPLY CO., 5619 
Cherry St., Philadelphia 39, Pa. 

SIGNER BOTTLE SUPPLY CoO., Wil- 
stach & Dalton Aves., Cincinnati, Ohio. 

United Bottle Supply Co., 27-50 First ot. 
Astoria, L. 1, N. Y. 


M. WALSH, sis - 4th Ave., Brooklyn 
>... x. 

Zuckerman-Honickman, Inc., 36th & 
Reed Sts., Philadelphia, Pa. 

The Hedlen Company, P. O. Box 2451 
Hartford 1, Conn 

POTTER & RAYFIELD, INC., 1570 


Northside Dr., N. E., Atlanta, Ga. 


The Newell 





BOTTLE OPENERS 


American Beverage & Supply Co., 1423 


Naomi St., 

Bastian Bros. C0. 
Rochester, N. Y. 
3ill’s Specialty Mfg. Co., 433 No. 
St., Milwaukee, Wisc. 

BROWN MANUFACTURING CO., 
INC., Newport News, Va. 

The Cobb Co., 102 Sixth St., N. E., At- 
lanta, Ga. 

CROWN CORK & SEAL CO., MA- 
CHINERY SALES DIV., Eastern 
Ave. & Kresson Sts., Baltimore 24, Md. 

Krag Steel Products, Inc., 319 No. Al- 
bany Ave., Chicago 12, III. 

The G. J. Lunn Mfg. Co., Ltd., 106 Elms- 
lie St., Ville LaSalle, Que., Canada 

Geo. C. Matteson Co., 3907 Waddell Ave., 
Kansas City, Mo. 

National Metal Products, 
Ave., Detroit, Mich. 

Mfg. Co., Ltd., 
Ont., Canada. 

S. & S. PRODUCTS, INC., P. O. Box 
1047, Lima, Ohio. 


Indianapolis, Ind. 
16U0 Clinton Ave., N., 


2nd 


294 St. Aubin 


Prescott, 


Saunders Mfg. Co., Atherton St., Yon- 
kers 1, N. Y. 

SCOVILL MFG. CO., Advertising 
Specialties Div., 99 Mill St., Waterbury 
20, Conn. 

Swirlaway Products Corp. 902 20th St., 


N. W. Washington 6, D. C. 
VAUGHAN MFG. CO., 3211-21 Carroll 
Ave., Chicago, III. 
Walden, Inc., 16 Concord 
bridge 38, Mass. 


BOTTLE RESEALS 


Panef Mfg. Co., Inc., Milwaukee 1, Wisc. 


Lane, Cam- 


Rosenberg Bottle Box Corp., 371 E. 160th 
St., New York 56, N. Y. 
Seal-Again Bottle Stopper Corp., 487 


Bre adway, Mm; hs da es. 
SEAL-CAP OF CLEVELAND, 3788 E. 


Antisdale Rd., Cleveland Heights 18, 
Ohio 

Superior Sales Co., 8581 Melrose Ave., 
Los Angeles 46, Calif 

Towns Quality Products, Inc., 60 Frank- 
lin St., East Orange, N. J 

Trinco Industries, Inc., 17 E. 23rd St., 
Chicago 16, Illinots 

Tupper Corporation, Farnumsville, Mass. 


BOTTLE SOAKER LOADERS 


Barry-Wehmiller Mchy. Co., 4660 W. 
Florissant Ave., St. Louis 15, Mo. 
BEVERAGE EQUIPMENT SECTION, 
RADIO CORP. OF AMERICA, Cam- 


den 2, N. J. 

BOTTLERS APPLIANCES, _INC., 
(Taylor Equipment) Box 1567, Salis- 
bury, N. C. 

BOTTLERS SERVICE CORP., 43-77 


Vernon Blvd., L. I. City 1, N. Y. 


BOTTLE UNSCRAMBLER TABLES 


BEVERAGE EQUIPMENT SECTION, 
RADIO CORP. OF AMERICA, Cam- 


den 2, N. J. 

BOTTLERS APPLIANCES, _INC.,, 
(Taylor Equipment) Box 1567, Salis- 
bury, N. C. 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 

BUCKNER EQUIPMENT CO., 3024 


So. Wabash, Chicago 16, III. 
FIRSTENBERG BOTTLERS’ EQUIP- 
MENT CO., 303 Powell St., Brooklyn, 
N. Y. 
LIQUID CARBONIC CORP., 
Kedzie Ave., Chicago 23, Ill. 
GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 


3100 So. 


"N.B.G. BUYERS' GUIDE" when writing these companies. 





CARBONATORS 


BOTTLERS SERVICE CORP., 
Vernon Blvd., 
ee 

BUCKNER EQUIPMENT CoO., 
So. Wabash Ave., Chicago 16, III. 

BURNS BOTILING MACHINE 
WORKS, INC., 2229 Kirk Ave., Balti- 
more 18, Md. 

CROWN CORK & SEAL CO., INC., 
Eastern Ave. & Kresson St., Baltimore, 
Md. 

FIRSTENBERG BOTTLERS’ EQUIP- 
hd CO., 303 Powell St., Brooklyn, 

so 

CHAS. S. JACOBOWITZ CO., 
Main St., Buffalo 14, N. Y. 

KOL-FLO KOOLER CO., 445 Ave. “C”, 
Bayonne, N. J. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, IIl. 


43-77 
Long Island City 1, 


3024 


3080 


MOJONNIER BROS. CO., 4601 W. 
Ohio St., Chicago, III 

Selmix Dispensers, Inec., 28-25 Borden 
Ave., Long Island City 1, N. Y 

Stainl Products Corp., 314 W. Main 
St., Belding, Mich. 


Machinery Corp., 871 
water Rd., Bronx 59, N. Y 


C02 CONVERTERS 


BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, III. 


Star Liquid Edge- 


DRY ICE CONVERTER CORP., Box 
1652, Tulsa, Okla. 

Dry Ice Distributors Co., 1466 Elston 
Ave Chicago. Il 

FIRSTENBERG BOTTLERS’ EQPT. 
CO., INC., 303 Powell St., Brooklyn 
12, N. Y. 

Knight Corp., Stanley, 3430 N. Pulaski 


Rd., Chicago, Ill. 

THE LIQUID CARBONIC CORP., 
3100 S. Kedzie Ave., Chicago 23, IIl. 
NATIONAL CYLINDER GAS CO., 
840 N. Michigan Ave., Chicago 11, IIl. 
PURE CARBONIC CO., Div. of Air 
Reduction Co., Inc., 60 E. 42nd St., 

Mm, os & 19 


CO2 FILTERS 


Allen Industrial Filter Co., Toledo, Ohio 
KOL-FLO KOOLER CO., 445 Ave. “C”’, 
Bayonne, N. J. 


(O02 FITTINGS 


American ee Corp., 610 Essex St., 


Harrison, N 
BOTTLERS SERVICE CORP., 
Vernon Blvd., i. City 1, %. 
CONSOLIDATED SIPHON SUPPLY 


43-77 


CO., INC., 22 Wooster St., New York 
City 

Hedeman Products, Ine., 117 Cutter Mill 
Rd., Great Neck, N. Y. 

Selmix Dispensers, Ine., 28-25 Borden 


Island City 1, N. ¥ 


HEATERS 


\ve 9 | Ony 


(C02 


American Carbonic Corp., 610 Essex St., 
Harrison, N. | 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 


BUCKNER EQUIPMENT CO., 3024 
So Wabash Ave., Chicago 16, III. 

CONSOLIDATED SIPHON SUPPLY 
CO., INC., 22-24 Wooster St., N. Y. C. 

FIRSTENBERG BOTTLERS’ EQUIP- 
MENT CO., 303 Powell St., Brooklyn, 
, 3 

THE LIQUID CARBONIC CORP., 
3100 S. Kedzie Ave., Chicago 23, IIl. 

Roy E. MelIlrath, 8849 S. Laflin St., Chi 
cago 20, Ill 


PURE CARBONIC CO., Div. Air Re- 
duction Co., Inc., 60 E 42nd St., New 


York City. 
C02 (LIQUID) 
610 Essex St., 


American Carbonic Corp., 
Harrison, N. J 

Purdett Oxygen Co., Inc., 
Ave., Cleveland 14, Ohio 

CARDOX CORP., 307 N. Michigan Ave., 
Chicago, III. 

Knight Corp., Stanley, 3430 N. Pulaski 
Rd., Chicago, IIl. 

LIQUID CARBONIC CORP. 3100 S. 
Kedzie Ave., Chicago, III. 

MATHIESON CHEMICAL CORP., 
Mathieson Bldg., Baltimore 3, Md. 

NATIONAL CYLINDER GAS CO., 
840 N. Michigan Ave., Chicago 11, III. 


3300 Lakeside 


New England Gas Products, Inc., 27 
West St., Charlestown, Mass. 
Pips Welding Supply Co., Inc., 612 Wil- 


liam St., Elmira, N. Y. 
PURE CARBONIC CoO., Div. Air Re- 


duction Co., Inc., 60 E. 42nd St., New 
York City. 
C02 (SOLID) 
American Carbonic Corp., 610 Essex St., 
Harrison, N. J. 
Knight Corp., Stanley, 3430 N. Pulaski 


Rd., Chicago, III. 

THE LIQUID CARBONIC CORP., 
3100 S. Kedzie Ave., Chicago 23, Ill 
MATHIESON CHEMICAL CORP., 

Mathieson Bldg., Baltimore 3, Md. 
NATIONAL CYLINDER GAS CO., 

840 N. Michigan Ave., Chicago 11, IIl. 
PURE CARBONIC CO., Div. Air Re- 


duction Co., Inc., 60 E. 42nd St., New 
York City. 
Spencer Chemical Co., Dwight Bldg., 
Kansas City, Mo 
C02 MANIFOLDS 
BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 
BUCKNER EQUIPMENT CO., 3024 


So. Wabash, Chicago 16, IIl. 

FIRSTENBERG BOTTLERS’ EQUIP- 
MENT CO., 303 Powell St., Brooklyn, 
N. Y. 

LIQUID CARBONIC CORP., 3100 So. 
Kedzie Ave., Chicago 23, IIl. 

PURE CARBONIC CO., INC., Div. Air 
Reduction Co., Inc., 60 E. 42nd St., 
New York City 


C02 REGULATORS 


\merican Beverage & Supply Corp., 1423 
Naomt St., Indianapolis, Ind 

American Carbonic Corp., 610 Essex St 
Harrison, N. | 

BUCKNER EQUIPMENT CO., 3024 


So. Wabash Ave., Chicago 16, III. 
CONSOLIDATED SIPHON SUPPLY 
CO., INC., 22 Wooster St., New York 
City 
Dockson Corp., 
troit 8, Mich 
Durable Plastics, Ine., P. O. Box 793, 
Sherman, Texas 
FIRSTENBERG BOTTLERS’ EQPT. 
CO., INC., 303 Powell St., Brooklyn 
iz, De 2 


THE LIQUID CARBONIC CORP., 3100 
S. Kedzie Ave., Chicago 23, IIl. 


3839 Wabash Ave., De- 


PURE CARBONIC CoO., Div. Air Re- 
duction Co., Inc., 60 E. 42nd St., New 
York City. 

Selmix Dispensers, Inec., 28-25 Borden 


\ve., Long Island City 1, N. 





CARTONS—CARRIERS 


Alford Cartons, Ridgefield Park, N. J. 

AMERICAN COATING MILLS, Div. 
of Robert Gair Co., Inc., Board of 
Trade Bldg., Chicago, Tl. 

ATLANTA PAPER CO., Bottle Master 
Div., P. O. Box 4417, Atlanta 2, Ga. 

Cart-N-Case Co., Perry, luwa. 

Cesco Container Co., 475 Fifth 
New York City 

The Cobb Co., 102 Sixth St., N. E., At- 
lanta, Ga. 

Container Corp. of America, 38 So. Dear- 
born St., Chicago, III. 

Crook Pape r Box Co., 100-120 E. 
Ave., No. Kansas City 16, Mo. 
Empire Box Corp., 17 E. Chestnut St., 
Chicago 11, Ill. and 70 Outwater Lane, 

Garfield, N. J. 

G & O Metal Carton Co., 
Rockford, Ill. 

The Gardner Board and 
Middletown, Ohio 

GAYLORD CONTAINER CORP., 111 
N. 4th St., St. Louis, Mo. 

— Allen Carton Co., 5101 Penrose 

Louis, Mo. 

Phin To Cartons, Inc., 
Baltimore 30, Md. 

INTERSTATE FOLDING 
Middletown, Ohio 


Ave., 


10th 


P.O), 25, 


Box < 


Carton Co., 


1029 Warner St., 
BOX CO., 


Jitf,s Mfg 3 300 Florence Ave - Hill- 
side, N. J. 
The Lawson Litho. & Folding Box Co., 


Ltd., 6674 Esplanade Ave., Montreal, 
Canada. 
Leslie & Co., 1221 S. Washington St., 


Kokomo, Ind. 
MORRIS PAPER MILLS, 135 So. La 
hay St., Chicago, Il. 
Id Dominion Bi x Co 

(Charlo N. C 
The Rapp Package Co., 
N 


528 Turner Ave., 
Carpentersville, 


RIVER RAISIN PAPER CO., Monroe, 
Mich. 


Rosenberg Bottle Box Corp., 371 E. 160th 
St N« W York 56, N y 
Scott Paper Box Co., 1819 E. 17th St., 


Little Rock, Ark. 


The Seasongood Folding Box C Harri 
son, Ohio 

Service Products Co., 3500 Oakton St., 
Skokie, III. 

Shelton Mfg. Co., Inc., 591 Ferry St., 
Newark 5, N. J. 

Shultz Folding Box Co., 1936-1042 Ar 
cade Bldg., St Louis 1, Mo 

Julian B. Slevin Co., Inc., East Lands- 
downe., Pa. 


Standard Paper Box Co., 3837 Broadway 


Pl., Los Angeles, Calif. 


Sutherland Paper Co., Kalamazoo, Mich 

U. S. Plastics Corp., 2835-59 W. Irving 
Park Rd., Chicago 18, III 

Waldorf Paper Products Co., 2250 Wa- 


bash Ave , St: 


CARTON SETUP MACHINERY 


ATLANTA PAPER CO., Machinery 
Div., P. O. Box 4417, Atlanta 2, Ga. 


CASE MARKERS 


BOTTLERS’ APPLIANCE CO., 
675 Pulaski St., Athens, Ga. 
Everhot Mfg. (Branding) Co., 57 S. 19tl 

St., Maywood, II] 
Marking Eqpt. Co., Inec., 454 
Baltic my Brool Ivn 17. N \ 
thews & Co., 1151 BI 
. Witon, New ir rsey 
Mie. Co., Box 1163, Louisville 


Paul 4, Minn. 


INC., 


Schmutz 


STANDARD-KNAPP, Div. of Emhart 
Mfg. Co., 127 Main St.. Portland, Conn. 


Please mention "N.B.G. BUYERS' GUIDE" when writing these companies. 











CASE PRESERVATIVES 


Chapman Chemical Co., Dermon Bldg., 
Memphis 3, Tenn. 
Wood Treating Chemicals Co., 5137 


Southwest Ave., St. Louis 10, Mo 


CASE REPAIRS 


BOTTLERS’ APPLIANCES CoO., INC., 
675 Pulaski St., Athens, Ga. 

METAL PRODUCTS CO.. Box 131, 
Mitchell, So. Dakota (Metal) 


CASE WASHERS 


BUCKNER EQUIPMENT CO., 3024 
So. Wabash, Chicago 16, II. 
Cesco Container Co., 475 5th Ave., New 


York 17, N. Y 
Cherry-Burrell Corp., 427 W 
St., Chicago 6, I] 
Girton Mfg. Co., Millville, Pa 
KOL-FLO KOOLER CO., 445 Avenue 
“C”, Bayonne, N. 


Randolph 


MILLER HYDRO Co. , Bainbridge, Ga. 


MOJONNIER BROS. CO., 4601 W. 
Ohio St., Chicago 44, III. 

Neo Ray Products Eo 411 i. 15th St ‘ 
Des Moines, lowa 

SPECIALTY ENGINEERING CO. 


Torresdale Ave. & PennyPack St., 
Philadelphia 34, Pa. 


CHAINS, DRIVES, PULLEYS 


BOTTLERS SERVICE CORP., 
Vernon Blvd., L. I. City 1, N. Y. 

Chain Belt C $700 W. Greentield St.. 
Milwaukee 1, Wiss 

Diamond Chain Co., Ine, Dept. 539, 402 
Kentucky Ave., aicaneusis # 7, Ind. 

FIRSTENBERG BOTTLERS’ EQUIP- 
MENT CO., 303 Powell St., Brooklyn, 
;. Ss 

Link-Belt Co., 307 N. 
Chicago i Il. 

Morse Chain Co 
troit 10, Mich 

The Whitney 


Hamilton St., 


43-77 


Michigan Ave., 


, 7001 Central Ave., De 
Chain & Mfg. Co., 237 
Hartford 2, Conn. 


CHEMICALS 


Columbia-Southern = ( 
Pittsburgh, Pa 

DIAMOND ALKALI CO., Union Com- 
merce Bldg., Cleveland, Ohio. 

THE DIVERSEY CORP., 1820 W. Ros- 
coe St., Chicago 13, III. 

DOMINION PRODUCTS, INC., 10-40 
—44th Drive, Long Island City 1, N. Y. 

kK. F. Drew & Co., Inc., 416 Division St., 
Boonton, N. J 

The DuBois Co., 
cinnati 3, Ohno. 


hemical Corp., 


1120 W. Front St., Cin- 


Felton Chemical Co., Inc., 599 Johnson 
Ave., Brooklyn, N. Y. 

Heyden Chemical Corp., 342 Madison 
Ave., New York 17, N. ¥ 

MATHIESON CHEMICAL CORP., 


Mathieson Bldg., Baltimore 3, Md. 
MERCK & CO., INC., Rahway, N. J. 
Midwest Chemical Co., Mt. Vernon, IIL. 
Monsanto Chemical Co., Organic Chemi 

cal Div., 800 No. 12th St., St. Louis, 

Mo 
NATIONAL ANILINE DIV., ALLIED 


CHEMICAL & DYE CORP., 40 
Rector kc ™ ¥. G. 
N. Y. Quinine & Chemical Works, Inc 


50 ¢ ear h St., New York City 
Pennsylv: It Mtg. Co., 100 Widene 
Bldg, Philadelphia 7, Pa 
CHAS. PFIZER & CO. INC., 630 Flush- 


inia Sa 


ing Ave., Brooklyn 6, y. 

Puritan Chemical Co., Ashby St 
N. W., Atlanta, Ga 

Schimmel & Co., Inc., 601 W. 26th St, 
New York City. 





Please mention 


Seydel Chemical Co., 225 Mercer St., 
Jersey City 2, N. J. 

SOLVAY PROCESS 
Chemical & Dye Corp., 
New York City 

STAUFFER CHEMICAL CO., 420 Lex- 
ington Ave., New York 17, N. Y. 


DIV., Allied 
61 Broadway, 


Verona Chemical Co., 26 Verona Ave., 
Newark 4, N. J. 

Wyandotte Chemicals Corp., J. B. Ford 
Div., Wvandotte, Mich. 

CHEMISTS 

Atlantic Extract Co. Inec., 134 Fulton 
St., Boston 13, Mass 

Blue Seal Extract Co., Inc., 11 Windsor 


St., Cambridge, Mass 
Chandler Laboratories, Ine., &th St. & 
Chelten Ave., Philadelphia 26, Pa. 
DeLISSER EXTRACT CO., INC., 521 
W. 26th St., New York City. 


DOMINION PRODUCTS, INC., 10-40 
44th Dr., Long Island City 1, N. Y. 
Greenwood Laboratories, Inc., 87-02 

Justice St.. Elmhurst, N. Y. 
H. KOHNSTAMM & CO., INC., 83-93 


Park Pl., New York City. 
V. & E. KOHNSTAMM, INC., 329 Canal 
St., New York 13, N. Y. 

Pacific Chemical Laboratories, 617 Mont- 
gomery St., San Francisco 11, Calif. 
Stoneman Associates, Inc., Chicago 90, 

I] 
Dr M. G. Weber, 


551 Prospect ts 


Weber Laborat 

Maplewood, N. J 

Zuercher Laboratories, 112 N. Highland 
Park Ave., Chattanooga, Tenn. 


CLEANSERS—STERILIZERS 


Burkart-Schier Chemical Co., Chatta- 
nooga, Tenn, 
Busyk Laboratories, inc., 1433 «6S 


Wabash _ Ave., Chicago 5, Ill 

Columbia-Southern Chemical Corp 
Pittsburgh, Pa 

Dairy Chemical Co.. Fort Dodge, Iowa 

DIAMOND ALKALI CO., Union Com- 
merce Bldg., Cleveland, Ohio. 

THE DIVERSEY CORP., 1820 W. Ros- 
coe St., Chicago, ye 

EK. F Dre w & Co., Inc., 416 
Bo mm, N. J 

The DuBois Co. 
cinnati 3, Ohio. 

Elenite Products, Ine., 110 | 
New York 17, N. Y. 

Hercules Powder Co., 
Div., Wilmington. Del. 

Homestead Valve Mfg. Co., 
Jenny Div., Coraopolis, ra, 

The Huntington = aboratories, Inc., 900 
Kk. ‘Tipton, Hat rton, Indiana 

Klem Chemicals, 14401 Lanson Ave., 
Dearborn, Mich. 


Division St., 
1120 W. Front St., Cin- 
$2nd he Om 


Industrial Chem 


Hypressure 


Magnus Chemical Co., Inc., 124 South 
Ave., Garwood, N. J 
MATHIE SON CHEMICAL CORP., 


Mathieson Bldg., Baltimore 3, Md. 
NATIONAL ANILINE DIV., ALLIED 

CHEMICAL & DYE CORP., 40 

Rector St., New York 6, N. Y. 
OAKITE PRODUCTS, INC., 26A Rec- 


tor St.. New York 6, N. Y. 
Pennsylvania Salt Mfg. Co., 1000 Widener 
Bldg.. Philadelphia 7, Pa 
SOLVAY PROCESS DIV., Allied 


Chemical & Dye 
New York City 

Southern Alkali 
Texas 


STAUFFER CHEM. CO., 420 Lexington 


Corp., 61 Broadway, 


Corp., Corpus Christi, 


Ave., New York City 17, N. Y. 
Superior Chemical Product Inc., 2621 
W. North Ave., Chicago 47, Il 
Turco Seadetn. Inc., 6135 So. Central 


Ave., Los 


Angeles 1, Calif. 


Vestal Chem. Labs., Inc., 4963 Man- 
chester Ave., St. Louis, Mo. 

Wyandotte Chemicals Corp., J. B. 
Div., Wyandotte, Mich 


COIN-CONTROL EQUIPMENT 


Ford 


A.B.T. Mfg. Corp., 715 No. Kedzie, 
Chicago, LIl. 
CONTINENTAL COIN DEVICES, 


INC., 4847 W. Cermak Road, Cicero 50, 
Illinois 
Electric 
mont 
International Register Co., 2620 W. 
Washington Blvd., Chicago 12, III. 
Johnson Fare Box Co., 46019 N, Ravens 
wood Ave., Chicago 40, 111. 
Mills Industries, Inc., 4100 
Ave., Chicago 39, III. 
NATIONAL REJECTORS, INC., 
San Francisco Ave., St. Louis, Mo. 
Pay Pull Mfg. Co., 720 San Pedro Ave., 
San Antonio 1, Texas 


COLORS 


DeLISSER EXTRACT CO., INC., 521 
W. 26th St., New York 1, N. Y. 

Florasynth Laboratories, Inc., 1533 Olm- 
stead Ave., New York City. 

H. KOHNSTAMM & CoO., INC., 83-93 
Park Place, New York City 

V. & E. KOHNSTAMM, INC., 
St., New York 13, N. Y. 

NATIONAL ANILINE DIV. ALLIED 
CHEMICAL & DYE CORP., 40 Rec- 
tor St., New York City. 

Peerless Color Laboratories 
Place, Rochester, N. Y. 

W. Sheinker & Son, Inc., 126 W. 22nd 
St., New York City. 

WM. J. STANGE CO., 342 N. Western 
Ave., Chicago, III. 


Cashier Corp., Burlington, Ver- 


Fullerton 


5100 


329 Canal 


, 11 Diamond 


STERWIN CHEMICALS, INC., 1450 
Broadway, New York City. 
Syntomatic Corp., 114 E. 32nd St., N. Y. 


16, N. Y. 

THEONETT & CO., 328-30 No. Ash- 
land Ave., Chicago, Tl. 

S. TWITCHELL CO., Crestmont and 
Haddon Aves., Camden, ae 

VIRGINIA DARE EXTRACT co. 
INC., Bush Terminal 10, Brooklyn, 
N. Y. 

WARNER-JENKINSON MFG. CO., 
2526 Baldwin St., St. Louis, Mo. 


COMPRESSORS 


(A) Air 
(R) Refrigeration 
American Brakeshoe Co., Kellogg Div., 
97 Humboldt St., Rochester 9, N. Y 
(A) 


Baker Refrigeration Corp., So. Windham 
(Portland) Maine. (R) 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 

Bruns er Mfg. Co., 1821 Broad St., Utica 

X, (fy 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, III. 
(A, R) 


Syracuse, N. Y. (R) 

COPELAND REFRIGERATION 
CORP., Sidney, Ohio. (R) 

FIRSTENBERG BOTTLERS’ EQUIP- 


Carrier Corp.. 


MENT CO., 303 Powell St., Brooklyn, 
N. Y. (A, R) 
Frick Company, Waynesboro, Pa. (R) 


ehigh Mfg. Co., 143 Fountain Ave., 
F caster Pa. (R) 

LIQUID CARBONIC CORP., 
Kedzie Ave., Chicago 23, IIl. 

M Is Indu tries. Inc., 1100 

ve (hicago 39. Ill 

POTTER & RAYFIELD, 

Box 1042, Atlanta, Ga. 


3100 So. 
(A) 


Fullerton 


INC., P.O. 
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United Electric Refrigeration Co., 445 
Ave. “C”, Bayonne, N. J. (RR) 
York Corp., Roosevelt Ave., York, Pa. 


(R) 
CONTROL EQUIPMENT 
W. F. & John Barnes Co., Rockford, Il. 
The Belfer Laboratories, 746 Jefferson 
Bldg., Peoria. IIl. 


Bowser, Inc., Fort Wayne 2, Ind. 
BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, III. 
CONSOLIDATED SIPHON SUPPLY 
Co., INC., 22 Wooster St., New York 
City 
The DuBois Co., Front St., Cin- 
cinnati, Ohio. 
Electric Eye Equipment Co., 
child St... Danville. Tl 
FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Avenue, Chicago 16, III. 
FIRSTENBERG BOTTLERS’ EQPT. 
CO., INC., 303 Powell Si., Brooklyn 
12, M.. is 
Fischel & Porter ¢ 
Fleisher Chemical Co. 
trol), Box 616, Benj, 
Wash. 4, D. ¢ 
Guardian Electric Mfg. ¢ 
ARO 12 : 11] 


1120 W. 


6 W. Fair- 


Gu. Hatboro, Pa. 

(Alkalinity Con- 
Franklin Sta., 

o., 1621 W. Wal 
nut St., Chie 

McDonnell & Miller, Inc., 3500 No. 
Spaulding Ave., Chicago 18, III. 

Mechanical Indu tries Production Co., 
217 Ash St., Akron 2, Ohio 

GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 

Milo Radio & electronic Corp., 200 
Greenwich St., New York 7, N. Y 

Minneapolis-Honeywell Regulator Co., 
3rown Instruments Div., Wayne & 
Roberts Aves., Philadelphia 44, Pa. 

Neptune Meter Co., 50 W. 50th St., New 
York 20, N. ¥ 

O'Brien 
nan Bldg Syracuse 2, N. Y 

Paragon Electric Co lwo River Wise 

Phe Power Regulate 3400 Oakton 
St., Skokie, IIL. 

Fred H. Schaub Engineering Co., 
S. Marsh all Bivd., Chicago 23, Ill. 

Schwarz Laboratori Inc., 230 Wash 
ington St., MI Vernon, N. ¥ 

Staink Products COrp., 314 W. 
St., Belding, Mich 

Star Liquid Machinery Corp., 871 
water Rd., Bronx 59, N. Y. 

W. A. Taylor & Co., 7300 York Road, 
Baltimore 4, Md, (pH and chlorine 
control ) 

Taylor Instrument Companies, 95 
St., Rochester, N ; 

United ede ctric Refrigeration Co., 445 
Ave. “( Bayonne, N. J 
Wagener Bleciric Corp., 6400 
Ave., St. Lou 14, Mo 
Westinghouse Electric 

Pittsburgh, Pa 


Hetfer 


steal Specialty oh 337 


wy <.. 


2110 


Main 


Edge 


Ames 


Plymouth 


& Mfg. Co., E. 


CONVEYORS 


Alvey Convevor Mfg. Ce 
Rd., St. Louis 24, Mo 

ALVEY-FERGUSON CO., INC., 44 
Disney St., Oakley, P. O., Cincinnati, 
Ohio 


Belt Corp 


9301 Olive St 


~ Orient, Ohio 


BOTTLERS APPLIANCES, INC., Box 
1567, Salisbury, N. C. 
BUCKNER EQUIPMENT CO., 3024 


So. Wabash Ave., Chicago 16, IIl. 
BURNS BOTTLING MACH. WCRKS, 
2229 Kirk Ave., Baltimore 18, Md. 
FE. W. Buschman Co., Clifton & Spring 
Grove Aves., Cincinnati 32, Ohio. 


Please mention 


Chain Belt Co., 4700 West Greenfield St., 
Milwaukee 1, Wisc. 

Conveyor Specialty Co., Inc., 26 
port Ave., No. Quincy 71, Mass. 

Conveyor Systems, Inc., 325 S. California 
Ave., Chicago, III. 
CROWN CORK & SEAL CO., Eastern 
Ave. & Kresson St., Baltimore, Md. 
Dairy-Brewery Equipment & Engineer- 
ing, 37 Hanna Ave., Toronto, Ont., 
Canada. 

Harry J. Ferguson Co., 
Jénkintown, Pa. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER COMPANY), 2414 
So. Michigan Ave., Chicago 16, IIl. 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 


Hedeman Products, Inc., 


New- 


145 West Ave., 


117 Cutter Mill 


Rd., Great Neck, N. Y. 

Horix Mfg. Co., Corliss Station, Pitts- 
burgh 4; Pa 

Island Equipment Corp., 27-01 Bridge 
Plaza No., Long Island City, N. Y 


CHAS. S. JACOBOWITZ CO., 3080 


Main St., buttalo 14, N. Y. 

KEENLINE EQUIPMENT CORP., 
Oshkosh, Wisc. 

Kel Engineering & Equip. Co., 151 Rut- 
gers St., Highland Park, N. J. 

Kilroy Co., I1 623 E. Main St., Louis 
ville 2, Kentucky 

Lake Shore Engineering Co., Conveyor 


, lron Mountain, Mich 


Lamson orp., 500 Lamson St., Syracuse 
N. X. 
Link-Belt Company, 307 No. Michigan 


Ave., Chicago, Ill. 


LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, Ill. 
Co 12 abel St., Louisville 6, Ky 
MAGLINE, INC., Pinconning, Mich. 
Maguire Machinery Co., Ine., 1000 N. 
Division St., Peekskill, N. Y. 

Market Forge Co., 35 Garvey St.. Eve 
ett $9, Mass. 

Mathews + ig Co., 220 Tenth St., 
Ellwood Cit Pa. 

Mechanical Ha trie adlins Systems, Ince , 4001 
Nancy \ve Detroit 12, Michigan 

Mereui vy Conveyor, Inc., Broadway, Hills 
dale, N. J 

Metzgar Co., 404 Douglas St... N. W., 


Grand Rapids, Mich. 
GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 
MILLER HYDRO CO., Bainbridge, Ga. 
MOJONNIER BROS. CO., 4601 W. 
Ohio St., Chicago 44, II. 
THE OLIVER CORP., A. B. Farquhar 


Div., 142 No. Duke St., York, Pa. 

PERRY EQUIPMENT CORP., 1419 
No. 6th St., Philadelphia 22, Pa. 

Pohlman & Lorenzer, Inc., 549 W. Ran 
dolph St., Chicago, III 

THE RAPIDS- STANDARD GO, ENC., 
584 Rapistan Bldg., Grand Rapids, 
Mich. 

Roll-A-Way Conveyor Co., 713 So. Kol- 
mar, Chicago 24, Ill 

Sage Equipment Co., 31 Essex St., Buf- 
falo, N. Y. 

Sermat Conveyor Corp., 2350 W. 58th 


St., Chicago, Ill 

SPECIALTY ENGINEERING CO.,, 
Torresdale Ave. & Pennypack Street, 
Philadelphia 34, Pa. 

Speedwayvs Convevors, Tn 
ways Bldg., Rhode Island St., Buffal 
id, I. 

STANDARD CONVEYOR COM- 
PANY, 315 N.W. 2nd, North St. Paul, 
Minn. 

United Metal Seal Co., 111 Boston St 
Bostor 25, Ma 

The Whitney Chain 

Hamilton St., 
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& Manufacturing 
Hartford, Conn 


=a ep 
3. £7 





Philedal- 


The Wilkie Co., 5520 Arch St., 
phia 39, Pa. 

Michael Yundt Co., Sub. 
Co., 225 N. Grand Ave., 


Waukesha, Wisc. 


CROWNERS 


BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, IIl. 

CROWN CORK & SEAL CO., INC., 
Eastern Ave. & Kresson St., Baltimore, 
Md. 

FIRSTENBERG BOTTLERS’ EQUIP- 
MENT CO., 303 Powell St., Brooklyn, 
i 2 

CHAS. S. JACOBOWITZ CO., 
Main St., Buffalo 14, N. Y. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, II. 

GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 

Modern-Bond Corp., 825 W. 5th St., Wil- 
mington, Del. 


CROWNS 


\nchorlok Cr wn Cap Closure Co., 230 
Chird St., Bre woklyn 15, N. Y. 

ARMSTRONG CORK COMPANY, 
Glass & Clos. Div., 963 Prince St., Lan- 
caster, Pa. 

BOND CROWN & CORK CO., Sub. 
Continental Can Co., Inc., 16th & Lo- 
cust Sts., Wilmington 99, Del. 

CONSOLIDATED CORK CORP., 4012 
Second Ave., Bush Terminal Bldg. 20, 
Brooklyn 32, N. Y. 


Cleaver Brooks 
P.O. Box 528, 


3080 


CROWN CORK & SEAL CO., INC., 
Eastern Ave. & Kresson St., Baltimore 


24, Md. 

A. Deich, Box 564. Passaic, N. J. 

FERDINAND GUTMANN & CO., 3611 
14th Ave., Brooklyn, N. Y. 

W.. Ei. HUTCHINSON & SON, INC., 
1031 N. Cicero Ave., Chicago, IIl. 

MUNDET CORK CORP., 7101 Tonnelle 
Ave., No. Bergen, N. J. 

PENN CORK & CLOSURES, INC., 
1155 Manhattan Ave., Brooklyn 22, 


N.Y. 
CROWN GAUGE 


inz, 935 Hennepin St., LaSalle, 


Wim. V. He 


CUP DISPOSAL UNITS 


\tlas Products Co., 3817 S. Racine Ave., 


Beunctt Min. Co, Alden, New York 


| l{ Lawson Co., Evans & Whatele y 
Cincinna Oh 

S. K. Novelty Co., 1630 S. 2nd St., Phila- 
delphia 48, Pa. 

DEAERATORS 

Cochrai Corp., 17th Below Allegheny 
\ve Phil . Fe 

GEO. J. ME YER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 

bie PERMUTIT CO., 330 W. 42nd 

8 x. el 

Steel & Tubs “Pre ducts Co., 200 W. O 

st Mii ‘ote €. Wise 
DECALCOMAN 

\laba i t | | 
Bir i mr 

\mert 1J¢ Lice ra Ce | $344 
W. I \ ‘ o 24, Ill 

Cons ( 1320 | Sta > Free 

() 

( tink il De inia Ce \verill 
\ Sparta M I 

D me ] 1215 R Vista 


Los Angeles 23, Cal 
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V. & E. KOHNSTAM\M, INC., 329 Canal 
St., New York 13, N. Y. 

S. B. Penick & Co., 50 Church St., New 
York 7, N. Y. 

Polak & Schwarz, Inc., 667 Washington 
St., New York City. 

SALIENT FLAVORING CORP., 45 
Suffolk St., New York City 

Schimmel & Co., Inc., 601 W. 26th St., 
New York City. 

W. Sheinker & Son, Inc., 126 W. 22nd 
St., New York City. 

VAN AMERINGEN HAEBLER, INC., 
521 W. 57th St., New York City. 


FANS 


American Coolair Corp., Box 2300, Jack- 
sonville 3, Fla. 

Reynolds Electric Co., 3000 River Rd., 
River Grove, IIL. 

STANDARD ELECTRIC MFG. CO., 
INC., West Berlin, N. J. 

Schwitzer-Cummins Co., 1125 Massachu 
setts Ave., Indianapolis, Ind 


FILLERS 


BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 
BUCKNER EQUIPMENT CO., 3024 


So. Wabash Ave., Chicago 16, IIl. 

BURNS BOTTLING MACHINE 
WORKS, INC., 2229 Kirk Ave., Bal- 
timore 18, Md. 

CROWN CORK & SEAL CO., INC., 
_—, Ave. & Kresson St., Baltimore, 

d. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

FIRSTENBERG BOT’ LERS’ EQUIP- 
MENT CO., 303 Powell St., Brooklyn, 
mM. %. 

Horix Mfg. Company, 
Pittburgh 4, Pa 

International Filling Machine Corp., Box 
08, Petersburg. Va 

CHAS. S. JACOBOWITZ CORP., 3080 
Main St., Buffalo 14, N. Y. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, III. 
M R M Company, Inc., 191 

Srooklyn, N. Y. 

Machinery Service Co., 633 E. Main St., 
Louisville, Ky. 

GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 

Modern-Bond Corp., 825 W. 5th St., Wil- 
mington, Del. 

S. TWITCHELL CO., Crestmont & 
Haddon Aves., Camden, N. J. 


FILTER MEDIA 


ALSOP ENGINEERING CORP., 501 
Baltic St., Milldale, Conn. 

American Beverage & Supply Corp., 
Naomi St., Indianapolis, Ind 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., Long Island City 1, N. Y. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, IIl. 

The Cellulo Co., 1321 First St., Sandusky, 
( Ihio 

Columbia Filters, 
Hawthorne, N. J. 

CONSOLIDATED SIPHON SUPPLY 
CO., INC., 22-24 Wooster St., New 
York City 

S. ERVIN DIEHL, JR., 1300 No. Front 
St., Phil. 22, Pa. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, III. 

Filter Fabrics, Inc., 1276 W. 3rd St., 
Cleveland 13, Ohio 

Filter Media Corp... Hamden 14, Conn. 

FIRSTENBERG BOTTLERS EQUIP- 


Corliss Station, 


Jerry St., 


1423 


Inc., 199—7th Ave., 


MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 

Graver Water Conditioning Co., 216 W. 
itih St,N. ¥,.C. 13 

Hercules Filter Corp., 204-8—2Ist Ave., 
Paterson, N. J 

Jacob House & Sons, 
Buffalo 8, N. Y. 

HYGEIA FILTER CO., 3440 Denton 
Ave., Detroit 11, Mich. 

INFILCO, INC., P. O. Box 5033, Tuc- 
son, Arizona 

THE LIQUID CARBONIC CORP, 3100 
S. Kedzie Ave., Chicago 23, IIl. 

FRANK B. LOMAX CO., Div. Groen 
Mfg. Co., 1915 W. Hubbard St., Chi- 
cago 22, IIl. 

The Mckays Co., St. Paul, Minn. 

Micro Metallic Corp., 30 Sea Cliff Ave., 
Glen Cove, N. Y 

Norwood Assoc. Engineers, Inc., 904 
Columbus Ave., Springfield, Mass. 

Oshkosh Filter & Softener Co., 51 Ceape 
St., Oshkosh, Wisc. 

Peerless Water Filter Co., 7738 N. Austin 


Ave., Skokie, III. 
THE PERMUTIT CO., 330 W. 42nd 
INC., 


St., New York 36, N. Y. 
POTTER & RAYFIELD, 
Northside Dr., N. E., Atlanta, Ga. 
Republic Seitz Filter Corp., 17 Stone St., 
Newark 4, N. J. 
Research Products Corp., 1015 E. Wash- 
ington Ave., Madison 3. Wisc. 


52 St. Paal St. 


1570 


Star Liquid Machinery Co., 871 Edge- 
water Rd., Bronx 59, N. Y. 

Watermasters, Inc., P. O. Box 8276, 
Houston, Texas 

Western Filter (0. ~ (). Box 6748 
Stockyards Station, Denver 16, Colo 


FILTERS (SIRUP) 


ALSOP ENGINEERING CORP., 501 
Baltic St., Milldale, Conn. 


BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 
BUCKNER EQUIPMENT CO., 3024 


So. Wabash Ave., Chicago 16, IIl. 
Bowser, Inc., Fort Wayne 2, Ind. 
The Cellulo ise. First St., 

dusky, Ohio. 

Cleland Mfg. Co., Box 266, Galion, Ohio. 
Columbia Filters, Inc., 199—7th Ave., 

Hawthorne, N. J. 
Commercial Filters 

Melrose 76, Mass. 
CONSOLIDATED SIPHON SUPPLY 

CO., INC., 22 Wooster St., New York 

City 
Cream City Boiler Co., 1607 S. 43rd St., 

Milwaukee 46, Wise 
Dairy-Brewery Equipment & Engineer- 

ing, 37 Hanna Ave., Toronto, Out., 

Canada 
FILPACO INDUSTRIES, INC. (THE 

FILTER PAPER CO.), 2414 So. 

Michigan Ave., Chicago 16, III. 
FIRSTENBERG BOTTLERS EQUIP- 

MENT CO., INC., 303 Powell St., 

Brooklyn 12, N. Y. 

Hercules Filter Corp., 204-8—2Ist Ave., 

Paterson, N. J 
lacob House & Sons, 52° St Paul lus 

Buffalo, N. \ 

CHAS S. JACOBOWITZ CORP., 3080 

Main St., Buffalo 14, N. Y. 

FRANK B. LOMAX CO., Div. Groen 

Mfg. Co., 1915 W. Hubbard St., Chi- 

cago 22, Ill. 


San- 


Ths 


Corp., 2 Main St., 


Metal Glass Products Co., 1 Reed St., 
Belding, Mich 

Micro Metallic Corp., 30 Sea Cliff Ave., 
Glen Cove, N x. 

The Pfaudler Co., 1000 West Ave., Ro- 
chester, N. Y 


Republic Seitz Filter Corp., 17 Stone St., 


Newark 4, N. J. 


The 





Sparkler Mfg. Co., Mundelein, III. 
Stainless Products Corp., 314 W. Main 


St., Belding, Mich. 
The Star Liquid Machinery Co., 871 
Edgewater Rd., Bronx 59, N. Y. 
Tri-Clover Machine Co., 2809—60th St., 
Kenosha, Wisc. 


FILTERS (WATER) 


ALSOP ENGINEERING CORP., 501 
Baltic St., Milldale, Conn. 
AUTOMATIC PUMP & SOFTENER 
CORP., 2412 Grant Ave., Rockford, IIl. 
Selco Industrial Equip. Div., Inc., 52 
Iowa Ave., Paterson 3, N. J. 
BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 
Bowser, Inc., Fort Wayne, Ind. 
BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, Iil. 
BURNS BOTTLING MACHINE 
WORKS, INC., 2229-39 Kirk Ave., 
Baltimore 18, Md. 
The Cellulo Co., 1321 First St., Sandusky, 
Ohio. 
Cochrane Corp., 17th St. 
Ave., Philadelphia 32, Pa 
Columbia Filters, Inc., 199 Seventh Ave., 
Hawthorne, N. J. 
Commercial Filters 
Melros« 76, Mass 
CONSOLIDATED SIPHON SUPPLY 
CO., INC., 22 Wooster St., New York 
City 
Culligan Zeolite Co., 
Northbrook, II] 
Elgin Softener Corp., 134 No. Grove Ave., 
Elgin, Illinois 
FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 
Filtrine Mfg. Co., 53 Lexington 
Brooklyn, N. Y. 
FIRSTENBERG BOTTLERS EQUIP- 


& Allegheny 


Corp., 2 Main St., 


1800 Shermer Ave., 


Ave., 


MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 

General Hydro Co., 1621 Connecticut 
Ave., Washington 9, D. C 

Graver Water Conditioning Co., 216 W. 
14th St., N.. ¥. C.. 1 


Hercules Filter Corp., 204-8—2Ist Ave., 
Paterson 3, N. J 

Jacob House & Sons, 52 St. 
Buffalo 8, N. Y. 

HYGEIA FILTER CO,, 
Ave., Detroit 11, Mich. 

INFILCO, INC., P. O. Box 5033, Tuc- 
son, Arizona 

CHAS. S. JACOBOWITZ CORP., 3080 
Main St., Buffalo 14, N. Y. 

Klein Filter & Mfg. Co., 1227 School St., 
Chicago 13. Tl 

KOL-FLO KOOLER CO., 445 Ave. “C”, 
Bayonne, N. J. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, TIl. 

FRANK B. LOMAX CO., Div. Groen 
Mfg. Co., 1915 W. Hubbard St., Chi- 
cago 22, IIl. 

The McKays Co., St. Paul. Mitn. 

Magneswitch, Inc., 4840 So. St. 
Ave., Chicago 32, III. 

Micro Metallic Corp., 
Glen Cove, N. Y. 

Norwood Assoc. Engineers, Inc., 904 Co- 
lumbus Ave., Springfield, Mass. 

Oshkosh Filter & Softener Co., 51 Ceape 
St.. Oshkosh, Wisc. 

Peerless Water Filter Co., 
tin Ave., Skokie, II] 

THE PERMUTIT CO., 330 West 42nd 
St., New York 36, N. Y. 

POTTER & RAYFIELD, INC., 
Northside Dr., N.E., Atlanta, Ga. 

Refinite Corp., P. O. Box 
Omaha, Neb. 

Republic Seitz Filter Corp., 


Newark 4, N. J. 


Paul St, 


3440 Denton 


Louis 


30 Sea Cliff Ave., 


7738 No. Aus- 


1570 


1312, 


17 Stone St., 
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Sparkler Mfg. Co., Mundelein, III. 
The Star Liquid Machinery Co., 
Edgewater Rd., Bronx 59, N. Y. 
Tri-Clover Machine Co., 2809—60th St., 
Ke nosha, Wisc. 

Water Conditioning, Inc., 833 E. Broad- 
way, San Gabriel, Cal. 

Water Treating Engineers, Inc., 
Detroit Ave., Lakewood 7, Ohio 


871 


15209 


Watermasters, Inc, P. O. Box 8276, 
Houston, Texas 
Western Filter Co., P. O. Box 6748, 


Stockyards St., Denve r 16, Colo. 


FLAVORS, EXTRACTS & CONCENTRATES 


*Denotes Franchise Companies 


Ace Ginger Beer, Ince. 6411 Cen- 
tral Ave., Cleveland, Ohio 

Albert Albek, Inc., 3573 Hayden Ave., 
Culver City, Calif. 


ALVA FLAVORS, VAN AMERIN- 
GEN-HAEBLER, INC., 521 W. 57th 
St., New York City. 

American Food Laboratories, Inc., 860 
Atlantic Ave., Brooklyn, N. Y. 

*AMERICAN 76 CO., 831 So. Wabash 
Ave., Chicago 5, Ill. (76) 


\tlantic Extract Co., Ine., 134 Fulton 
St., Boston 13, Mass 

\tlantic Mfg. Co., 917 So. Hanover St., 
Baltimore 30, Md (Brim Cola, \tco 
Concentrates 

*B-1 BEVERAGE CO., 2301 Hampton 


Ave., St. Louis, Mo. (B-1 Lemon-Lime 
Soda; B-1 Sparkling Water) (Trim) 
Baker Extract Co., Extract Pl, Spring- 

field, Mass. 


Balch Flavor Co., 1301-07 Adams St., 
Pittsburgh 33, Pa 

*Barq’s, Inc., 604 Lameuse St., Biloxi, 
Miss. (Barq’s) 

3arton Growers Co-Operative, Barton, 
Florida 


Beverage Laboratories, 9142 Throop St., 
Chicago, III. 

Big Top Flavors, Inc., 
Rd.. Dallas. Texas 
*BIRELEY’S DIV., General Foods 
Corp., 1127 N. Mansfield Ave., Holly- 
wood 38, Calif. 
Black Kow, Inc., 
Chicago, Ill. 
Blue Seal Extract Co., Inc. 11 
St., Cambridge, Mass. (Old 

Minute Man, Granada) 
*The Braser Co., 1115 Carter St., Chat- 
tanooga, Tenn. (Pop-Kola). 
Brierley Beverage Co., 15 Hemingway 
Rd., Saugus. Mass 
*The Brisk Co.., 1201 
ca Xas 

BROUGH BOTTLERS SUPPLY CO., 
3359 St. Clair Ave., Cleveland 14, Ohio 

*Buffalo Rock Co., 939 No. 26th St., Bir- 
mingham, Ala. 

California Fruit Beverage Co., Box 121, 
Station A, Atlanta, Ga 

*CANADA DRY GINGER ALE, INC., 
100 Park Ave., New York City (Canada 
Dry Ginger Ale, Sparkling Water, Hi- 


1905 Plantation 


1307 So. Pulaski Rd., 


Windsor 
\ntique, 


Levee, Dallas 2, 


Spot, Spur, Collins Mixer, Quinac, 
Flavors) 
*Carolina Beverage Corp., Salisbury, 


N. C., (Cheerwine, Caravan, Kolowine) 
Chandler Laboratories, Inc., 8th St. & 
Chelten Ave., Philadelphia 26, Pa. 
*The Chaser Co., 362 Winchester Ave., 
Memphis, Tenn. (Chaser) 
Chautauqua Prods., Inc., 27 Academy, 
Mavville, N. Y 
*The Cheer Up Co., 2001 So. 9th St., St. 
Louis. Mo 
CHERRY BLOSSOMS CO., 4547 Olive 


St., St. Louis, Mo. 
*(Cherrvy Smash Co., Inc., Rosslyn Sta., 
Arlington, Va 





*CHOCOLATE PRODUCTS CO., 415 
W. Scott St., Chicago, Ill. (Kayo). 

Choctaw Flavor Products Co., 1003 Por- 
teous St.. New Orleans, La. 

*Choice Flavors, Inc., 187-189 Edgewood 
\ve., Atlanta, Ga. (D-Lite) 
*Chok-A-Fizz Products Co., 
Ashland Ave., Chie... II. 

Soda) 

*CITRUS PRODUCTS CO., 11 E. Hub- 
bard St., Chicago 11, Ill. (Kist, Choco- 
late Soldier, Lemon Ella & Century 
Lines) 

*CLICQUOT CLUB CO., Millis, Mass. 
(Clicquot Club Pale Dry Ginger Ale, 
Sparkling Water & 15 other flavors) 

CLOISTER LABORATORIES, INC., 
612 No. Orleans St., Chicago 10, IIl. 
(Al Cola Base) 

*Cloverdale Spring Co., 1601 Guilford 
Ave., Baltimore 2, Md. (Torchy) 

*THE COCA-COLA CO., Atlanta, Ga. 
(Coca-Cola) 

*Cock ’N Bull, Ltd., P.O. Box 305, West 
Hartford 7, Conn, (Cock 'N Bull Gin- 
ger Beer, Cock (‘N- Bull) Quinine 
Water) 

Coco Rico Beverage Corp., 
Ave., Bronx, N. \ 
Cola Root Beer Co. of 

Ana, Calif. 


4508 
(Chocolate 


So. 


1301 VW ( bste I 


America, Santa 


Cola Tang Co., 207 E. Locust St., Des 
Moines ¥, lowa. 
Clyde Collins, Inc., 421 Monroe Ave., 


Memphis 1, Tenn. 

Inc., 36 Burrington St., 
Providence 7, R. I. (Frisky, Sunjo, 
Concordade, Lolyade, Collinsmix) 


*Concordade Co., 


Cook Chocolate Co., 4825 S. Rockwell 
ot. Chicago 32,. El. 
Cope-Smith Mfg. Co., Inc., P. O. Box 


1126, Atlanta. Ga 

*THE COTT BEVERAGE CORP., 197 
Chatham St., New Haven, Conn. 

*DAD’S ROOT BEER CO., 2800-34 No. 
Talman Ave., Chicago, Ill. (Dad’s Old 
Fashioned Root Beer) 

Davis & Lawrence Co., P. O. 
Dobbs Ferry. N. Y. 

*DELAWARE PUNCH CO. OF 
AMERICA, Box 1040, San Antonio, 
Tex. 

DE LISSER EXTRACT CO., INC., 521 
& 523 W. 26th St., New York City 


30x 210, 


De-Lux Cola Co., 145-147 Edgewood 
Ave., Atlanta. Ga. 

Dictonic Beverages, 2151 E. S5lst St., 
Vernon 9, Calif. 

* The Dixi-Cola Co., 20 Balderston St., 
Baltimore 2, Md. (Dixi-Cola) 


*DR. PEPPER CO., 5523 E. Mocking- 
bird Lane, Dallas, Tex. (Dr. Pepper). 
*DR. SWETT’S ROOT BEER CO., 
INC., 1015 So. Washington St., Peoria 


2, Ill., (Dr. Swett’s Root Beer, Dr. 
Swett’s Flavors, Dehydra Flavors) 
Dodge & Olcott, Inc., 180 Varick St., 


New York City 

DOMINION PRODUCTS CoO., INC., 
con Drive, Long Island City 1, 

*THE DOUBLE-COLA CO., 1478 Mar- 
ket St., Chattanooga 8, Tenn. (Double- 
Cola) 

Frank A. Dupuis Co., 4570 Mentana St., 
Montreal, Quebec 


Empire Extract Co., 09-40 6lst Drive, 
Middle Village, N. ¥ 
ESSENTIAL PRODUCTS CoO., INC., 


90 Water St., New York City (Snap 
Cola, Sunsation Orange, Vineglo Grape, 
Hawaiian Pineapple) 

Felton Chemical Co., Inc., 
Ave., Brooklyn, N. Y 

Firmenich & Co., 250 W. 18th St., New 
York City. 

Flava Mfg. Company, 918-20 Vermont St., 
Quincy, III. 
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*FLAVOREX COMPANY, INC., 302 
So. Central Ave., Baltimore 2, » 
(Step Up, Dandy, Southern Delight) 

Florasynth Labs., Inc., 1533 Olmstead 
Ave., New York City 

FOOTE & JENKS, INC., Jackson, Mich. 
(Export Dept.: 17 Battery Pl., New 
York 4, N. Y.) 

Four Percent Co., 6525 Linwood Ave., 
Detroit 8 Mich 

*THE FROSTIE CO., 6426 Baltimore 
Nat’l Pike, Baltimore 28, Md. (Frostie 
Old Fashion Root Beer) 

FUDGY, INC., 302 So. Central Ave., Bal- 
timore 2, Md. 

D. E. Galway Flavor Co., 
Drive, Greenville, S. C 
*GENERAL BEVERAGES, INC., 110 
No. Highland Park Ave., Chattanooga, 

Tenn. (Donald Duck) 

*GENERAL FLAVORING EXTRACT 
CO., 104 W. Pearl St., Cincinnati 2, 
Ohio (Honeymaid — Cardinal Nectar, 
Hi-Top). 

*THE GOODY CoO., 560 Olson Hwy., 
No. Minneapolis, Minn. (Goody Root 
Beer, Goody Orange) 

*GRAPE DEW CO., Wm. Oliver Bldg., 
Atlanta, Ga. (Grape Dew, Cola Dew, 
Orange Dew) 

*THE GRAPETTE CO., INC., 112-120 
Grinsted St., Camden, Ark. (Grapette 
Orangette, Lemonette, Botl-O Flavors) 

*Graport Co., 749 Poplar Ave., Memphis, 
Tenn. 

*GREEN & GREEN, 
dence, Houston, Tex. 
Spike-It) 

Green River Corp., 1926 W. 18th St., Chi- 

cago 8, IIl. 

ireen Spot, Inc., 1501 

Los Angeles, Calif. 

Greenwood Laboratories, Inc., 
tice St., Elmhurst, N. Y. 

*Grimes Mfg. Co., Walnut Ridge, Ark 
(Sweetheart Kola, Grimes Kola) 


208 Aberdeen 


INC., 2000 Provi 
(Fruit Bowl, 


* ( Blvd., 


severly 


87-02 Jus- 


Herring Ginger Ale Co., 2223 W. Beaver 
St., Jacksonville, Fla. (Dr. Herring's 
Ginger Ale) 

*G. F. Heublein & Bro Inc., 330 New 
Park Ave., Hartford, Conn 

*Heyman Process Corp., 22 & 29 Lewi 
St... New York 2, N. Y. ('Scoftee) 

*CHARLES E. HIRES CO.., 206 S. 24th 
St., Philadelphia, Pa. (Hires Root 
Beer) 

Hi-Top Co., 104 W. Pearl St., Cincinnati 
2, Ohio 

Jacob House & Sor Inc.,, 52 St. Paul 
St., Buffalo, N. \ 

Hurty-Peck & Ce 1423 Naomi St., In 
dianapolis, Ind 

Hlurty-Peck & Co. of California, P.O. Bo 


1511, Santa Ana, Cal 
Hyland-Stanford Corp., 1501 
Blvd., Los Angeles, Calif. 
Jewel Extract Co., 4315 
Pittsburgh 1, Pa. 
*Ju-C-Orange of America, 
(Ju’cy Orange, Pennsylvania 
Birch Beer) 
*The Julep Co., Box 818, 
(Howel’s Root Beer) 


Beverly 


Summit St., 
Lebanon, Pa 
Dutch 


heh" camore, Ill. 


The Kalva Corp., 216 No. Spring St. 
Waukegan, III 

*King Kola Mfg. Co., 2118 Grand, Gran- 
ite City, Ill 

*Kist Canada, Ltd 11 Cobourg § St., 

Stratford, Ont., Canada (Kist Plus 4, 
Blue Bird, Choc 

H. KOHNSTAMM & CO., INC., 89 Park 
Pl., New York City 

V. & E. KOHNSTAMM, INC., 329 Canal 
St.. New York 13, N. Y. (“Veko 
Flavors & Dietetics’) 

Lancaster. Inc.. 6700 Eleventh Ave., Lo 


nyecie $3, Cait 


olate Soldier) 












*A, J. Lehman Co., 912 Sycamore St., 
Cincinnati 2, Ohio (Lemmy, Tom Col- 
lins Jr., Ironbeer) 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, Ill 

*LO-CAL SALES CoO., 371 E. 160th St., 
i fn 

Lotus Mfg. Co., 432 Warren St., Box 136, 
San Antonio, Texas. (Winter Garden 
Root Beer, Supreme Favors) 

Lucky Club Co., 637 Delmonte Way, 
St. Louis te Missouri 

*Ludford Fruit Products, Inc., 1411-21 
So. Western Ave., Los Angeles 6, Calif. 
Dr. Wells, Hollywood Beverages) 

*Lyons Root Beer Co., Div. of Lyons- 
Magnus, Inc., 2545—16th St., San Fran- 
cisco, Calif. (Lyons Root . Beer, 
Ironport). 

Henry Magnus, 362 W. Erie St., Chicago, 
Il. (Iron Brew Extract) 

Major Cola Co., Winston Salem, N. C. 

*MARBERT PRODUCTS, INC., 19 E. 
Lombard St., Baltimore 2, Md. (Mar- 


bert Cola Concentrate, #29 Lemon- 
Lime) 
*Mark Williams Chemical Co., 4940 No., 


Sheridan 
enuf) 
*MASON & MASON, INC., 213 No. Des 
Plaines St., Chicago 6, Ill. (Mason’s 

Root Beer) 


Kd. Chicago 40, Ill. (Dr. 


Merory Flavors, Inc., 697 Route 46, Clif 
ton, N. J 

*The Mil-Kay Corp. of America, 1947 
Gravois Ave., St. Louis 4, Mo. (Mil 
Kay) 

*Million Dollar Grape Co., P. O. Box 


1117, Grand Prairie, Texas. 

Mira Co., 385 Whitehall St., Atlanta 3, 
Ga. (Mira Gold Orange Concentrate 
Cheri-Beri) 

*MISSION DRY CORP., P. O. Box 2477 
Terminal Annex, Los Angeles 54, Calif. 
(Mission Beverages, Mission Orange) 

*MONARCH MFG. CO., 1351 Monarch 
Road S.E., Atlanta, Ga. (New Yorker, 
Cascade, Esquire, Jo-Jo, Swanee, Cal- 


Fre) 

*The Moxie Co., 290 Reservoir St., Need 
ham Height ; Mas (Moxte ) 

*My Pop’s Franchise Co., 3034 Boudinot 


St., Philadelphia 34, Pa 
*National Grapico Co., 
No., Birmingham, Ala 
*NATIONAL NUGRAPE CoO., 794 For- 
rest Rd., Atlanta, Ga. (NuGrape-Sun 
Crest) 


515-17 


10th St., 


National Orange Products, Inec., 4415-17 
N. Clark St., Chicago 40, Ill. (48” 
Orange, “Lemonade, Pineapple Mix, 


Root Beer, Fruit Cocktail) 

*Natural Set-Up Sales Corp., 1947 Gravois 
Ave., St. Louis 4, Mo. 
*Neeco Co., Div. of Atlanti 
Inc., 134 Fulton St., Boston 13, 

(Neeco Cottee Soda) 

*NEHI CORP., Columbus, Ga. (Nehi— 
Royal Crown Cola, Par-T-Pak) 

Neil Products, Ine., 2042 Broadway, 
Santa Monica, Cal. (‘“Tastease”’) 

*The Nello Co., 110 No. Highland Park 
Ave., Chattanooga, Tenn. (Nello) 

*NESBITT FRUIT PRODUCTS, INC., 
2946 E. 11th St., Los Angeles 23, Cal. 

J. N. NICHOLS &. CO., LTD., Man- 
chester 16, England 

*The H. R. Nicholson Co., 
Oakleat Aves., Baltimore 
(Nichol Kola, Bombay) 

*Northwestern Extract Co 216 N 
Broadway, Milwaukee, Wis. (Nor- 
wesco) 

*OLD FASHION, INC., 163 So. State 
St., Wilkes-Barre, Pa. (Ma’s Old 
Fashion Root Beer, Ma’s Flavor Ex- 
tracts) 


extract he 


Mass. 


Kenshaw & 


15, Md. 


*ORANGE-CRUSH CO., 318-324 W. 
Superior St., Chicago, Ill. (Orange- 
Crush, Old Colony) 

*Orange Smile Sirup Co., Inc., 2001 S. 
9th St., St. Louis, Mo. (Smile) (Cheer 
Up) 

Orlin’s Extract Co., 1024 Laurier Ave, 
West Montreal 8, Que., Canada. 

*O-SO GRAPE CO., 1015 So. Washing- 
ton, Peoria, Ill. (O-So Grape & O-So 
Flavors, Dr. Swett’s Root Beer & De- 
hydra Flavors) | 

*Pal, Inc., 3420 Hamilton St., West Hy- 
attsville Md. (Pal Ade) 

Pan-American Beverage 
350 Fifth Ave., New York 1, N. Y. 

Pan-American Mfg. tnG. Bir . et. 
Ferdinand St., New Orleans, La. - 

Pa-Poose Prods. Co., 322 Tchoupitoulas 
St., New Orleans, La. (Pa-Poose Root 
Beer) 

Par Beverage Corp., 912 Sycamore St., 
Cincinnati, Ohio (I. C. Beverages). 

Parade Extract Co., Inc., 821 W. Davis, 
Dallas, Texas 

Peeko Products Co., 858 Southern Blvd., 
3ronx, N. Y. 

Penrith, Akers Mfg. Co., 
Minneapolis 4, Minn. 
*PEPSI-COLA CO., 3 W. 57th St., New 

York 19, N. Y. (Pepsi-Cola, Evervess) 

Pilot Ale Corp., Weldon, No. Carolina 

Plymouth Citrus Growers Assocn., Ply- 


Products Corp., 


6. 


1311 S. 5th St., 


mouth, Florida 
Polak & Schwarz, Inc., 667 Washington 
St.. New York, N. \Y 


*Polar Cola Co. of America, Inc., Salem, 
Mass 

THE PURE SPRING CO., LTD., 22 
Aberdeen St., Ottawa 1, Ont., Canada 

The Quench oo 1962 First Ave., So 
Seattle 4, Wash. 


*Red Rock Cola Co., 115 Jackson St., 


N. E., Atlanta, Ga. (Red Rock Cola, 
Hep, Players Beverages) 

*Richardson Corp., 1069 Lyell Ave., 
Rochester 3, N. Y. (Richardson Root 


Beer) 
Rich-O, 4556—46th Ave., So., Minneapo- 
lis 6, Minn. 

Rio Syrup Co., Inc., 
St. Louis 18, Mo 
*Rola Extract Co., 341 E. 

Pa 
ROSS LABORATORIES, 
Road, Cleveland 28, Ohio 
Royal Canadian Distributing Co., 
N. Sawyer Ave., Chicago 25, III. 
*lohnnie Ryan Co., 822 Niagara St., Ni 
agara Falls, N. Y. 
*SALIENT FLAVORING CORP., 45-51 
Suffolk St., New York City (Nifty- 


Cavalcade) 


Ave., 


3412 Gravois 
3rd St., Erie, 


4212 Lee 


4830 


Santa Cola, 3103 Hollywood Way, Bur 
bank, Cal. 
Scales-Wilson Co., Box 653, Greenville, 
C 


Schimmel & Co., Inc., 601 W. 26th St., 
New York 1, N. Y. 

*C_O. & W. D. Sethness Co., 1926 
side Ave., Chicago 40, IIL (Twang) 
*THE SEVEN-UP CO., 1300 Delmar 
Blvd., St. Louis 3, Mo. (Seven-Up) 
Dominion Seven-Up Co., Ltd., Canadian 
Head Office: 12 Cranfield Rd., Toronto 

13, Ont., Canada 

W. Sheinker & Son, Inc., 
St.. New York City. 

*Sparkle Plenty Co., 3034 Boudinet St., 
Philadelphia 34, Pa. (Sparkle Plenty) 

*SPARKLING LIFE CO., 6311 Wilshire 
Blvd., Los Angeles 48, Cal. 

*Sparkoffee Div., Airline Foods Corp., 
1130 Elizabeth Ave., W., Linden, N. J. 
(“Sparkotfee’’) 

*Spiffy, Inc., 8th St. 
Philadelphia 26, Pa. 


Sunny 


126 W. 22nd 


& Chelten Aves., 


(Spiffy). 





The Sprint Co., 3224 No. Elston Ave., 
Chicago, III. 

*THE SQUIRT CO., 202 So. Hamilton 
Dr., Beverly Hills, Calif. (Squirt). 


STERWIN CHEMICALS, INC., 1450 
Broadway, New York 18, N. Y. (Zimco 
Lignin Vanillin, Coumarin, Ethel Va- 
nillin) 

SUNKIST GROWERS, INC., 616 E. 
Grove St., Ontario, Cal. 

*Sunny Cal Company, Kansas City Food 
Terminal, Kansas City 15, Kansas 
(Sunny Cal) 

*Sunny Isles, Inc., 1004 Crescent 
N. E., Atlanta, Ga. (Sunny Isles) 

Sunset Valley Orange Co., Oak Hill, Fla. 

*SUN SPOT CO. OF AMERICA, 1500 
Ridgely St., Baltimore 30, Md. (Sun 
Spot) 

THE SWEET-ER CO., Div. of Ply- 
mouth Extract Co., Inc., 22-09 Astoria 
piva, &. 1. C. 2 NY. 

Syfo of Kansas City, Inc., 2400 E. 85th 
St., Kansas City, Mo, 

Syntomatic Corp., 114 E. 32nd St., N. Y. 
16, N.Y 


The Syrup 


Ave., 


Products Co., Kenshaw & 


Oakleaf Aves., Balto. 15, Md. (H-R 
Kola) 
Tempo Products, 2450 Ramona Blvd., 


Los Angeles 33, Calif. 

THEALL & PILE, INC., 297 Pearl St., 
New York City (Monte Cristo) 

THEONETT & CO., 328-30 No. Ash- 
land Ave., Chicago, II. 

*The Tip Corp. of America, Marion, Va. 
(Tip) 

Triple “AAA” Co., 14 N. E. 13th St. 
Oklahoma City 1, Okla. 


Triple 2 es Products, Galveston-Hous- 
ton Breweries, Inc., Box 419, Galves- 
ton,. Tex, 


*Tropical Beverage Co., 4504 Munger 
Ave., Dallas 4, Tex. (Tay) 

Tropical Brands Co., 1500 Ridgely St., 
Baltimore 30, Md. 

lropical Fruit Drinks Co., 90 W. 
way, N. Y. ¢ (Coconut Mix) 

*TRU-ADE, INC., 104 Douglas Ave., 
Elgin, Ill. (Tru-Ade) 
S. TWITCHELL CO., Crestmont 
Haddon Aves., Camden, N. J. 
Uncle Dan’s Sales Co., 676-8 E. Columbia, 
Detroit 1, Mich. 

United Extract Laboratories, 1521 
W. Walton St., Chicago, III. 

United Flavors, 45 Suffolk St., 
City 

*JAMES VERNOR CO., 239 Wood- 
ward Ave., Detroit 26, Mich (Vernor’s 
Ginger Ale) 

Victor Syrup Corp., 43-14 37th St., L. I. 

ae 


VIRGINIA DARE EXTRACT CO., 
INC., 10 Bush Terminal, Brooklyn, 
N. Y. (Korker, Vin Vie, South Seas). 

*G. L. Wainscott Factory, 21-25 W. 
Broadway, Winchester, Ky. (Ale 81— 
RoxakKola) 

WARNER-JENKINSON MFG. CO., 
2526 Baldwin St., St. Louis 6, Mo. (Red 
Seal) 

*Welch Fruit Products Co., 1715 Church 
St., Evanston, Ill. (Black-Kow) 

West India Mfg. Co., 2305 Salisbury St., 
St. Louis 7, Mo 

*Whistle & Vess Beverages, 
Arsenal St.. St. Louis, Mo 

*THE WHITE ROCK CORP., 200 Van 
Dyke St., Brooklyn 31, N. Y. (White 
Rock) 

WHITTLE & MUTCH, INC., 176 W. 
York St., Philadelphia 33, Pa. (“Wami” 


Broad- 


and 


Inc., 


New York 


Inc., 5020 


Pale Dry, Orange “Cloud”, Lime 
Cloud”’) 
The Wine-Dip Co., Moberly, Missouri. 


*Wise-Up Co. of America, P. O. Box 762, 
Stapleton, S. I. 4, N. Y. (Wise-Up) 


Please mention "'N.B.G. BUYERS' GUIDE" when writing these companies. 











*WONDER ORANGE CoO., 223 W. Erie 
St., Chicago 10, Ill. (Wonder Orange- 


Rummy—Dub-L-Valu) 

*X-Tra Company, 1054 Dwight St, 
Springfield, Mass. (X-Tra) 

*Yankee Doodle Root Beer Co., 1408 FE. 
Adams Blvd., Los Angeles, Calif. 


*Yoo-Hoo Chocolate Products Oi P.O. 
Box 22, Garfield, N. J. 

*Yoo-Hoo Chocolate Sales Co., 371 E. 
160th St;. N, ¥. €. 
*Zesto Co. of America, 

Los Angeles 11, Calif. 


1679 E. 
(Zesto) 


Sist St., 


*Zip Company, 135 Eaton St., St. Paul, 
Minn. (Zip) 
FLOOR SWEEPERS 
Handling Devices Co., Inc., 43-45 Pearl 


47, Mass. 


FLOORING MATERIALS 


ARMSTRONG CORK CoO., Lancaster, 


St., Brookline 


a. 

Atlas Mineral Products Co., Mertztown, 
Pa. 

Drehmann Paving & Flooring Co., N. W. 


Cor. Gaul & Tioga Sts., Philadelphia, 
Pa. 
A. C. HORN CO., INC., 44th Ave. & 
10th St., Long Island City 1, N. Y. 
Walter Maguire Co., Inc., 60 E. 42nd St., 


New York 17, N. Y 
The Midland Paint & Varnish Co., 
E. 91st St., Cleveland, Ohio 
Nukem Products Corp., 103 Colgate Ave., 
Buffalo, N. Y. 
Pennsylvania Salt Mtg. Ce 
Bldg., Philadelphia 7, Pa. 
Permamix Corp., 228 N 
Chicago, [Il 


3801 


1000 Widener 


LaSall bss 


Ranetite Mfg. Co., Inc., 1917 So. Broad- 
way, St. Louis 3, Mo. 

A. ©. Smith Corp., 3533 No; 27th St., 
Milwaukee 1, Wis« 

Stonhard Co 1306 Spring Garden St., 
Philadelphia, Pa 

Tremco Mtg. Co., 8701 Kinsman, Cleve 


land, Ohio 


Tufcrete Co., 539 Teachout Bldg., Des 
Moines 9, Iowa 
United Laboratories, Inc., 16801 Euclid 
Ave., Cleveland 12, Ohio. 
FOAM 7 
Bi } _ Lab rat , 222 Sylv inia Rd., 
B No Ti ld I 


ROSS LABORATORIES, 4212 Lee Rd., 
Cleveland 28, Ohio 


FOAMING AGENTS 


THE E. BERGHAUSEN CHEMICAL 
CO., 4538 W. Mitchell Ave., Cinn, 32, 
Ohio 

Chandler Laboratori | : Ww Che 
ten Ave., Philadelphia 26, P: 

J. H. DeLamar & Son, Inc., 461 W. Eri 
St., Chicago 10, I] 


FOIL 


ie’ n Supply Co;,. one., 
, New: ark 3, N. J. 
Att num be ne Mill Ltd.. 140 


at Mi real, ¢ Canada 


CONSOL IDATED ‘SIPHON SUPPLY 


322 W. Market 


, 1 
cel 


CO., INC., 22-24 Wooster St., New 
York City 

Dominion foils (Canada) Ltd., 941 In 
spector St., Montreal, Que., Canada 


FIRSTENBERG BOTTLERS 
EQUIPT. CO., 303 Powell St., 
ie 

Reynolds Metals Co., 

Richmond, Va. 


Bklyn., 


Reynolds Metals 
Bldg., 


Cherry 








Spielman Co., Inc., 161-171 Leverington 
Ave., Manayunk, Phila. 27, Pa. 


FRUIT JUICES 


Citrus Concentrates, Inc., Dunedin, 
Florida. 
Citrus Fruit Juice Co., 1474 W. Hubbard 


Ave., Chicago 49, IIL. 
Chandler Laboratories, Inc., 8th & Chel- 
ten Ave., Philadelphia 26, Pa 
Green Spot., Ine., 1501 Beverly 


Blvd., 


Los Angeles 26, Calif 
Key Lime Associates, 2811 S.W. 3rd St., 
Miami, Fla. 


V. & E. KOHNSTAMM, INC., 329 
Canal St., New York 13, N. Y. 
MISSION DRY CORP., P. O. Box 2477 


Terminal Annex, Los Angeles 54, Calif. 


Penrith, Akers Mfg. Co., 1311 So. 5th St., 
Minneapolis 4, Minn 
SUNKIST GROWERS, INC., 616 E. 


Grove St., Ontario, Cal. 


HAND TRUCKS 


Allied Mfg. & Sales Co., 201 No. Wells 
St., Chicago 6, Il. 

Anthony truck (o., Box 375, Paducah, 
Ky 


Associated Services, 834 University Ave., 


Carlinville, [1] 
\utomatic Bending Co., 


Harvey, Illinois 


Phe | \\ Buschman Co $469 Clifton 
Ave., Cinn,. 32, Ohio 

Cincinnati Shipping Room Supphers, 612 
Broadway, Cincinnati, Ohi 

Clark Equipment Co., Industrial Truck 
Div.. Battle Creek 84, Mich 

The Colson Corp., No. Cedar St., Elyria, 
Ohu 

Lhe Fairbank Co:, 393 Lafayette St, 
New York N \ 

FILPACO INDUST RIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 


Michigan Ave., Chicago 16, IIl. 
FIRSTENBERG BOT'TLERS' EQUIP- 


MENT CO., 303 Powell St., Brooklyn, 
Mm. 3s 
Honey “a an Mfg. Co., 3925 S.W. Macadam, 


Pe land 19, Cre 
LE WIS. SHE PARD PRODUCTS, INC., 
125 Walnut St., Watertown 72, Mass. 
MAGLINE, INC., Pinconning, Mich. 
Market Forge Co., 35 Garvey t lever 


aster dank FP. O, Box 5146 
Dallas, Texas 
i o iry Mtg. Ce 
h o 9, Ill 
MOE L L E NBROCK & WILKE, 
ington, Mo. 


W444 No Llalsted 


Wash- 


tional Light Metals & Plastic Co., 545 
Columbia, Caro, Micl 

l] Rapids-Standard ( Ine 1 Rap 
in Bl (; d Ray M 

S keqt ( 0 | | 
falo Ls, y 

S Lift | | k ( indl 
Ohio 

Standard Pr 1 Steel Jenkit n 
Pa 

Tobey M ( 1221 E.S do Blvd 
kel S« ( lit 

Uhrden, | Py 42:. 4 51, Dennison, 
()} 

West Bend Equip Corp \W 
Bend, Wis« 

THE YALE & TOWNE MFG. CO., 
Phila. 15, Pa. 

HEATING EQUIPMENT 
Ames Iron Works, Box X-3, O 
BUCKNER EQUIPMENT CO., 3024 


So. Wabash Ave., Chicago 16, III. 
Burrell Corp., 427 W. Randolph 
St., Chicago 6, III. 


Please mention "'N.B.G. BUYERS’ GUIDE" when writing these companies. 





Cleaver-Brooks Co., M. Yundt Div., 326 
E. Keefe Ave., Milwaukee 12, Wisc. 
Cyclotherm Corp., 157 E. Ist St., Oswego, 


Eclipse Fue! Eng. Co., Rockford, Ill. 

G. C. Evans Sales Co., Little Rock, Ark 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

FIRSTENBERG BOTTLERS’ EQUIP- 
MENT CO., 303 Powell St., Brooklyn, 
ms &. 

Kewanee Boiler Corp., Kewanee, III. 
KISCO BOILER & ENGINEERING 
CO., 2414 DeKalb St., St. Louis, Mo. 
Mears, Kane, Ofeldt, Inc., P. O. Box 

223, Bridgeport, Pa. 
Mund Boilers, Inc., 1600 No. 
Los Angeles, Cal 
The National Radi 
Pennsylvania 
O’Brien Steam Speciality Co. 
nan Bldg., Syracuse 2, N. 
Orr & Sembower, 
Reading, Pa. 
Sid E. Parker Boiler Co., 
Los Angeles 11, Calif. 
Steamaster Automatic Boiler Co., 5819 
Compton Ave., Los Angeles 11, Cal. 
Superior Combustion Industries, Inc., 


Indiana St., 
ator Co., Johnstown, 
ad Heffer- 
Inc., Morgantown Rd., 


2035.5. 37th St, 


Times Bldg., New York 18, N. Y 
Williams Div., Eureka Williams Corp., 
1201 E. Bell St., Bloomington, Tl 


siiiong inal eaee anna 


American B & Supply ¢ , 1423 


CVCTaLe 


Naomi St., Indianapolis, Ind 
FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 


Michigan Ave., Chicago 16, IIl. 
FIRSTENBERG BOTTLERS’' EQUIP- 


MENT CO., 303 Powell St., Brooklyn, 
Ms 3s 

Fran L. Frea Glass Works, Con 
hohocket1 Va 

| \\ ’ Connell & | OO.» 3813 No Rave ns 
vood Ave., Chicago, III 

Ohio Thermometer Co., Inc., 33 Walnut 
St.. Springfield, Ohio 

INSURANCE 

Bruce Dodson & Ce 28th & W yandotte, 

Kansa City, Mo 
LABELERS 

Barr. Wehn let Machy C « 1660 W. 
Florissant Ave., St. Louis 15, Mo 

The Biner-Ellison Machy. Co., 1101 No. 
Main St., Los Angeles 12, Calif 

BOTTLERS SERVICE ry 43-77 
Vernon Blvd., L. I. City N. Y. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, III. 

ECONOMIC MACHINERY CO., Div. 
of Geo. J. Meyer Mfg. Co. (World), 
60 Fremont, Worcester 3, Mass. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 


Michigan Ave., Chicago 16, III. 
FIRSTENBERG BOTTLERS’ EQUIP.- 


MENT CO., 303 Powell St., Brooklyn, 
N. Y. 

CHAS. S. JACOBOWITZ CORP., 3080 
Main St., Buffalo 14, N. Y. 

LIQUID CARBONIC CORP., 3100 S&S. 
Kedzie Ave., Chicago, II 

MRM Ce mpany, 191 Berry St Brooklyn 
it, . \ 


LABELS 


poration, 234 No. Broadway, 


Milwaukee, Wis«¢ 












Corp., Glen 
Place, L. | 


Consolidated Lithographing 
(ove & Voice Roads, Carle 
N. Y. 

Crocker-Union Co., 
Francisco 1, Calif. 

Fagle Lithographing Co., 
Ave., Chicago 28, Ill 

Gamse Lithographing Co., Inc., Gamse 
Bldg., 419 Ek. Lombard St., Baltimore, 
Md. 

H. J. Jones Ltd., P.O.: Box 246, 
London, Ont., Canada 

R. J. Kittredge & Co. 14 N. 
Chicago 7, Ill. 

Lambooy Label & Wrapper Co., 
Portage St., Kalamazoo, Mich 
Lehmann Printing & Lithographing Co 

300 2nd St., San Francisco, Cal 

Philipp Lithographing Co., 1422 No. 4th 
St., Milwaukee 12, Wisc. 

Charl L.. Puckett, Inc., 1] 
Dr., Chicago, Hlinois 

Reynolds Metals Co., Richmond, Va. 

Spielman iy Inc., 161-171 Leverington 
Ave = Phil yo a Pa 

i; es ‘etonecia Co,, 234 
Milwaukee, Wisc. 


720 Mission St., San 


4344 W. 5th 


Sons, 
Peoria, 


2129 


Wacker 


Broadway, 


‘LIFT TRUCKS—HANDLING EQUIPMENT 


Arkansas Machine Specialty Co., Hope, 
Ark. 
Automatic Transportation Co., 101 W 


87th St., Chicago 20, III 


Baker Industrial Truck Div., The Bake1 
Raulany Co., 1250 W 80th St.. Cleve 
land 2, Ohio 

Barrett-Craven Co., 4653 S. Western 


\ve., Chicago 9, Ill 
Big Joe Mfg. Co., 900 W 
Chicago, II 
Bond Foundry & Machine Co., 
Pennsvlvania 
BOTTLERS SERVICE 
Vernon Blvd., L. I. City 1, 
Brown-Line Corp., 341 No 
Beverly Hills, Calit 
BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, III. 
Phe Buda Co., 154th & Commercial Aves., 


Bivd., 


Jackson 
Manheim, 


CORP., 43-77 
N. Y. 


Foothill Rd., 


Harvey, Ill 
The EK, W. Buschman Co., Inc., Clifton & 
Spring Grove Aves, Cincinnati, Ohno. 
C. & H. Air Conditioning Fan Co., Inc., 


1591-1621 DeKalb Ave., N.E., Atlanta 
6, Ga. 
Oral T. Carter & Assoc 1704. Dreman 


Ave., Cincinnati 23, Ohio 
Century Truck & Mfg. Co., 
St.. Youngstown, Ohio 
Clark Equipment Co., Industrial 
Div., Battle Creek 84, Michigan 
The Colson ¢ orp., No. Cedar St., 

Ohio 
Conveyor Specialty Co., Inc., N« 
Mass 


3933 Market 
Truck 
Elyria, 


». Quincy, 


R. H. Corbett, Inc., 545 Fifth Ave., New 
York City 
Crescent ‘Truck Co., 1155 Willow St., 


Lebanon, Pa 
The Elwell Parker Klectric o., 
St. Clair Ave., Cincinnati 23, Ohio 
The Fab-Weld ¢ orp., 3650 Richmond St., 
Philadelphia 34, Pa 
Factory Service Co., 
Milwaukee, Wis 
The Fairbanks Company, 393 
St.. New York 3, N. Y 
FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 


4126 


4615 No. 2ist St. 


Lafayette 


Gleason Corp., 6511 W. State, Milwaukee, 
Wise 

Grand Specialties Co., 3101-27 Grand Ave., 
Chicago 22, Ill 


Hedeman Products, Inc., 117 Cutter Mill 
Rd., P. O. Box 332, Great Neck, L. L., 
Pics % 


Please mention 


HYSTER CO., 2950 N. E. Clackamas St., 
Portland 8, Oregon 

CHAS. S. JACOBOWITZ CO., 3080 
Main St., Buffalo 14, N. Y. 

Kel Engineering & Equipment Co., 18 
No. 3rd Ave., New Brunswick. N. 1 


Kornylak Engineering Corp., 513-521 
( — \ve., Jersey ¢ Aty 4, N. J. 
Langley Mfg ¥: o., 930 Cambridge St., 


Cambri da re, 
LEWIS- SHEPARD PRODUCTS, INC., 
139 Walnut St., Watertown 72, Mass. 
Livi TRUCKS, INC., 2423 Spring 
Grove Ave., Cincinnati, Ohio. 
MAGLINE, INC., Pinconning, _ 


Market Forge Co., 35 Garve St LVel 
ett 49, Mass. 
Marvel Industries, Inc., 2224 Cleveland 


St., Evanston, III. 

The Mercury Mfg. Co., 
St., Chicago, Il. 

The Moto-Truc Co., 1953 | 7th. St., 
Cleveland 3, Ohio 

Penco Engineering Co., 25 California St., 


4044 So. Halsted 


San Francisco oe Calif 

Rapid andatd Ce Inc., 584 Rapistan 
Blde. ¢ srand Rapids, Mich 

Revolvator Co. 8732 lonnele Ave., No 
Bergen, N. J. 

Robbins & Myers, Inc., Springfield, Ohio 
Rockwell Packaging Machines, Inc., Sub 
of Rockwell Mfg Co... Hudson, N. Y. 
Rotary Lift Co., 1054 Kansas, Memphis, 

Tenn. 
Rowe Methods, Inc., 2534 Detroit St.., 


Cleveland, Ohio 


Schmidgall Mfg. Co., 307 Cass St., Peoria 
2, Il. 


Schwitzer-Cummins Co., 1125 Massachu 
setts Ave lt ee is, Ind 

Thomas Truck & Caster Co., 1022 Mis- 
sissippi River, Keokuk, lowa. 

rote System, Inc., 700 So. 7th, 
N« b 

TOWMOTOR CORP., 
Cleveland 10, Ohio 

Towsley Trucks, Inc., 
Cincinnati 23, Ohio 

West Bend Equipment Corp., 
Wis. 

THE YALE & TOWNE MFG. CO., 
Philadelphia 15, Pa. 


LIME SCALE REMOVER 


DIAMOND ALKALI CO., 300 Union 
Commerce Bldg., Cleveland, Ohio 

THE DIVERSEY CORP., 1820 W. Ros- 
coe St., Chicago, III. 

Idico Products Co... 1 W 125 St., 

The Limex ¢ orp., P.O. Box 1026, 
apolis, Ind 

Magnus Chemical Co., Ine., 124 
\ve.. Garwood, N. | 

OAKITE PRODUCTS, INC., 26A Rec- 


Beatrice, 
1222 E. 152nd St., 
1649 Elmore St., 


West Bend, 


a ea oe 


Indian 


South 


tor St., New York 6, N. Y. 
Pennsylvania Salt Mfg. Co., 1000 Wide- 
ner Bldg., Philadelphia 7, Va 
Water Treatment Engineers, Ine., 15209 
Detroit \ve ' Lakewood s Ohio 


Wyandotte Chemicals Corp., Wyandotte, 


Mich 


LUBRICANTS 


CONSOLIDATED SIPHON SUPPLY 
CO., 22 Wooster St., New York City 
E. F. Drew & Co., Inc., 416 Division St., 
Boonton, N. J. 
The DuBois ib. Front St 


1120 W. , Cin- 


cinnati 3, Ohio. 

R. J. Kanter Co., 647 Water St., New 
York 2, N. Y. (Soap Lubricant) 

V. & E. KOHNSTAMM, INC., 329 
Canal St... New York 13, N. Y. 
( ‘Orange” Solid Oil Grease) 


Fiske Bros. Refining Co., 
Newark, N. J. 


Lubriplate Div., 
129 Lo Cc k Woo d Ave., 





124 South 


Magnus Chemical Co., Inc., 
\ve.. Garwood, N. | 

OAKITE PRODUCTS, INC., 26A Rec- 
tor St., New York 6, N. Y. 


Peerless Chemical Co., 3850-60 Oakman 


Blvd., Detroit 4, egy 
Standard Oil Co., Midland Bldg., Cleve- 
land 15, Ohio. 

Stewart-Warner Corp., - Alemite  Div.,, 
1826 Diversey P’kwvy., Chicago, III 
Superior Chemical Products, Inc., 2621 

W. North Avenue, Chicago 47, Il. 


LUBRICATING EQUIPMENT 


CONSOLIDATED SIPHON SUPPLY 
CO., 22 Wooster St., New York City 
FIRSTENBERG BOTTLERS’ EQUIP- 


MENT CO., 303 Powell St.. Brooklyn, 
Ni. ¥. 

R. J. Kanter Co., 647 Water St., New 
York 2, N. ¥ 

V. & E. KOHNSTAMM. INC., 329 


Canal St., New York 1a: a. Y 
Lincoln E ee Co., 5/01 Natt 
Bridge St wis 20. Me 


OAKITE PRODUCTS, INC., 26A Rec- 


tor St., New York 6, N. Y. 
Superior Chemical Products, Inc., 2621 
W. North Avenue, Chicago 47, IIl. 


MACHINERY PARTS & SUPPLIES 


BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave.. Chicago 16, III. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

FIRSTENBERG BOTTLERS’ EQUIP- 
MENT CO., 300 Powell St., Brooklyn, 
N. Y 


CHAS. S. JACOBOWITZ CO., 3080 
Main St., Buffalo 14. N. Y. 
Standard Oil Co., Midland Bldg., Cleve- 


land 15, Ohio. 


MIXERS (BEVERAGE) 


ALSOP ENGINEERING CORP., 501 
Baltic St., Milldale, Conn. 

American Machine & Foundry Co., 511 
Fifth Ave., New York 17, N. Y. 

BOTTLERS SERVICE CORP., 
Vernon Blvd., L. I. City 1, N. Y. 


43-77 


BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, IIl. 
Cherry-Burrell Corp., 427 W. Randolph 


St.. Chicago 6. Ill 
CONSOLIDATED SIPHON SUPPLY 


CO., INC., 22 Wooster St., New York 
City 
Coulter Copper & Brass Co., Ltd., 115 
Sumach St.. Toronto, Ont., Canada. 
CROWN CORK & SEAL CO., INC., 
Eastern Ave. & Kresson St., Baltimore, 


Md. 

Eastern Industries, Inc., 
Haven 6, Conn 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, III. 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 

Girton Mfg. Co., Millville. Pa 

CHAS. S. JACOBOWITZ CO., 
Main St., Buffalo 14. N. Y. 

KEENLINE EQUIPMENT CORP., 
Oshkosh, Wisc. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, Il. 

MILLER HYDRO CO., Bainbridge. Ga. 

Mixing Equipment Co., 144 Mt. Read 
Blvd... Ro chester HM, Ns 3 

Phe Pfat ot Cc 1000 


Rochester, N ne 


New 


296 Elm St., 


3080 


West Ave 


"N.B.G. BUYERS' GUIDE" when writing these companies. 








POTTER & RAYFIELD, INC., 
Northside Dr., N.E., Atlanta, Ga. 

Stainless Products Corp., 314 W. Main 
St., Belding, Mich. 

STANDARD ELECTRIC MFG. CO., 
INC., West Berlin, N. J. 

Sutton Specialty Mfg. Co., 609 Stiles St., 

Houston, Texas 


[ nited Electric Refrigeration em 445 
Avenue “C’, Bayonne, New Jersey 
Walter J. Ward & Co., 812 Marshall 

Bldg., Cleveland, Ohio. 


MIXERS (SIRUP) 


Admiral Tool & Dye Co., Inc., 45-10 
Vernon Blvd., Long Island City 1, N. Y. 

ALSOP ENGINEERING CORP., 501 
Baltic St., Milldale, Conn. 

\merican Machine & Foundry Co., 511 
Fifth Ave., N. Y. 17, N. Y. 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, III. 

Cherry-Burrell Corp., 427 W. Randolph 
St., Chicago 6, Il 

Cleland Mfg. Co., Box 266, Galion, Ohio. 

CONSOLIDATED SIPHON SUPPLY 
CO., 22 Wooster St., New York City 

Coulter Copper & Brass Co., Ltd., 115 
Sumach St., Toronto, Ont., Canada. 

Cream City Boiler Co., 16907 So. 43rd St., 
Milwaukee 46, Wis 

Damrow Bros. Co., 196 Western Ave., 
Fond du lac, Wise. 

Eastern Industries, Inc., 296 
New Haven 6, Conn. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

FIRSTENBERG BOTTLERS’ EQPT. 
CO., INC., 303 Powell St., Brooklyn 
a i ze 

CHAS. S. JACOBOWITZ CO., 
Main St., Buffalo 14, N. Y. 

FRANK B. LOMAX CO., Div. Groen 
Mfg. Co., 1915 W. Hubbard St., Chi- 
cago 22, IIl. 

Metal-Glass Products Co., 1 
Belding. Mich 

GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 

Equipment Co., Inc., 144 Mt. 
Read Blvd., Rochester 11. N. Y. 

The Patterson Foundry & Machine Co., 


Elm St., 


3080 


Reed St., 


East Liverpool. Ohio 

Penrith, Akers Mfg. Co., 1311 So. 5th St., 
Minneapolis 4, Minn 

The Pfaudler Co., 1000 West Ave., Ro- 
cl ester, NX of 

POTTER & RAYFIELD, INC., P.O. 
Box 1042, Atlanta, Ga. 

Stainless Products Corp 514 W Main 


St., Belding, Mich 

STANDARD ELECTRIC MFG. CO., 
INC., West Berlin, N. J. 

Star Liquid Machinerv Corp., 871 Edge 


water Rd., Bronx 59, N. ¥ 


MOBILE ICE CARTS 


It Indiana 


(sennectt & 


Phe Louts lis Co., 427 E. Stewart St., 
Milwaukee 7 \ 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 


> Sas 


BUCKNER EQUIPMENT CO., 3024 
So. Wabash, Chicago 16, III. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave.. Chicago 16, III. 

CHAS. S. JACOBOWITZ CO., 3080 


Main St., Buffalo 14, N. Y. 


Please mention 


1570 


Leland Electric Co., Div. American Ma- 
chine & Foundry Co., 1501 Webster St., 
Dayton, Ohio 

A. O. Smith Corp., 3533 No. 
Milwaukee 1, Wisc. 

Sterling Electric Motors, Inc., 5401 Ana- 


“/tn St, 


heim-Telegraph Rd., Los Angeles 22, 
Calif. 

American Asbestos Products Co., 8001 
Franklin, Cleveland, Ohio. 


American-Marietta Co., Valdura Div., 101 
EK. Ontario St., Chicago, Ill 

Atlas Mineral Products Co., 
Pa 

Baltimore Paint & Color Works, 
Calverton Rd., Baltimore, Md 

Berry Bros., Ine., 211 Lieb. Detroit, Mich. 


Mertztown, 


150: So; 


Bruning Laboratories, Baltimore, Mary 
land 
BUCKNER EQUIPMENT CO., 3024 


So. Wabash Ave., Chicago 16, IIl. 
Dairy Chemical Co., Fort Dodge, lowa 
Farboil Paint Co., 801 Key Highway, 

Baltimore 30, Md 
FILPACO INDUSTRIES, INC. (THE 

FILTER PAPER CO.), 2414 So. 

Michigan Ave., Chicago 16, III. 

The Garland Co., 3748 E. 91st St., Cleve- 
land, Ohio 
Glidden Paint Co., Berea Rd. & Madison 

Ave., Cleveland. Ohio 
A. C. HORN CO., INC., 44th Ave. & 

10th St., Long Island City 1, N. Y. 
Insecticide Paint Co., 2929 Fulton St 

Brooklyn, N. \ 

Keystone Paint & Varnish Co., 

St., Brooklyn, N. \ 


71 Otsego 


J. Landau Co., 221 Wooster St., New 
York City. 

Lasting Products Co., 200 So. Franklin 
town Rd., Baltimore 23, Md 

David E. Long Corp., 220 E. 42nd St., 


New York 17, N. Y 


The Master Mechanics Co., 2097 Colum 


bus Rd., Cleveland 13, Ohio 

MecDougall-Butler Co., Inc., 2929 Main 
St., Buffalo 14, N. Y. 

Nuke Products Corp., 103 Colgate Ave., 
Buffalo. NX \ 

Paint Corp. of America, Fidelity Bldg 
Cleveland 14, Ohio 

Pennsylvania Salt Mfg. Co., 1000 Wide- 


ne! Bldg . Philade Iphia “f Pa 

Pittsburgh Plate Glass Co., Paint Div., 
632 Duquesne Way, Pittsburgh 22, Pa. 

Poly-Cyclo Mfg. Co., 12400 Crossburn, 
Cleveland, Ohio 

Pratt & Lambert, 75 Tonawanda St., Buf 
falo, N. Y 

Prufcoat Laboratories, Inc., 
Cambridge, Mass 

Reyam Plastic Products Co., 52 
Lake Parl \ve an hicago 15, [1] 

Sherwin-Williams Co., 101 Prospect Ave., 
N. W., Cleveland. Ohio. 

Slip-On, Inc., 401 Broadway, New York 
(y1 

J. Gordon Smith Co., 3901 Main St., Dal 
las 1, Tex 

STEELCOTE MFG. CO., 3418 Gratiot, 
St. Louis 3, Mo. 

Svlvania Chemical Co., 8444 
Cleveland, Ohio 

The Tropical Paint & Oil Co 

, Cleveland 2, 

1700 


63 Main St., 


7? So 


Broadway, 


1104-1300 
( Jhio 
Caniff, De- 


W. 70th St 
Truscon Laboratories, 
troit, Mich 


United Chromiut Inc., 100 E. 42nd St 
New York 17, N. Y Ucilon) 

U. S. Gutta Percha Paint Co Jottling 
Dept.. P. O. Box 1365, Providence, R. I 

U. S. Gypsum Co., 300 W. Adams St., 
Chicago II] 

Uy. & Movidvn Corn.. 863 No. Orleans 


t.. Chicago 10 11] 








THE U. S. STONEWARE CoO., Akron, 
Ohiv. 

Wilbur & Williams Co., 130 Lincoln St. 
(Brighton 35), Boston, Mass. 


PALLETS 


American Metal Products Co., 5959 Lins- 


dale, Detroit 4, Mich 
Arkansas Pallet Co., P. O. Box 794, Pine 
Bluff, Ark. 


Newark, Calif. 
Upland Ave., 


Pallet Ce 
140 No. 


The Bulldog 

Kconoweld Corp., 
Davton x Ohio 

LEWIS-SHEPARD PRODUCTS, INC., 
125 Walnut St., Watertown 72, Mass. 

Market Forge C« 5 lever 
ett {9 Mas 

National Pallet Corp., 
burgh 22, Pa 

The Paltier Corp., 1703 
Michigan City, Indiana 


PAPER CUPS 


S3oston Drinking Cup Co., 
Dedham, Mass 
Continental Can Co., Ince., 
tainer Div., 349 Oraton St., 
N. J. 
Cupples-Hess Corp., 4175 Kingshighway 
Blvd., St. Louis 15, Mo 
Dixie Cup Co., Easton, Pa. 
Harvey Paper Products Co., 
Mich 
Herz Mfg. Corp., Herz Cup Co. Div., 840 
E. 134th St.. New York 54, N. Y. 
LILY-TULIP CUP CORP., 122 E. 42nd 
St., New York City 
Maryland Cup Co., 
Baltimore 30, Md. 
C. A. Reed Co., Williamsport 62, Pa. 
Sealright Co., Inc., Fulton, N. Y. 
Sutherland Paper Co., Kalamazoo, Mich 


PASTEURIZERS 


._ go Garvey St.. 
Oliver Bldg., Pitts- 


Kentucky St 


297 High St., 


Paper Con 


Newark 1, 


Sturgis, 


1200 So. Eutaw St., 


Bart Woehmuiller Mehy . 3: 1060 W. 
Florissant Ave., St. Louis 15, Mo 
BUCKNER EQUIPMENT CO., 3024 


So. Wabash, Chicago 16, III. 


Cherry-Burrell Corp., 427 W. Randolph 
Ges ( hicago 6, Il] 

Chisholm-Ryder Co., Inc., Bridge Sta., 
Niagara Falls, N. Y. 


Damrow Bros. Co., 196 
Fond du Lac, Wis« 
FIRSTENBERG BOTTLERS’ EQUIP 

MENT CO., 303 Powell St., Brooklyn, 
me. ws 
R. G. Ford Tank Co., 
Ave., Marshall, 1 
Fort Wayne Dairy ke quip = Winter St 
& Wabash RR, Fort Wayne, Ind 
Girton Mfg. Co. Millville. Pennsylvania 
CHAS. S. JACOBOWITZ CO., 3080 
Main St., Buffalo 14, N. Y. 
LIQUID CARBONIC CORP., 3100 So. 
Kedzie Ave., Chicago 23, III. 
Metal Gla Products Co., Belding, Mich 
GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 
MOJONNIER BROS. CO., 
Ohio St., Chicago 44, TIl. 
he Ptaudles 


Western Ave., 


2716 W Hou ton 


CXa 


4601 W. 


| (‘a 1000 West Ave., Ro 
y 
Products Cory 14 W. Ma 
Bel Mic 
& I Prod ( 1) QO 
\I 
| M 4 I Port St 
| { J 
\ Nat ing KY < 
Buffalo 7 N \ 
Welding Engineers, Inc., Process Equip- 
t Div., Norristown 14, Pa 


York Corporation, Roosevelt Ave., York 
Pa 





"N.B.G. BUYERS' GUIDE" when writing these companies. 












Cleaver-Brooks 


Waukesha, 


Michael Yundt Co., Sub. 
Co., 225 N. Grand Ave., 


Wise 
PORTABLE COOLERS 


\cto n Mfg. Co., Inc., 605 S 
Arkansas City, Kan 

American Gas Machine Co., 
Minn 

Hamilton Metal 
of the Americas, 

Polar Products, A. ay 
Arkansas City Kansas 

PROGRESS “REFRIGERATOR co.. 
P. O. Box 1079, Louisville, Ky. 

Sterling Mfg. Co., Inc., 3421 No. 
way, Wichita, Kansas 


PIPE TUBING, VALVES, FITTINGS 


Airmatic Valve, Inc., 7317 
Ave., Cleveland 9, Ohio. 
BUCKNER EQUIPMENT CO., 
So. Wabash, Chicago 16, IIl. 
Bump Pump Co., Lacrosse, . Wis. 
Cherry-Burrell Corp., 427 W. Randolph 

St., Chicago, III. 

CONSOLIDATED SIPHON SUPPLY 
CO., 22 Wooster St., New York City 

Corning Glass Works, Corning, N. Y. 

Cream City Boiler Co., 1607 So. 43rd St., 
Milwaukee 16, Wisc. 

Dairy-Brewery Equipment & Engineer- 
ing, 37 Hanna Ave., Toronto, Ont., 
Canada. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 


Fischer & Porter Co., 


Summit St 
Albert Lea, 
Products Co. 855 Ave. 


New York 1, N. Y. 
(tfice Bldg., 


Broad- 


Associate 


3024 


Hatboro, Pennsyl- 


vania 
Frick Company. Waynesboro, Pa 
Gslobe Steel Pub Co., 3839 W Burn 
ham St... Milwaukee 46, Wise 


Hills-McCanna Co., 3025 No. Western 
Ave., Chicago 18. Ill 

FRANK B. LOMAX CO., INC., Div, 
Groen Mfg. Co., 1915 W. Hubbard St., 
Chicago 22, III. 

McDonnell & 
Spaulding Ave., 

Metal Glass 

Nel on Foundry ee 
Morton (arove, 111 


Miller, Inec., 3500 No 
Chicago 18, Ill 
Products Co., Belding, Mich 


6116 Oakton St., 


Specialty Brass Co., Inc., Kenosha, Wise 

Stainle Products Corp., 314 W., Main 
oo Belding Mich 

Star Liquid Machinery Co., 871 Edge 


water Rd., Bronx 59, N. Y. 
L. C. THOMSEN & SONS, INC., Keno- 

sha, Wisc. 
Tri-Clover Machine ( ¢ 
THE JU. S. STONEWARE 


Ohio 
York Corp., Roo eve It Ave , York, Pa. 


PUMPS 


ALSOP ENGINEERING CORP., 501 
Baltic St., Milldale, Conn. 

American Marsh Pumps, Inc., 60 Capital 
Ave.. N. E., Battle Creek. Mich. 


Kenosha, Wis¢ 
CO., Akron, 


BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 
BUCKNER EQUIPMENT CO., 3024 


So. Wabash Ave., Chicago 16, III. 
Bump Pump Co., LaCrosse. Wis 
Candler Hill Corp., Div. of Titan Pump 

& Eng Corp Novi, Michigan 
Cherry-Burrell Corp., 427 W. Randolph 

St.. Chicago 6, Ill 
CONSOLIDATED SIPHON SUPPLY 

CO., 22 Wooster St., New York City 
Dairy-Brewery Equipment & Engineer 

ing, 37 Hanna Ave., Toronto, 

Canada 


Please mention 


The Nash Engineering Co., 


Ont., 


Eastern Industries, Inc., 296 Elm St., New 


Haven 6, Conn. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 


Harmon Rotary Pump Co., 1110 E. 14th 
St., Los Angeles. Calif 

jacob House & Sons, 52 St. Paul St., 
Buffalo, N. Y. 

labsco Pump Co., 2031 N_ Lincoln ‘St., 


Burbank, Calif. 


CHAS. S. JACOBOWITZ CO., 3080 
Main St., Buffalo 14, N. Y 

LaBour Co., Inc., Elkhart, Indiana 

Leim an B ros., Inc., 165 Christie St., New- 
ark 

tiaain he Co., 5701 Natural 


sridge Ave., St. Louis, Mo. 
FRANK B. LOMAX CO., Div. Groen 
Mfg. Co., 1915 W. Hubbard St., Chi- 
cago 22, Ill. 
Mechanical Products Corp., 
den Ave., Chicago 7, IIl 
Metal-Glass Products Co., 1 
Belding, Mich. 


168 No. Og 
Reed St., 


South Nor- 
walk. Conn. 
Phe sh audler Co 


1000 West Ave., Ro 


che stcr, N z. 
POTTE R & RAYFIELD, INC., 1570 
Northside Dr., N.E., Atlanta, Ga. 


Fred H. Schaub "Engineering Co., 2110 & 
Marshall Blvd., Chicago 23, II] 

\. O. Smith Corp., N,. g7th St, 
Mily Wal uk a l, 

stain le lr ) 
Belding, Mich 

Liquid Machinery Co., 871 
water Rd., Bronx 59, N. Y. 

L. C. THOMSEN & SONS, INC., Keno- 
sha, Wisc. 


2-2? 
Khe 
314 W. Main St., 


Edge- 


Sfar 


rri-Clover Machine Co., Kenosha, Wis« 

Put thi lI] }? ump Co., 939 | 95th pia hi 
ago 19, [ll 

United Elects | 1 ratio ( 145 
\\ pure ( | i N ] 
in n Pu I ley Pp sta Bld 
My ek go 

Viking Pump Co., 4th & Melcher Sts 
Cedar Falls, Iowa. 

Waterous Co., Process Pump Div., 80 E 


Fillmore Ave., St. Paul 1, Minn. 


WAUKESHA FOUNDRY CO., Box 
497, Waukesha, Wis. 


RACKS (CARTON & CASE) 


FRONTIER MFG. CO., P. O. Box 7346, 
Dallas, Texas. 


Phelps Mfg. Co., 914-20 N. 15th St., 
Terre Haute, Ind. 
REBUILT EQUIPMENT 
BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 


BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, III. 
BURNS BOTTLING MACH. WKS.. 
2229 Kirk Ave., Baltimore 18, Md. 
CROWN CORK & SEAL CO., INC., 
Eastern Ave. & Kresson St., Baltimore, 

Md. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, III. 

FIRSTENBERG BOTTLERS’ EQUIP- 
MENT CO., 300 Powell St., Brooklyn, 
i £ 


CHAS. S. JACOBOWITZ CO., 3080 
Main St., Buffalo 14, N. Y. 
PERRY EQUIPMENT CORP., 1419 No. 


6th St., Philadelphia 22, Pa. 





PHILADELPHIA MACHINERY CO., 


3034 N. Boudinot St., Philadelphia, Pa. 


REFRIGERATING EQUIPMENT 


\merican Machine Co., 505 
St., Albert Lea, Minn. 
3aker Refrigeration Corp., 

(Portland), Maine. 
THE BEVCO CO., 3316-28 So. Broad- 
way, St. Louis, Mo. 
BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 
Brunner Mfg. Co., 1821 Broad St., 
:# 


BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, IIl. 
BURNS BOTTLING MACHINE 
WORKS, INC., 2229 Kirk Ave., Balt. 

18, Md. 
Carrier Corp., Syracuse, N. Y 
COPELAND REFRIGERATION 
CORP., Sidney, Ohio 


Front 


Gaas 


So. Windham 


Utica, 


FILPACO INDUSTRIES, INC. (THE 


FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 
FIRSTENBERG BOTTLERS’ EQPT. 


CO., INC., 303 Powell St., Brooklyn 
iZ, .. X; 
Fogel Refrigerator Co., 5400 Eadom St., 


Phila. 37, Pa 
Frick Company, Waynesboro, Pa. 
General Electric Co., 5 Lawrence St., 
Bloomfiel d. N 1, 
Howe Ice Machine Co., 
Ave., Chicago. Ill 


2825 Montrose 


CHAS. S. JACOBOWITZ CO., 3080 
Main St., Buffalo 14, N. Y. 
Jewett Refrigerator Co., Inc., 94 Pearl 


St., Buffalo 2, N.. Y. 
KELVINATOR  DIV., 
VINATOR CORP., 
Rd., Detroit, Mich. 
KOL-FLO KOOLER CO., 445 Avenue 
“C”, Bayonne, N. J. 
Lehigh Mfg. Co., 143 
Lancaster, Pa 
LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, III. 
Mills InduStries, Inc., 4100 
Ave., Chicago 39, IIl. 


NASH-KEL- 
14250 Plymouth 


Fountain Ave., 


Fullerton 


MOJONNIER BROS. CO., 4601 W. 
Ohio St., Chicago 44, III. 
POTTER & RAYFIELD, INC., 1570 


Northside Dr., N.E., Atlanta, Ga. 
PROGRESS REFRIGERATOR CoO., P. 

O. Box 1079, Louisville, Ky. 
Sherer-Gillet Co., Ma shall Mich 


Tyler Fixture Corp., 1329 Lake, Niles, 
Michigan. 

United Electric Refrigeration Co., 445 
\venue “C”, Bayonne, N. J 

United Refrigerator Co., Locust & Wal- 


nut Sts 
Universal 
St., Marion, 
Vilter Mfg. Co., 
waukee, Wis. 
irk Corp., Roosevelt Ave., 


RUBBER MATS 


BUCKNER EQUIPMENT CO., 
So. Wabash, Chicago 16, IIl. 
Melflex Products Co., Inc., 410 S« 

way, Akron, Ohio 


, Hudson, Wis¢ 
Cooler Division, 299 
Ohio 

2217 S. First St., Mil- 


Joseph 


York, Pa 


3024 


». Broad- 


Perfo Mat Rubber Co., 281 Fifth Ave., 

New York City. 
SALES BOOKS 

ie Lawson Litho. & Folding Box Co.., 
Ltd., 6674 | ‘ich nade Ave., Montreal, 
Cire Cat | 

Moore usiness Forms, Th c., 900 Buffalo 
Ave., 0 sip F ¢ IN. Xs 

The National Cash Re ter Co., Dayton 
9, Ohio. 


"N.B.G. BUYERS' GUIDE" when writing these companies. 








SIGNS 


Allen-Morrison Sign Co., Inc 
Lynchburg, Va. 

The American Art Works, Inc., Coshoc- 
ton, Ohio. 

Bastian Bros. Co., 1600 Clinton Ave., No. 
Rochester, N. Y. 

Berlekamp Sign Co., 
Fremont, Ohio 

Cobb Co., 102 Sixth St., N. E., 
Ga. 
Colorvision Plastics, Inc., 247 
Ave., Boston, Mass. 
Consolite Corp., 1320 E. 
mont, Ohio. 

L. A. Darling, Bronson, Mich. 

Donaldson Art Sign Co., P. O. Box 424, 
Covington, Ky. 


, Box 679, 


1304 Sycamore St., 
Atlanta, 
Atlantic 


State St., Fre- 


Dualite Displays, Inc., 4821 Stafford St., 
Cinn., Ohio 

Eljay Corp., 2922 Herbert St., Baltimore 
16, Md. 


Goodren Products Corp., Transparent 
Goodstix Div., 136 W. 21st St., New 
York City. 

Grace Sign & Mfg. Co., 3601 S. 2nd St., 
St. Louis 18, Mo. 

Hal Mfg. Co., 3116 Spring Grove Ave., 
Cincinnati, Ohio. 


The Harrison Co., Inc., Union City, Ind. 


Holiday Plastics, 410 E. 27th Terrace, 
Kansas City 3, Mo. 

Igelstroem-Oberlin, Inc., Massillon, 
Ohio. 


Kolux Corp., Kokomo, Indiana 

The Lackner Co., Inc., Lackner 
Cincinnati, Ohio. 

Massillon - Cleveland- Akron Sign Co., 
Massillon, Ohio 

Masterbilt Corp., P. O. 
sant, Mo. 

R. C. Maxwell Co., Trenton, N. J. 

Mechtronics Corp., 325 Center Ave., 
Mamaroneck, N. Y. 

Minnesota Mining & Mfg. Co., “Scotch- 
lite’ Reflective Prods. Div., 900 Fau 
quier Ave., St. Paul 6, Minn 

Mirro-Products Co., High Point, N. C. 


Bldg., 


Box 187, Floris- 


Morse Decal . £6), 11s . 24th St., Los 
1 gel Bs. Calit 
wee: land- Hi aroer Ur 5820 Tacony St - 
Philadelp Za, Fa 
Mutu il J ce I 1027 N. Seward St., 


Neon Products, Luc. 


Sales Promotion 
Dept., Lima, Ohio. 
The Norsid Mfg. Co., It 21 Athertor 
St., Yonkers, Mat 
Ohio Advertising Display Co., Ohio 
Bldg., Cincinnati 1, Ohio. 


Ohio Thermometer Co., Inc., 33 Walnut 


St., Springfield, Ohio 
Parker Metal Decorating Co., Howard & 
Ostend Sts., Baltimore 30, Md 
J. V. Patten Co., Sycamore, Ill 
Permanent Sign & Display Co., Inc., 1811 
Cr \ve., Reading, P 
Phely Mfg. Ce 114-20 i os 
Terre Haut Ind 
Philadelphia | ( 107 J S 
Phila. 7, P 
‘Ila Loi | () | {) } 
18, J 
Sign Co. of St. I 01 Ell 
St. Louis 7, M 
Raymond M Pt e & Associate 1525: 
3rd St., Cl 15, Ill 


Rakartenn rth Co. 14 N. Lowry Ave., 


Plant No. 1, Springfield, Ohio 
oc. Ay ; 4 Pe aoe ‘eo a 
~ ~ I} ) ( i 
— ( ) ‘ I 
() 
I. Gord ten h Co 901 Mai St Dal 
las 1 
P] 


Please mention 


Spielman Co., Inc., 161-171 Leverington 
Ave., Philadelphia 27, Pa. 
Standard Mfg. Corp., 3857 Lincoln Ave., 
Pig ago 13, Ill. 
ot Sign Co., 6400 W 
Louis 20, Mo. 
TALLENT ADVERTISING, 
Washington St., High Point, 


Florissant Ave., 


106%2 W. 
N. C. 


Pel-A-Sign, Inc., 140 W. 54th St., Chicago 
9, Ill. 

Tennessee Enamel Mfg. Co., Nashville, 
Tenn. 

Texlite, Inc., 3305 Manor Way, Dallas, 
i Xas 


SIGN FRAMES 


Arlington Aluminum Co., 19011 W. Davi- 
son, Detroit 23, Mich. 
Masterbilt Corp., P. O. Box 187, Floris- 


sant, Mo. 


SILK SCREEN 


Berlekamp Sign Co., 1304 Sycamore St., 


Fremont, Ohio 

Consolite Corp., 1320 E. State St., Fre- 
mont, Ohio. 

D’Autremont Studios, 130 KE. 4th = St., 


Davton 3, Ohio 
The Norsid Mfg. Co., Inc., 21 
St., Yonkers, N. Y. 
J. V. Patten Co., Sycamore, III. 
Phelps Mfg. Co., 914-20 No 


\therton 


Sth St. 


Scioto Sign Ce 305 Vine St., Kenton, 
Ohio 

J. Gordon Smith Co., 3901 Main St., Dal- 
las ¥ Texas 

Spielman et In , 161-171 Leverington 


Ave., Philadelphia 27, Pa 


Steel Cloth ~ sone ( « P.O; Box 41, 
Princeton, W. Va 

STYLECRAFT MFG. CO., 717 ‘Syca- 
more St., Cincinnati 2, Ohio 

Superior Silk Screen Printing, 1464 Mil 


aukee \ve Chir ago, [1] 
TAL LENT ADVERTISING, 10612 W. 
Washington St., High Point, N. C. 


SIPHON FILLERS 


CONSOLIDATED SIPHON SUPPLY 
CO., 22 Wooster St., New York City 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., 303 Powell St., Brooklyn 
12, N. Y. 


SIPHONS 


CONSOLIDATED SIPHON SUPPLY 
CO., 22 Wooster St., New York City 


Mat t1¢ — & Bo Mfg a Co., 2032 
Bergen St., Brooklyn 33, N. 2 
er Ref I geration ( OorTrp., oO Windham 


aaah, Main¢e 
BOTTLERS SERVICE 
Vernon Blvd., L. I. City 1, N. Y. 
BUCKNER EQUIPMENT CO., 3024 
So. Wabash den Chicago hw Ill. 
(Cherry urren ( IT iss 427 W. and Iph 
‘St ( hicage [1] 
mate City ‘et (0 


eat 


43-77 


, 1607 S. 43rd St., 
“AG Wis 
CROWN ‘CORK & SEAL CO., Machin- 
ery Sales Div., Eastern Ave. & Kresson 
St.. Baltimore 24, Md. 


FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 


Michigan Ave., Chicago 16, III. 


FIRSTENBERG BOTTLERS’ EQUIP 
MENT CO., 303 
N. Y. 


Powell St., Brooklyn, 








KOL-FLO KOOLER CO., 445 Avenue 
“C”, Bayonne, N. J. 

Metal-Glass Products Co., 1 Reed St., 
Belding, Mich. 


MOJONNIER BROS. CO., 4601 W. 
Ohio St., Chicago, III. 

Che Pfaudler Co., 1000 West Ave., Ro- 
chester, N. Y. 

POTTER & RAYFIELD, INC., 1570 
Northside Dr., N. E., Atlanta, Ga. 
Stainless Products Corp., 314 W. Main 

St., Belding, Mich. 
Tolan Machinery Co., Port St., Port 


Newark, N. J. 
Walker-W: allace, Inc., 137 
Buffalo 7, N. Y. 


Arthur St., 


SIRUP HOSE 


BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 
BUCKNER EQUIPMENT CO.,, 3024 


So. Wabash Ave., Chicago 16, III. 

CONSOLIDATED SIPHON SUPPLY 
CO., 22 Wooster St., New York City 

S. ERVIN DIEHL, JR., 1300 No. Front 
St., Philadelphia 22, Pa. 

FILPACO INDUSTRIES, Inc. (THE 
FILTER PAPER CO.) 2414 S. Michi- 
gan Ave., Chicago 16, III. 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 

Hedeman Products, Inc., 
Rd., Great Neck, L. I. 

FRANK B. LOMAX CO. INC., Div. 
Groen Mfg. Co., 1915 W. Hubbard St., 
Chicago 22, IIl. 

U. S. STONEWARE CO., Akron, Ohio 


SIRUP SPY 


117 Cutter Mill 


Allen Supply Co., 322 W. Market St., 
Newark 3, N. J. 

BOTTLERS SERVICE CORP., 
Vernon Blvd., L. I. City 1, N. Y. 
BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, III. 
CONSOLIDATED SIPHON SUPPLY 
CO., 22 Wooster St., New York City 
FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 

Michigan Ave., Chicago 16, IIl. 
FIRSTENBERG BOTTLERS EQUIP- 


43-77 


MENT CO., INC., 303 Powell St., 
ae 12, 'N. Y. 

ob He ( W Sons, > St Paul no 
a uffalo, N \ 


LIQUID CARBONIC CORP., 3100 So. 
Kedzie Ave., Chicago 23, III. 

FRANK B. LOMAX CO., Div. Groen 
Mfg. Co., 1915 W. Hubbard St., Chi- 
cago 22, IIl. 


SODA STRAWS 


Herz M fg Co 840 |: 134th St., New 
L LY ULIP CUP CORP., 122 E. 42nd 
, ae York, os Y. 
an ind Paper Produ Co.. 1100 S 
Eutaw St. Baltim 30, Md 
~~ TANKS 
it & Supply Corp., 1423 


rr ‘ I idan | olis, Ind 

Coulter Copper & B rass Co., Ltd., 115 
Sumach St., Toronto, Ont., Canada 

Pottstown Metal Products, Div. of Cocl 

(lor P.O. Box 269, Pot 

Da 

PRIESAND BROS., INC., 40th 
St., Cleveland 3, Ohio 

RELIANCE LEAD SOLDER & BAB- 
BITT CO., INC., 399 Genesee St., Buf 
falo, N. Y. 

C. A. Schneible, Inc., 
New York City 


1804 E. 


122 E. 129th St., 





"N.B.G. BUYERS’ GUIDE" when writing these companies. 











STAINLESS STEEL 


, Long Island City, N. 


FILPACO INDUSTRIES ,INC. (THE 
FILTER PAPER CO,), 


_Michigan Ave., Chicago 16, Ill. 


L. C. THOMSEN & SONS, INC., 
, Kenosha, Wisc. 


STAPLERS—TACKERS 


A. C HANSEN MFG. CO., 5056 Rav- 


enswood Ave., ao 40, Il. 


STEAM CLEANING EQUIPMENT 


‘E center. Mas INC., 26A Rec- 
St.. New York 6, N. Y. 


Philadelphia 30, 


American Sug: 


CORN ‘alllsuers SALES CO., 
New York, N. Y. 
Public Ledger 


Battery Place, 
Franklin Sugar 1 
, Philadelphia 5, Pa 


St., Philadelphia 6, Pz 
REFINED SYRUPS & SUGARS, INC., 


SUGAR (LIQUID) 


CORN Cal ons | SALES CO., 
Battery Place, New York City. 
Franklin Sugar 


Philadelphia 5, 


Ne w Orle ans, 

MecCahan Sugar 

VPhilade i hig 6, é 

NULOMOLINE 
CAN MOLASSES CoO., 
New York City 

REFINED SYRUPS & SUGARS, INC., 
. , Yonkers 1, N. Y. 


DIV., AMERI- 


Please mention 


SUGAR BROKERS 


B. W. Dyer & Co., 120 Wall St., New 
York City. 
Lamborn & Co., 99 Wall St., New York 


City. 


SUGAR DUMPERS 


CONSOLIDATED SIPHON SUPPLY 
CO., 22 Wooster St., New York City 

FILPACO INDUSTRIES, INC., (Fil- 
ter Paper Co.) 2414 So. Michigan Ave., 
Chicago 16, III. 

Jacob Hou Ww Sons, 52-54 St 


Butfalo 8&8, N. Y. 


TANKS 
(Glass Lined) 


ALSOP ENGINEERING CORP., 501 
Baltic St., Milldale, Conn. 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., Long Island City 1, 
mds 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, IIl. 

CONSOLIDATED SIPHON SUPPLY 
CO., 22 Wooster St., New York City 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.) 2414 So. Michi- 
gan Ave., Chicago 16, IIl. 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 

CHAS. S. JACOBOWITZ CoO., 
Main St., Buffalo 14, N. Y. 

Phi Pfaudler Co 1000) West Ave., 
Roche cer, N \ 


Paul a) 


3080 


A. O. Smith Corp., 3533 No. 27th St., 
Milwaukee 1, Wis. 
TANKS 
(Stainless Steel) 
Admiral Tool w Dye Co., Ine 45 ‘ Ver 


non Blvd., Long Island Citv, N 
ALSOP ENGINEERING CORP. 501 


Baltic St. Milldale, Conn. 

American Beverage & Supply Corp. 1423 
Naomi St., Indianapolis, Ind 

3altsmore Porcelain Steel Corp., P. O. 


30x 928, Baltimore 3, Md 

S. Blickman, Inc., 56 Gregory Ave., 
Weehawken, N. J 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., Long Island City 1, 
De: he 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, III. 

BURNS BOTTLING MACHINE 


WORKS, INC., 2229 Kirk Ave., Balti- 
more 18, Md. 
Cherry-Burrell Corp., 427 W. Randolph 


St., Chicago 6, III. 
Chicago Stainless Equip. Corp., 
ton Ave. , Siege 30, Il 
Cleland Mtg 0., Box 266, Galion, Ohio 
CONSOL IDATED SIPHON SUPPLY 
CO., 22 Wooster St., New York City 
Coulter Copper & Brass Co., Ltd., 115 
Sumach St.. Toronto, Ont., Canada. 
. 1607 S. 43rd St., 


5001 Els- 


Cream City Boiler Co 
Milwaukee 46, Wise 

Damrow Bros. Co., 196 Western Ave 
| oy d du | ac \W isc 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.) 2414 So. Michi- 
gan Ave., Chicago 16, IIl. 

Firestone Steel Products Co., Akron 1, 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn i2, N. Y. 

GIRARD MACHINERY & EQUIP- 
—* CO., 134 So. 2nd St., Reading, 
a. 





Millville, Pa. 


Girton Mfg. Co., 


Glengary Processes, Inc., Bay Shore, 
a Ce ee 

Graver Tank & Mfg. Co., 4809 Todd 
Ave., East Chicago, Ind 


CHARLES S. JACOBOWITZ CO., 3080 


Main St., Buffalo 14, N. Y. 

Phe | \. Kaestner 5401 Pulaski 
Hwy, Balto. 5, Md 
Lee Metal Products €o., Inc., Philips- 


hurg. Pa 

FRANK B. LOMAX CO., Div. Groen 
Mfg. Co. 1915 W. Hubbard St., Chi- 
cago 22, IIl. 

M. R. M. Co., Inc., 191 Be 
yn, N. ¥ 

Mark 1 Forge ( ¢ 35 Warveyv t., 
ett 49, Mass. 

Metal-Glass Products Co., 1 
Belding, Mich. 


rrv St., Brook- 
kver- 


Reed St., 


MOJONNIER BROS. CO., 4601 W. 
Ohio St., Chicago 44, III. 
PERRY EQUIPMENT CORP., 1419 No. 


6th St., 
Phe dermogys | 
Rochester, 
POTTER & RAYFIELD inc. Fs 
Box 1042, Atlanta, Ga. 
Pottstown Metal Products, Div. of Coch- 


rane Corp., P. O. Box 269, Pottstown, 


Panadeiptin 22, Pa. 


1000 West Ave., 


Pa 
PRIESAND BROS., INC., 1804 E. 40th 
St., Cleveland 3, Ohio. 


Process Equipment Co., 


Belding, Mich. 


A. O. Smith Corp., 3533 No. 27th St., Mil- 
waukee 1, Wis. 

Stainless Products Corp., 314 W. Main 
st Belding, Mich 

Stainless Steel Container Co., 1202 


Chicago, III 

Machinery Co., 871 
Bronx 59, N. Y. 
, 200 W. Ol 


Dickens Ave., 
The Star Liquid 
Edgewater kd., 
Steel & Pubs Products Co 


St., Milwaukee, Wise. 


Tolan Machinery Co., Ine., Port St., 
Port Newark, N. J. 
TANKS 
(Stoneware) 


FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.) 2414 So. Michi- 
gan Ave., Chicago 16, III. 

U. S. STONEWARE CO., 60 E. 42nd 
St., New York City. 

Western Stoneware Co., 


TIRES AND TUBES 


& Rubber Co., 


Monmouth, III. 


Akron, O. 


Firestone Tire 
General Tire & Rubber Co., Akron, Ohio. 
B. F. Goodrich Co., Akron, Ohio 


Goodyear Tire & Rubber Co., Akron, O. 
Rubber Co. Providence, R. LI. 


TRUCK BODIES 


American Body & Trailer Ine , 1500 Ex- 
change Ave., Oklahoma City, Okla 
Atlas Body Corp., 4150 E. Thompson St., 


Philadelphia 37, Pa. 
Barry & Baily Co., 


Philadelphia 32, Pa 


2419 N. 27th St 


Boyertown Auto Body Works, Boyer- 
town, Pa. 
Cen-Tennial Cotton Gin Co., Beverage 


3ody Div., P. O. Drawer 708, Colum- 
bus, Ga. 

( merce Welding &X Mfg. Co., Inc., 
2411 Mills Rd., Box 173, Alexandria, Va. 

Die hl & Sons, Inc., 129th St. & 94th Ave., 
Richmond Hill. L. I., New York. 

Dorsey Trailers, Elba, Ala. 

Driban Body Works 
2nd St., Philadelphia, Pa. 

FAGOEL TWIN COACH CO., 
Main St., Kent, Ohio. 


Franks Brothers, Baldwyn, 


1301-11 So 
850 W. 
Miss 


"N.B.G. BUYERS' GUIDE" when writing these companies. 











General Body Mfg Co., 713-21 W. Penn- 
way, Kansas City 8 Mo 

Fred S. Gichner Iron Works, Inc., 1214 
24th St., N.W., Washington, D. C. 

J. A. Hackney & Son, P. O. Box 64, 
Washington, North Carolina. 

Hercules-Campbell Body Co., Inc., Tarry- 
town, N. Y. 

THE HERMAN BODY CO., 4400 Clay- 
ton Ave., St. Louis 10, Mo. 

HESSE CARRIAGE CO., 1720 Cherry, 
Kansas City, Mo. 

INTERNATIONAL HARVESTER 
CO., 180 N. Michigan Ave., Chicago, 
Ill. 

Keystone Trailer & Equip. Co., Inc., 1501 
Guinotte Ave., Kansas City 1, Mo. 


Kinnaird Truck Body Works, 102 Pleas 
ant St., Bromley, Ky 

Kolstad Co., 101 Central Ave., S. E., 
Minneapolis 14, Minn 


W. F. Lacey & Sons Co., 50 Mystic Ave., 
Medford, Mass. 

Omaha Body & Equipment Co., Inc 24th 
& Vinton Sts., Omaha, Neb. 


Pinch Frame Body Co., 3620 Verrue Ave 
Fresno, ¢ alit 

Remke Trailer Co., 21033 Groesbeck, East 
Detroit. Mich 


Rock Hill Body Co., 700 W. Main St., 
Rock Hill, S. C. 

Roehlk Spring & Body Co., 417 So. 15th 
St., St. Louis 3, Mo. 

Russ Company, 844 W. 39th St 
Va 

SPECIALTY ENGINEERING CO., 


Norfolk, 


Torresdale Ave. & Pennypack S&St., 
Philadelphia 34, Pa. 
Steel Products Co., Inc., P. O. Box 1007. 


Savannah, Ga 


STEWART & STEVENSON  SER- 
VICES, Box 1637, Houston, Texas. 


Stoughton Cab & Body Co., Stoughton 
Wisc 

Swift All-Steel Body Co., Inc., 106 Hoyt 
t., Saginaw, Mich 

limmons Metal Products Co., 845 Har 
risburg Pike, Columbus 16, Ohio 

Autocar Co. The, Ardmore, Pa. ‘ 

Brockway Motor Co., Inc., Cortland, 
‘  # 

Chevrolet Motor Division, General 
Motors Corp., General Motors Bldg., 
Detroit, Mich. 

Diamond T Motor Car Co., 4401 W. 26th 
St., Chicago 23, I] 

DODGE DIV., Chrysler Corp., 7900 


Joseph Campau, Detroit, Mich. 
DuPlex Truck Corp., Lansing, Mich 
FAGOEL TWIN COACH CoO., 850 W. 

Main St., Kent, Ohio. 

Federal Motor Truck Co., 5780 Federal 

Ave., Detroit, Mich. 

Ford Motor Co., Detroit, Mich. 

GMC Trucks & Coach Div., General Mo 
tors Corp., South Blvd., Pontiac, Mich 

Hendrickson Truck Co., 3538 So. Wabash 

Ave., Chicago, III. 

Highway Trailer Co., Edgerton, Wis 
INTERNATIONAL HARVESTER 

" 180 N. Michigan Ave., Chicago, 

Il. 

Kenworth Truck Mfg. Co., Seattle, Wash 
MacDonald Truck & Mfg. Co., 757 Fol- 
som, San Francisco, Calif 








Mack-International Motor Truck Corp., 
Empire State Bldg., New York City. 

Oshkosh Motors, Inc., Oshkosh, Wis. 

Studebaker Corp., 635 So. Main St., So. 
Bend, Ind. 

Trailmobile Co. of America, 31st St. & 
Robertson, Cincinnati 9, Ohio. 

THE WHITE MOTOR CO., St. Clair 
Ave. & E. 79th St., Cleveland, Ohio. 

Willys-Overland Motor Co., Toledo, Ohio 


TRUCK TRAILERS 


CALUMET COACH CO., 11575 So. 
Wabash Ave., Chicago 28, III. 

Dorsey Trailers, Elba, Ala. 

HERMAN BODY CO., 
Ave., St. Louis 10, Mo. 

Highway Trailer Co., Edgerton, Wisc. 

SPECIALTY ENGINEERING CO., 
Torresdale Ave. & Pennypack St., 
Philadelphia 34, Pa. 

Frailmobile Inc., 31st St. & 
Cinemnati 9, Ohio. 


ULTRA-VIOLET STERILIZERS 


AUTOMATIC PUMP & SOFTENER 
CORP., 2412 Grant Ave., Rockford, III. 

Cooper-Hewitt Electric Co., 720-32 Grand 
St., Hoboken, N. J 

Elenite Prods, Ine., 
New York 17, N. ¥ 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago, III. 

Hanovia Chemical & Mfg. Co., N. J. R. R. 
& Chestnut St., Newark, N. J 

THE LIQUID CARBONIC CORP., 
3100 S. Kedzie Ave., Chicago 23, III. 

Sperti Co., Beech & Kenliworth Aves., 
Cincinnati, Ohio. 


UNIFORMS 


Sam Bonart, Inc., 500 S. Rampart St., 
New Orleans, La. 

Dilly Uniform 
Houston, Texas. 

The Fechheimer Bros. Co., 400 Pike St., 
Cincinnati 2, Ohio. 

Gelhaar Uniform Co., 1230 Grand Ave., 
Kansas City 6, Mo. 


4400 Clayton 


Rob rtson, 


110 E 


f$2nd Stree F 


Co., 2327 Commerce St., 


Jeff Goldstein, Inc., 387 Fourth Ave., 
New York City. 
Hanover Uniform Co., 120 S. Hanover 


St., Baltimore, Md. 
Hart Mfg. Co., 16 E 
Columbus, Ohio 
r. S. Lankford & Sons, Abilene, Texas 
H. D. Lee Co., Inc., 20th & Wyandotte, 
Kansas City, Mo. (So. Bend, Ind.; Tren- 
ton, N. J.; Minneapolis, Minn.; San 
_ al.: Dallas, Texas) 
Lion Uniform Co., 44 Webb St., 

3, Ohio 


Livingston Ave., 


Francisece 

Dayton 

Magson Uniform Co., 270 New Britain 
Rd., Kensington, Conn 

E. R. Partridge, Inc., 157% Pryor St., S 
W., Atlanta, Ga. 

Riverside Mfg. Co., Moultrie, Ga. 

Stanley Uniform Co., 1224 W. Baltimore 
St., Baltimore 23, Md. 

STYLECRAFT MFG. CO., 717 Syca- 
more St., Cincinnati 2, Ohio. 

Tate Mfg. Co., Inc., Danville, Va. 





Please mention "N.B.G. BUYERS’ GUIDE" when writing these companies. 


Velva-Sheen Mfg. Co., 615 W. MeMicken 


Ave., Cincinnati 14, Ohio. 
Waco Garment Mfg. Co., Inc., Waco, 
Tex. 


USED EQUIPMENT 


BUCKNER EQUIPMENT CoO., 3024 S. 
Wabash Ave., Chicago 16, III. 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., Long Island City 1, 
NM, %. 

Consolidated Products Company, 
15 Park Row, New York City. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago, III. 

FIRSTENBERG BOTTLERS’ EQUIP- 
opal CO., 301 Powell St., Brooklyn, 

GIRARD MACHINERY & EQUIP- 
_— CO., 134 So. 2nd St., Reading, 
a 

CHAS. S. JACOBOWITZ CO., 3080 
Main St., Buffalo 14, N. Y. 


Ine m 


PERRY EQUIPMENT CORP., 1419 
No. 6th St., Philadelphia 22, Pa. 

Prading, Ine., 2816 N Palmat \ve 
Chicago 18, [1] 

VENDING MACHINES (Bottle) 

ATLAS METAL WORKS, P. O. Box 
5208, Dallas, Texas. 

\tlas Tool & Mfg. Co., 5147 Natural 
Bridge Ave St. Louis 15, Mo 

Bernitz Mfg. & Machine Works, 2123-29 
Indiana Ave., Kansas City, Mo 


BEVCO CO., 3316-28 So. Broadway, St. 
Louis, Mo. 

Cavalier Corp., Chattanooga, Tenn. 

Central Pool ., [re P 1712 Man | 
Hartford, Conn 

GENERAL VENDING MACH. CORP., 
3338 Chippendale Ave., Phila. 36, Pa. 

IDEAL DISPENSER CO., 507 So. Mc- 
Clun St., Bloomington, II. 

F. L. Jacobs Co., Box 146, Roosevelt 
Station Annex, Detroit 32, Mich 

Mills Industries, Inc., 4100 Fullerton 
Chicago 39, IIl 

Portable Elevator Mfg Co., 
ss Bloomington, 11] 

Rowe Mfg. Co., Ine 3] 
New York 3, N. ¥ 

THE S & S PRODUCTS, INC., P. O. 
Box 1047, Lima, Ohio. 


\ve., 
920 E. Grove 


Aaa 
East 1, 5 


The SelectiVend Corp., 1820-22 Wya 
dotte, Kansas City 8, Mo 

[ niversal Vendor hwt)is 104 Dougla 
Kelgin, Ill 


The Vendo Co., 7400 E. 12th St., Kansas 
City, Mo. 

Vendorlator Manufacturing Co, 
Railroad Ave., Fresno, Cal. 

Westinghouse Electric Corp., 653 Page 
Blvd., Springfield, Mass 


4000 


VENDING MACHINES (Cup) 


AUTOMATIC PRODUCTS CO., 250 W 
57th St., New York City. 

COLE PRODUCTS CORP., 39 South 
LaSalle St., Chicago, III. 

Hupp Corp., 1250 W. 76th St., Cleveland, 
Ohio. 

















LYON INDUSTRIES, 
Ave., New York City. 

Mills Industries, Inc., 4100 Fullerton Ave., 
Chicago 39, III. 

Navenco Mfg. Co., 5608 E 
Lane, Dallas, Texas. 
Rudd-Melikian, Inc., 1947 
St., Philadelphia, Pa. 
SPACARB, INC., 375 Fairfield Ave., 

Stamford, Conn. 
Square Mfg. Co., 1251 S. Michigan, Chi 
cago, Illinois. 


VITAMIN SUBSTANCES 


MERCK & CO., INC., Rahway, N. J. 
N. Y. Quinine & Chem. Works, 
50 Church St., New York City. 
CHAS. PFIZER & CO., INC., 630 Flush- 
ing Ave., Brooklyn 6, N. Y. 
STERWIN CHEMICALS INC., 
Broadway, N. Y. C. 18. 


INC., 


Mockingbird 


No. 


Howard 


Inc., 


1450 


WATER COOLERS 


Baker Refrigeratio. Corp., So. Windham 
(Portland), Maine. 

BOTTLERS SERVICE 
Vernon Blvd., Long 
he 

Brunner Mfg. Co., 
Utica, N. Y 

BUCKNER EQUIPMENT CO., 3024 S. 
Wabash Ave., Chicago 16, III. 

Carrier Corp., South Geddes St., Syra- 
cuse, N. Y. 

Cherry-Burrell Corp., 427 W. Randolph 
St., Chicago 6, III. 

Chester Jenson Co., 5th & Tilghman Sts., 
Chester, Pa. 

Cream City Boiler Co 
Milwaukee 46, Wiss 

CROWN CORK & SEAL CO., Ma- 
chinery Sales Div., Eastern Ave. & 
Kresson Sts., Baltimore 24, Md. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 5S. 
Michigan Ave., Chicago 16, III. 

FIRSTENBERG BOTTLERS’ EQUIP. 
CO., 303 Powell St., Brooklyn 12, N. Y. 

Frick Co., Waynesboro, Pa. 

Frigidaire Div., General Motors 
Corp., Dayton, Ohio. 

General Refrigeration Div., Yates-Amer- 
ican Machine Co., Beloit, Wisc. 

Howe Ice Machine Co., 2825 Montrose 
Ave., Chicago, Tl. 

CHAS. S. JACOBOWITZ CoO., 
Main St., Buffalo 14, N. Y. 

KOL-FLO KOOLER CO., 445 Avenue 
“C", Bayonne, N. J. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago 23, IIl. 

MOJONNIER BROTHERS CO., 4601 
W. Ohio St., Chicago, III. 

POTTER & RAYFIELD, INC.. 

Northside Dr., N.E., Atlanta, Ga. 


CORP., 43-77 
Island City 1, 


1821 Broad Street, 


. 1607 So. 43rd St., 


Sales 
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1570 


373 4th 








Tolan Machinery Co., Inc., Port St., Port 
Newark, N. J. 

United Refrigeration Co., 
“C” Bayonne, N. J. 

Vilter Mfg. Co., 2217 S. First St., Mil- 
waukee, Wis. 

Westinghouse Electric Corp., 653 Page 
Blvd., Springfield 2, Mass. 

York Corp., Roosevelt Ave., York, Pa. 


445 Avenue 


WATER SOFTENERS 


THE AUTOMATIC PUMP & SOFT- 


ENER CORP., 2412 Grant Ave., 
Rockford, Ill. 
Bruner Corp.. 2318 No. 30th St., Mil- 


waukee 10, Wisc. 

BUCKNER EQUIPMENT CO., 3024 S. 
Wabash Ave., Chicago 16, IIl. 

BURNS BOTTLING MACHINE 
WORKS, INC.. 2229-39 Kirk Ave., 
Baltimore 18, Md. 

Cochrane Corp.. 17th St. & Allegheny 
Ave., Philadelphia 32, Pa. 


Culligan Inc., 1800 Shermer Ave., North 
brook, Ill 

The Dorr Co., Inc., Barry Place, Stam- 
ford. Conn 


The Duro Company, Dayton, Ohio. 

Elgin Softener Corp., 134 No. Grove 
Ave... Fligin. Tll 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 S. 
Michigan Ave., Chicago 16, III. 

FIRSTENBERG BOTTLERS’ EQUIP- 
MENT CO., 303 Powell St., Brooklyn, 
Nn. x. 

General Hydro Co., 1621 Connecticut 
Ave., Washington 9, D. C 

Graver Water Conditioning Co., 216 W 
mth St... WN. ¥. CG. 

INFILCO, INC., P. O. Box 5033, Tuc- 
son, Arizona. 

CHAS. S. JACOBOWITZ CO., 
Main St., Buffalo 14, N. Y. 

KISCO BOILER & ENGINEERING 
CO., 2414 DeKalb St., St. Louis 4, Mo. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago 23, II. 

The McKave Co., St Paul, Minn 

MATHIESON CHEMICAL CORP., 
Mathieson Bldg., Balto. 3, Md. 

Modern Water Equipment Co., Rt. #64 
& EJ. & ELR.R., West Chicago, Ilinots 

Oshkosh Filter & Softener Co., 51-53 
Ceape St., Oshkosh. Wisc. 

THE PERMUTIT CO., 330 W. 42nd 
St., New York City. 


3080 


POTTER & RAYFIELD, INC.. 1570 
Northside Dr., N.E., Atlanta, Ga. 
The Refinite Corp., P. O. Box 1312, 

Omaha, Neb 


Star Liquid Machinery Corp., 871 Edge- 
water Rd., Bronx 59, N. Y. 


United Electric Refrigeration Co., 445 
Avenue “C”, Bavonne, N. J 

Watermasters, Ine., 5124 Chestnut, Bel 
laire, Texas 


Please mention "N.B.G. BUYERS' GUIDE" when writing these companies. 





Water Treatment Engineers, Inc., 15209 
Detroit Ave.. Lakewood 7, Ohio. 
Western Filter Co., P. O. Box 6748 


Stockyards Station, Denver 16, Colo. 


WATER STERILIZERS 


Cooper Hewitt Electric Co., 
Grand St., Hoboken, N. J. 

Elenite Prods., Inc., 110 E. 42nd St., New 
Yornw, 1/,. Be ¥ 

FILPACO INDUSTRIES, iNC., (Fil- 
ter Paper Co.), 2414 So. Michigan Ave., 
Chicago 16, III. 

Hanovia Chemical Mfg. Co., N.J.R.R. & 
Chestnut St., Newark, N. J. 

Norwood Assoc. Engineer, Inc., 904 Col- 
umbus Ave., Springfield, Mass. 
The Welsbach Corp., 1500 Walnut 

Philadelphia 2; Pa. 


WATER STILLS 


Market Forge Co., 30 Garvey St., Ever- 
ett 49, Mass. 


WATER TREATMENT EQUIPMENT 


AUTOMATIC PUMP & SOFTENER 
CORP, 2412 Grant Ave., Rockford, III. 

BUCKNER EQUIPMENT CO., 3024 S. 
Wabash Ave., Chicago 16, III. 


720-32 


Bt, 


Cochrane Corp., 17th Below Allegheny 
Ave., Phila. 32, Pa 

The Dorr Co., Inc., Barry Place, Stam 
ford, Conn. 

Elgin Softener Corp., 134 No. Grove 
Ave., Elgin, IIL. 

FILPACO INDUSTRIES, INC., (Fil- 


ter Paper Co.), 2414 So. Michigan Ave., 
Chicago 16, III. 

FIRSTENBERG BOTTLERS’ EQPT. 
CO., INC., 303 Powell St., Brooklyn, 
12, N. Y. 


General Hydro Co., 1621 Connecticut 
Ave., Washington 9, D. C. 
Graver Water Conditioning Co., 216 W 


4th St, N. ¥. G. TA. 

HYGEIA FILTER CO., 
Ave., Detroit 11, Mich. 

INFILCO, INC., P. O. Box 5033, Tuc- 
son, Arizona. 

CHAS. S. JACOBOWITZ CO., 
Main St., Buffalo 14, N. Y. 

The Limex Corp., 911 Massachusetts 
\ve., Indianapolis, Ind. 

Minchar Corp., P. O. Box 593, 
N. Y. 

Modern Water Equipment Co., Rt. #64 
& E.J. & E.R.R., West Chicago, Illinois 

Penfield Mfg. Co., Inc., 19 High School 
\ve., Meriden, Conn. 

THE PERMUTIT CC., 330 W. 42nd St., 
New York City. 


3440 Denton 


3080 


Elmira, 


POTTER & RAYFIELD, INC., 1570 
Northside Dr., N.E., Atlanta Ga. 
Water Treating Engineers, Inc... 15209 


Detroit Ave . Ohio 


Lake wood fi 

















Are all your routes profitable 
ones? Are all your flavors 
making money? Are you tak- 
ing advantage of legitimate 
tax savings? Good records will 
tell you these things ... and 
show you where to shave costs 
and expenses. 


Box JACKSON’S bottling plant in 
Little Rock was losing money and he 
couldn’t understand it. His twelve 
trucks seemed to be busy; the fifteen 
people he had in his plant seemed to 
be “on the ball.”” Yet when Joe went 
to the bank to raise money for a 
larger bottle-washer he was turned 
down. 

This was the tip-off to Joe that his 
business was sick. 

Joe’s banker was sympathetic but 
he said his bank had no choice but to 
turn down the loan on the basis of the 
meager records Joe had _ presented. 
The banker suggested that Joe see 
Harry Evans, the certified public ac- 
countant in the Palmer Block. 

Joe did. 

After Harry examined the records 
of Joe’s bottling plant, he said: “Joe, 
to put it bluntly, your affairs are in 
a mess. The slim records that you do 
have reveal the many faults which 
commonly thrive in the absence of a 
good accounting system. You’re still 


operating in the ‘nickel-a-bottle’ era. 


Riding Too High On Paper 


To make a long story short, the CPA 
helped Joe get back in the black by 
installing a modern accounting sys- 
tem. Joe “thought” his “lemon-lime”’ 
sales were better than his “ginger 
ale” but when Harry’s record system 
revealed that ‘“‘root beer’ was doing 
better than either he was flabber- 


This article has heen prepared 
with the cooperation of the Ameri- 
can Institute of Accountants, na- 


tional professional society of certi- 


fied public accountants, 


September, 1953 





Watch Your Cost Records... 





gasted. Harry also set up a pricing 
formula which made sure that prices 
would really cover overhead and allow 
a predetermined profit; he saved Joe 
$3,875 a year in driver time, gasoline 
and oil, tires and truck repair after 
proper records revealed that Carter- 
ville “drops” were too few and far- 
between. But most important of all, 
Harry proved to Joe that he was 
“riding too high on paper”: that his 
ratio of accounts-receivable to sales 
and capital was completely cockeyed! 

A few months after Harry installed 
the accounting system—-which, by the 
Way, was neither very complicated nor 
expensive—Joe went to the bank for 
his loan and his application went 
through “in a breeze.” 


Proper Records Vital 


Proper records “ride herd” on ac- 
counts payable so that bottlers can 
take advantage of all wholesaler’s dis- 
count. You might see a good buy in 
some ACL bottles, but if because of 
inadequate accounting you were un- 
able to pay your invoice on these 
ACL’s on their due date, you would 
lose a part of your favorable price 
position. And if you weren’t in a posi- 
tion to pay for these bottles by the 
expiration date, the chances would be 
very slim that you'd hear about any 


“good deals” in bottles in the future. 


Too few bottlers seem to realize the 
important factor of maintaining a 
safe relationship between investment 
and credit extended. With today’s 
lowered profit margin and higher 
break-even point, a surprising num- 
ber of bottler failures result from the 
bottler’s neglecting proper balance be- 
tween capital and credit extended. 

Professional credit men, of course, 
frequently insist that prospective bor 
rowers have their books checked by 
an accountant 

Granting credit can be just as dan 
gerous as accepting it. Many bottlers 
will take on new outlets-—even if their 
credit is a little shaky. Most bottlers 


who do a large part of their business 






\ecemry | 





Keeping too many records in his head 
is the cause of many a businessman's 
troubles. Lack of adequate, properly- 
kept accounting records is responsible 
for many business failures. 





on a credit basis are plagued by the 
problem of when to say “No.” Granted 
that credit is a big aid in opening new 
outlets for your soft drinks: but don’t 
let competition “panic” you into hand- 
ing out credit too liberally. There’s 
no quicker way to make the bank 
ruptey listings 

Let any bottler who regards scien 
tific record-keeping systems as pur- 
poseless mumbo-jumbo beware. It’s 
one of the best aids he will ever have 
in running his business. (Incidentally, 
a study of 408 business failures re- 


vealed that 53 per cent of the “vic- 
tims” had not kept adequate books. ) 
And it’s a safe guess that a prime 
reason 260 bottlers went out of busi- 
ness last year was the failure of most 
of them to keep proper records and 
take advantage of tax savings that 
were theirs for the asking! 

The tax savings that a CPA can 
point out to a bottler are substantial. 
Not only do proper records show 
profits by lines so that high sales for 
one flavor or route do not obscure a 
poor showing in another, but proper 
records provide ammunition for tax 
savings that sometimes determine 
whether the color of ink at the end 
of the year will be red or black. 


Profit Margins Are Lower 


An adequate accounting system does 
not necessarily have to be expensive 
or complicated. Unless he has a very 
large operation, the bottler can use 
a record set-up which the owner him- 
self can maintain along with monthly 
or quarterly checks by the CPA. 

It's no news that costs are skyrock- 
eting in the soft drink bottling busi- 
ness. Sugar has almost doubled in 
price since 1940; carry-home car- 
tons that sold for 1'% cents apiece in 
1940 are 4 cents today; bottles have 


risen 85°% since 1940 and wood cases 





Government regulations are getting more and more complex. If you try to be your 


own expert, you'll have less time for your business and you may still go wrong. With 


the help of a professional accountant you can be sure your tax returns and other 


required reports are properly prepared—and save your own time for your real job 


of managing your business. 








have gone from 35 cents apiece in 
1940 to about a dollar today. 

All of which means that the bot- 
tler’s margin of profit is considerably 
pared. The break-even point for bot- 
tled soft drinks is higher than it’s 
been for years. And the danger of 
business collapse is breathing down 
the neck of the bottler who is trying 
to run his business in the same man- 
ner he did when he could pick up 
sugar for 4 cents a pound. 


Guaranteed Circulation 


You designate local 
schools you wish 
covered, and we 
attend to uniform 
distribution of the 
Book Covers. 

Circulation and 
usage guaranteed. 


79% RE-ORDER 
YEAR AFTER YEAR 
WHICH PROVES RESULTS! 


Watch Your Inventories 


Frank Harrison was a good case in 
point. Frank was a bottler in Southern 
Indiana. He had a good territory that 
was growing but his perennial prob- 
lem was more working capital. He 
needed more capital badly for he had 
a chance to extend his routes into 


an area that he was sure was lucra- 
tive. But his bank didn’t share his 
enthusiasm. 






School Administrators, Teachers, Parents and Pupils use and like SHARP'S 
REDI-CUT BOOK COVERS to cover text books, and sincerely show their 


appreciation to sponsors. 


Civic Minded Business Men Like 
SHARP’S REDI-CUT BOOK COVERS 


because: 
e They cut text book costs 
e They give students clean books 


e They teach Health and Safety 
eThey promote business at low 


cost 


Share REDI-CUT 
GUMMED 


Sook Cauenrs 


Are made of tough, soil and 
moisture-resistant Kraft, and fit 
all books smoothly. They reach 
schools ready for distribution, 
with your advertising message 
on front and back. 


FREE—SAMPLE COVERS SHOWING YOUR PRODUCT—ON REQUEST. 


Sharp's REDI-CUT Beck Gouers 


SHARP & CO. Inc., 3201 oak Grove—pattas 4, TEXAS 





64 


Nonplussed and muttering darkly 
about the “vision of bankers”, Har- 
rison sought the advice of a CPA he 
had met at the Rotary Club. 

After a careful investigation of 
Harrison’s business, the accountant 
made his report. Although Harrison 
was selling a lot of soft drinks, he was 
carrying a large amount of money in 
unreturned bottles and cases. Before 
the examination, Harrison had no idea 
that the money that he needed for 
expansion was sitting right out in 
neighboring farmers’ fields and barns. 
Naturally, the accountant was curious 
as to why Harrison was. suffering 
from a top-heavy inventory that he 
couldn’t see. Harrison served an 
area that was largely agricultural. 
A check revealed that many of the 
farmers were using the wood soft 
drink cases to hold plants. This was 
a pretty good buy for the farmer be- 
cause he only had to put a ten-cent 
deposit on a wood case that cost poor 
Harrison a dollar to replace. The CPA 
suggested that deposits be increased 
and Harrison’s inventory of cases out- 
standing was sharply reduced with an 
accompanying strengthening in his 
cash position. 

There are many bottlers in Har- 
rison’s predicament. Without proper 
records they have no idea how many 
cases, cartons and bottles they have 
outstanding. In some poorer areas bot- 
tlers have found that the wooden cases 
are being used for makeshift furni- 
ture and even firewood! Consumer 
neglect to return the soft drink bottle 
has spelled the difference between 
profit and loss to many a bottler be- 
cause while most small bottles require 
only a two-cent deposit they cost five 
to six cents to replace. Slow bottle 
return can be quite an item when you 
figure that in 1952 every man, woman 
and child in this country drank an 
average of 174 bottles of soft drink. 


Tax Savings In Trade-Ins 


A Massachusetts bottler decided to 
replace most of his 12 trucks. They 
were spending too much time in the 
garage and not enough time deliver- 
ing tonic. He asked his accountant 
what he thought about the idea. 

His CPA went over the bottler’s 








Don’t back into a financial crisis by 
unconsciously loading your inventory 
with slow-moving stock. Good account- 
ing records will help you keep it under 
control. 





distribution records and found that 
most of his business consisted of small 
drops at widely-separated points. 

He suggested that the bottler con- 
centrate on smaller trucks than the 
ones he now had, to save gas, oil, 
tires, etc. which made Saving Num- 
ber One. 

Saving Number Two suggested was 
on the subject of trade-ins. 

The bottler’s auto dealer would al- 
low only $750 on each truck because 
they were pretty well beat-up. The 
CPA found that the depreciated value 
of the trucks ran, on the average, 
about $1,100, so he advised the 
bottler to sell the trucks to the auto 
dealer, and take a $350 loss on the 
books. 

The bottler thought the CPA was 
crazy and told him so in no uncertain 
terms. But the accountant convinced 
him of the wisdom of the move when 
he explained: 

“Trade-ins do not figure either as a 
profit or loss—on the tax statement. 
By taking this $350 loss you are en- 
titled to a tax reduction. If you go 
ahead and make the trade-in, you lose 
your deduction. Though both opera- 
tions will have the same effect in ready 
cash, if you take the $350 loss on the 


new trucks, vou will have saved a tidy 


National Bottlers’ Gazette 














om 








figure tax-wise when March 15 
rolls round.” 

The Massachusetts bottler was so 
convinced that today he doesn’t even 
buy batteries for his truck fleet with- 
out consulting his accountant. 

The government wants you to pay 
the taxes you should but does not 
want you to pay any more than you 
should. And it is not unpatriotic to 
pay as little tax as necessary: it’s just 
good business. Tax savings such as 
those described above, from full re- 
porting of depreciation, can be siz- 
able but a CPA’s advice is useful to 
determine the rate at which the de- 
preciation may be charged off. 


Mechanization Sorely Needed 


An Alabama bottler wrote this ‘‘tale 
of woe” to his parent company. “I’m 
so busy that I haven’t been able to 
take a vacation in six years, but still 
I’m not making the money I should for 
the hours that I’m putting into this 
business. Should I choose some job 
that’s quieter on my nerves—like rais- 
ing Angora rabbits?” 

The vice president of the parent 
company that received this letter 
chuckled as he said: “We get a lot 
of these letters in a year’s time. I 
gave him the same answer that | 
give to them all—see your CPA: ac- 
countants can save you money.” 

“In this case,” the VP went on, “the 
CPA found that this Alabama _bot- 
tler’s materials handling costs were 
all out of proportion to his sales. Al- 
though labor cost is relatively low in 


his area, our district supervisor found 





When you're riding high on paper, 
make sure that too much credit 
won't sink you — the credit you give 
and the credit you accept. 
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that slow loaders were “putting their 
thumb” on the profit scale by making 
distribution costs prohibitive. Manu- 
ally, it took so long to get his trucks 
loaded, that cost-wise this bottler had 
two strikes on him before his driver- 
salesmen even started to meet their 
competition. 

“Only proper records showed up 
this disparity. Inasmuch as this was 
a One-product plant, necessitating no 
case separation on the loading plat- 
form, the use of a fork lift truck was 
a natural. By setting up comparative 
figures, a CPA’s advice was the means 
of cutting this bottler’s labor loading 
charges about eighty per cent.” 

This soft drink authority declared 
that although the large bottlers were 
highly efficient, the small operators 
were woefully in need of mechaniza- 
tion to combat rising labor costs. 

The CPA’s profession today is the 
fastest growing in the country. His 
credentials are hard-earned, for he 
must pass exacting state examinations 
in order to satisfy state officials that 
he has the experience and education 
necessary to supply businessmen with 
the facts on which to base important 
management decisions. 

Naturally, every bottler requires a 
different accounting service, accord- 
ing to his individual needs. The CPA 
can be engaged for weekly, monthly 
or quarterly visits. But before enter- 
ing into any agreement with the CPA, 
the bottler would do well to ask these 
opening questions. They’re suggested 
by the American Institute of Account- 
ants, which is the national profes- 
sional society of certified public ac- 
countants: 

1. Am I taking advantage—espe- 
cially through advance planning 


of legitimate tax savings? 


nh 


Are there any overhead or other 

costs I haven’t included in my 

pricing ? 

3. How does my inventory shape 
up? 

4. Are my finances under control? 

5. Am I accepting—-or giving too 
much credit? 

6. Have I missed any logical places 

to shave costs and expenses? 


Generally, do you 


~ 


think my 


business is in good health? 





Bottlers Need Better Accounting 


Spot-checking the smaller bottlers 
in all parts of the country reveals 
extremely poor accounting practices, 
as a Whole. Too few bottlers suspect 
that their business isn’t quite as rosy 
as they thought until they try to get 
a loan from the bank. 

Bottlers’ associations and parent 
companies offer their bottlers fine 
merchandising plans, printed promo- 








tional pieces, participation in national 


and local advertising and there 


wider application of employee train- 
ing programs. But it could be that 
the industry is concentrating on sales 
and promotion at the expense of good 


financial management. 


Bottlers’ associations and _ parent 
companies could perform a great ser- 
vice for their members if they per- 
suaded them about the dividends that 
better record-keeping could pay them. 


NO DULLING 
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When you compare the results of ordi- 
nary cleansers and Anchor Alkali—you 
instantly see the big difference! No doubt 
the product you are now using gives clean, 
sterile bottles—but with Anchor Alkali 

bottles gleam and glisten with crystal 
clearness! So if you want absolute cleanli- 


ness plus sparkling brightness .. 
specks... Spots... 


tages of using only Anchor Alkali! 
SOLVAY PROCESS DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 


+ Caustic Soda . Potassium Carbonate 
+ Ammonium Bicarbonate 


Monochlorobenzene . 


Soda Ash 
Cleaning Compounds 





. without 
. or dulling film 
Anchor Alkali your first choice. Today— 
run a test and see for yourself the advan- 


+ Calcium Chloride 
+» Sodium Bicarbonate 
Ortho-dichlorobenzene 





make 


ANCHOR 
ALKALI 


Re... 61 Broadway, New York 6, N. Y. 
———BRANCH SALES OFFICES eee 
Boston + Charlotte « Chicago + Cincinnati + Cleveland A SOLVAY Special Cleanser 
Detroit e Houston New Orleans New York 
Philadelphia Pittsburgh St. Louls Byracuse 





+ Chlorine - Caustic Potash .« Sodium Nitrite 
+ Snowflake® Crystals . Para-dichlorobenzene 
+ Ammonium Chloride 
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monies in London and went on 
to Italy. . . George W. Fraser, 
assistant vice president and 
comptroller of the Hoffman Bey- 
erage Co., has been elected a 
director of the Newark (N. J.) 
Control of the Controllers Insti- 
tute of America. 


Thomas J. Bonica, in charge 
of the Flavor and Essential Oil 
Laboratories of Polak & Sch- 
warz, New York, recently left 
on an extended trip to Europe. 
Main purpose of the trip will be 
the exchange of new ideas and 
developments between the heads 
of the laboratories P & S main- 
tains in the various European 


production centers. 


The U. S. Department of Com- 
merce has announced the ap- 
pointment of Walter A. Edwards 
of the Owens-Illinois Glass Com- 
pany, Toledo, Ohio, to an interim 
post of Special Assistant to the 
Director of Containers and 
Packaging Division of the Chem- 
ical, Rubber & Forest Products 
Bureau, NPA. Acting NPA Ad- 
ministrator H. B. McCoy said 
that Mr. Edwards will later as- 
sume broader responsibilities in 
the new Commerce organization 
which will succeed NPA. 


Dr. Roy S. Arrandale, newly 
appointed Vice-President and 
Technical Director of Thatcher 
Glass, lists many organizations 
and activities among his varied 
interests. Besides being active in 
local organizations, as a trustee 
of the North Presbyterian 
Church, member of the Lions 
and the Torch Club, he belongs 
to many professional fraterni- 
ties and societies. Among these 
are the American Institute of 
Physics, the American Institute 
of Chemical Engineers, the 
American Chemical Society, the 
American Ceramic Society, the 
British Society of Glass Tech- 
nology. He took his Doctorate in 
Engineering at Yale, his Mas- 
ter’s in Physical Chemistry at 


Carnegie Tech, and his Bachelor- 


ate in Chem Engineering at U. 
of I 
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_Mojonniea CARBO-COOLERS 














































Mojonnier “Twin” 

Carbo-Cooler, capac- 

ity 3600 gallons per 

hour operated by the 

Feigenson Bros. Company, 

Detroit, Michigan, ona multiple 

flavor mix line. This unit cools 

and carbonates the water and 

syrup and delivers uniformly car- 

bonated finished product to the filler, 

permitting maximum filler speeds at all 

seasons. Compressor equipment located 

elsewhere in plant. Twin Carbo-Cooler occu 
pies floor space only 7’ wide x 9’ long 














1) ® These shiny Carbo-Cooler twins have capacity to cool and carbonate 3600 gallons 

v~ of mix per hour. Operating in a well known Detroit bottling plant, they deliver 36°F 

mix to a 60 Spout Meyer filler, operating at 194—32 oz. quarts per minute. Soon this will 

be stepped up to 210 BPM. A second Carbo-Cooler, now on order, will supply another Meyer 

filler running 400—12 oz. bottles per minute. Such high speeds are another Carbo-Cooler production 
miracle, resulting in more production at less labor cost than ever possible before. 


® The Carbo-Cooler twins cool and carbonate a general line of flavors, including pulp drinks. A high speed cleaning 
procedure between flavors reduces time lost on flavor change-overs to a very minimum, less than on any other system. 


® A Mojonnier Carbo-Cooler in your plant is your assurance of uniform quality carbonation. Water or mix are handled 
with equal ease. Available in models for all makes of fillers. 


® it will pay you to investigate the Mojonnier Carbo-Cooler for your operation. Write for Bulletin 181 today. 
MOJONNIER BROS. CC., 4601 WEST OHIO STREET, CHICAGO 44, ILLINOIS 














ALSO SYRUP COOLERS AND WATER CUOTERS 





Ouch! Supplymen Stage Outing 


Suns of maturity (or is it old age?) 
are showing up in the quarter-cen- 
tury old Bottlers Service Club of New 
York and New Jersey, which held its 
annual outing at the Plandome Coun- 
try Club, August 6. First, the mem- 
bers, who turned out fifty strong for 


east when they saw the sun come up, 
presaging a fair day. Was a time 
when nothing short of a hurricane 
would even be cause for comment. Now 
the supplymen need good weather to 
pursue their activities, reduced to 
golf and pinochle. The softball equip- 








the affair, bowed gratefully to the ment lay idle all day long, and the 














EXTRACTS 


A full line plus special formulas 
for your every flavoring need. 


SERVING THE CARBONATED 
BEVERAGE INDUSTRY 





Gastronomically, the Service Club members are without peer, 
and in the two top pictures, they are set to break their own 
records. Bottom: a foursome reaches the 18tn hole. Scores 
were kept by an electronic computer. 


FOR OVER 





Write for this valuable 
free booklet crammed full of | 


bats and balls, pristine in their pack- group played the tough Plandome golf 


ages, were given away as door prizes course, and what with both morning 


at the end of the day. The dart game and afternoon rounds, some played 25 


was undisturbed. No one ran a foot holes. No one went thirty-six. The 
race, and the fat men of the club con- other half melded cards and melted 
sciously and conscientiously avoided in the sun, until someone got the 
their annual contest. bright idea of moving into the shade 
Everyone displayed their usual of the porch. The exodus was general, 
prowess, however, at the table and then. 
THE LIQUID CARBONIC CORPORATION the brunch and dinner served disap Your unbi | bserver belie 
-4 ; é ; se ; S< oO , ase mserver Te Ves 
3100 SOUTH KEDZIE AVENUE #« CHICAGO 23, ILLINOIS . eee ; sabes 
peared like soda bottles at Cones that the wisdom of Solomon was dis- 


played when the golf prizes were 





Island on a hot day. About half the 
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PASTEBOARD TOURNAMENT — The indoor sports are (top picture) 
Ken Stelter, Virginia Dare; Andy Torter and Morty Moss, H. Kohn 
stamm & Co.; Gerald Begley, Mundet. (Middle) Joe Green 
berg, Salient Flavoring; Ira Parnes, Refined Syrups; S. R. Kaplan, 
N.B.G.; Nat Jackness, Salient Flavoring: Fred Karsten, Kol-Flo 
Kooler. (Bottom) E. P. Ferrari, Merck: Morris Walsh; and table 
hopper Nat Jackness (again). 


given out by drawing names from a to the safety of everyone on the 
course!! 


Ray Doyle, D. D. Williamson & Co., 


hat, rather than on the basis of scores 
Most of the scores demonstrated that 
the supplymen were better salesmen spoiled his own day by not hitting any 


than golfers. No member of the clul baseballs into the pond. Sol Bendow, 


will ever be a threat to Sam Snead (United Bottle Supply Co.) learned 
With perhaps the exception of Milt how to raise roses, when he was in 
Rosenberg (Lo-Cal Sales Co.), who terested in lowering his golf score, 
thinks “fore” is the number of strokes from the horticultural expert, KE. M 
vou take on every ball before you “Morty” Moss (H. Kohnstamm & Co.) 
hit it! He’s a golf threat a threat The secret? Use orvanie compost 
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that is. Comes in six flav- 





whatever 
ors, according to Mr. Moss. Eddie 
Knapp (Geo. J. Meyer Mfg. Co.) got 
a free lecture on how to make ma- 
chinery from Fred Karsten (Kol-Flo 
Kooler Co.) Ed. Kohnstamm (V. & E. 
Kohnstamm, Inc.) stored up all his 
best shots and gave his foursome a 
golf lesson in his first time out in two 
vears. Harry and Nat Jackness (Sali- 
ent Flavoring Corp.) tried to beat 
their brotherly brains out, while part- 
ner Joe Greenberg argued all after- 
noon that a 450 hand in spades was 
prima facie evidence of bottom deal- 
ing. So Morty Moss had one and de- 
nied any wrong doing or dealing. 

Bill Woodhull (De Lisser Extract 
Co.) chairman of the outing, came 
alive when the 40th guest showed 
up, matching his guarantee to the 
management. Only got six pre-outing 
reservations, and was afraid he’d have 
to go off his diet and eat a dozen 
breakfasts. 

John Keller (Owens-Illinois Glass 
Co.), the prexy, mentally composed 
his evening speech while hacking his 
way from the fourth to the 18th hole 
Said he didn’t remember the first 
three at all. Sam Kaplan (National 
Bottlers’ Gazette) had a busy day 
rushed through a round of golf in 
time for a square of cards. Says he 
won at both. Andy Torter (H. Kohn 
stamm & Co.) was the picture of sar- 
torial perfection on the golf course, 
but somewhat less satisfying as a 
player. M. J. Becker (National: Bot 
tlers’ Gazette) got off one good drive 
in twenty, then packed up while he 
(Salient 


Flavoring Corp.) slaved over a_ hot 


was ahead. Manny Levy 


stove all day, but his cakes and cookies 
were worth it. Bob Snow gave his old 
army pants an outing, too, and kd 
Dawson prayed for an electric eel to 
fire his flash bulbs when his camera 
equipment went sour (both are repre 
sentatives of contemporary magazines 
and you can’t honestly expect us to 
mention their names ) 

Ail in all, it was a fine day, weather 
wise and fellowship-wise. The men en 
joved it and were refreshed for then 
arduous task of taking care of thei 
bottler-customers. A repeat perform 
ance is scheduled for next year at 


about the same time 












First IN SALES! 


~~ 


First IN QUALITY:! 


~ 




























































First IN ACCEPTANCE! 


~~ 
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MN 
People the country over are ask 
ing for Nesbitt’s by name because 
it's the best tasting and the most 
extensively advertised ‘drink of 
its kind in the.country. Our rep: 
resentative will be glad to call 


on any interested bottler in any 
open territory 


NESBITT FRUIT 


PRODUCTS INC. 
2946 EAST 11th STREET 
LOS ANGELES 23, CALIF. 












pepe - Sm The Cooler Corner... 
Lraditionally British... 


“INDIA - EXPRESS 


Used the world over 


NBG Editor Authors Vending Directory 


Editor of the NAMA’s 1954 Directory of Auto- 
matic Merchandising, a thorough analysis of the 
various phases of the vending machine industry, is 
Arthur E. Yohalem, an NBG editor and authority 
in the field. Of interest to bottlers in this book are 
an extensive discussion of trends in vending, and 
feature articles on the history, development and 
progress of soft drink bottle and cup machines. In 
computing the scope of dollar volume for 1953, the 
NAMA Directory estimates that some 625,000 bottle 
vendors should gross $300,000,000, while 43,000 cup 
for " Tonie- Mixer’’ vendors would similarly tally $70,000,000 in- soft 


drink sales this year. 
i 





H Manufactured in England for the 


India trade for over 100 years. c 7 





The Pure Spring Co.(Canada) Ltd. Aberdeen St. Ottawa. Exclusive North American agents. 


We should be pleased to answer enquiries for bottling franchises from reputable firms 
already supplying first quality products. 











For a Better 
Buy 






“o> LveRaiL’ 


“SINGLES” 


GIVE 
LOWEST COST 


100% ceathens wrOVEN ENT 


e Lightest Weight | 
TO PRODUCTION 






_ 


=—~ Gaco Tufbilt 
Beverage Cases 
ECONOMY ... is what you get when you buy Gaco 





e Lowest Cost e if 
. Most Versatile Sp ° y 


@ Stronger e Safer 


le 
COIN CONTROLLED SELECTIVITY 


Feature of this new 3-flavor 1400-cup Lyon Industries 


.. . like an extra crew, Live Rails may be (N. Y.) machine is a separate coin insert for each 








quickly, easily moved to any spot and set up as you 
wish to move any flat bottomed object. No need to 
pay for rows of needless wheels if just 2 Live Rails 
will do the job. Available in 5 ft. and 10 ft., straight 
and curved. Also complete sections . . . Your best 





14 ia Re a 
THE ULTRA-PORTABLE WHEEL CONVEYOR 


A. THE ALVEY-FERGUSON COMPANY 
A-F> 677 Disney Street Est. 1901 Cincinnati 9, Ohio 


bail Also Engineers All Types of Conveying Systems 
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than ten years’ service for many Gaco Cases. You 
add economy through availability of standard replace- 


ment parts. Send us your order today . . . see why 
Gaco Cases... 
Standord LOOK BETTER 


LAST LONGER 


replacement parts. 











Tufbilt Beverage Cases. Bottlers records show more beverage. Vendor offers a choice of 3 carbonated 


drinks, or 2 carbonated and 1 “still’’ beverage. Mirror 
and marble-ized front provide added eye-appeal for 
impulse sales. 





Reeord Role In Drink Volume 


A feature news article on the soft drink industry 
in a recent issue of the “Journal of Commerce” 
credits vending (along with stepped-up advertising 
and the extension of markets through added fran- 
chises) as factors that should help the industry 
“maintain and possibly surpass its record sales vol 
ume attained in 1952.” On the subject of automatic 


merchandising, the story observed: “Another grow 
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HOUSTON HEADS NAMA 


Elected president of the 
National Automatic Mer- 
chandising Assn. (NAMA), 
vending trade group, is I. } 
Hayne Houston, well-known 
in the trade as president of 
Spacarb, Inc., Stamford, 
Conn. cup vendor manufac- 
turing concern. Named as 
vice-president was John T. 
Pierson, who heads The 
Vendo Co., major producer 
of Coca-Cola bottle ven- 


dors. I. H. HOUSTON 














ing market is the continued use of automatic vend- 
ing machines to sell either bottle or cup drinks in 
industrial plants, stations, theatres or other public 
places where it is impractical to establish counters. 
Vending machines have been instrumental in boost- 
ing the sales of soft drinks throughout the nation, 
and large and small concerns have been quick to get 
into automatic merchandising. . . . Smaller firms 
are investing as much as their budgets will allow 


in these vending installations.” 


. ‘ . . 
Pepsi Plan For Cola 
Pepsi-Cola, which has adopted a policy of under- 


writing attractive financing to aid bottlers and 


operators in the purchase of designated cup vendors, 


has added the multi-flavor machines built by Cole 
Products Corp. (Chicago) to its listing. Deal calls 
for cabinets to be finished in the company’s fran- 
chise colors, and provides that Pepsi will be dis- 
pensed as the vendor’s cola selection during the 
period of installment payments, generally running 
about 18 months. In addition to the Cole machines, 
Pepsi-Cola has also made such financing available 
in the purchase of Spacarb and SodaShoppe cup 


vendors. 








ONE FOR THE ROAD 


Roadside gasoline stations, where drivers can refresh 
themselves as well as their vehicles, make A-l vendor 
stops. In a typical Huntsville, Ala. outlet, Double-Cola 
Bottling Co. uses a selective Ideal to dispense its line 
of Double-Cola, Sun Spot, and varied Double flavors. 
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Now! Buckner can serve you better! 





Buckner’s new plant offers you... 


e Largest stock of reconditioned equipment 
in the USA to choose from! 


@ Savings that can't be equalled anywhere! 


Buckner has moved to new larger quarters to better serve 
you. Whatever your equipment needs, whether it is a single 
item or a complete plant you'll get the "best buy’ from 
Buckner. Best because you can suit your exact needs from 
our tremendous stocks plus saving at least half the original 
price of the equipment. Check with Buckner first before 
you buy anywhere. Prompt delivery assured! 





Buckner floor stocks are the largest in the country. Our Buckner's new showroom. Samples of the wonderful ‘Buys’ 
tremendous inventory of late model bottling equipment gives available at Buckners are on display in their showroom. When 
you the widest choice in the industry. you're in Chicago stop by and look them over. 





» Eee 
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Buckner's new workshop and toolroom. Here Buckner Buckner's shipping department. Equipment is crated and 
reconditions used equipment and makes it as good as new. made ready for shipment to all parts of the world. Equipment 
All equipment is thoroughly tested for completely satisfactory in illustration is going to Lima, Peru. 


operation. 


Buy Better! and with confidence at Buckner 


BUCKNER EQUIPMENT COMPANY 


Liquid Handling Materials and. Equipment 
Dept.NB 3024S. Wabash Ave. Chicago 16, Ill. Phone DAnube 6-1344 
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Here are dollars-and-sense 


reasons for you to apply for a CANADA DRY LICENSE 


l. Established Canada Dry 
bottlers show average selling prices 
ranging from $1.30 to $1.50 per case. 


4. Canada Dry pioneered sensible 
pricing and believes in providing their 
bottlers with a fair return on their 
} : ; investment 

2. You will enjoy the highest 
average per-case selling price in the 


Some choice areas are still open for develop- 
veverage industry. 


ment. Ordinarily, a franchise includes the com- 
3. Because Canada Dry’s syrups plete Canada Dry line. However, concessions will 
and extracts are realistically-priced, 
you are assured of the largest per 
cent gross profit margin in the field. 


CANADA DRY GINGER ALE, INC. 


U. S. LICENSE DEPARTMENT 
100 PARK AVENUE NEW YORK 17, N. Y. 


be considered to established bottlers who have 
built a demand for a non-competitive beverage. 
Write us today for complete information. 
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Get this quality Dry Ice from one of the following 












* reliable, speedy-service Mathi : 4; A, hey 
peedy vic athieson Warehouses: Y J Vhonal- Ah soctalton 
Atlanta, Ga Memphis, Tenn y Wh 
i Baltimore, Md Nashville, Tenn A . UMUC J 5 
|. a Birmingham, Ala New Orleans, la y >) =) 7 a] . "2 ots 
Charlotte, N.C New York, N.Y | MEYERCORD DECALS - 
Chattanooga, Tenn Norfolk, Va } ns 
. : ’ \y q % ~ = 
reensboro, N. C Philadelphia, Pa. “fh FIRST PI ACE AGAIN # 
Jacksonville, Fla Richmond, Va YW “ r _—_—_—_— SL * 
x 1a Fs 
Knoxville, Tenn Saltville, Va a 
W ashington, D. C. } IN 1953! nae ‘ 
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MATHIESON CHEMICAL CORPORATION By EE : (Ist 
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MATHIESON | 


For the second straight year the decal 
industry has been invited to compete in 
the Lithographers National Association 
Awards...and for the second straight 
year we proudly acknowledge the win- 
ning of FIRST PLACE in this competi- 
tion by The Meyercord Co. 





my 


GAS PRESSUR 
ALARM 


Eliminates 
Low Carbonation 
Gives Instant 
Warning When Gas 
Pressure Drops 
Over 2 Pounds 


No More Fiat Drinks! 


CROWN 


It is important to you to know that 
The Meyercord Co. has been honored 
by expert judges recruited from top 
levels of the graphic arts. When you 
bring your decal transfer problem to 
Meyercord you are sare you will receive 
the counsel of carefully trained and ex- 



















perienced people... backed by the finest 
and most complete laboratory and pro- 


ALARM 


When Crown Flow 





Is Interrupted duction facilities available. Count on i « 
n r 7 . 

hicto-Switch Mevyercord for the right decal for every ‘ , ast 4 

Micro-Switch Meyercor r the reg « r ’ 

Gives Instant Warning commercial surface and finish, i 4 1952 ° 


No More UNCROWNED Your inquiry is invited... 
Bottles to Replace 
| Write for 
| Full Information 


KEENLINE EQUIPMENT CORP. 


DEPT. J-209 
5323 WEST LAKE ST. 
CHICAGO 44, ILLINOIS 





THE MEYERCORD CO. 
Unldi Lergest Decaleomania Manufacturers 









209 Lake Drive 
Oshkosh, Wisconsin 









Novel Mail Campaign: Curiosity & Mittens 

Bottlers who have solicited prospective vendor 
locations through direct mail will be interested in 
a recent campaign conducted by the Vendo Co. 
(Kansas City) to spotlight the 1954 model of its 
V-39. Though aimed at Coca-Cola bottlers, its utili- 
zation of surprise and curiosity elements can fur- 
nish a pattern for promotional material directed to 
outlets. Aside from some minor mechanical improve- 
ments, major additions to the new V-39 were a 
larger refrigeration unit (increased from 'x to Y% 
hp) and a new condenser fan, permitting faster 
cooling and greater operating efficiency. Scheduling 
a series of 4 mailings, Vendo themed its copy to 
get over the idea of increased refrigerating capacity. 
An initial circular, illustrated with humorous draw- 
ings, merely announced “a sensational search to find 
extra cold Coke,” and was designed to arouse curi- 
osity. To sharpen anticipation, the next mailing was 
a jumbo-sized “telegram” reporting that the “extra 
cold Coke” had been found and details would follow. 
The third piece, announcing “We Found It!”, used 
a layout similar to the first circular, and gave all 
the details of the new coin cooler. The final and 
fourth mailing was simply a pair of work gloves in 
an envelope— imprinted “Use these when handling 
‘extra cold’ bottles from a new Vendo V-39"—a gim- 
mick with some practical value which clinched in 
bottler’s minds the basic sales point of better re- 


frigeration. 


Tailored Machines, Prices & Rentals 
Tailoring its vending program to meet the needs 
of each location is the plan behind automatic mer- 
chandising done by the Dr. Pepper Bottling Co. of 
Sioux Falls, S. D. This plant has keyed its program 
to flexibility, and the theme is carried through in 
coin coolers, pricing, and even rentals. Bottling Dr. 
Pepper, Nesbitt’s and a line of private brand flavors, 
the firm used various multi-flavor Ideal (Blooming- 
ton, Ill.) models. Coin mechanisms on these units 
are geared to varied price levels desired by the 
individual outlet, with the result that 40°; of the 
vendors are at.a nickel, 10°; at 6 cents, 100 at 7 
cents, and the remaining 40°; at a dime. A variety 
of standard sites are covered via coin coolers, and 
bottler F. W. Witte ranks schools as the best overall 
volume producers. Dr. Pepper Bottling has sold a 
number of its machines, but also leases some at 
varying amounts, depending on the price beverages 
are dispensed at, or the total sales registered by a 
particular location. In evaluating the merits of soft 
drink vending, bottler Witte believes that its merit 


lies in an ability to “add outlets.” 


Working On The Railroad 


Many of the country’s rail lines, which require 
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large administrative and maintenance operations, 


can provide productive outlets for drink vendors. 


Typical is the 19,000 mile southwestern system of 


the Texas & Pacific Railway. In maintenance shops 
along this line, coin coolers are standard cquipment 
to prov ide worker refreshment, while there’s at least 
one coin cooler on every one of the 10 floors of its 
Dallas general office building, which houses nearly 
a thousand employees. Last year, T & P employee 
benefits and activities profited to the tune of some 
$12,000 earned from the soft drink vendors. Says 
J. B. Shores, director of employee relations for the 
road: “The convenience of having Coca-Cola always 
available through coin coolers is something that our 
shop and office employees really appreciate. It’s no 
longer necessary to go downstairs or across. the 
street for refreshment. It’s almost literally at arm’s 


length.” 


Jic-Jae Now Vended 


Jic-Jac is the latest franchise drink to be vended 
by the Coca-Cola Bottling Co. of Salem, Mo. This 
plant uses single-drink Mills (Chicago), Vendo 
(Kansas City) and Vendorlator (Fresno) coin 
coolers to dispense Coke, while Coca-Cola is also sold 
through selective Ideals (Bloomington, Ill.) along 
with the company’s other products: Mason’s Root 
Beer, Jic-Jac, and a complete line of flavors. With 
all beverages priced at a nickel, vendors are gener 
ally sold to locations, with the exception of a rental 
policy for schools, public institutions and industrial 
outlets. Bottler Ray L. Massie, Jr. rates the latter 
sites and gas stations as top vendor stops, and 


voices the view: “The main advantage we have 











TIME OUT FOR THIRST QUENCHING 


Industrial outlets, which work overtime and odd-hour 
shifts, make good use of vending’s ability to provide 
24-hour drink service. At the U. S. Lithographic & Print- 
ing Co. in Garden City, N. Y., this 4-flavor Spacarb 
(Stamford, Conn.) 1,000-cup machine is a popular 
refreshment medium. 
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Pepsi-Cola refreshes without filling 


5 ye sane. pattern of living. There rnew look \nd this is the modern trend with whieh Pepsi-Cola has steadil 
to toda people. Men are leaner. women trimmer hept pace. Today's Pepsi is light, dry (not too sweet), reduced 
usted. Fashions are more graceful, allow more ease of in calorie It refreshe ithout filling. That is why today 
movement. more casual comfort. than the = tichter. Pep i-Cola is more popul i than ever 
stiffer, stufher vestments of Gi mndpa day. hinjos Pop iin the familiar econom ize that serves two 
It t handsome world and, largely, it’s the reward people or the smaller single-drink 
we earn by our more sensible. more wholesome diets. bottle, ust right for one, a 


Le GC 'otQ.—the Light refreshment 4 Fs 


Doda ve eat far lighter. We shun the over-rich. the Its the modern light refresh Ber. 
o veet. tl over-filling lid , 


thie is Grandpa never « ment. Have a Pep i. 











when you sign 








you sign a 
Declaration Of 
Independence 

from 

SALES VOLUME 
WORRIES 


For complete information that is really complete, 
write to: 


SUN SPOT COMPANY OF AMERICA 


1900 RIDGELY ST., BALTIMORE 30, MD. 
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found in vending is our ability to open accounts 
with these coolers that we would otherwise not be 
able to touch.” 


Atlas Vendor Subjected To “Sun Test” 


There’s nothing like a Texas sun to put a beverage 
vendor through its paces. On August 7, Atlas Metal 


Works of Dallas placed a fully loaded “VARIETEE” QUALITY COOLERS YOU 
in the company yard where no shade could reach it | 

eigen nsege- | er ei CAN FIT INTO YOUR LINE 
all day long. That day, the official temperature * 

reached 107°. The next day it hit 108°. The follow- AND SELL AT A PROFIT 


ing three days were cloudless with official tempera- 








ture highs of 91°, 101° and 107°. Sides of the vend- ACCESSORIES 
ing unit got so hot, you couldn't keep your hand om RS, ‘ ; are 
on them; but the refrigeration system cycled per- SINGLE ; ye f DOUBLE 
pectly. Only once in the five days was it necessary vaueey i } FAUCET 


to empty the small condensate pan; the coil stayed 


‘ ‘ : : ‘ i. 
clean. Adding an evaporation wick took care of the on GRILL S . 
M H jy HEAVY 
BUBBLER DIVIDERS Jy 











condensate after the first check. Regular check of DUTY 

. CASTERS 
the drink temperatures was made to see how low 

You sell quality, trouble-free cooling in these elec- 

the temperatures could be brought under extreme tric units that operate wet or dry. in 3 sizes... 4, 
heat c liti At all ti = inn wave £ 5, 6 ft. Unobstructed interiors. Baked Enamel 
leat conditions. At all times the bottles were foun finish for beauty and sanitation. 
to be at proper vending temperatures. On August SEND FOR CATALOG N-1 


11, Atlas’ executive vice-president Boude Storey, 
the BEVCO Company, Inc. 


3316-28 S. BROADWAY «+ ST. LOUIS 18, MO. 


Jr., took a bottle from the rack through the regular 





vending mechanism. When the crown was pulled, he 
found mush ice in the top of the bottle. 

Results of the text, which is being conducted to / START ROR MERE. EC 
study the effectiveness of the insulation and the fa \ 
refrigeration system are most gratifying, Mr. 
Storey said. The test is being continued for an 
indeterminate length of time. The “sun test’? was 


begun at the sugyestion of Ek. E. Holt, 7-Up Bottler 


of Waco, Texas 


Cash in on this 
popular sure profit, "5 
year ‘round beverage 


Be. 
KAYO...the leader ‘-' é 
in Chocolate Drinks for — 
over 25 years 


CHOCOLATE PRODUCTS CO. 


415 WEST SCOTT STREET, CHICAGO 10, ILLINOIS 


SUT 


FOR A LICENSE 
TO MAKE MONEY 
Sampling drinks from an Atlas “VARIETEE” Coin SEE PAGE 72 
Vendor which has been undergoing a ‘Sun Test” are 
Mrs. Evelyn Matthews, office secretary: Boude Storey, 
Jr., executive vice president, and Boude Storey, Sr., 


president of Atlas Metal Works, Dallas. 
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BEVERAGE PRICES 
(Continued from Page 27) 





... BY STATES 





Cities 





Cairo 
Joliet 
Chicago 
Decatur 
Peoria 


Rockford 


Cities 





Evansville 
Indianapolis 
Terre Haute 
Gary 


Cities 





Sioux City 
Dubuque 
Cedar Rapids 
Des Moines 
Davenport 
Council Bluffs 
Burlington 
Waterloo 


Cities 





Topeka 
Wichita 


Cities 





Covington 
Louisville 
Frankfort 
Lexington 
Paducah 
Bowling Green 
Middlesboro 


Cities 





Alexandria 
Baton Rouge 
New Orleans 
Shreveport 
Bogalusa 
Thibodaux 
Lockport 
Grand Isle 
Lafayette 
Monroe 
Minden 
New Iberia 
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ILLINOIS 
6-8 oz. 10-12 oz. Quarts 
80- .96 .80- .96 
1.20 1.20 1.60 
75-1.20 .80-1.20 .80-1.90 
1.00-1.40 1.00-1.40 1.20-1.60 
.79-1.40 1.40 1.85 
80-1.20 .80-1.20 1.00-1.60 
INDIANA 
6-8 oz. 10-12 oz. Quarts 
80- .96 §.96 1.25-1.60 
.80 .96 
80- .96 .80- .96 i.20-1.60 
96-1.10  .96-1.10 1.20-1.40 
IOWA 
6-8 oz. 10-12 oz. Quarts 
80- .96 .80- .96 1.30-1.85 
80-1.20 .80-1.20 1.50-1.85 
80- .96 .80-1.20 1.40-1.85 
.96-1.20  .96-2.40 1.45-1.85 
80-1.20 1.20-2.40 1.30-1.85 
80- .96 .80— .96 1.10-1.85 
.80 80- .96 1.10-1.40 
.96—1.20 1.20 1.60-1.85 
KANSAS 
6-8 oz. 10-12 oz. Quarts 
.96 .96—1.10 
.80 .80 1.25-1.60 
KENTUCKY 
6-8 oz. 10-12 oz. Quarts 
.96 
.80-1.12 .96 
.70— .80 .96 
.80 .96 
.80 .96 
.80 
1.00 1.00 
LOUISIANA 
6-8 oz. 10-12 oz. Quarts 
.83-1.00  .83-1.00 
811/-.83 .81!/,-.83 
.78-.81'/5  .81'/>-.82 
96-1.00 .96-1.01 
1.00 1.00 
.96 .96 
.96 .96 
96 .96 
1.00 1.00 
85 85 
1.00 1.00 















































The All-Family Drink / 


SO PURE...SO GOOD... 
SO WHOLESOME FOR EVERYONE! 





















GINGER ALE 





: GINGER ALE —— Seu) 


4 Design for 


Bottlerg Profit 









GINGER ALE 





GINGER ALE 
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FRANCHISE DIVISION 


JAMES VERNOR COMPANY 


DETROIT 26, MICHIGAN 
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Cities 





Auburn 
Bangor 
Lewiston 
Portland 


Cities 





Baltimore 
Hagerstown 
Annapolis 
Salisbury 


Cumberland 
Silver Springs 


Cities 





Fall River 
New Bedford 
Taunton 
Springfield 
Worcester 


Cities 





Marquette 
Bay City 
Grand Rapids 
Saginaw 

Flint 

Lansing 
Jackson 
Detroit 
Kalamazoo 


Cities 





Minneapolis 
Duluth 

St. Paul 
Rochester 
Winona 

Red Wing 
Detroit Lakes 
Austin 
Moorhead 
Owatonna 


Cities 





Greenville 
Vicksburg 
Meridian 
Jackson 
Laurel 
Columbus 
Grenada 




















MAINE 

6-8 oz. 10-12 oz. Quarts 
80- .90 .80- .96 1.90-2.65 
90-1.10 1.10-1.20 1.20-1.80 
80- .90 .80- .96 1.90-2.65 
.72- .96 .80- .96 1.00-1.60 
MARYLAND 

6-8 oz. 10-12 oz. Quarts 
80- .96 .80— .96 1.00-1.60 
80- .96  .80 1.20 

.80 .80- .96 1.20 

80- .96 .80- .96 1.20 

80- .96 .80- .96 

80- .96 .80- .96 1.20—-1.40 

MASSACHUSETTS 

6-8 oz. 10-12 02. Quarts 
.70- .96 .80-1.20 1.00-1.60 
70—- .96 .80-1.20 1.00—1.60 
.70—- .96 .80-1.20 1.00—1.60 
72-1.12  .80-2.08 1.25-1.60 
.65— .96 .65-1.20 .80-1.80 
MICHIGAN 

6-8 oz. 10-12 oz. Quarts 
1.25 1.50 1.50-—1.80 
.90-1.12 1.10-1.25 1.44—1.60 
.90-1.00 1.25 1.35-1.90 
.90-1.00 1.10-1.25 1.44—1.60 
.90-1.00 1.10-1.25 1.44-1.60 
.90-1.00 .96—-1.25 1.25—1.60 
96-1.00 1.10-1.25 1.20—1.85 
96-1.12 1.10-1.25 1.45-1.60 
90-1.00 .98-1.25 1.35-1.85 
MINNESOTA 

6-8 oz. I0-Il20z. Quarts 
.96-1.20 .96—-1.20 1.45-1.60 
.96—1.20 1.35-1.65 
.96—1.20 

1.20 1.35 

'.20 

1.20 

1.20 1.40 
.96—1.20 

1.20 1.40 

1.20 

MISSISSIPPI 

6-8 oz. 10-i2 oz. Quarts 
.80 .80 .80 

.80 .80 .80 

.80 .80 .80 

.80 .80 .80 

.80 .80 .80 

96 .96 .96 

1.00 1.00 1.00 
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Cities 





St. Joseph 
Hannibal 
Kansas City 
St. Louis ...... 
Sedalia 


Jefferson City 


_ Springfield . 
Joplin 
Poplar Bluffs 


Cities 





Great Falls 
Helena 
Missoula 
Anaconda 
Butte .. 
Billings 
Havre 
Kalispell . 


Cities 





North Platte 
Grand Island 
Omaha 
Lincoln 
Scottsbluff 
Norfolk 
Columbus 


Fremont 


Cities 





Reno 
Carson City 
Las Vegas 


Cities 


Rochester 
Manchester 


Cities 





Perth Amboy 
Paterson 
Passaic 
Newark 
Jersey City 
Trenton 


Camden 


Cities 





Santa Fe 
Albuquerque 
Roswell 


Hobbs 
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MISSOURI 
































6-8 oz. 10-12 0z. Quarts 
.80- .96 .80-1.00 
80- .96 .96—-1.10 ‘ 
- .90- .96 =-.96-1.10  .90-1.65 
. .96 .96 
85-1.00 .90-1.10 
.80 80- .96 
80- .96 .80- .96 
MONTANA 
6-8 oz. 10-12 0z. Quarts 
1.20 
1.20 1.75 
1.20 1.40 1.65 
1.20 1.20 1.70 
1.20 1.20 
.80-1.20 .80-1.20 2.40 
1.20 1.95 
1.50 1.50 2.00 
NEBRASKA 
6-8 oz. 10-12 oz. Quarts 
1.20 1.20 
1.20 1.20 
.80 .96 
1.20 1.20 
1.30 1.30 
1.20 1.40 
1.20 1.40 
.80 .80 
NEVADA 
6-8 oz. 10-12 oz. Quarts 
1.20 1.20-1.35 1.80 
1.30 1.30-1.35 1.80 
1.35 1.35 1.80 
NEW HAMPSHIRE 
6-8 oz. 9-12 o7. Quarts 
80- .96 .96 1.20—1.60 
65— .96 .96—-1.20 .80-1.60 
NEW JERSEY 
6-8 oz. 10-12 07. Quarts 
.96 1.20 1.60 
70- .90 .90-1.00 1.00-1.25 
70- .90 .90-1.00 1.00-1.25 
75— .96 1.10-1.20 1.00-1.44 
.60-— .95 1.00-1.15 1.00—-1.35 
.95-1.05 1.00-1.20 1.35-1.50 
.75-1.20 .90-1.20 1.00-1.60 
NEW MEXICO 
6-8 oz. 10-12 oz. Quarts 
80- .90 .80- .96 1.45-1.60 
.80 80- .96 1.45-1.60 
.80 .80 1.60 
.80 .80 1.60 
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Menlo-Atherton High School, Menlo, Calif. 





for colored concrete, floors 
and sidewalks trowelled into the fresh 


concrete topping. 


Attractive colored, non-slip, 

non-metallic interior or exterior traffic areas 

can be produced by dusting on and 

trowelling Colorundum into the fresh concrete 
topping. Users know the colorful appeal of 
Colorundum in showroom floors, sidewalks, patios, 
hospital and school auditoriums, cafeterias 

and corridors. Colorundum is a balanced formulation 
of water-repellent compounds, non-slip aggregate, 
next to the diamond in hardness and durable colors, 
in red, maroon, brown, green, dark-green, french grey 
or black. These floors remain resistant to 

years of traffic and require minimum maintenance. 
Colorundum is used for new or 

when replacing existing concrete floor areas. 










Concrete roof siabs with Colorundum Wilshire Medical Building Wilshire Medical Building, Los Angeles, Calif. 


HORN 


Manufacturers of materials for building maintenance and construction 
LONG ISLAND CITY 1, N.Y. © Los Angeles - San Francisco - Houston 
SUBSIDIARY OF SUN CHEMICAL CORPORATION 


CO., Inc. 


NAME___. TITLE 

| a _ 
ADDRESS___ —_ — 
— STATE _ 


Chicago - Toronto 





















































A. C. HORN COMPANY, INC., NB-53 
Long Island City 1, N. Y. 
Please send me [(() complete data on 


COLORUNDUM 


QD (CD free copy, of your 
106-page Construction 


Data Handbook 























under this 
“Big Top” 


/\., Cola business is BIG business and you can 
‘ 4 get your share of this business by bottling 
“N DOUBLE-COLA. 


Double-Cola will enable you to open the door 
px to new outlets and increase your sales to your 
present outlets. 


KN Yes, there’s BIG profits in DOUBLE-COLA. 
\ ( Let us show you how you can increase your 
“YS volume and increase your profits with this 
wonderful drink. Write today for full details. 





THE DOUBLE-COLA COMPANY 
CHATTANOOGA e« TENNESSEE 
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NEW YORK 















































Cities 6-8 oz. I10-Il20z. Quarts 
Albany .96 .96-1.20 1.30-1.80 
Hudson .96 1.30—1.80 
Troy .96 1.30—1.80 
Schenectady .96 .96-1.20 1.30—1.80 
Syracuse .96 1.30—1.80 
Binghamton .96 1.30-1.80 
Amsterdam .96 .96-1.20 1.30-1.80 
New York City 96-1.20 .96-1.20 1.20—1.80 
Niagara Falls .96 1.40 
Buffalo .96 1.20 1.45 
Olean .90 .96-1.20 1.40 
Jamestown .96 1.20 1.40 
NORTH CAROLINA 
Cities 6-8 oz. 10-Il20z. Quarts 
Asheville 80- .96 .80- .96 1.20—1.60 
Charlotte 80- .96 .80- .96 
Greensboro .80 .80- .96 1.60 
Raleigh 80- .96 .80-2.08 1|.20—1.60 
Wilmington .80 .80-1.60 1.50-1.65 
Winston-Salem .80 .80- .96 1.60 
NORTH DAKOTA 
Cities 6-8 oz. 10-12 o7. Quarts 
Minot .96—-1.20 1.20 1.70—1.85 
Grand Forks 1.20 
Bismarck -96—1.20 .96—-1.10 1.60—1.75 
Fargo .96-1.20. .96-1.40 1.60-1.90 
Jamestown .90— .96 1.25-1.75 
Devils Lake 1.20 1.20 1.80 
OHIO 
Cities 6-8 oz. 10-12 oz. Quarts 
Toledo .65-— .96 .80-1.10 1.30-1.65 
Lorain .96 1.45-—1.60 
Cleveland .80-1.12 .96—1.20 1.20-1.60 
Akron 80- .96 .96-1.20 1.10-1.45 
Youngstown 96 1.20 1.45 
Lima .80-— .96 .80-1.12 1.10-1.50 
Canton 80- .96 .96—-1.20 
Columbus .80-1.12 -96—1.12 .90—1.60 
Springfield 80- .96 .80-1.14 1.40-1.60 
Dayton .80-1.12 .96—-1.12 1.25-1.60 
Cincinnati -96—1.12 .96—-1.12 1.36-2.00 
OKLAHOMA 
Cities 6-8 oz. 10-12 oz. Quarts 
Bartlesville .80 .80 
Tulsa 80- .96 .80-— .96 
Oklahoma City .80-1.00  .80-1.20 
Muskogee .96 .96 
Okmulgee 80- .96 .80— .96 
Lawton .80 .80 
Ardmore .80 .80 
Shawnee .96 .96 
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Cities 





Astoria* 
Portland 
Salem* 
Eugene 
Roseburg 
Klamath Falls 
Grants Pass 
Medford 
Coos Bay 


OREGON 











* Except Coke at .90. 


Cities 





Allentown 
Harrisburg 
Johnstown 
Philadelphia 
Pittsburgh 
Reading 
Scranton 
Wilkes-Barre 


Cities 





Providence 


Cities 





Charleston 
Columbia 
Florence 
Greenville 
Spartanburg 


Cities 





Sioux Falls 
Aberdeen 
Rapid City 
Pierre 
Watertown 


Cities 





Nashville 
Johnson City 
Knoxville 
Jackson 
Memphis 
Chattanooga 





























6-8 oz. 10-12 0z. Quarts 
1.50 1.50 2.00 
.90- .96 .96 1.25—1.75 
1.40 1.40 2.00 
1.40 1.40 2.00 
1.40 1.40 2.00 
1.40 1.40 2.00 
1.30 1.30 1.80 
1.30 1.30 1.80 
1.30 1.30 1.80 
PENNSYLVANIA 
6-8 oz. 10-12 072. Quarts 
70- .96 1.12 1.00-1.45 
.80-1.00 1.00-1.12 1.40-1.60 
-96-1.12 1.12 1.50 
75-1.12  .80-1.56 .90-1.65 
.65-1.20  .90-1.40 1.00-2.00 
96—-1.12 1.12-1.20 1.45-1.60 
55- .96 .90-1.96 1.25-1.60 
70-1.00 .90-1.10 1.00-1.45 
RHODE ISLAND 
6-8 oz. 10-12 oz. Quarts 
.60- .96 .80-1.12 .90—1.60 
SOUTH CAROLINA 
6-8 oz. 10-12 oz. Quarts 
.96—-1.20 .96—-1.20 2.04-2.40 
80-1.20 .96-1.20 2.04-2.40 
91-1.25 1.01 2.04 
86-1.20 .96—1.20 
.86 .96 
SOUTH DAKOTA 
6-8 oz. 10-12 oz. Quarts 
96 .96—1.20 
.90-1.00 1.20 
1.30 1.40 
.90-1.00 1.10-1.20 
96 1.10-1.20 
TENNESSEE 
6-8 oz. 10-12 oz. Quarts 
.80 
.80 
.80 
.80 
.80 
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OTHER FEATURES FOUND ONLY ON CEM FILLERS 


Bottlers the world over have invested in nearly 2000 CEM FILLERS ... 





Machine 
illustrated is 
equipped with Deluxe syrup cover and Deluxe 
aprons which are available at additional cost. 


Automatic Lubrication 
Positive Crimp Control on Crowns 
Easy Fill Height Adjustment 


Complete Instrument Panel Including 
Tachometer 


Smallest Horsepower in Use 


Nation-wide Erector Service 









easier cleaning 
more sanitary 
better looking 


Cem Fillers not only have a stainless steel filling tank 





... they have more functional stainless steel used 
throughout the machine than any other filler you can buy. 
This saves time in cleaning... assures sanitary filling 

... gives the machine a handsome appearance... and 
increases the life of the machine. Extensive use of 
stainless steel is but one of a number of exclusive features 
Cem offers. Find out about all of them. CROWN CORK & 
SEAL CO., Machine Sales Division, Baltimore 3, Md. 


CEM 


FILLERS 


4-20 + 6-28 + SUPER CEM 50 








such approval must be earned 
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kor Taste that Sells... 


Brighten Flavor with 


Citric Acid 










Thirsty customers go for bright, tangy, carbonated beverages. 


So spark up your flavors with citric acid. For balanced taste 


plus significant savings on costs, more and more bottlers are 


specifying MercK Anhydrous Crrric Actb. 


Citric Acid Merck 


Other Merck Products for the Bottler: 


Lactic Acid Sodium Citrate 


Phosphoric Acid Sodium Benzoate 


Tartaric Acid Mineral Salts 
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(ANHYDROUS) 





MERCK & CO., INC. 


Manufacturing Chemists 
RAHWAY, NEW Beg eS SS 


tm Canada: MERCK & CO. Limited —- Montreal 






































TEXAS 
Cities 6-8 oz. 10-12 0z. Quarts 
Amarillo 85- .95 .95 
Wichita Falls _. .80 .80 
Fort Worth .80 .80 ee 
Dallas . : .80 80 1.65 
Ranger . er .96 sani dis dee 
San Angelo .90 90 1.30 
Waco .80 .80 
Austin .80 .80 
Del Rio .80 .80 
El Paso 80- .96 .96 1.20 
San Antonio .80- .90  .80 1.40 
Beaumont .96 96 1.85 
Houston 80-1.00 .80-1.00 
Port Arthur oe Oe .96 
Eagle Pass .96 96 
Laredo .96 .96 
Alpine 1.20 1.20 
Monahans 96 .96 
Abilene .96 .96 
Lubbock .80 .80 
UTAH 
Cities 6-8 oz. 10-12 oz. Quarts 
Ogden* 1.00-1.40 1.00-1.40 1.60-1.80 
Logan* 80-1.10 .80-1.10 1.55-1.80 
Salt Lake City* .80-1.10 .80-1.10 1.55-1.80 
Provo .80-1.20 .80-1.20 1.55-2.00 
Richfield .80-1.40 .80-1.40 1.55-2.00 
Cedar City 
* Coca-Cola at .80. 
VERMONT 
Cities 6-8 oz. 10-12 oz. Quarts 
Burlington 80-1.12 .96-1.12 1.25-1.60 
VIRGINIA 

Cities 6-8 oz. 10-12 0z. Quarts 
Alexandria .80 96 
Danville .80 .80 
Petersburg .80 .80 
Richmond 80- .96 .80- .96 1.00-1.60 
Roanoke 96 .96 1.25-1.60 

WASHINGTON 
Cities 6-8 oz. 10-12 oz. Quarts 
Yakima .96—1.40 .96—-1.40 1.68-2.00 

WEST VIRGINIA 
Cities 6-8 oz. 10-12 072. Quarts 
Bluefield .96 .96 .85-1.00 
Charleston 80- .96 .96 1.20—1.60 
Huntington .76—1.70 |.45-2.00 
Clarksburg 1.20 1.20 
Parkersburg 96 9 
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Cities 





Kenosha 
LaCrosse 
Madison 
Milwaukee 
Oshkosh 
Sheboygan 
Green Bay 


Cities 





Cheyenne 
Laramie 
Rawlins 
Torrington 
Wheatland 
Casper 


WISCONSIN 








6-8 oz. 10-12 oz. Quarts 
1.00-1.40 1.40-1.60 1.40—1.65 
.96-1.00 1.10-1.25 1.25 
.96-1.20 .96-1.20 1.00-1.60 
-90-1.20 .90-1.20 1.10-1.65 
90-1.20 1.00-1.10 1.25-1.40 
.95-1.20 1.10-1.40 1.35-1.50 
f.05-1.20 1.25-1.40 1.40-1.60 
WYOMING 

6-8 oz. 10-120z. Quarts 
1.20 1.20-1.30 1.60-2.00 
1.20 1.20-1.30 1.60-2.00 
1.20 1.20-1.30 1.60-2.00 
1.20 1.20-1.30 1.60-2.00 
1.20 1.20-1.30 1.60-2.00 
.90-1.20 1.20-1.30 


N. Y. Pepsi Distributors 


Elect Ruby Pastor As President 


Ruby Pastor, a 22-year veteran in the beverage 


business, has been elected president of the New York 


Pepsi-Cola Distributors Association. The organiza- 


tion, one of the largest distributing groups in the 


world, is composed of approximately 100 distributors 


who merchandise Pepsi-Cola exclusively in the New 


York metropolitan area. 





RUBY PASTOR, new prexy of N. Y. 
Pepsi-Cola Distributors’ Association. 





Mr. Pastor is one of the founders of the associa- 


tion, and previously served as a director, vice-presi- 


dent and chairman of the board. With two brothers, 


Samuel and 


Al, he operates Ruby’s Distributors, 


The Bronx, the largest single Pepsi-Cola distribu- 


torship in the metropolitan area. 


The previous president 


of 


the association, Sid 


Glichenhouse, has taken over the Pepsi-Cola Bottling 


Co. of New Haven, Connecticut. 
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EMBOTELLADORA NACIONAL INC. 


GUAYAQUIL, ECUADOR 


EPS! ss 

















Embotelladores De 


Paro El Ecuador 






16 HOURS PER DAY.. 


4'> YEARS without a 
Serious Breakdown or Repair 


h 
iRetalled, fRbotellador. . ne, 
reps er atio r than ¢ 
















For top bottling equipment valve 
now and in years to come — 
MEYER DUMORE Syn-Cro-Mix Filler 
is your best buy! 







Satisfactory results as cited by the 
Embotelladora National of Guaya- 
quil, Ecuador, is typical of more than 
400 MEYER DUMORE Syn-Cro-Mix 
Filler installations throughout the 
world. 

MEYER DUMORE Bottling Equip- 
ment provides a simple, efficient way 
to greater production at lower cost 
— uniform filling, every drop the 
same — savings on CO? gas— and 
the MEYER DUMORE Bottle Clean- 
er for guaranteed dependable clean 
bottle delivery. 

Ask about ALL the reasons why 
MEYER DUMORE Bottling Equip- 
ment does better bortle cleaning and 
better filling, costs less to operate. 



































Embotelladora Nacional, {nc., of Guayaquil, Ecuador, South America, ufe a 200 bottle 
per minute MEYER DUMORE Bottling Unit consisting of a 4 compartment, 20 bottle 
wide MEYER DUMORE Bottle Cleaner and a 40-10 MEYER DUMORE Filler with Syn-Cro- 
Mix unit, since 1948. 


For complete details write for Bulletin $Y-126-2 


GEO. J. MEYER MANUFACTURING 
‘CUDAHY, WISCONSIN, U.S.A. 














“Ve get 

too soon oldt, 
und too late 
schmart!”’ 


r 
< 

























It's not too late to be schmart. 

The sooner you join the Frostie 

Family, the sooner you'll begin 

enjoying the volume that 
Frostie always brings . 


~ in addition 
te, 


present business. 


to your 


Check with any Frostie 
bottler. . . or write, 
call or wire us direct for 
information on how to 
that ‘too 


prove soon 


oldt'’ 


statement wrong. 


A SINGLE 
SIP SELLS! 





- 12 FULL 
OUNCES! 
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Sell The Grocers--- 


Theme of A.B.C.B. Ad Drive 


Baca SE the nation’s food stores represent this 
the 
Carbonated Beverages has launched an 


industry’s most important market, American 
Jottlers of 
advertising campaign to further sell the value of 
handling soft drinks to the 

The 
for six months in the 
the 
The former publication is the official organ of the 
National Retail Grocers. It 


63,000 independent grocers affiliated with the largest 


yrocers. 

campaign started in June and will continue 
National Grocers Bulletin and 
Voluntary Magazine. 


and Cooperative Groups 


reaches 


Association of 


world. 


association in the 


trade 
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+ of Carbonated Beverages 


WAGON + 0 


American 


This initial ad in A.B.C.B.’s campaign to sell grocers 
on the value of handling and promoting beverages 
explains reasons why soft drinks are “Good for Cus- 
tomers .. . Good for You... . Good for Sparking Related 
Food Sales.” 





The Voluntary and Cooperative Groups Magazine 
serves 130,000 retail grocery members affiliated with 
750 voluntary headquarters groups. 

The 
paign being sponsored by the 


a part of a test cam- 
A.B.C.B. Sales Pro- 
Purpose of the 


new advertisements are 
motion Committee. series is to re- 
mind grocers of the profit possibilities of soft drinks 

by themselves and in company with related food 
items. A second objective of the campaign is to col- 
lect from retailers a series of statements as to why 
they like and feature soft drinks, or why they do not. 








2's how to 
SOAK 
SCAL 
OFF YOUR 
BOTTLE 

. WASHER 


NO SCRAPING, no chipping to get 
rid of this scale. Oakite Compound 
No. 32 does the job in a short-time 
soak. And it gets all the scale, even 
in areas that can’t be reached by 
mechanical methods. 


Before: Scale is a drag 
on this conveyor — crip- 
ples efficiency, sends 
power costs up. 


After soaking with O. C. 
32: Same conveyor, scale 
gone — efficiency up, 


That’s how simple it is to remove 
scale the Oakite way. Whatever 
your probiem, Oakite has the solu- 
tion: 


SCALE HEAVY, must be removed im- 
mediately? Use Oakite Compound 
No. 32, the liquid descalant that 
works fast and thoroughly — frees 
pockets, gears, chains, spray jets, 
without affecting sound metal sur- 
faces. 


SCALE LIGHT, and you don’t want to 
stop production? Just add a little 
Oakite Composition No. 53 to your 
caustic solution. It controls scale, 
gradually removes present deposits 
while machine is in operation. 


power costs down. 


You'll find the details in the Oakite Bottlers’ 
Sanitation Handbook. If you don’t have a copy, 
write today. Oakite Products, Inc., 26A Rector 


Street, 


New York 6, 
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Added Dividend 


ber of memos assembled by the National Association 
of Retail Grocers. Typical are the following: 

A Toledo retailer says: “A separate section for 
carbonated beverages is best. If possible, it should 
be near the party goods section. In my own case I 
have them in one display window and next to the 
frozen foods, and this is near the checkout for im- 
pulse sales. If I had more room, I would set them 
up as Campbell’s Soup Company has their soup 
section set up, with all the party items and associa- 
ted impulse items right near them. As there is a 
good selection of advertising with carbonated bever- 
ages, the centerpiece or overhead sign for this de- 
partment could be changed every week.” 

From Phoenix, Arizona, comes this comment: 
“There is no outstanding beverage department | 
can report in this area. In almost every store that 
department is the worst looking of all. Every type 
of beverage seems to be scattered and unattended 
except when the salesman comes around and finishes 
his restocking. The same condition referred to our 
store up until last month. We then had some new 
racks built and concentrated our cartons and quarts 
into two 14 foot long beverage racks. That isn’t the 
best yet, but it has centralized our beverages and 
they are being kept in a neater order, on specific 


gondolas, instead of just laying on the floor.” 
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American Bottlers of Carbonated Beverages 


wanemeron +s 8 ¢ 


Another ad in the sell-the-grocers campaign points out 
the benefits of the deposit system. “Your soft drink bot 
tles are insurance of repeat business”, A.B.C.B. em 
phasizes. 


September, 1953 


An early dividend of this second phase is a num- 


THE YEAR OUR FLAG 


when our flag 


thirty-seven 


hundred a day. Today, our 


machines turn out more 







































In those 80 years we have faith- 
fully tried to carry out the 
responsibility of being ahead of 
the parade in continuous tm- 
provement of beverage bottle 
quality. 

lake advantage of our SO 


2as BEVERAGE BOTTLES 
Look better-Last longer 


OWENS-ILLINOIS GLASS COMPANY © TOLEDO I, OHIO ¢ BRANCHES IN PRINCIPAL CITIES 





HAD 37 STARS 


experience to give 
product the selling package it 
deserves—a sparkling Duraglas 
No one else can offer 
results of such long 


manufacturing “know-how 








Canadian 
Column... 











Provincial Conventions Set 


Many of the provincial bottlers’ 
associations have already set annual 
convention dates. This is the schedule: 

Maritimes Bottlers of Carbonated 


Beverages, at Amherst, N. S., Sept. 
18. 

Manitoba bottlers, at 
Oct. 1. 

Saskatchewan bottlers, at Saska- 
toon, Oct. 5. 


Alberta bottlers, at Edmonton, Oct. 


Winnipeg, 


British Columbia bottlers, at Van- 
couver, Oct. 10. 

The annual convention of the Cana- 
dian Bottlers of Carbonated Bever- 
ages is also set for Vancouver, the 
dates being March 7-10, 1954. 








FERDINAND 
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A—ATTRACTIVE 


B—BEVERAGE of QUALITY 


C—crowns by GUTMANN 





3601 14th Ave 


‘& COMPANY Brooklyn 18.N_Y 








Seven-Up Relocates 


Dominion Seven-Up Company Lim- 
ited has announced its removal to new 
quarters at 12 Cranfield Road, Tor- 
onto, Ont. 


Installs New Equipment 


New high speed bottling machinery 
recently was installed by Smith Bev- 
erages Limited, Bowmanville, Ontario. 
Plant, headed by W. I. (Bill) Smith, 
produces Pepsi-Cola and a variety of 
flavors under the Smith Beverages 
label. 


Crown Cork Appointment 


Crown Cork & Seal Limited has 
appointed William H. Snelgrove as 
its British Columbia and Alberta sales 
representative at Vancouver. He suc- 
ceeds Charlie Brown, who _ recently 


passed away. 


Island Bottling Plans Expansion 


Island Bottling Limited, Coca-Cola 
operation at Nanaimo, B. C., has ac- 
quired 2'% acres of property in Van- 
couver Island City and intends to de- 
velop same as a carbonated beverage 
bottling operation. J. C. Terry is 
president of the firm; P. N. Goode, 
secretary, and Gene Koster, plant su- 
perintendent and production manager. 
Plant also bottles Bastion Brand fruit 


drinks. 





New Wishing Well Plant 


A new Wishing Well plant recently 
started operations in Milner, B. C. 
A. E. Mufford, H. G. Mufford, and 
William Cummings are principals in 
the firm, which has the franchise for 
the Lower Fraser Valley. The plant, 
beginning in a small way, has a capa- 
city of 75 cases per hour. 


Sussex Holds Annual Picnic 


The Sussex Ginger Ale, Ltd., Sus- 
sex, N. B., 
at Sussex, a branch plant at Halifax, 


with headquarters plant 


N. S., and distribution branches at 
St. John, Moncton and Fredericton, 
in New Brunswick province, recently 
closed all operations for a half day, 
in order that all members of the staffs 
could participate in the firm’s annual 
staff picnic at Sussex. Sussex is one 
of the senior carbonated beverage 


operations in the eastern provinces. 


Pushing Ginger Beer 


Allan’s Beverages, Ltd., Montreal, 


“eé 


Que., featuring “Real English Ginger 
Beer,” is specializing in the offering 
of a half dozen bottles for 60 cents. 
Particular emphasis is being given to 
obtaining distribution in restaurants 
and clubs. Allan’s is promoting the 
product both as a straight beverage 
and as a mixer. 








GRADUATION DAY FOR 7-UPPERS ... 


A recent graduation meeting of Seven-Up sales makers in Halifax, Nova Scotia, Can- 
ada, is pictured above. Seven-Up Supervisors and Sales Counselors of Seven-Up 
(Maritimes) Ltd., attended from operations at Bridgetown, Yarmouth, Bridgewater. 
Halifax and New Glasgow, Nova Scotia: and Moncton and St. John, New Brunswick, 
and Charlottetown, Prince Edward Island. The meeting was directed by John Shatffner, 


general manager, and John Affleck, sales manager for Seven-Up (Maritimes) Ltd. 
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BLACK CHERRY 


Real Cherry From the Berry! 4 oz. 





BLACK RASPBERRY 


None Better Anywhere! 4 oz. 


PALE DRY 


Ginger Blended At Its Best! 


CZ 
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flavors by 
Salient 


make better 


tasting ee 
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SALIENT FLAVORING CORP. 


45 SUFFOLK STREET, NEW YORK 2, N. Y. 


New Halifax Plant 


pany, and is being popularized from 
Ramey’s Manufacturing Company, the Halifax base through 
Halifax, N. S., has opened a new bot- land of Nova Scotia province. 


tling plant in Halifax. The location 
is on May Street. New equipment has 
been installed in the new premises, 


under the direction of C. R. Ramey, 


president of the firm. Mr. Ramey has was voiced by Vincent Mancini, C. 
been in carbonated beverage produc- C. B. director and a bottler in Sydney, 
tion for the past 35 years. His partner N.S. Said Mr. Mancini: 


in the business is J. S. Ramey. “The bottle deposit is 


The Sun Crest brand (nine flavors ) portant thing right now. If we 
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recently was introduced by 


Urges Higher Bottle Deposit 


A plea for a higher deposit recently 


to take a survey throughout the coun- 
try, we would find that most of the 
bottlers could have made quite a bit 
of money, but due to the fact that the 
bottle losses were so great, have shown 
very little profit. ... 

“Some people will argue that if de- 
posits on bottles went up from 2c to 
3c per bottle for example, that the 
extra cent would not bring back any 
more bottles. That may be true, but 
what it does do is give you twenty- 
four cents more with which to oper- 
ate, which to us is twenty-four cents 
profit. On the other hand you are 
not imposing a penalty on adding to 
your customers’ cost by increasing the 





deposit. If he sees fit to bring that 
bottle back, he gets his money back. 
I mention this because I think it could 
be well worked out in most areas... 

“The thing to do then is to get to- 
gether in your area, discuss and cor- 
rect your troubles as a group and as 
individuals. In this way there is no 
doubt that you can make progress. 
If you cannot do this on a local basis, 
you have no reason or right to expect 
someone to do it for you on a national 
basis. 

“Get together, work together, grow 
together on a local level and feel rea- 
sonably sure that better things will be 
in store for you,” 


he 5 
me 
& f 
. | 
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GLENSHAW GLASS CO., Inc. 
Glenshaw, Pa. 








W. Va. Soft Drink Tax Is 
“Killing”, Revenue Report 
Reveals 


Mahon G. Gutherie of Charleston, 
President of the West Virginia Bot- 
tlers Association, said last month that 
collections of revenue from the state’s 
discriminatory soft drink tax for the 
second fiscal year continue to demon- 
strate the sales-killing effect of exhor- 
bitant taxation on the soft drink in- 
dustry in West Virginia. 


Practical. . . 
Low-Priced 


-- ——— 
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CASE REBANDING MACHINE 
Metal straps easily renewed by 
stretching tightly around each end 
of case, Both hands of operator 


remain free. Nothing to get out of 
order. Lasts a lifetime. 





RR me - 


Gutherie pointed out that total col- 
lections for the second year of the tax, 
which ended June 30th, exceeded the 
first year by only $77,885.73. In July, 
1952, the first month of the second 
year, however, collections amounted to 
$385,725.51, compared with only $186,- 
952.06 in July, 1951, the first month of 
the tax. This represents more than 
100% increase in this one month over 
the first year. 

Thus, contended the bottlers’ presi- 


Fowler Appliances 

















CASE PAINTING MACHINE 
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Cases move on conveyor to automatic 
spray gun. Uniform coat assured on all 
sides. Automatic start and cutoff saves 
paint. Quickly pays for itself. 


CASE PRINTING MACHINE 


One operator can handle 2,000 to 
4,000 cases per day. Made for full 
or half-depth cases or both. Rugged 
construction, hand or motor opera- 
tion. 








PRODUCTS 


@ Empty Gas Drum Signai 
@ Cooler Paint Remover 
@ Crown Hopper Control 
@ Syrup Pump 
@ Bung Puller 
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Bottlers 
Appliance 


Co., Inc. 


675 Pulaski St., Athens, Ga. 








SALES FOR 


Take steps 


NOW 






to add new sales appeal 
to your products with... 





PEACOCK BRAND 
CERTIFIED FOOD COLORS 


MANUFACTURED AND DISTRIBUTED BY WM. J. STANGE CO, 


CHICAGO 12, ILLINOIS 


OAKLAND 21, CALIFORNIA 


IN CANADA: STANGE-PEMBERTON LTD., NEW TORONTO, ONT. 


dent, the entire gain in the second 
year’s tax collections amounting to 
$77,885.73 plus an additional $120,- 
887.72 was realized in this one month 
of July 1952. 

Gutherie attributed the unusual dif- 
ference in July, 1951 collections and 
July, 1952 collections to the fact that 
in July, 1951 the Tax Commissioner’s 
office had not been able to get properly 
organized to administer and collect 
the tax. Had collections for July, 1951 


been normal, the second year’s collec- 


tions would have actually shown a 5¢; 
decrease from the first years’ collec- 
tions. 

Collections thus prove, said Guth- 
erie,that the soft drink industry in 
West Virginia suffered still further 
during the past year from its oppres- 
sive tax burden. 

Gutherie urged that the next legis- 
lature enact an appropriate broad- 
based tax measure which will put the 
medical school upon a sound financial 


base. 
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Secondary Picketing Legal 

Secondary picketing of products, 
rather than persons, was held legal in 
a ruling of the Appellate Division of 
New Jersey Superior Court. On the 
basis of the ruling, the Appellate Divi- 
sion vacated an injunction granted in 
the lower courts, secured by the Galler 
Seven-Up Bottling Co., Hoboken, in 
a dispute with its truck drivers. 

The drivers had not only picketed 
the company, but also a number of 
supermarkets that handled the firm’s 
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product. The pickets carried posters 
urging shoppers not to buy Seven-Up. 
The injunction was granted by the 
lower court on the basis of the New 
Jersey secondary picketing law. 

However, the Appellate decision, 
said in part: “Peaceful picketing of 
the place of business of a merchant 
selling the product of a manufacturer 
who is a party to labor dispute, for the 
purpose of asking the public to refrain 
from purchasing such product, is per- 
missible under the law.’ 


Here's 
Proof 


] ManBent 


Cola 


is your best buy 


Try this trial gallon of bottling syrup.* The wonderful taste 
that will bring repeat business and the low cost of the cola 
drink made from MarBert Concentrate will prove to you 
that MarBert is your best buy. Send this coupon with only $1. 


ManBert Cota $ 
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Here’s your dollar, send a gallon of bottling syrup of the flavor 


.-------§ 

L] 

1 MarBert Products. Inc. Dept. N-9 

§ : : ° < 

, 19 E. Lombard Street, Baltimore 2, Md. 
I 

L) 

1 checked and information on prices to: 
4 ; 

; Name 

Company 

y Address 

1! City Zone 

; } 


*for trial only. MarBert Cola and M-P Cherry Cola 


are sold regularly as a concentrate. 
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Marbert Cola Cl 
M-P Cherry Cola [ | 
(check here) 


State 


Coca-Cola Car 
Lives Up To Slogan 


>» in the water—and it took the 





Srnuviation 
TO BOTTLERS WHO 
KNOW THEIR BUSINESS 


.TO TEAM UP WITH 
A SURE WINNER! 


Lemon-lime is a_ growing 
field— a-year ‘round field. 
A BETTER lemon-lime in a 
BIGGER, 10 oz. eye-appeal- 
ing bottle — well promoted 
—will SELL! SELL in vol- 
ume and at a PROFIT! Get 
the whole Bubble Up story 
right now! 


Here’s why 
BUBBLE UP 
is going places! 


\~ Top taste appeal 

i“ Best name in the business 
i@ A good ‘‘package”’ 

4 ‘‘King-Size’’ — 42% more 
i Fast growing field 

i Special bottle program 

i Aggressive management 


Don't delay — Write, wire 
or phone today! 





BUBBLE UP CORPORATION 


1015 S$. WASHINGTON STREET, PEORIA, ILLINOIS 


been around the slogan “The 


That Refreshes” so long that 

his car decided to take a re- that 
freshing pause itself. It did. Down the creek, 
creek bank and into the creek to bury with 


pulling and half the town 


kibitzing to get it out again. he 
Beidenharn, manager of the because 
Vicksburg (Miss.) Cola-Cola Bottling 


Company, left his 1949 Ford in the Luckily, 





Consolidated 
while } 
getting to put on the 

Some few minutes later, 


a car was cooling its nose 1 


place to sympathize with the f 
who owned the It turned out that 


self-sympathy, 


over the steep bank was his own, 





Miller Hydro's Decaser Gaining 


Rapid Trade Acceptance 
The Miller Hydro Co., 
production 


nounced — that facilities are 


Jainbridge, Ga., has an- 
being 


expanded to fill orders for its Air-Matic Decaser. 
Melvin H. Nussbaum, vice-president in charge of 


sales, termed its acceptance as “phenomenal.” 
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TYGON geo” 


TUBING 


Today's simplest, safest, speediest way to handle syrups, 
beverages, or any liquids and gases is with TYGON 


flexible, plastic TUBING — Formulation B 44-3. 


TYGON is easy to use — bends, twists, and flexes readily 
to fit any transmission requirement —is available in 
sizes up to 2” ID (with or without braided reinforce- 


ment) for all piping jobs. 


TYGON is safe to use—does not impart or absorb 
flavors — can be fully sterilized with steam or bacteri- 


cides — withstands pressures up to 40 psi. 


TYGON is fast to use — couples quickly — permits full 
solution visibility and control — provides maximum 


flow — readily flushes clean. 


Get TYGON, today, from your regular bottling supply 


house or write direct. 
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The Decaser shown with Miller Hydro bottle washer. 





The unit is completely automatic, removes any 
6 to 12 oz. bottles from cases or cartons, and fits any 
type washer. The speed of the Decaser synchronizes 
with the speed of the washer. It reportedly saves 
labor and bottles, and steps up over-all efficiency. 

The compact Miller Hydro Decaser features ex- 
clusive air-operation with fool-proof electrical con- 
trols. Installation is said to take only one day, and 
the unit fits any layout. The price, the company adds, 
is within reach of the smallest bottler. 

Complete illustrated literature and information 
about the Air-Matic Decaser is available from Miller 
Hydro Company, Bainbridge, Georgia. 


las 


WITH 


Dr Pepper 








NYLON FOR BRUSH SPINDLES, RINSE TUBES 

Over 400 bottlers are already using nylon brush spin- 
dles and nylon rinse tubes on their Meyer-Dumore, 
Liquid Superkleen and Yundt Bottle Washers. Volcken- 
ing, Inc., the manufacturer, reports that these nylon 
spindles (which replace brass), when used in connec- 
tion with their new “Wireless” nylon Bottle Brushes, 
will give greater production, eliminate bent brush 
spindles, and are guaranteed not to injure glass. One 
of the unusual features of nylon spindles is that they 
will bend or flex when coming in contact with a foreign 
object in the bottle, such as a marble or clothespin, 
but will immediately regain their original shape. A 
new brochure on the nylon spindles is available from 
Volckening, Inc., 6700 Third Avenue, Brooklyn 20, N. Y. 











COMPARISON PROVES! 


7 A Y L 0 R Soaker Loading Equipment 
IS YOUR BEST BUY 


ONLY TAYLOR MANUFACTURING 
COMPANY OFFERS YOU 


UNSCRAMBLER TABLES WITH 
ACCUM-O-FEED 


For 12 to 32 Wide Soakers handling 6 to 32 ounce 
bottles. 


UNSCRAMBLER TABLES FOR Pre 
1942 Yundt washers with the NEW 


TRANSFER TYPE INFEED 


Visit Booth 128 at the Chicago ABCB Con- 
vention and see Taylor "better-built" soaker 
loading equipment and the new Taylor case 
cleaner. 





For further information on Taylor Equipment, write . . 


BOTTLERS APPLIANCES 
INC. 


Drawer 1567 Salisbury, N.C. 
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Crown Cork Acquires 
Mitchell & Smith Division 


John J. Nagle, Chairman of the Board and Presi- 
dent of Crown Cork & Seal Company, Inc., has an- 
nounced that on August 24th the Crown Cork & 
Seal Company of Michigan, Inc. (its wholly-owned 
subsidiary company) took over the machinery and 
equipment of the Crown Division of Mitchell & 
Smith at Detroit, Michigan and will continue the 
manufacturing of crowns at that point. 

The establishment of a manufacturing plant in 
the Middle West will provide additional facilities 
for serving its customers. 


Buckner In New Spacious Quarters 


New trebled space marks another important step 
forward for the Buckner Equipment Co. of Chicago. 
Although its primary business is reconditioning 
used bottling equipment, the firm manufactures its 
own filter presses, stainless steel tanks, agitators 
and other equipment. 

The new location at 3024 South Wabash Avenue 
is expressly designed for the most efficient handling 
and servicing of used equipment. A spacious show- 
room extends across the entire front of the building, 
where representative pieces of equipment are 
arranged in attractive display. 

Two-thirds of the one floor operation is turned 
over to storage. This storage area is arranged in 
sections made up of major components of a soft 


drink bottling line. Each piece of equipment, when 


aN 





ER EQUIPMENT Conny 
Mordlong Ever sad Nite 





Exterior (top) and interior views of spacious, modernly- 
equipped Buckner plant. 
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MORE CAPACITY with LESS WEIGHT 
these Lightweight Steel Bodies Speed Delivery & Cut Costs 











188 Case capacity. 
Utility roof, sliding doors 
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SPECIALTY ENGINEERING 
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ZEPHYR BODIES 






If you're looking for ways to raise profits, look no further than Specialty. 





Because Specialty Zephyr Bodies have the features that pay off in better and 






more economical beverage delivery. 












Hi-tensile steels, electric weld'ng, specialized construction cut body weight 
500 to 1000 Ibs., 


maintenance. 


with consequent savings in gas, oil, tires, repairs and 
















Patented rack and rack pallet designs—the very newest—that speed loading 


and unloading. Hinged or sliding doors for safety. The exact size, model 






and arrangement fitted for your specific requirements. It will pay you to 






consult Specialty today. 






€ 
CHECK UP! Bottlers all over the world will tell you that Specialty Zephyr 


Bodies are the best constructed, longest lasting, most economical bodies to 












own and to operate. They offer fast loading and safety features that are 





twenty years ahead of the field. 
Investigate Zephyr advantages TODAY 


The Best Bottlers’ Bodies are Built by Specialty 
co. 


PHILADELPHIA 36, PA. 






TORRESDALE & PENNYPACK STS. ° 
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STAND-IN SALESMEN 
SELL FOR YOU! 


How many people will hang up an advertisement 
in their homes and use it for years? Well, that’s what 
happens with your ad—when it’s on one of these 
Scovill openers. They’re even more important in 
roadside stands and diners where your product is 
competing for hundreds of customers every day. 
Use this easy way to sway these important impulse 
decisions. 
















SCOVILL NO. 109 ECONOMY 
WALL-TYPE OPENER 


One of the lowest priced 
stationary wall-type 
openers on the market. 
Made of sturdy, nickel- 
plated steel, furnished 
with or without wood 
screws for attaching. 
Lettering with or 
without color. 


SHOWN ACTUAL SIZE 


SCOVILL NO. 119 HEAVY- 
DUTY WALL-TYPE OPENER 


Heavy gauge steel. This 
heavy-duty opener ac- 
commodates all sizes of 
bottle caps. Your trade 
name with or without 
color on this attractive 
nickel or chrome-plated 
opener is kept perma- 
nently in front of your 
best prospects. 


3.3.7 


Build Sales with Scovill Openers 


The two openers above are among the least 
expensive and best of their kind on the market. 
* Designed for convenient and lasting use, they’re 
sure to do a selling job for you, over and over 
again. We'll give you fast delivery, too. Write 
for prices, descriptive literature and samples. 


SCOVILL Se, Arvctuce 


SCOVILL MANUFACTURING COMPANY 
ADVERTISING SPECIALTIES DIVISION, 59 MILL STREET, WATERBURY 20, CONNECTICUT 
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it gets into this storage area, is in complete working 
order and is so set up in storage that a prospective 
bottler-buyer may examine the machine from all 
sides as well as observe its actual operation. 

The remaining third of the space is occupied by 
the workshop and cleaning area. The Buckners have 
installed the largest available steam cleaning system 
in a part of this section to achieve utmost efficiency 
in this part of the reconditioning operation. 

Finally, to provide a service which many bottlers 
have requested, the Buckner firm is setting up a 
complete used parts section in their new building 
to round out their customer service. 

Though the initial organization of Buckner 
Equipment is as recent as 1951, the experience of 
Hy Buckner in the bottling equipment business dates 
back to 1928. Throughout this entire period, Mr. 
Buckner has specialized in the handling of used 
equipment and has traveled the entire nation. 

Mr. Buckner introduced his son, Bernie, to the 
used equipment business when they organized their 
own firm in early 1951. Today the personnel of the 
firm is expanding at a pace with the physical expan- 
sion and includes, in addition to the Buckners, Al 
Marks, export manager; Dick Goetz, field represen- 
tative; and Art Lewin, office manager. There are 
also a number of representatives in different sec- 
tions of the country. 


Lo-Cal Expanding 
Additional facilities are being put into operation 
by Lo-Cal Sales Co., New York City, to adequately 








CGE 


The NEW Low-Calorie Beverage 


Bottlers throughout the country are enthusiastic 
in their praise of CAL-FRE — the new low calorie 
beverage with no sugar added. 





Franchises are still open in strategic areas, but 
we urge you to write today for full information. 


CAL-FRE is a super profitable, consumer 
demanded, exclusive beverage available in Gin- 
ger Ale, Cola, Root Beer, Orange, Grape and 
Lemon flavors. 





Write today for 


FREE SAMPLES 


and prices 











Franchised exclusively by 


Monarch Manufacturing Co. 


1351 Monarch Road Atlanta, Georgia 








service its expanding iist of customers. One of the 
pioneers in producing a base for sugar-free, not- 
fattening beverages, the company reports that its 
“Lo-Cal” beverage is produced nationally, in every 
state where dietetic beverages are permitted. Head- 
quarters are at 853 East 221st St., Bronx. 


Monarch Manufacturing Co. Announces 
Active Program 

One of the most familiar names in the soft drink 
industry, the Monarch Manufacturing Company is 
again active. Acquired some years ago by the Bob’s 
Cola Co., Monarch’s resurgence can be traced to its 
purchase in November, 1952, by S. H. Dixon and 
Harold Fearon. 

Monarch Manufacturing Company is one of the 
oldest concentrate houses in the country, having 
served bottlers since 1899. Its familiar trade marks 

notably New Yorker, Esquire, Town 
Hall, Swanee and Shamrock, are known the world 


Cascade, 


over. The present management plans to revive these 
well known names, as well as to maintain the quality 
formerly associated with these beverages. Empha- 
sis, however, will be placed on the “New Yorker” 
line which is bottled under franchise only. 

the has 
including a low-calorie 


Under its new management company 


created several new lines, 


drink in the dietic field and three flavors in a non- 
carbonated line 


grape, orange and grape fruit, in 












FOR THOSE WHO PREFER 
LIME-SODA TREATMENT 











tguaMatle 
COAGULANT REACTOR 


OUTSTANDING FEATURES 


. Thorough Mixing 

Long Reaction Time. 

Unhurried, Positive Flocculation 
Prevent 





Roofed Discharge Nozzles Short- 
Circuit Water Paths 

Sterilization Accomplished After Floc Has 
Combined with Organic Matter 

Lime, Alum, and Chlorine Handled at Floor 
Level. No Climbing or Hoisting 

Full Automatic Controls, including Slurry 
Removal 


Write fer this Descriptive Catalog 


Details on the complete line of AquaMatic products 
are covered in the 20-page catalog ‘Water Treat- 
ing Equipmest’’. Write us for a copy 


AUTOMATIC UM ssortznte 


CORPORATION 
2412 GRANT AVENUE, 


ROCKFORD, ILLINOIS 
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addition to an extremely popular cola. Monarch 
feels that its new low calorie dietetic beverage, ap- 
propriately trademarked “CAL-FRE”, will be a real 
leader in its field and has backed its opinion with a 
sizable advertising budget for promotional purposes. 

The firm has moved to a new building, built ex- 
pressly for the manufacture of concentrates and 
chocolate beverage bases. The location at 1351 
Monarch Road, Atlanta, Ga., is ideal for this type 
of production. Laboratories have been enlarged and 
thousands of dallors have been spent to improve 
equipment, making it one of the most modernly 
equipped flavor plants in the South. 

Monarch has secured the services of severai staff 
members whose contributions to the beverage in- 
dustry are nationally recognized: R. E. Taylor, Jr., 
is chief chemist; Carl Stegall is associate chemist; 
and Forrest L. Shiver (formerly with Dr. Pepper 
Co. and Nehi Corporation) is sales manager. Two 
capable sales representatives, Janet Daumeisiter 
and Nilah Sheehe, round out the present sales staff, 
which will be expanded shortly to cover the country. 

S. H. Dixon, President and Manager, has had 
many years of experience in the bottling field. Be- 
fore purchasing the Monarch Company, he was in 
partnership with W. N. Jardine in setting up bot- 
tling plants throughout the Far East. On his return 
to this country in 1950 he established the Bireley’s 
operation in Ft. Lauderdale, Fla. which is operating 
at the present time. 

Harold Fearon, partner, is present owner of a 
group of insurance companies in Georgia. He is a 
member of the National Comptrollers Club. 








GALAXY BEVERAGE SYRUP IN 
“SPACE MAN” BOTTLES 


Introduction of Galaxy Home Syrup for Soft Drinks 
in these unique “Space Man” bottles has been an- 
nounced by High Rock Ginger Ale Co., of Baltimore, 
Md. Four flavors are offered—Grape, Orange, Cherry 
and Raspberry—in a special 16 oz. container. The 
syrups are available in a veritable Army of “Space 
Man” bottles, each container bearing one of ten differ- 
ent designations of rank. Slotted metal closures make 
the containers re-usable as coin banks for children. 
Now distributed in New York and Baltimore, plans are 
being made for national distribution. The Duraglas 
“Space Man” bottles (ACL) and metal lithographed 
closures are supplied by Owens-Illinois Glass Co. 
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EVERYTHING YOU NEED 
TO CASH IN 















plans, and other tested and effective promotions that keep KIST sales booming the year ‘round! 
Write for details on the KIST FRANCHISE 
CITRUS PRODUCTS CO., 11 E. Hubbard St., Chicago 1, Ill. 


WHEN PUMPS 


WEAR OUT...WHO 


IS AT FAULT! 


Instead of a dozen or more small rotary 
seal parts to handle, you have only 
TWO O-Ring Sanitary Seals in the 
Waukesha Pump. They fit snugly into 
special grooves in the pump body; eas 
ily flipped out with the tool provided, 
and just as easily snapped back by fin- 
ger pressure. Removable Stainless Stecl 
Seal Sleeves prevent wear on shafts, 


and these simply slip out for cleaning. 


Be sure O-Rings are thoroughly clean, 
and Seal Sleeves kept free of nicks and 


dents. Inspect them carefully, and at 


WAUKESHA FOUNDRY COMPANY 





Look! New point-of-sale aids—window streamers, posters, decals, eye-catching carton, and 
more . . . PLUS power-packed newspaper ads, radio spot announcements, merchandising 


the first sign of wear, replace them 

their cost is negligible. Both O-Rings 
and Sleeves should be lubricated when 
reassembled in pump. See latese In 


struction Hand-Book 


1330 LINCOLN AVENUE 
WAUKESHA, WISCONSIN 





plus 


the most powerful 


and your 


THAN EVER! 


RING REPLACES 
SIX PARTS 





Wavkesha P. D.* Sanitary 
Pumps Built for EASY 
in-Plant Servicing 


Because careful servicing means so much to 
ind long-life use, Wau 
kesha pumps are designed to save time and 
effort mm every detail of their assembly and 


pump performance 


cleaning operations. That's why Waukesha 
owners can prove such low maintenance 
cosets in Safely moving all types of products, 
liquid. semi-laquid, creamy or chunky. Prove 
it yourself write for latest Instruction 


Hand-Book or complete catalog 


*P.D Positive D locement Slow Speed 


100% 
Yerutheoha sanitary 


PUMPS 


Dependable Product of a Responsible Manufacturer 






A top quality product 


promotional campaign 
in KIST history makes 
your selling job easier 


PROFITS BIGGER 


Introduces 
its Complete Line 
of SUGAR FREE BEVERAGES 


© Pale Dry Ginger © Black Cherry © Root Beer 
© Cream ® Cola ®@ Black Raspberry 


Labels i crowns able for sugar-fr 
Quinine Water Oz. Crowns available 


We also feature the complete Conron line. 
Full line of Soda Water Flavors. Write for Samples & Prices 


AO CXlidcl Co 
41 W,40t7 ot. New 7ork | N.? 
THE GINGER HOUSE ” 


New Bireley's Production Process 
Attracting Wide Trade Interest 


Bireley’s recently-announced special process which 
makes it possible for bottlers to produce the Bire- 
ley’s line of pasteurized, non-carbonated drinks on 
standard carbonated equipment has aroused excep- 
tional trade interest, Herb Ward, marketing man- 
ager of Bireley’s Div., General Foods Corp., Holly- 
wood, reported last month. 

The technique eliminates the costly problem of 
pasteurizing the beverayve before bottling; its utili- 
zation generally requires only a simple adaptation 
of present equipment at nominal cost. 

Such has been the response to the new process, 
the company is getting an average of 15 bottler in- 
quiries per week, according to Ed Bowen, franchise 
sales manager. 

Mr. Bowen commented that within a month 
Bireley’s had covered practically all of the state 
of Utah by signing franchises in Salt Lake City, 
St. George and Brigham City. In addition, he re- 
ported two new operations in Danbury and Hig- 
ganum, Conn.; and two in Georgia (Athens and 
Augusta). Among others very recently opened are 
Tacoma, Washington; Park Falls, Wisconsin; Rapid 
City, South Dakota; Kingston, New York, and Opp, 
Alabama. It also was pointed out that Bireley’s 
bottlers in Oakland-San Francisco have just moved 
into a new $250,000 plant. 





Cherry-Burrell Acquires Heil 
Bottle Washer Division 


Cherry-Burrell Corporation, Chicago, manufac- 
turer of equipment and supplies for industrial and 
food processors, has announced the purchase of the 
entire Bottle Washer Division of The Heil Co., 
Milwaukee, Wisconsin. 

An agreement, giving Cherry-Burrell the right 
to manufacture and sell all Heil Washers, was signed 
by John G. Cherry, President of Cherry-Burrell, 
and by Joseph F. Heil, President of Heil. 

Mr. Cherry pointed out that the acquisition of 
The Heil Bottle Washer Division is the latest in a 
series of purchases by Cherry-Burrell designed to 








Joseph F. Heil, left, President of The Heil Co., is shown 
with John G. Cherry. President, Cherry-Burrell Corp. 





vive more customers better service. In addition to 
syrup cookers, pasteurizers, regenerator-coolers, 
homogenizers, tanks, conveyors, filters, pumps and 
fittings, Cherry-Burrell now can offer the beverage 
field both single and the new double end beverage 
bottle washers. 

Mr. Cherry also announced that George Pryor, 
Sales Manager of The Heil Co. Bottle Washer Divi- 
sion, had been engaged to supervise the sale of the 
Heil line of beverage and milk bottle washers. Mr. 
Pryor is currently President of the Beverage Ma- 
chinery Manufacturers Association. 

Mr. Heil stated that his company would continue 











VANILLIN 


ZIMCO°LIGNIN VANILLIN U.S. P. 
Al Natural Source Vanillin Originated 
and Manufactured in the United States. 


A Finer Vanillin of Exquisite Aroma. 











Consult your flavor supplier 
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Stun (Sous 

SUBSIDIARY OF STERLING DRUG INC 
1450 BROADWAY, NEW YORK 18, N. Y. 


2020 Greenwood Ave., Evanston, Ill. 
FACTORY: ROTHSCHILD, WISCONSIN 























DELIGHTS EVERYONE! 


5 STAR Half Lime and Lemon is a 
tangy, tasty, thirst-quenching blend 
thet will appeal to your customers. 
Send for a free sample and let 5 STAR 
Half Lime and Lemon prove _ itself. 








pry poop 
half QUININE A hit everywhere! 


WATER Write for samples. 
LIME 
LEMON Brough firs tuse tuuus > 














“Our washer is a joy to operate and we 
are so pleased with it.”’ 
say Roy and Carmine 
Beckwith 


DOUBLE COLA BOTTLING CO. 
Seminole, Oklahoma 


« 
THE LADEWIG 
BOTTLE 


WASHER 


For newest literature on this 
modern washer write to Archie 
Ladewig Co., Waukesha, Wis- 
THE BECKWITHS consin, U.S.A. 
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to make a broad line of stainless steel tanks as well 
as dehydrating machines for the beverage industries, 


Armstrong Cork Ends 
Distributor Agreement 


The I. F. Schnier Company, Inc., and the Arm- 
strong Cork Company have jointly announced that 
the former firm’s exclusive distributorship of Arm- 
strong’s line of corks, metal caps, and molded caps 
has been terminated by mutual agreement. This 
exclusive arrangement, of approximately 25 years’ 
standing, covered the states of California, Oregon, 
Washington, Idaho, Utah, Nevada, and Arizona. 
Both companies indicated that there may be some 
limited distribution arrangements between them in 
the future on a non-exclusive basis. 


New Mojonnier "Food" Magazine 


The latest issue of “Food,” the widely recognized, 
informative magazine published by Mojonnier Bros. 
Co. as a service to the industry, is now ready for 
distribution. Its twenty pages feature a diversified 
array of well-illustrated articles that reveal plant 
experiences with the most advanced processing 
equipment, methods and techniques designed to 
lower costs and improve production. 

Copies are available without charge. Write Mo- 
jonnier Bros. Co., 4601 W. Ohio St., Chicago 44, 
[}linois. 





For over 30 years...F FAMOUS FOR 


GINGER ALE 


MONTE CRISTO - ---THESCO 


— two favorites with bottlers who want the best! 
A Full Line OF Distinctive Quality Flavors 


THEALL & PILE, INC. 322 77a, siee! 
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NEW 3 IN 1 HAND TRUCK 


A new “Trukcart” that is 3 
trucks in one is offered by 
Trukcart, Inc., Chicago. 
Through a simple change 
this hand truck can be (1) 
made longer for use on 
bulky loads (2) changed 
a into a well-balanced plat- 
form truck. The change from 
one position to another is 
made quickly and easily, 
by pulling out a release 
catch, then pulling out the 
handle which telescopes in- 
to the main frame. Release 
catch when returned to 
position holds handle firmly 
in place. It is built of sturdy 
steel construction with a 
capacity of 600 lbs. 














Farquhar Names Sales Agents 
For Materials Handling Line 

The A. B. Farquhar Co. of York, 
has announced the appointment of Kornylak Engi- 
as sales agents. 


Pennsylvania, 


neering Corp. of Jersey City, N. J., 
The Farquhar line comprises a complete 
of belt conveyors and other equipment for 

material and package handling. 
Kornylak field men will be available to work with 
preparation of an 


range 
bulk 


engineers in the 
savings of a Farquhar 


a prospect’s 
analysis of the 
installation for 


costs and 
specific operations. 


Data On Dock Boards 


Magline, Inc., of Pinconning, 
nounced availability of a new bulletin, DB-204R, on 
magnesium dock The bulletin 
tains complete information on the firm’s expanded 
line of light-weight magnesium dock boards, to- 
gether with technical data on Magline’s new anti- 
collision safety curbs. Copies obtainable on request 


Michigan, has an- 


boards. new con- 





NEW COIN CHANGER 


A new mechanical coin 
changer has been debuted 
by National Rejectors, Inc. 
of St. Louis. Unit will take 
pennies, nickels, dimes and 
quarters, and may be con- 
verted from one price to 
another to give even or odd 
cent sales with no addi- 
tional parts necessary. It 
has a remarkably simple 
construction making it easy 
to service and adjust. As- 
sembly is so designed that 
when the machine is sold 
out or the change chute has 
been reduced to five nickels 
an empty signal actuator 
and a coin return arm pro- 
vide for the return of coins. 
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() CAPITAL OUTLAY 


~ No MAINTENANCE 


EXPENSE! 


By now practically all operators of bottling 
plants know about the many advantages and 
economies of the CARDOX System of Bulk 
Liquid COz Delivery and Storage. 


They know how CARDOX COs: is delivered by 
tank truck and pumped by the fon into the 
CARDOX Storage Unit at the plant... How the 
System saves labor— reduces COz consumption 
and losses—eliminates servicing interruptions 
— simplifies operations and cuts costs all along 
the line. 


But some operators don’t yet know that they can 
have all these benefits without spending a penny 
in capital outlay or maintenance. If this sounds 
too good to be true, here's how it's done: 


CARDOX Systems are installed on a supply con- 
tract basis. You don’t have to buy a single item 
of equipment and installations are made by 
Cardox Engineers at our expense. We perform 


CARDOX CORPORATION 


CO? Supply Depots at: 
Oakland, Calif. 





Norristown, Penna. 
Los Angeles, Calif. 

























and pay for all normal maintenance. All you pay 
for is the CARDOX COz you use, at the very 
reasonable rates established in your contract. 


The CARDOX System is now in use in hundreds 
of efficient, cost-conscious plants. WRITE TODAY 
FOR FULL PARTICULARS ON HOW YOU CAN USE 
IT TO IMPROVE YOUR OPERATIONS, 


kK Based upon reasonable consumption requirements 


BELL BUILDING + CHICAGO 1, ILLINOIS 


Suffolk, Va. St. Lovis, Mo. Barberton, Ohio Dearborn, Mich. 
San Diego, Calif. Phoenix, Arizona Cabin Creek, W. Va. 
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ALSOP FILTERS — 
MIXERS & TANKS 








for controlled syrup making 
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More and more bottlers testify to the remark- 
able savings in operating time and labor that 
Alsop Syrup Filters, Mixers and Stainless Steel 
Tanks give them. These cost-minded bottlers 
find that they can maintain better control in 
their syrup room and get greater speed and 
economy in their processing operations. 
Regardless of the size or type of your installa- 
tion, there’s an Alsop Filter, Mixer and Tank 
to “fit your job” and you can be sure of posi- 
tive, trouble-free performance. Write for full 
information, recommendations and quota- 
tions. The Alsop Engineering Corp., 809 
Baltic Street, Milldale, Connecticut. 


Complete Mixing Tanks 


We can furnish any of our 
Open and Closed Stainless 
Steel Tanks with permanently 
mounted side-entering Mixers 
for a complete mixing unit. 
Valves and faucets of various 
types and metals, gauge glass 
assemblies and other acces- 
sories are available for all 
size tanks from five to three 





hundred gallons capacity. 


ALSOP ENGINEERING CORPORATION - 


Filters, Filter.Discs, Pumps, Tanks, Mixers, Agitators 
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NAMES IN THE NEWS 
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Merck & Co., Inc. 


Walter J. Rudy has been appointed sales repre- 
sentative for the Texas-Oklahoma and Western 
Arkansas territory of Merck & Co., Inc., manu- 
facturing chemists, it has been announced by Frank 
W. Warren, manager of the General Sales Depart- 
ment. Mr. Rudy succeeds the late Clifford G. Vaupel. 

He will establish his headquarters at 1305 
National City Bank Building, Dallas, Texas. 


Cott Beverage Corp. 


To keep pace with the rapidly expanding Cott 
operations the following personnel changes were 
announced last month by John J. Cott, Vice Presi- 
dent and General Manager of the Cott Beverage 
Corporation, New Haven, Connecticut: 

Bernard Laden has been promoted to Sales Man- 
ager, Connecticut Sales; Michael J. Healy has been 
promoted to Manager Franchise Sales, Middle West 
Division; Michael Chisholm has been promoted to 
Manager Franchise Sales, Northeast Division; and 
Thomas R. Williams has been appointed Chief 
Purchasing Agent. 


Crown Cork & Seal Co. 


Crown Cork & Seal Co., Baltimore, Md., has an- 
nounced the appointment of Rube EB. Wagner as 
sales representative in the Illinois-Wisconsin terri- 
tory. Mr. Wagner, previously a special representa- 
tive for the company, succeeds S. V. Tuttas, who 
was recently appointed District Sales Manager, 
with headquarters in Chicago. 

Prior to joining Crown in 1952, Mr. Wagner was 
sales representative for the Michael Yundt Company 
and for Barry-Wehmiller. 





ATLANTA PAPER NAMES 


Joseph H. (Joe) Williams, left, has been named sales 
representative for the Atlanta Paper Company in New 
England and the State of New York, excepting New 
York City. He formerly was associated with Liquid 
Carbonic Co. C. C. Huffhines, formerly sales represen- 
tative for Atlanta Paper in the South, is now located 
in St. Paul, Minn., where he will operate a warehouse 
for the Company in the Twin City area. 
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CHICAGO 5, ILLINOIS 


AMERICAN, 


831 SO. WABASH AVENUE 





Use Berghausen’s 


CARAMEL COLORING 
It’s Safe 


CARAMELS FOR ALL PURPOSES 


Colas - Root Beer - Other Beverages 
¢ 








°F BERGHAUSEN CHEMICAL c.. 
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The only drink of its kind with 
a successful selling record for over a 
decade! ''MA'S OLD FASHION 
ROOT BEER" tops them all—in taste, 


in profits, in year-round popularity! 


You can bottle '"MA’'S OLD 
FASHION ROOT BEER’ 


you prefer for your market. 





in the size 







Write for details. 


"The Kind That Mother Used To Make" 


OLD FASHION, INC. 


163 S. State Street Wilkes-Barre, Pa. 














The World’s 
STAR Best 
TRADE MARK REG. Opener 











scron STATIONARY 
rou, BOTTLE 
OPENERS 


Eliminate loss of 
bottles and contents. 
Prevent danger to 
the public. 

Have long life. 


Brown Manufacturing Co., Inc. 
NEWPORT NEWS, VA. 





















SUT 


FOR A LICENSE 
TO MAKE MONEY 
SEE PAGE 72 
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PROMOTED 


Crown Cork & Seal Co., 
Baltimore. has promoted S. 
V. Tuttas to District Sales 
Manager with headquarters 
at Chicago. Mr. Tuttas pre- 
viously was sales represen- 
tative in Illinois-Wisconsin. 
Before that, he was product 
sales manager of the Heil 
Co. 





DR. PEPPER NAMES 


Appointment of Edward R. 
Crawford as new zone 
manager for the Dr. Pepper 
Company in Florida and 
Georgia has been  an- 
nounced by W. W. Clem- 
ents, vice president and 
general sales manager. Mr. 
Crawford previously served 
Dr. Pepper as a merchan- 
diser. 





GETS HERMAN BODY 
POST 


Lester H. Courtney has 
been named General Man- 
ager of the Herman Body 
Company to succeed Her- 
man Plew, retired. Herman 
is the leading builder of 
all-steel delivery bodies. 
Mr. Courtney, with Herman 
since 1937, is a recognized 
expert in truck body-build- 
ing. 





YUNDT SALES MANAGER 


E. J. Humphrey has been 
named sales manager for 
bottling machinery by 
Michael Yundt Co., Wauke- 
sha, Wisc. He will direct 
the marketing of Michael 
Yundt’s lines of bottle 
washers, pasteurizers, bot- 
tling machines and caustic 
filtering systems used in 
the brewing, bottling and 
dairy industries. 





CHERRY-BURRELL 
APPOINTS 


Cherry-Burrell Corp. has 
announced that George R. 
Pryor, formerly Sales Man 
ager of the Bottle Washer 
Div. of The Heil Co., has 
joined their organization in 
a similar capacity with 
headquarters at the Cedar 
Rapids, Iowa factory. Cher- 
ry-Burrell, which recently 
acquired Heil’s Bottle 
Washer Div., also will enter 
the beverage field with a 
line of single and double 
end washers. 
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‘BOTTLE COOLERS 





































FILTER 







We can omy oll or any part of your 
filtering, mixing, storing and filling equip- 
ment. di 





e MIXING & STORAGE TANKS 

@ PORTABLE AGITATORS 

© FILTER MEDIA e¢ FILTERS 

© STAINLESS STEEL MEASURES, 
PAILS. Etc. 

© FILLERS @ TUBING ¢ PUMPS 

© FITTINGS 

© CONVEYORS, Etc 


We invite 
your inquiries. 















STAINLESS 
STEEL 
SMALLWARE 
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FILPACO INDU 





The FILTER PAPER CO. 





2414 S$. MICHIGAN AVE., CHICAGO 
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16, ILL. 








WiTH 
TROUBLE~FREE 


A 


Beautifully designed to attract sales... in- 
crease profits. Economical operation, WET 
or DRY, that saves users money. Dependably 
built for years of continuous service .. . save 


ou money. | 

y y 5T ALL EM 
we pRB ree’ an Artkraft* cooler 
to fit your needs... mass- 
roduced by America's 
~ ~ largest manufacturer of 
~ private brand refrigera- 
Y tors to give you AN UN- 
4 BEATABLY LOW 
PRICE—and, every one 
carries a 5-year com-| 


pressor warranty AT NO! 
ADDITIONAL COST! 





1125 £. Kibby Street 


Please send literature and prices on 
C) Bev-Cooler C) Bev-Master () Bev-Food 
NAME - —_ . . —— 
FIRM 
STREET 
CITY & STATE 


TRADEMARK RE 





USE COUPON NOW! |e 


"MANUFACTURING CORP. 


“Quality Products for Over a Quarter Century” 
Lima, Ohio, U.S.A. 


es 
BEV-FOOD Combi- 
nation 6-case bever 
age cooler & 6'% cu 
ft. food refrigerator. 


'4-case BEV-MASTER 


SEE THEM 
ABCB 
CONVENTION 
BOOTH 222 


> case BEV-COOLER 

























This BIG PROFITABLE “plus” 


MARKET 


is yours with 


LO-CAL 


AVAILABLE IN 
- ‘POPULAR == 
FLAVORS! 


LO-CAL is sugar- 
free; distinctive in 
taste, name and in 
sales appeal! 

For complete infor- 
mation about a fran- 
chise for your terri- 
tory, wire or write us 
today! 














LO-CAL is sold in the popu- 
lar 16-0z. no-deposit bot- 
tles. A real profit-maker! 


LO-CAL SALES COMPANY 


New York City 56, N. Y. 


371 East 160th Street 








Monee TIME ano COST SAVERS 
BUILT BY... ta 


RAVITY & POWER 
CONVEYORS 








LT — 








LITEWATE 


Roller Conveyor 


Ideal for loading and unloading. Handles commodities 
up to 60 Ibs. — moves bags, cases, hollow bottom, 
narrow, cleated and irregular packages. Available in 
10 ft. and 5 ft. straight sections and 90° and 45° 
curves. Keep LITEWATE conveyors handy in your 
storage and shipping rooms — carry them in your 
trucks, Write for LITEWATE Conveyor Bulletin — 
address Dept. NB-93 


STANDARD CONVEYOR COMPANY 





\ Sales and Service in Principal Cities 
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Thatcher Glass Mfg. Co. 


Frank A. Giordon has been appointed to the post 
of Comptroller of the Thatcher Glass Manufactur- 
ing Company, Inc., of Elmira, N. Y., according to 
an announcement by Whitney S. Powers, Secretary 
and Treasurer. 

Giordon has been with Thatcher’s auditing de- 
partment for the past 20 months. 


Diamond Alkali Co. 


Diamond Alkali Company has announced the 
appointment of Charles P. Egolf III as sales and 
service represe yr for the state of Florida. He 
succeeds Frank Allen, and will handle the com- 
plete line of tise s numerous chemicals. 


Ellis Paperboard Products, Inc. 


Ellis Paperboard Products, Inc., manufacturers 
of Fiberlox Beverage Case Partitions of Portland, 
Maine, has announced the retirement of E. K. 
Mansfield, as President. 

At a recent meeting of the stockholders, the 
following Officers were elected: 

President & Treasurer—Geo. C. 
President—Charles W. E._ Bollard; Assistant 
Treasurer—Alexander B. Wiley; and Clerk 
Clarence A. Brown. 
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TREN BOX CO. (2° 


Manufacturers of WOODEN BOXES 

OF EVERY DESCRIPTION ° 

TIOGA AND MEMPHIS STREETS 
PHILADELPHIA 34.PA 








Wilkins; Vice- 





Mills Industries, Inc. 


The appointment of Joseph Caldwell, Jr., as 
Assistant General Sales Manager, has been an- 
nounced by Mills Industries, Inc., Chicago manu- 
facturers of refrigerated bottle and soft drink dis- 
pensers, and vending machines. 

Mr. Caldwell previously served as Vice President 
in Charge of Engineering and Production of Forest 
Electric Co.; Chief Engineer, Special Products 
Division, Essex Wire Corp.; and for eleven years 
as Division Engineer and Sales Engineer of Jeffer- 
son Electric Co. 

The appointment of B. E. Elson as Factory Man- 
ager and George K. Ergang as Manager of Indus- 
trial Relations for Mills Industries also was an- 
nounced by Walter F. Hermann, Vice President in 
Charge of Manufacturing. Both Mr. Elson and Mr. 
Ergang were formerly management consultants. 


Barry-Wehmiller Machinery Co. 


Frank Latal, Vice-President of the Barry-Weh- 
miller Machinery Company, St. Louis, celebrated 
his fiftieth anniversary in the employ of that com- 
pany on August 3, 1953. 

Mr. Latal joined the firm in 1903, and nine years 
later became the firm’s Secretary. In 1946 he was 
made a Vice-President in charge of Finance and 
Credits. 





=| Lemon-Lime 
\. Soda 


CONTAING VITAMIN B, 





What Percentage of the Lemon-Lime 
Business Could Your Organization Get? 
Your Territory May Still Be Open 


Write B-1 BEVERAGE COMPANY 





2301 Hampton Ave., St. Louis, Mo. 














General Offices: North St. Paul 9, Minn. 





for ALL 





PLANTS: LONG ISLAND CITY — LOUISVILLE, KY. 
WEST COAST: H. R. LAIST COMPANY 


RIALTO BLDG., SAN FRANCISCO, CALIF. 








MAXIMUM COLORING STRENGTH 
GUARANTEED UNIFORMITY 
EASY TO MIX 


D. D. WILLIAMSON & CO., Inc. 


5.39 FORTY “SIXTH AVENUE, LONG ISLAND CITY 1, N Y 
1901 PAYNE STREET, LOUISVILLE, KY 
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Chain Belt Co. 


Five important personnel changes have been an- 
nounced by the Chain Belt Co. of Milwaukee. 

A. R. Abelt, formerly Vice President in charge 
of Field Forces, has been appointed Vice President 

Sales. In this capacity, he will have executive 
responsibility for general sales policies, sales pro- 
motion activities and methods of distribution and 
marketing for all divisions of the company. He also 
will continue to have executive responsibility for 
export sales for all divisions. 

George W. Woodland has been named to the 
newly created position of Manager of Field Forces 
for the Company’s industrial divisions. 

Gilbert J. Schuelke, formerly Assistant Sales 
Manager of the Chain and Transmission Division, 
is now Sales Manager of that division. 





A. R. ABELT G. H. WOODLAND 





G. J. SCHUELKE 





P & R Bottling Equipment 


Rugged . . . Economical . . . Reasonably Priced 











@ Deluxe Water Cooling Unit @ Soaker Loader 
@ Standard Water Cooling Unit @ Conveyor Inspection Light 
@ Unscrambling Table @ Manual Inspection Light 
@ Carton Packing Machines @ Activated Carbon Purifier 
@ High Speed Beverage Mixer @ Sand Filter 
@ Standard Beverage Mixer @ Syrup Cooler 
@ Water Conditioning Unit @ Salvage Pump 
wu Stainless Steei Tanks 
EACH PRODUCT IS BACKED BY 26 YEARS' 
EXPERIENCE IN SERVING BOTTLERS 

write NOW | POTTER & RAYFIELD, Inc. 


FOR DETAILS 





P.O. BOX 1042, ATLANTA |, GA. 











W.C. Messinger is the newly appointed assistant 
to A. K. Thomas, divisional manager of Chain Belt’s 
Construction Machinery Division. 

R. V. Krikorian has been appointed to succeed 
W. C. Messinger as Manager of the Chain Belt 
Ordnance Division. 

Chain Belt Co. is one of the largest manufacturers 
of sprocket chains and power transmission machin- 
ery; conveyors and process equipment; and con- 
struction machinery. 


Mission Dry Corp. 


William A. 
chairman, has been elected a director of the Mission 


Thompson, Seaboard Finance Co. 


Dry Corp., Los Angeles. 
He succeeds H. A. McCauley who remains as 
secretary-treasurer. 





R. V. KRIKORIAN 


W. S. MESSINGER 


Check Squirt Sales 
fo Tate | 


YOU'LL 
SWITCH TO SQUIRT 
T00! 


COPYRIGHT (063 THE SQUIRT COMPANY 


Write For Franchise Details Today 


THE SQUIRT COMPANY gives wits, cetitornie 


SECRET 


A real difference! 


NO CARBONATION 


in Bireley’s Orange Drink! 
No artificial flavor, 
either! Just wholesome 


refreshment — 
with honest-to-gosh 
orange flavor! 


Reach this “PLUS” market 
—write today for 
franchise information 


BIRELEY’S DIVISION 
General Foods Corporation 
1127 No. Mansfield Ave., Hollywood 38, California 














90 WATER STREET 


~SUNSATION  ... the FRESH FRUIT TASTE 


brings new sales 


- 
“7s FRUITY/ bottle... . Write today! 


ESSENTIAL PRODUCTS CO., Inc. 


Established 1895 NEW YORK, N. Y. 





throughout the year! ... 


Sure, there are many ORANGE beverages on the 
market — but none exactly like "SUNSATION" with 
‘af its tangy FRESH FRUIT taste! 4-0z. goods, ready to 


Pr@ercvceeewow ewer oor ew oo oo oo oo owes 


| Remember— 
Is Fresh 


Fruit! 


H conan 4 














Two-color crowns, advertising available. Franchise is optional. 








MANUFACTURERS OF CRUSHERS, PULVERIZERS, SINCE 1885 


= 
> 








Crush broken, chipped or worn bottles 


SAVE STORAGE SPACE — SELL THE CRUSHED GLASS 


Disposal of bottles now no longer a problem. A Gruendler All- 
Purpose Crusher installation as shown with simple hoist arrange- 
ment for second floor or ramp feed to Crusher provides a 
means to crush broken, chipped or worn bottles to uniform fine 
by-product for easy handling and disposal. Many combinations 
of Crusher-Pulverizer arrangements are made to fit the opera 
tive needs of the Bottling Plant 


WRITE FOR FREE INFORMATION 


GRUENDLER miiventer't 


2915-21 No. Market St. Louis 6, Mo. U.S.A. 








September, 1953 
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. a es ig Ce All Size r 
SETHNESS - a ae ! : 2 oe ry From 8 Gallon Pets 
Ve — 


CARAMEL 
ee} Ke): 


MUNDET CROWNS 
a for 
"=. | THE CROWNING PERFORMANCE 


MUNDET CORK CORPORATION 


710! Tonnelle Ave. 
North Bergen, N. J. 
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Setting the Standard 


- 2 Since 1880 SETHNESS PRODUCTS COMPANY 
1300 W. Division Street, Chicago 22, Iilinois 
41-15 29th Street, e989. ede das Cy. Aa, Be Ms 















































FOR SALE 7 " : a ee pe ore FOR SALE. — 2,(()-gal. stainless steel Cem 
; FOR SALE. 8 Mills 45, @ $20, sold in I nly ; carbonator, $2, 20) 5 30-head L —_ pint mixer, 
CLASSIFI Business Opportunities, Bottling Establishment- 17 Mill 17 @® $25, not le than 6; 22 large 20%, thor hiy overhauled. - PEPSI-COLA 
laco a $50, not less tl an 6; 4 small Jacobs @ BOTT. CO., 1030 East New York St., Indianapolis 
fail o bitshed hottling plant $2, ia in lot only f.o.1 our warehouse un 2 Ind. 1.-ti. 
wtcl in tne Bare Cos tae: ten crated; write—COCA-COLA BOTT. WKS., 
ocated in San Bernardino, Cali excellent terri 
‘ tory with wide expansion’ possibilitie >; compar 1527 Church St., Nashville, Tenn.—8.-tf FOR SALE.—Cem 40 model B filler and crown- 
: has been in continuous operation since If and er, good condition, available in Mar. 1953; also 
’ enjo 1 good reputation in the area; 800 gph CCS stainless steel saturator, available 
and $1 deposit; present owners have other inter FOR SALE.--9) Coca-Cola bottlers’ bodies, 228 now.—P. P., BOX 736.—12.-tf. 
ests; will accept reasonable tern it jualifie case capacity, excellent condition, CA dimensions - 
= a ) person R. Z., BOX 803-—7.-3 of 114 and 120 inche ome bodies almost new, FOR SALE.—Model B Dixie, serial No. 361; 
RATES AND GENERAL traded from bottler converting to pallet loading ; priced low for immediate sale; storage space 
j FOR SALE. New England bott lant; in ilso some 3014, 3015 and 3016 White trucks witl needed.—P. G., BOX 725.—11.-tf. 
INFORMATION business for over 3O Pn full or {| va” Sakis t; hodies from 240 to $14 cases with mileages fron ~ : 
w capacity 150,000) case for full details write 8,000 to 40,000 miles; several wee ee pode 1. ‘9 SALE.—18-spout Liquid Stes 3 serial 
» for sale Exchan e and antec S. O., BOX &21 q).-1 and G.M.¢ C.O.E 1947 and S models No in operation now in plant in lio; price 
0 ted : t : labl t the CARR-WHITE TRUCK CO., INC., 809 Virginia reasonable.—R. H., BOX 785.—4.tf 
dvertisements are available a € POR SALE.-Well established bottling plant a. Mobile 18. Ain. —6..4 
rs . sk. il ¢ nishec OULIING, plant ! - na ann * , . 2 ‘ 3 
following rates: 25 words, $1.50 each located in easter Pa national tranchise $1.12 FOR boy tat 2 ve Spout Liquid " POW =preasure 
: ti - 6c for each additional word elling price, good busine ind good tential siruper and filler with _ Jumbo CCS automatic 
ere) Ue SOS CS Be pas ; : for further particular write.—S, [ i. x N27 FOR SALE. As a complete unit; 1 Life Time crowner; 8 wide Liquid wiper Kleen washer 3 OUU 
Address or box number is not included | magic carbonator, 300-gal. per hr.; 1 No. 900 gph Liquid Life Time carbonator; World rotary 
: i ae egress fuiiwsl oa 1 24-spout automatic labeler; 36” rotary accumulating table; 
in word count. A number, or group of ie ialedd , 4 sf = i ie Sit 2 1(-gal. stainless steel tanks; 10 disc Star Liq 
. comt atior Lory ressure hiller an ro r wit! . os id . , 
numbers is considered as one word. 12-spout new style rotary siruper, serial #32 1 uid sirup filter; would like to sell all, but any 
3-head rotary crowner and auto. feed siruper t reasonable offer for all or part will not be refused 
@ Orders for classified advertisin ’ : . cans eaiie’ aelens % dauhiccaad  demmmaniein apr oT: BOX 740.—12.-tf 
must be accompanied by payment ; FOR SALE Sieide saeciel (eens! Supe > ines er serial 
: wie A y pay , Machinery Apparatus Materials Bottles, Boxes #2642; 126 ft. conveyor chain with 3’ accumulat FOR SALE.—One 1939 Cem 40 spout; being 
’ i ’ i uals, ’ c | ee sia . 2 - ry ] } . ut it larger equip.—G 
@ Those advertisements which do not ing ta ile end dow le-e nd, inspe tion x.—Dl B used i daily v nping, te tees sate ;OLDEN 
° ° ° > ublin ma LB ® es xcnange ’ 
comply with the established headings, FOR SALE Complete line of replacement : Akron 6, Ohio.—4.-TF. 
or which advertise new products or parts for SI - filli ing ichines ; al 0 rebuilt one. , 
. v = ee ind Ww near hand -teec machine ine one ead P ~_e ehmen _ ; » = " ‘ 
services are not acceptable. The Edi- itemhetii M. E. WATKINS. 1210 Prospect HOR SALE. 2 Li uid compa tn ent 12-v , FOR SALE. ‘Cem 40M del B. excellent con- 
. aor » nfes St astle Shannon “ttsburgh 3 a F a 5 tof « pint only, — qui pour, dition; I2Wo Meyer umore quart double-end 
tors reserve the right to change or : Castl nnon, Pittsburg i, I af Liquid $2-spout, 2 accumulating tables, 1 25-to1 washer, good con pet ther equipment; imme 
reject any advertisement submitted nd 1 10-ton York refrigeration machines, 2 “1 diate delivery; write or 'phone.—FIRSTEN BERG 
for tl “ol FOR SALE 1 Mojonnier 7% hp Carbo Cooler al. magic carbonator ' Mojyonmer bathe plate BOTTLERS' EQUIP wk NT CO.. INC... 301-307 
or these columns. rebuilt, will sacrifice to make room due t iltera cooler all of the above equip, is in good shape Powell St., Brooklyn 12, N y 
. , tions, $8,000 - ebuilt 6-head Barnett & Foster ind would have to be ecn te “© appreciated; we ~ 
@ In answering advertisements, please wut ipho ler, $1,500.—F I RSTEN BERG are installing larger equip. in our plant.—COCA ‘OR SALE 
. i Pan » » yz > "1 ‘ r ew} and eauregard Sts $ ,E Several hundred gros lire 2 
take notice that letters must be sent BOT PLE “ER s’ "Eat es fe ar ees nee aii, . Be bee aatied ani saataite Leg le. 
to the box number, initials, name or hs TOOENES. ERs Bs Fmt = ' liate shipment CANADA DRY BOT Pr. co 
: : 727 King St., Charleston, S. ¢ 2 
address given by advertisers. FOR SALE.—i- wide Liquid Universal soaker; FOR SALE. Several hundred gr. 61% oz. Coca 
12-spout Red Diamond filler; 250 gph Red Dia Cola sodas ; some slightly used, in shipping cartons , : 
: tint nee “. : arenes a Me , ; FOR SALE..-516 Yundt = airbru ul vdre 
— oo: a : mond carb.; 5 hp York compressor with stainless right price to a quick buyer COCA-COLA ; - ‘ soa Re fe . 
@ Please Note!—The N. B. G. assumes steel cooler; all equip. but the cooling system new BOTT. CO., OF CLARION. PA. INC. Clariot soaker with both crambl Miller inspection 
no responsibility for condition or de- in 1947, used only 2 yrs.—P. O., BOX 735 Pa.—8-ti ght 3 wicle er ° filles 6 hea nee 
‘ ° e ° ° ° ° ” head rownet capacit ~ Pye ys I rk 1C¢ 
scription of items listed in this section. aa.-t8 ; machine 5x5; double head water cooling tan 
; ati ie rnic Vater cooling tower Ce lt) hea pine mixer 
All information is furnished by the FOR SALE. —Cem 20 siruper-filler-crowner; FOR SALE. —6-wide Heil 1941 soaker; any SY convesor and chain; located ia the souti 
advertisers. splits to qts.; excellent condition; immediate de reasonable offer accepted; must make room avail for further detail write Sy B N “21 
livery.—P. N., BOX 734.—12.-tf. able—P. Q., BOX 737.—12.-tf 7 














ti) help you with | 
your Bottle Washing | 
Problems 













ihveniieenee One Bottle 
a eo ee - - One Quality 
Ten Flavors 







ences 







recommend more economical methods, 
newer cleaners that can save you 






SUT 








‘ - money. This service is free. Call your 
FOR A LICENSE ) DIAMOND nearby DIAMOND sales office. oh d 
TO MAKE MONEY SEE remuness — a Unprecedente 






DIAMOND CLEANERS 
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Bottler PROFITS 
©0-$O0O GRAPE COMPANY 


1015 Se. Washington St. PEORIA, ILL. 






DIAMOND ALKALI CO. 
Cleveland 14, Ohio 
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SPECIAL CLASSIFIED (% CLASSIFIED 
ANNOUNCEMENTS ADVERTISING [i ADVERTISING * EQUIPMENT « 












Here is a partial list only 
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BOTTLERS TRADING POST FOR SALE. Complete bottling unit; Liquid FOR SALE.—-One Logeman homogenizer, used of our September Spe- G 
super kleen 12-wide washer, serial 2772: Liquid very little, just like new; two new Stainless steel cials"’ 
$2-spout filler with Liquid &8-head rotary crowner, tanks, 15 gal capacity, never used; ten—-10" sec 
serial E2837; 16-head Miller Kendall mixer; Miller tions, rolle conveyor: will sell reasonable; IM U 
carton and case packer, bought 1952; SO00-gal. Liq PERIAL BE VER AGE CO 234 Orchard St., @ CEM 20 spt., very good. : 
e — = ; 1) | gy age te Rochester 6, N. ¥ i @ MOJONNIER 7'2 HP carbo-cooler 
July Boz ; AMegal, quid de luxe circulating " 
carbonator, bought 1953; Worthington compres FOR SALE Surplus Richardson root beer e D & L*’ 90 cph 1948 washer, exc. A 
or; reason for selling, installing larger equip- ACL, bottles and cases; 10000 cases 7 0z., 3,000 @ PERMUTIT sand and carbon filters 
ment: will be — be seen 7 ne 7 —— cases 12 “od DM) cases od oz., and cane ases @ WORLD ROTARY auto. labeler 
now; wi vw ready to move ec. Slist, 1958 gal a Fhe per case bottles and case; also 5.000 R 
PEPSI COLA BOTT. CO., INC., 2640 Main hali depth shells for 7 oz. bottles @ 90 ea., and . rebuilt ee ee ee 
Ave., N.W., iTicks ry, N. C.—9.-3. | 1,000 full depth shells for 12 oz. bottles @ ea — 3 
all above items f.o.b. our plant; IMP rs RI AL @ CEM & LIQUID stainless carbona- A 
FOR SALE.—Two complete bottling lines con- BEVERAGE CO., 234 osken i St., Rochester 6, tors, all sizes 
isting of the following; complete 40-spout Liquid N. ¥ 9-1 | @ LIQUID 72 HP and 10 HP water 
porns line for washing and filling splits to quart coolers 
bottles, consisting of; Liquid Super Kleen 5 com FOR SALE.--3 compartment, 8 bottle wide, pint | vege N 
partment—12-wide washer, serial #2545; unscramb tf “+ Dumore bottle pa wer; capacity 60 Sostio ° DIXIE mode! F’ automatic fillers 
ling table 6 months new attached to washer; 40 er minute; replacing with larger unit write; @ 72° diameter sand filter, new 
oat Liquid low pressure pre ee viet - LORENCE NEHL BOTTLING CO.,, Florence, @ CEM 6 and 12 head tumblers T 
} head crowner-combination, serial #616; 20-hea S. Car Hy 
- | iruper ; 16-head Miller Kendall high speed bev e a DUMORE 12w4c pint 
12-wide Meyer Dumore quart washer, excellent jlo ol ‘Soak laevis nee momen Rika 3 FOR SALE—t milter ayere hae gl wanes @ CEM 28 spout filler, rebuilt 
condition, immediate delivery. | ;, Me a npr r; comple serial No. 65% D-GO washer, 250.00; HO gr. Alert ‘ 
| H)-spout Liquid Carbonic bott. line for washing (} oz. bottles $3.00 per gr.; 40 gr. Champay 7 oz @ MEYER 40 spout pre-mix line, ~ 
SEPTEMBER SPECIALS! ind filling splits to pints consisting of; Liquid bottles $3.00) per gro; write; CHAMOIS BOT complete 
. Supe Kleen 4-compartment 12-wide washer, serial rLING WORKS, Chamois, Mo.—-‘.-1 @ LIQUID Low Pressure 32 spout E 
24-spout Red Diamond HLS4i7 (628 ; _ 40-spout Liquid low pressure filler, filler P 
P . erial $2777; &-head crowner, serial A787; 2O-head FOR SALE.—One Miller Hydro de luxe bottle 
50-spout Cem filler. irupes 5 Miller Bendel 16-head high speed mixer ; washer rated 150 bpm serial No. LlOOBH.1502-B 
10-ton Kol-Fi '. | Liquic accumulating table; 1200-gal Liquid Cal installed new im 1940 at a cost of $20,000.00; in ; D 
8-wide Heil hs cooler | bonator; 20 x 20 hp. Carrier water cooler; Wort! | excellent condition in be een in operation; Write us about your 
: one . ington air compressor; plus; Bell & Gossett 10 hy | CLICQUOT CLUB BOT rLING CO., 1027 Marl equipment needs. 
Call for inspection and quotations on | 200 lb. pressure water booster pump; Hygeia fil borough St., Philadelphia 25, Pa.—9.-2 
above. ter unit; sand gravel; Minchar; Norwood Hydrex 
reactor, model #786 pm 3; all this equipment 1s FOR SALE.—Bottles; 60,000 24 pocket, ¥Y : 
BOTTLE SPECIALS! now being used ind can be seen in operation any lepth, unreamed shells, used but good condition 
. 7 of oe k, Monday through Friday; phone won't take 12 o0z., pertect for 10 oz. and under; 
: " ° | agner 44): for further information contact OK TOO Masons full depth shells, almost new; 
oy cases attractive 6-oz. flint bottles. | MANHATTAN ROYAL CROWN CORP., 3820 Bide: 100 gr. 12 08. ACL Par-T-Pak root beet 
gr. 7 oz. ACL green bottles. | South Michigan Ave., Chicago 15, Ill.—-9.-t.f bottles, 16 oz. wt. $2.00 per gross; 169 gr. 6 oz 
500 gr. plain, stippled, 28 oz. bottles, on SALE Ea oe" vhite, plain bottles; $2.00 per. gr.; 200) on 
. —3 auto or ttle beer ibe more 7 oz. Upper 10 ACL, 14 oz. wt wottle ) 
1 9p and emerald green. ers; 2 right hand, 1 left wort in good operating $4.00) per er.; OY gr. or more 7 oz. green plain BOTTLERS EQUIPMENT CO.INC. 
0 cases 32 oz. bottles. condition; priced to sell OSHKOSH BRE W bottles, new and used; $+? per gr.; 92 gr. 7 07 301-307 Powell St. Brooklyn 12, New York 
ING CO., Oshkosh, Wisc.—¥9.-1 plain white bottles, ACI ‘Calmar"’, SOc a Case : 
Parr water cooler, 5 hp, less than 4 yrs. old $750 
A | D M O N FOR SALE.-—-Hypochlorinators % unused wit! Lomax SS syrup pump and filter No. 3610, 6 hp 
| omplete accessories; auto. type; ell half cost; $200) write; NEHE BOTTLING CO., Decorah, 
phone KEarny 2-939 P. O. BOX 105, Kearny, la 9.-1 
BOTTLE & SUPPLY CO., INC. N. J.—O.-1. 
in FOR SALE.--1 40-spout Liquid filler, 16° wide 
7615 Third Ave., Brooklyn 9, N. Y. FOR SALE. fitets windalt® auto: filers. ta a washer, mixer and York refrigeration system; 1 





H)spout Cem filler 16 wide Yundt Airbrusl 


BEachview 8-3450 | cellent. condit on; World semi-auto. labelers, Fe Wa her ind Cem filler 4 ich of the above washer 

















conditioned ; pt Bet alent and Filpaco dise filtes : < | 1} as nie Tees bl T f 
water! poli hers . reconditioned : Adriance duplex ia 4 tandard-Anapp unscrambling table; all © 
rowner, reconditioned; Lomax No, 50 sirup mak ; ats pk ge : oS her 15: oper thom, 206 Ri COLA FORMULA 
j j rood cond ; 1“ lame sR be available about ctober lo; write tet NG | 
We Will Buy (And Sell) At Any Point F I] PAC ‘Oo Condition | phone, Cal Oy tae ne FON COCA-COLA BOTTLING CO., Burling WANTED 
. | Michigan Ave., Chicago 16, Illinois.—9.-1 ton, N. ¢ 9.-1, | National flavor house wants a cola formula better thon 
Any Quantity of Emptied 10-Gallon Grapette, is aisierlasaeiteles sas, ‘ | its own. Formula must be practical and produce fin- 


Double-Cola, and Pepsi-Cola Metal Cans; “FOR SALE. One Meyer Dumore model 408( ished beverage oquet to best. Outright purchase and 
ts 























| : 
| FOR SAL E.—2 U. S. bottlers’ machinery G-12 $ compartment, S wide Coca-Cola special in good | exclusive ri esired. Subject to laboratory and 
and Also Wooden Kegs, Barrels and Steel | illers, both have been completely rebuilt with new condition $1,000; one 40 spout Liquid filler with | field tests. Pay any reasonable fee. 
Drums. | slyes and can be used for filling any hot or cold | ~0) pout syruper and a Jumbo crowner in good BOX 819 
| still liquid, price $1,000 each f.o.b. Louisville, Ky. ; hape lot of new part *, $3,000; if purchased | c/o NATIONAL BOTTLERS' GAZETTE 
BUCKEYE COOPERAGE CO. slso 2 Jumbo model E crowners, serial numbes together will sell for $2,500; one Miller Hydro | 9 E. 35th St., N.Y. 16, N. Y 
. 345 and 451, both in excellent condition, price causth mixer, very good condition $100; one | 
3803 Orange Ave. Cleveland 15, Ohio $1,000 each, f.o.b. Philadelphia, Pa; write Ss. }.. Liquid rotary full bottle inspector $25.00; one 
BOX 828.—9.-1. chromium plated fluorescent empty bottle inspec 
tion light $10; one 12 drum chromium plated gas 
hook-up, less gauge and connection 15; all price 
Charles s iy u@ennen a TZ Co. | FOR SALE. Skid ee completely ar . nS ur plant write COCA-COLA BO’ 
? mored, 2,.WO# capacity at mM) eactl four lift \rLING Co P. O. Box 109, Jasper, Indiana 
JO7) MAIN STREET BUFFALO 14, N.Y AMHERST 2100 jacks, mechanical, in good « aditic $125.00 each 94 
. |} prices f.o.b.-CANADA DRY BOT CO Wh 
| So. Pauline St., Memphis 3, Tenn.——9.-1. FOR SALE.—Cem 12 head spinner mixer, No 
CARBONATORS | hci in HATS ial ponent forall 
| — TReerene ee tles only; handles up to 1hGbpm good « ondition 
FOR © LE 5 FOR Bn In e ps running ndit on 1,00 | s1.ane wate MI NNEAPOLIS ‘BOT PLING SEPTEMBER BOTTLE SPECIALS!!! 
A e er ine nixer contac 5 | t : , 4 . 
: ( ‘Ol A BOTT. CO., Indianapolis, Ind,-—%.-1, CQO., 245-14 A »., Minneapolis, Minn.-—9.-1 eee 
Within the last few weeks we have sold a | | 4000 eartons 24/7 ov. new FI stippled, non-returnable 
> “4 Ss el ¢ J | | FOR SALE Water cooler, will handle several 5000 cases 24/7 ov. sodas, “Nutri-Cola", 74g" ht. 
number of stainless steel arbonators Now FOR SAL E Fe ee ae ee — we piciee at 40 anes? Peis ” Shaye ao 500 ar. Fi. 7 os. sodas lettered “Kramer”, 8%” ht. 
is the time to replace your old Magic type unit on one base; 20 hp compressor, 35) gal. ph Chert Burrell instantaneou . nelen % pe stdoom nd 4000 gr. 7 o«, FL ACL “Spur; also 12 o# 
carbonator with a new Liquid Carbonic Red | to 84 degree F; $2,750.00.—DR. PEPPER BOT fit §=6$300 write.—MINNE APOL 1S BOT 150 ge. 7 oz, Em, Ge. ACL “Cheer Up”. 
: ‘ ce taton Rouge, L 9,-t. . 2 260 gr. Fl. ne ‘ as, 8%” ht. 
Diamond stainless carbonator or Crown Cork )., Baton Rouge, La.—9.-t } TILING CO, 24-14 Ave, So., Minneapolis, :° ee eo pe ease, Se “ 
; 2 s | Minn 91 1500 cases 24/8 ov. FI. sodas, lettered Diamond 
& Seal Cem saturator. We have in stock car- , : . : ' BI” ht. 
bonators in 250, 300, 500, and 1000 gph capac- wee SALE. - pt Meyer soaker, 16 wide; ; : , 20,000 eartons 24/8 oz. Em. Gr. sodas, TY" ht. 
= . 7 naa “4 out Cem B filler; 1,000 g p.h. Cem iturator; FOR SALE Mever Dumore, twelve wide our 700 gr. Amber 9 ox., lettered “Red lop”, beer shape, 
ities. These units are offered reconditioned 12-head Cem mixer all installed new and now only : partment, pint bottle washer model 4-12P oY,” ht. 
and guaranteed, with prices approximately soa sea old; now ope iting on pl t and quer facto ebuilt in 1942; can be seen perating 150 gr. Fl. 10 o«. new, plain sodas, 944" ht 
50 ow P sate | nd in excellent ndition ilable about o la ntil October first placing wit large 200 I ( 10 « lain sodas, 944" 1 
50% of new, with immediate delivery wee Tee pong e4- replacing with larger gr. Em, Gr v2. plain sodas, 944" hi 
. | ember CA NADA DRY BOTT CO Flint, equipment att t mie priced for immediate ale 10,000 cartons 24/12 o«. new FL, one-way bottles 
You can't have a uniformly carbonated drink Mi Wena PEP i COLA BOTTLING CO., 901 Diamond 500 gr. 12 o-, tall FL, lettered “Maher”, 16 ox, wt. 
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} ( i » 4ir condition it nandle pur < N yy tain mquid ta Diar 8 » a 
same as we are for used bottle washers, fos quart round bottle ne 205.3 National Stand rl t ” , y t ; 150 gr. Fl. new, lightweight, plain 32 o2. sodar, 
’ 4 al in i ADMD ge if exce ent « 1 ‘ 
fill label t t ard labeler 1 #072 with mot purcl 1 $44 oO : 3 , : , 100,000 new 12 o. partitions at sacrifice price. 
ers, labelers, Syrup room equipment, etc an a Crlat Ute WITH Motor yurchased thor mw) to! sutfalo or est offer, of 
; IM2, fair condition, will handle 4-o7. and 8-02 47000) Fort Erie, Ont., Canada; also washer Il. BASKOWITZ BOTTLE CO., INC. 
round bottle . O. BOX 840, Terre Haute filler. GARY FUST, 38 Larch Road, Eggertsville 1301 Grand St I 
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Rebuilt 
and 


Guaranteed 


Write... 
Wire... 

or Phone... 
RA-9-3173 


BOTTLERS SERVICE CORPORATION 
43-77 Vernon Bivd., Long Island City 1, N. Y. 








WANTED SURPLUS B-1 BOTTLES 
interested in large amount of both the 7-oz. 
and 28-oz. ACL B-1 Lemon-Lime bottles. 
Advise price f.o.b. shipping point, quantity 
and type shipping containers. Write To 

BOX 811 
c/o National Bottiers' Gazette, 9 E. 35th St., 
New York 16, N. Y. 








First in FLAVOR! 
A-1 COLA BASE CONCENTRATE 
“The Cola of Superior Flavor” 


write for free samples to 


CLOISTER LABORATORIES, INC. 
612 No. Orleans Street Chicago 10, Ill. 








FOR SALE 
20M 10 oz. Partitions 


WANTED 


12 oz. Spur Bottles in cases 


BISON BOTTLE CO., INC. 
28 Wasson Street Buffalo 10, N. Y. 








FILTER PAPER ... FOR 
WATER, SYRUP AND 
CITRIC ACID 


We can match any size—any kind—just send 
one along as a sample. 


We carry a large stock of the quality you 
need. immediate Shipment. 


S. ERVIN DIEHL, JR. 


1300 No. Front St. Philadelphia 22, Pa. 





100 








FOR SALE.--1 Bastian Blessing carbonator 
with motor, 250 gph. $150; 1 Bastian Blessing 
carbonator with motor, 350 gph., $200; 1° Liquid 
carbonator; life Time stainless steel, 500 gph. 
$650; 1 Liquid Magic carbonator, 350 gph. with 
motor $150; 1 Liquid Perfection carbonator 100 
gph. with motor $100; 2 Shields fillers, two heads, 
with motor $150.00 ea.; 1 Shields filler, one head, 
with motor $100.00 ea.; 1 Bishop and Sabcock 
beer filler 7 head, $15.00; 1 World labeling ma 


chine with motor 7 oz. to 32 oz. bottles, $150.00; 
3 siphon fillers with hose $25.00 each; 1 Liquid 
baby soaker 3 wide,. with motor 7 oz. to 32 oz 
hottle $300.00; these machines are all in good 
condition and guaranteed; 1] DO-gal. glasslined 
mixing tank with mixer $65.00; 100 gr 10 oz. 
Joe Louis bottles $1.50 per gr.; 250 Steinie Shells 
tor Frostie root beer bottle 12 OZ, 1c ea. ; re 
hells tor 7 oz. 7 Up bottles, full depth 5c ea. 
1 flat top desk 1 4) in. high safe with combina 
tion; | swivel chair; | filing cabinet and other 
otiice fixtures; 10, 20, 30 and 50 wal. crocks with 
tands and bottom or side drain will sell all or 
any part M. S. KOPPERMAN, 13084 Cedar 
Ra Cleveland, Ohio +t 

FOR SALE.-—-Squirt plant in southern Calif., 
O10 population, price well established; 1.55 
plits, 2.25 party ize; estimated over-all gross 


sales for 1952 $90,000, plant priced at $50,000; 

real estate available SOUIRT BEVERAGE CO., 
63 South “1 St San Bernardino, California 
.-1 








HELP WANTED 


Foremen Helpers, Practical Bottlers, Salesmen 


HELP WANTED. — A reliable manufacturer 
selling nationally to te bottlers and beverage 
manutacturers, for many years, is desirous of add- 
ing a few men in valuable and productive open 
territories; these men should know the industry 
and possibly have another line which they are now 
selling to this trade; if you are in a position to 
extensively cover your territory with an outstanding 
line—already established and well known, here is 
an unusual opportunity to substantially increase 
your earnings; write fully, sane experience, 
lines handled and territory covered; all replies con 
fidential—O. I.,—Box 603.—6-tf. 


HELP WANTED.—Salesmen wanted; old es- 
tablished flavor house wants men; will consider 
side line or full time.——S. F., BOX 809.—7.-tf. 


HELP WANTED.—Excellent sales executive 
opportunity; well-established midwest manufac- 
turer of beverage machinery requires the services 
of a man capable of building, organizing and ad- 
ministering sales department; must be experienced, 
free to travel extensively and have basic mechani- 
cal knowledge of bottling machinery.—S. B., BOX 


SON) 7.-6 


HELP WANTED.—Plant foreman and me- 
chanic; capable of assuming complete responsibility 
of production and the maintenance of several pro 
duction lines including steam boilers and refrigera- 
tion equip; local license required to operate boilers 
and refrigeration; plant located in Pa.; steady em- 
ployment and good opportunity for the right man; 

tate age, experience and salary desired; replies 
confidential; write.—S. I., BOX 813.—8.-2. 


HELP WANTED. Working foreman; thor 


oughly familiar with all types bottling machinery ; 


capable of keeping plant in top shape; able to get 
maximum results from employee large plant in 
eastern city S. N., BOX 820.—9..-1 


HELP WANTED..-Have position for produ 
tion man accustomed to large production machin- 
ery; this position can lead quickly to promotion 
in multi-plant operation; apply giving full particu 
lars by phone, wire, or letter to.—-ABE LAPIDES 
PEPSE COLA BOTT. CO., 400 Key Highway, 
Baltimore 30, Md. 0 1. 


HELP WANTED.— lant manager ; experienced 
ales, production administrative control; location 
central west; national franchise lines; attractive 
alary, bonus and capital stock interest based on 
performance; potential excellent in heavy popu 
lated area; give complete outline, past experience, 
ige, personal data; application strictly confiden 
tial; write S. R., BOX 824.—9.-1 


HELP WANTED Foreman; plant 100,000 
capacity; wants bottler, syrup room, and handle 
rod, ; location mall midwest town; excellent 
opportunity for aggressive man, write S. [ 
Box SUS 9, -1 


HELP WANTED. Sales manager; 80,000 case 


plant; hine opening tor growth for experienced 
operator; give full information in your letter; 
midwest town; write S Box 829.9 


HELP WANTED.—Representative to call on 


flavor and extract manufacturers in mid-west to 
sell basic flavoring materials and brominated oils; 
good potential for new business; can be handled 
as side line by experienced man in this or kindred 
field; send full information your background and 
experience to—DOMINION PRODUCTS, INC. 
10-40——44th Drive, Long Island City, N. Y¥.—9.-1. 

HELP WANTED. 


Splendid opportunity for 


the right man; must be capable of taking over 
complete production of plant doing in excess of 
million and quarter cases per year; Cem, Yundt 
and Meyer equipment, two lines; knowledge of 


this equipment desired, however we have capable 
maintenance man; located in mid central State; 
write fully about yourself Box S. X., 830.—9.-2 


HELP WANTED.—Soft drink franchise man 
ager; due to an extension program, Orange-Crush 
Company has need for an experienced beverage 
man familiar with all phases of the beverage in 
dustry to take charge ot our franchise department; 
this position offers much cpportunity to the right 
man; only those with adequate franchise experi 


ence in the beverage field and good employment 
record will be considered; in replying, state age, 
experience in franchise work and other particu 
lars; ali replies held in strict confidence; reply 
to--ORANGE-CRUSH COMPANY, 318 W. Su 


perior St., Chicago 10, Illinois, Att 
Sales Dept.—.-1 


Bottling 


HELP WANTED.—Production manager for 
Coca-Cola botg. co. in Virginia; city of approxi- 
mately 25,000) population NORFOLK COCA 
COLA BOTTLING WORKS, IN¢ 
Duke St., Norfolk 10, Virginia.—9.-1 


oon ae 
731-739 








WORK WANTED 


Situations — Salesmen, Bottlers, Foremen, Helpers 


POSITION WANTED. Experienced flavor 
chemist with excellent background in research, 
manutacturing and quality control seeks connec- 
tion with established sales organization with capi 
tal interested in manufacturing products for the ice 
cream and soft drink industries.—S. N. BOX 826. 

9.-2 








WANTED TO BUY 
Bottling Outfits, Bottles, Boxes, Machinery, Materials 


WANTED TO BUY.—Stainless steel carbona- 
tors and instantaneous water coolers, all sizes; 
also Cem 4) fillers and bottle washers, 12 to 24 
bottles wide; good cash prices paid.—FIRSTEN- 
BERG BOTTLERS’ EQUIPMENT CO., INC. 
301-307 Powell St., Brooklyn, N. Y.—12.-tf. 


WANTED TO BUY.—Wood cases, all sizes, 
up to 200,000.—BARNES & SMITH, 6511 W. 
State St Milwaukee, Wis« 8.-3 


WANTED TO BUY.—Mixer for 6-0z. and 12- 
oz. bottles, capable of 225 bpm; also Evans 3-com- 
partment heater; must be in excellent condition; 
give age, make, serial no. and _ price DR. PEP- 
PER BOTT. CO., INC., 2320 Frankfort Ave., 
Louisville 6, Ky 9,-1 
WANTED TO BUY.—Small or medium size 
bott. plant with one or two good franchises; west 
or middle west location preferred; write giving 
full particulars to.—S. P., BOX 822.—9 


WANTED TO BUY. 
maker for 10-0z, and pint bottles; write to.— 
PEER’S BEVERAGE OF CANADA LTD., 4266 
Chateaubriand Ave., Montreal, Canada.—9.-1. 


Heil or Ladewig 12-wide 


WANTED TO BUY 1000, 2,000 and 3,000 
gallon tainle steel tank PEPSI-COLA BO’ 
rLING CO., Rocky Mount, N. ¢ 9.-3 


WANTED TO BUY.—Bottle washer for gal 
lons, new or used in good condition LONG 
ISLAND SYRUP CO IN¢ Montauk Higt 
vay, Blue Point, N. ¥ 9.-1 








MISCELLANEOUS 


MISC Business opportunity; plant manager, 
with all around experience to make investment in 
profitable plant in heavily populated central west 


market; national franchise lines; attractive salary 

ind bonus arrangement; give complete outline past 

experience, earnings, age, personal data; applica 

tion strictly confidential; write S. S., BOX 825 
oH) 









BCTTLE SPECIALS! 


20,000 cases Plain flint 12 ounce cap. Miller Hi Life 

shape bottles. 10'/2 ounce weight and packed 
24 to a paper fibre board carton. 

4,006 cases Plain flint 12 ounce cap. export beer 
shape bottles. 12 ounce weight packed 24 to 
@ paper fibre board carton. 

15,000 cases plain amber 7 ounce cap. steinie shape 
botties. 10 ounce weight packed 24 to a paper 
fibre board carton. 

1,250 gr. 62 ounce emerald green beverage bottles 
small initial on neck packed in paper crate 
service cartons. 


The above bottles are priced very reasonable. 
Samples on request. 


SIGNER BOTTLE SUPPLY COMPANY 
Wilstackh & Dalton Ave., Cincinnati 14, Ohio 








FOR SALE 


2500 Cases 7/ oz. Half Depth 24's 

10,000 Cases 12 oz. Export Shells 

100,000 Paper Partitions for 12 oz. 

200 Gross 12 oz. ACL Tall Sodas 

Many Other Style Bottles and Cases to offer. 
Contact us before you buy. 


* * * 


We will buy any quantity Surplus Bottles, 
Boxes, Partitions. 


PENN BOTTLE & SUPPLY COMPANY 


5619 Cherry Street Phila. 39, Penna. 








ALWAYS BUYING 


Soda Woter Tanks—Block Tin Tubing — 
Syphon Tops. Get Our Prices First! 


RELIANCE LEAD SOLDER & BABBITT CO., INC. 


399 Genesee St. Buffalo 4, N. Y. 








WE BUY— SELL 
BOTTLES ... CASES 


Any type .... large & small Quantities. "An 
exchange can be arranged'"— contact 


OHIO BOTTLE AND SUPPLY CO. 


420 Morgan Avenue Akron, Ohio 
Akron Phone: PR 3-5145 Cleveland Phone: UT 1-3791 








LABELERS 


ERMOLD automatic 8-wide labeler, built 
1947, excellent condition. Feeds left to right. 
Now set up for body and neck labels on 
12 oz. beer bottles. 

OSLUND automatic Duplex Rotary labeler, 
unused since it was rebuilt in 1948. Feeds 
right to left. Now set up for body label on 
12 oz. bottles. 

also—Geo. Meyer Washer, 8 wide, 3 comp., 
double end, handles splits to pints, unused 
since it was rebuilt in 1948. 


PERRY EQUIPMENT CORP. 


1419 N. 6th Street, Phila. 22, Pa. 





National Bottlers’ Gazette 















(Continued from inside front cover.) 





Reporting conventions is “old hat” te us— 
we’ve been doing it for better’n seventy years. 
But it is not an exclusive bottler’s meeting we 
report in this issue. The N.A.M.A. meeting and 
show in Chicago is of interest and importance to 
us because it rounds up a field of activity in 
which, as the years go by, we have an increas- 
ingly larger stake — automatic merchandising. 
Vending machines, both bottle and cup, are now 
accounting for nearly 209 of our industry’s vol- 
ume. Recognition of this fact has put most of 
our franchise companies into active participation 
in the N.A.M.A. Show and program, and induced 
many bottlers to go to the Windy City to see the 
machines. We tell you all about it in word and 
picture. 


The issue is chock full of many good things, 
including an article which further explores ma- 
terials handling via the fork truck and palletizing. 
It is a primer for the “engineers” among ‘the 
bottlers who want to get the most out of these 
mechanical work horses. 


s * x 


There’s going to be a real big, interesting and 
informative A.B.C.B. convention and Show in 
Chicago, in November. Only a handful of men in 
the industry are fully aware of the difficulties of 
arranging a national convention and exposition 
for an entire trade. The complexity of details is 
rather bewildering, and were it not for the fact 
that the A.B.C.B. staff and its Convention-Expo- 
sition Committee have had many years of experi- 
ence, they would be lost in the maze. That experi- 
ence is being brought to bear fully on the pro- 
gram for the Chicago meeting and Show. The 
big gathering, strategically placed in the center 
of bottler-population which will assure maximum 
attendance, came off the paper-planning stage 
months ago, and actually is better than 90¢7, com- 
plete. Only a few speakers remain to be named 
for the three convention sessions The end 
result should be our best national convention 
in years. It is undoubtedly one of the most im- 
portant, in view of the developments of the past 
few years, and should be a must on every bottler’s 
calender of business appointments. The oppor- 
tunity to exchange views and news directly with 
other bottlers, to discuss the questions of prices, 
deposits, new containers and new products, to 
participate in the forums and in the workshops 
of sales, production, merchandising and adver- 
tising; to visit the Show and see the equipment 
and services designed to make the bottler’s job 
easier and more profitable, comes but once a year. 
Don’t miss it. 
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For Full Fruit Flavor... ALWAYS 


CITRIC A 
ANHYDR 





Use Pfizer 


® Get the same full. fruity flavor every time in 
beverages, candy, jams, jellies or sherbets with 
Pfizer Citric Acid U.S.P. Anhydrous. 
! You ll always get uniform results in acidity 
with this outstanding acidulant. Here’s why. 
Pfizer Citric Acid Anhydrous contains no water 
* of crystallization. Consequently, it cannot dry 
out, even after long months of storage. It does 
| i not cake under proper storage conditions nor 


does it absorb water from the atmosphere. 








*Now carries 


This regular consistency means you can be 
assured of the same tang every time. Let’s Talk 
Citric! Contact... 


i ‘Sp CHAS. PFIZER & CO., INC. 
(a 


630 Flushing Ave., Brooklyn 6, N. Y. 
Branch Offices: Chicago, IIl.; San Francisco, Calif.; Vernon, Calif.; Atlanta, Ga. 


MAKE PFIZER YOUR REGULAR SOURCE OF SODIUM BENZOATE 


the USD’. designation 





Manufacturing Chemists for Over 100 Years 
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JACKSON, MICHIGAN .. 
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